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DO  IT  YOURSELF? 


MAKE  IT  YOURS 

A  glamorous  skirt 
in  just  one  hour 


By  ELLEN  APPEL 
Copley  News  Service 

I  started  to  make  a 
sensational  skirt  at  6:00  p.m. 
I  finished  it  at  7:00  p.m.,  and 
wore  it  at  8:00.  I  had  no 
choice  ...  Janis  came  to  visit 
me. 

My  friend  Janis  is  a 
sophisticated  New  .  Yorker. 
She  also  has  legs  a  model 
would  envy.  (My  legs  haven’t 
appeared  in  public  since  the 
fashion  industry  invented  the 
pantsuit  and  the  diet  industry 
invented  cellulite.)  Janis 
stepped  off  the  plane  in  a  soft, 
chic  and  silky  skirt.  I  greeted 
her  in  a  T-shirt  and  last 
year’s  pants. 

Within  five  minutes,  our 
conversation  changed  from 
catching  up  to  clothes.  I  told 
Janis  I  was  happy  with  my 
pants.  Janis  said  I’d  be 
happier  without  them.  “If  you 
insisted  on  wearing  the  same 
things  your  whole  life,”  she 
told  me,  “you’d  still  have  a 
pony  tail,  capri  pants  and  a 
girdle  with  two-way  stretch. 
Besides,”  Janis  added, 
“pants  are  out.  You  can’t  be 
chic  today  without  a  skirt. 

Up  until  now,  I  had 
assumed  (or  hoped)  that  this 
skirt  fad  would  pass  before  I 
had  to  get  one.  Now,  however, 
thanks  to  Disco  Fever  and  the 
revival  of  ’50s  Sex  Appeal, 
skirts  grow  more  popular 
with  each  passing  day. 
Although  pants  aren’t  quite 
dead,  they  certain'- 

hp  •• — * 


me.”  My  favorite  skirt  was 
simple,  yet  sensuous  and 
silky.  And  expensive. 

“Janis,”  I  said,  “this  skirt 
has  a  plain  elastic  waistband, 
no  zif^r  and  not  so  much  as 
a  dart.  I  could  make  one  in  an 
hour.  In  fact,”  I  added,  “so 
could  you.” 

So  we  did.  Soon  we  were 
both  wonderfully  chic  in  our 
new  skirts.  If  you’d  like 
“instant  chic,”  here’s  how  to 
make  a  silky,  mid-calf  length 
skirt: 

CHOOSING  THE  FABRIC : 
Buy  1%  yards  of  36-  or  45- 
inch  width  fabric.  Choose  a 
slinky,  lightwej^^abric  like 
crepe  de  c^^^K-^ilklike 
broadcloth  o'jp.'^wgauze. 
Avoid  knit  faf^^  ^^1  also 
need  ‘^-inc!^^  ^^^tic, 
straight 

sewing  tM^^H 

WAISTB\\J«P|^|  ) r 

^4  inches  t. 

This  is  th^n  |l|l|i  V'iV'ne 
elastic  |u’ 

Machine-stitc/\\\' '  IX  e 
edge  (a).  3.A\'Vj' |\>- 
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MAKE  IT  YOURS 

A  vase  to  pin 
on  your  lapel 


By  ELLEN  APPEL  do.  If  you  want  to  wear  fresh 

Copley  News  Service  flowers,  too,  (or  know  a  man 
with  panache),  here’s  how  to 
Recently  I  met  Judith  at  make  a  lapel  vase: 

1  nNDING  A  VASE:  Since 
^d,  “that  rose  in  your  la^l  .y  ^bably  wear  the  vase 
looks  so  real  I  can  pracbcaUy  ^^uar  or  lapel, 

sinell  the  aroma  over  my  look  for  something  small  and 
....  .  pretty.  The  best  vases  are 
“Ellen,”  she  sad  “it  is  2.5x3.5-inches  long  and 
real.  Sure  enough,  I  took  a  approximately  one-half-inch 
cli^r  look  ®  doop-  Choose  a  container  that 

^d  saw  that  it  b^ssomed  bulbous  or  cylindrical.  The 
e*act  shape  is  unimportant, 
was  half-fiUed  with  water  and  that  counts  is  whrther  or 
piu^ed  to  her  jacket  lapel.  ^  and  look 

31'®  was  devastaUng.  attractive  with  a  flower 

My  mmd  instantly  focused  on  uiside 
the  fresh  white  daisies  in  my  -n,e  nature  of  the  container, 

window  box.  I  wanted  a  lapel  „„  ^^e  other  hand,  is 
.  „  extremely  important.  The 

vase,  yggg  should  be  glass,  metal, 
^d  Judith  as  she  sipped  her  plastic  or  another  non-porous 
(^blis  and  read  tny  i^d.  material.  Ceramic  containers 


“They  stopped  making  them 
decades  ago.” 

Frankly,  before  that 
minute,  I  never  knew  “they” 
ever  made  sub-pygmy  size 


are  unacceptable  because  the 
water  will  leak  through. 
Empty  perfume  bottles  make 
particularly  good  vases.  So 
do  tiny  test  tubes  from 


vases  with  pinbacks.  laboratory  supply  outlets. 
Apparently,  however  m^  ^„ther  ..o-  -^p^s  a  ci- 
with  panache  oncf  *’icked 
them  behind  the  ^  ' 

■'*"xedf'’ 

Ellen  AppeFs  new  home  crafts 
column,  ^^Make  It  Yours,”  will  show  your 
readers  how  they  can  have  fun 
and  beat  high  prices  by  creating  their 
own  fashions,  accessories  and 
decorator  items  for  their  homes. 
Two  columns  a  week,  with  illustrations. 


Send  me  samples  of  MAKE  IT  YOURS 

Check  out  these  other  features: 

□  Model’s  Notebook  -  Beauty-Fashion 

□  Ralph  de  Toledano  —  Opinion 

□  Alex  In  Wonderland  —  Comic  strip 

□  Our  Fascinating  Earth  -  Science  Panel 
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HOMflOGETIOIMUAS. 


IT  TAKES  MORE  THAN  A  GOOD  MAP.  It  takes  a  great  news¬ 
paper.  The  Dallas  Times  Herald. 

We’re  the  most  direct  route  to  the  people 
you  need  to  reach  in  order  to  really  get 
to  Dallas.  The  ones  who  make  Dallas  tick. 

WE  DEUVER  DAllAS  COUIffY.That’s  where  they  are?^| 
And  that’s  where  your  advertising  needs  to  be  if 
you  want  it  to  work  harder  for  you.  Dallas  County 
alone  comprises  55%  of  the  total  SMSA  population.  ^ 
The  Effective  Buying  Income  is  9.5  billion.  And  the 
Dallas  Times  Herald  delivers  more  of  Dallas  County 
than  any  other  newspaper. 

WE  DEUVER  ADULTS  AGE  1S-49.  They  account  for  75% 
of  all  income  over  $20,000  in  Dallas  County.  They 
travel  more.  They  spend  more  on  food.  They  consume 
more  alcoholic  beverages  at  home.  And  they  read  the 
Dallas  Times  Herald.  We  bring  you  49,300  more  of 
these  adults  every  day  of  the  week.  And  74,400  more 
on  Sunday.* 

The  next  time  you’re  looking  to  get  to  Dallas,  go  with 
the  newspaper  that  not  only  knows  the  way,  but  leads 
the  way.  The  paper  with  the  highest  circulation  in 
Dallas  County  and  the  SMSA.  The  paper  with  the 
largest  newspaper  audience  in  the  Dallas  ADI.** 

The  Dallas  Times  Herald.  When  it  comes  to  getting 
to  Dallas,  you  can’t  miss  it. 

DallasTimes  Herald 


Represented  nanonally  by  Branham 
Newspaper  Sales,  Inc. 


'Figures  frimi  inter\'iew»  ct>rvJucted  by  Snithwest 
Research.  Inc.  (1,000  in-hiniae,  1976; 

4,000  telephone,  1977.) 

"Source:  TGI,  Major  Market  IrxJex,  1977  (5-lvsue 


The  Pages  More  People  Are  Turning  To, 


Daily  Cume;  4  l»ue  Surklay  Cume ) 


Evening  Independent 


We’re  sharing  with 
the  Chinese... 


...our  ideas  for 
printing  efficiency 

A  delegation  of  13  printing  technicians  from  the 
People’s  Daily  of  Peking  visited  The  St.  Petersburg  Times 
and  Evening  Independent  last  week  during  a  three-week 
tour  of  newspapers  and  printing  manufacturers  in  the 
United  States.  From  a  shop  that  still  hand-sets  type  they 
came  to  study  computer-driven  photocomposition  and 
color  printing  on  our  offset  presses. 

The  Chinese  observed  every  phase  of  our  production 
technology... and  one  day  at  9  a.m.  posed  for  a  color 
photograph  they  saw  come  off  the  press  on  the  front  page 
of  The  Independent  at  12:15  p.m. 

It  was  a  turnabout  exchange  of  information.  Times 
Editor  Gene  Patterson  and  Independent  Editor  Bob  Stiff 
made  reporting  tours  of  China  in  1975  and  1977 
respectively  as  US. -China  diplomatic  relations  warmed 
toward  the  recent  normalization. 

Modern  printing  processes  took  priority  with  the 
Chinese  as  their  interest  in  Western  technology 
heightened.  We  were  glad  to  have  them  see  ours. 


IpplpfBburg  iilimpa 
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FEBRUARY 


7- 9 — Ohio  Newspaper  Association  annual  convention,  Sheraton- 

Columbus  Hotel.  Columbus. 

8- 10 — New  England  Association  of  Circulation  Executives,  Boston 

Mariott,  Newton,  Mass. 

8- 11 — Southern  Newspaper  Publishers  Association,  mid-winter  meeting 

Aspen  Meadows  Hotel,  Aspen,  Colorado. 

9- 11 — Utah  Press  Association,  winter  convention.  Little  America  Motel, 

Salt  Lake  City. 

10- 11 — Southern  Classified  Advertising  Managers  Association,  Augusta 

Hilton,  Augusta,  Ga. 

14-16 — International  Circulation  Managers  Association  Legal  Sym¬ 
posium,  Hyatt  House,  Los  Angeles. 

14 —  Education  Writers  Association,  news  workshop,  in  connection  with 
American  Association  of  School  Administrators  convention.  Super- 
dome,  New  Orleans. 

15- 17 — Oklahoma  Press  Association,  Lincoln  Plaza  Inn,  Oklahoma  City. 

15- 18 — California  Newspaper  Publishers  Association,  Fairmount  Hotel 

San  Francisco. 

18 — North  Carolina  Farm  Press,  Radio,  Tv  Institute,  Sheraton-Crabtree 
Motor  Inn,  Raleigh. 

16- 17 — Mississippi/Louisiana  Press  Associations,  joint  workshop, 

Lafayette,  La. 

16-18 — Alabama  Press  Association,  Sheraton  Inn  Mobile. 

18-20— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

18-20 — Southern  Newspaper  Publishers  Association,  production  confer¬ 
ence,  Dallas,  Texas. 

18-21 — Southern  Newspaper  Publishers  Association  Foundation/ 
Mississippi  State  University,  "The  New  Rural  America",  Mississippi 
State,  Miss. 

21-23 — Pennsylvania  Press  Institute,  circulation  seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

21- 23 — Suburban  Newspapers  of  America,  editorial  conference,  Opryland 

Hotel,  Nashville. 

22- 24 — South  Carolina  Press  Association,  Columbia. 

22-24 — Georgia  Press  Association,  Press  Institute,  Athens. 

22- 25 — Maryland-Delaware-D.C.  Press  Association,  Sheraton-Frederick, 

Frederick,  Md. 

23- 25 — Northwest  Mechanical  Conference,  Radisson  St.  Paul,  Minn. 

25- Mar.  3— American  Newspaper  Publishers  Association/International 

Newspaper  Promotion  Association,  newspaper  executive  marketing 
seminar.  Woodland,  Texas. 

26- 27 — New  England  Newspaper  Advertising  Executives,  winter  meeting, 

Hyatt  Regency  Motel,  Cambridge,  Mass. 

MARCH 

1- 4 — UPl  Newspaper  Advisory  Board  meeting,  Scottsdale,  Ariz. 

2- 4 — Mid-West  Circulation  Managers  Association,  annual  conference,  Ar¬ 

lington  Hotel,  Hot  Springs,  Arkansas. 

2-4 — Mississippi  Valley  Classified  Advertising  Managers  Association  and 
Classified  Telephone  Supervisors  Association,  Water  Tower  Hyatt 
House,  Chicago. 

4- 6— New  York  State  Publishers  Association,  Kutsher’s  Country  Club. 

Monticello,  N.Y. 

5- 10 — Newspaper  Advertising  Co-operative  Network  (NACON),  Islandia 

Hyatt  House,  San  Diego,  Calif. 

6- 7 — Pennsylvania  Press  Institute,  Pennsylvania  Newspaper  Publishers 

Association  Press  Center,  Harrisburg,  Pa. 

9-11 — Mid  America  Press  Institute,  "Writing  for  the  Reader”  seminar,  Bel 
Air  Hilton,  St.  Louis. 

11- 13 — Texas  Daily  Newspaper  Association,  annual  meeting,  St.  Anthony 

Hotel,  San  Antonio. 

14-16— Southern  Newspaper  Publishers  Association,  Newspaper  of  the 
Year  2000  seminar,  Omni  Hotel,  Atlanta. 

14-16 — International  Circulation  Managers  Association,  Circulation 
Seminar,  Texas  Christian  University,  Fort  Worth. 

14-17 — National  Newspaper  Association,  Governmental  Affairs  Confer¬ 
ence,  Hyatt  Regency  Hotel,  Washington,  D.C. 

18-21 — 16th  ANPA  Conference  for  Young  Newspaper  Men  &  Women,  Don 
CeSar  Beach  Resort  Hotel,  St.  Petersburg  Beach,  Fla. 
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Yhe  high*fflying 
Ihird  Newspaper 
that's  first 
in  St.  Louis 

Nothing  sells  like  the  Suburban  Newspapers 
of  Greater  St.  Louis — The  Third  Newspaper. 

Our  group  consists  of  28  suburban 
newspapers  serving  the  prosperous  St.  Louis 
metro  area.  And  our  total  circulation  has 
soared  to  754,784*.  That’s  more  than  two  and 
a  half  times  larger  than  either  of  the  two  St. 
Louis  dailies. 

We’re  tops  with  readers,  too.  Independent 
research  studies,  including  one  conducted 
under  the  jurisdiction  of  the  Advertising 
Research  Foundation,  confirm  our  high  and 
intensive  readership. 

Readers  rip  into  The  Third  Newspaper  every 
week  for  local  news,  sports  and  features  .  .  . 


and  advertised  values  and  special  savings. 
Research  proves  this,  also.  For  example,  86% 
of  the  women  interviewed  clipped 
money-saving  coupons  from  their  suburban 
newspapers. 

Circulation.  Readership.  Response.  The  Third 
Newspaper  has  it  all.  Take  a  tip  from  more 
than  90  of  the  nation’s  top  advertisers  and  St. 
Louis’  outstanding  retail  advertisers.  Reserve 
space  in  The  Third  Newspaper.  Then  fly  with 
us. 


*C.A.C.  Audit  September  30,  1978,  for  27  Suburban  News¬ 
papers,  709,934;  plus  our  new  28th  newspaper.  The  Alton 
Citizen,  44,850,  Publishers  Statement  Subject  to  CJV.C.  Audit. 


Suburban  Newspapers 

B  ■  yAi4h 

of  Greater  St.  Louis 


The  Third  Newspaper 

That’s  First  in  St.  Louis 
North  Office:  9320  Lewis  &  Clark  Blvd.,  St.  Louis,  MO  63136  (314)  868/8000 
South  Office:  7020  Chippewa,  St.  Louis,  MO  63119  (314)  481-1111 


Represented  Nationally  by 
U  S  SUBURBAN  PRESS,  INC 


Circulation  Audited 
and  Certified  by 
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Newsbriefs 


Photo  credits 


Columbus  Dispatch  buys  magazine 

The  Dispatch  Printing  Co.,  parent  firm  of  the  Columbus 
(Ohio)  Dispatch  announced  it  has  purchased  Ohio  Magazine 
from  the  Larry  Flynt  interests.  No  price  was  announced. 

A  monthly  news  and  feature  magazine,  Ohio  Magazine  was 
started  by  Flynt  in  April  1978.  Circulation  is  now  reported  at 
about  100,000. 

The  Dispatch  is  owned  by  John  W.  and  John  F.  Wofle  and 
families.  They  also  own  a  Columbus  tv  station  and  radio 
station  and  have  extensive  banking  and  investment  interests. 

The  paper,  with  evening  and  Sunday  editions  and  a  daily 
circulation  of  194,525  also  prints,  circulates  and  sells  advertis¬ 
ing  for  the  Columbus  Citizen-Journal  under  an  agreement 
with  the  E.  W.  Scripps  Co. 


Cig  promotions  set  record 

Advertising  and  promotional  expenditures  on  cigarettes 
climbed  to  a  new  high  of  $779-million  in  1977  (the  latest  year 
for  which  figures  are  available),  the  Federal  Trade  Commis¬ 
sion  said  in  its  annual  report  filed  with  Congress. 

The  $779-million  figure  is  an  increase  of  $288-million  over 
1975  and  $  140-million  over  1976. 

Filter  cigarettes,  which  have  taken  an  increasing  share  of 
the  market  since  their  introduction  in  the  mid-1950’s,  ac¬ 
counted  for  90%  of  all  cigarettes  sold  in  the  U.S.  in  1977,  the 
report  notes.  Ten  years  before,  filter  cigarettes  accounted  for 
72%  of  the  market. 

The  Commission  also  reported  on  current  practices  and 
methods  of  cigarette  advertising  and  promotion  in  three  areas: 

•  advertising  of  desirable  images  which  may  tend  to  negate 
the  warning  statement  in  cigarette  advertising; 

•  ads  attempting  to  relieve  anxieties  about  health  risks 
associated  with  smoking  which  may  contradict  the  warning 
statements;  and 

•  free  promotions  which  may  encourage  minors  to  begin 
smoking  or  to  increase  consumption  by  making  cigarettes 
easier  to  obtain. 


The  Charlotte  (N.C.)  Observer's  second  annual  Marathon, 
which  was  given  major  advance  space  for  two  months  at¬ 
tracted  some  1,289  marathoners,  2,898  for  the  10,000  meter 
race  and  530  in  the  mile  fun  race — and  one  dog. 

The  Observer  supplies  Mark  B.  Sluder's  photo  of  Keith  West 
of  Charlotte,  who  finished  3:15:06,  and  the  dog,  unidentified, 
who  joined  the  marathon  from  the  downtown  start  and  finished 
3:15:07,  right  behind  West.  Followup  coverage  of  the  De¬ 
cember  marathon  by  staff  writers  and  photographers  ran  in 
the  news  and  sports  sections  with  a  special  3-person  marathon 
copy  desk  coordinating  coverage  on  race  day. 

photo  coverage  included  full-color  aerial  on  page  one  and 
full  color  of  winners  with  black  and  white  photos  in  news  and 
sports  sections  also. 

The  1979  Charlotte  Observer  Marathon  will  be  run  Satur¬ 
day,  January  5,  1980  to  avoid  holiday  shopping  season  traffic 
olong  the  26.2  mile  route. 


Fiat  introduction  set 


A  new  subcompact  car,  the  Fiat  Strada,  enters  the  Ameri¬ 
can  market  February  1 ,  with  a  major  introductory  advertising 
campaign  by  Benton  &  Bowles,  Inc.,  New  York. 

“The  Fiat  Strada  is  a  late  entry.  We  had  to  find  a  marketing 
tactic  to  stand  out  from  the  pack  of  Rabbits,  Horizons  and 
Omnis,”  said  Charles  Hughes,  director  of  advertising  and 
merchandising.  Fiat  Motors  of  North  America,  Inc.  He  con¬ 
tinued,  “Strada’s  unique  design  and  extra  features  set  us 
apart  from  the  econoboxes.  This  campaign  sets  us  apart  from 
the  competition  also.  Our  goal  is  to  sell  29,000  Stradas  this 
year.  We  believe  we’ll  do  it  with  this  advertising  and  market¬ 
ing  strategy.” 

An  extensive  dealer  program,  also  through  Benton  & 
Bowles,  is  integral  to  the  introduction.  Heavy  introductory 
newspaper  advertising  breaks  in  the  top  20  markets  February 
1 .  Fiat  dealerships  in  these  top  20  markets  will  feature  a  broad 
range  of  imaginative  Italian-themed  “Strada  Days”  on  Feb¬ 
ruary  1,  2  and  3,  with  the  B&B  field  force  lending  full 
advertising  and  promotional  support. 

All  Strada  commercials  and  four-color  print  ads  were  shot 
in  Italy. 
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Bob  McNally,  outdoor 
editor  of  the  Florida  Times- 
Union,  Jacksonville,  has 
won  more  awards  than  any 
other  journalist  in  the  an¬ 
nual  Florida  Outdoor  Writ¬ 
ers  Association  writing- 
photography  competitions 
for  the  second  consecutive 
year.  McNally,  who  won 
firsts  in  color  photography 
and  in  the  outdoor  news 
category  and  outdoor  series 
this  year,  also  won  the 
"Grand  Award"  for 
outstanding  journalistic 
achievement.  He  has  been 
outdoor  editor  of  the  Times- 
Union  since  July  of  1975 


McNally 

and  before  that  was  out¬ 
door  editor  of  the  Subur¬ 
ban  Trib,  Hinsdale,  III. 


■Lenora  Williamson 
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What  is  a  public  record? 

The  federal  judiciary's  Committee  on  Rules  of  Practice 
and  Procedure  proposes  a  change  in  the  Federal  Rules  of 
Civil  Procedure  which  would  allow  a  court  to  eliminate  cer¬ 
tain  pre-trial  documents  from  the  public  record.  Such  docu¬ 
ments  would  include  interrogatories,  depositions  and  re¬ 
quests  for  admission  in  civil  cases. 

The  only  reason  for  the  suggested  change  seems  to  be  that 
the  growing  volume  of  pre-trial  discovery  materials  pre¬ 
sents  a  storage  problem  in  many  federal  district  courts. 

That’s  a  pretty  weak  excuse  for  giving  a  judge  the  author¬ 
ity  to  declare  that  certain  important  documents  pertaining 
to  a  public  trial  are  no  longer  part  of  the  public  record.  The 
opportunity  for  abuse  or  misuse  seems  tremendous. 

The  American  Newspaper  Publishers  Association,  Ameri¬ 
can  Society  of  Newspaper  Editors  and  the  National  News¬ 
paper  Association  are  opposing  this  change  because  it  would 
hinder  reporters  in  their  normal  coverage  of  the  courts.  It 
would  force  them  to  go  through  the  time-consuming  proce¬ 
dure  of  petitioning  the  court  for  documents  which  are  now, 
and  should  continue  to  be,  part  of  the  public  record. 

The  media  groups  point  out  that  utilization  of  modern 
technology,  such  as  microfilm  or  microfiche,  and  not  denial 
of  access  to  court  records  is  the  proper  answer. 

This  case  seems  typical  of  some  otherwise  knowledgeable 
people  who  believe  the  easy  way  out  of  any  problem  is  to 
whittle  away  at  the  constitutional  rights  of  the  public  rather 
than  finding  a  way  to  guarantee  those  rights  and  make 
them  stronger. 

Search  and  seizure 

California  courts  seem  to  think  that  if  they  can  issue  a 
search  warrant  to  invade  a  newspaper  office  to  obtain  a 
reporter’s  notes  and  tapes,  as  approved  by  the  U.S.  Supreme 
Court  in  the  Stanford  Daily,  they  can  order  a  reporter  to 
turn  over  those  documents  under  threat  of  a  contempt  cita¬ 
tion  (E&P,  Jan.  20,  page  11).  What’s  the  difference? 

Thus  California  is  following  the  lead  of  New  Jersey  in 
declaring  that  those  state  shield  laws  protect  confidential 
sources  as  well  as  reporters’  notes  and  tapes  except  when 
they  must  give  way  to  the  Sixth  Amendment.  With  the 
“breakthrough”  journalists  may  expect  the  courts  to  find 
other  exceptions  to  the  validity  of  state  shield  laws. 

These  court  decisions  not  only  are  destroying  a  reporter’s 
ability  to  protect  his  sources  but  leading  many  editors  and 
reporters  to  conclude  that  it  is  folly  to  preserve  any  notes, 
tapes  or  records  of  interviews — even  if  that  be  journalistic 
heresy. 
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Letters 

FOR  THE  RECORD 

I  enjoyed  reading  your  listing  of  daily 
and  non-daily  newspaper  sales.  You  are 
correct  with  the  listing  of  Excelsior 
Springs,  Mo,  however,  our  newspaper  in 
Oak  Grove,  Missouri,  is  listed  as  1,000 
paid.  It  should  be  1,000  paid  and  17,000 
controlled. 

In  addition,  Lindsey  Publishing  Co. 
purchased  a  3,000  weekly  newspaper  in 
ScottsblufF,  Nebraska,  from  Bill  Nichol 
in  August  of  1978.  That  paper’s  name  is 
The  Business  Farmer.  It  is  all  paid  and 
has  second  class  mailing. 

Michael  D.  Lindsey 
(Lindsey  is  publisher  of  Torrington  (Wyo.) 
Telegram.) 

*  *  If 

INACCURATE 

In  the  interest  of  accuracy  I  want  to 

point  out  an  error  in  a  headline  in  the 
Dec.  23,  1978  issue.  On  the  article  about 
the  10-kilometer  footrace  sponsored  by 
the  San  Bernadino  Sun-Telegram  the 
headline  included  the  word  “marathon.” 

That  designation  is  incorrect.  A 
marathon  is  a  26-mile,  385-yard  race, 
which  that  one  was  not.  Ten  kilometers 
may  seem  like  a  marathon  to  some,  but 
to  others  it  is  only  a  warm-up  exercise. 
At  any  rate,  the  word  marathon  is  accu¬ 
rate  for  only  a  race  of  the  aforemen¬ 
tioned  distance. 

Tom  Boll 

(Boll  is  sports  editor,  Greenville  (Ohio) 
Daily  Advocate.) 

9k  *  ♦ 

STAFF  CUTS 

As  a  New  York  Daily  News  reporter 
associated  with  the  New  Jersey  edition 
of  the  paper,  I  disagree  with  your  choice 
of  the  word  “streamline”  to  describe  the 
demise  of  the  edition.  (E&P,  pg.  22,  Jan. 
13) 

Webster  describes  streamlining  as  a 
stripping  of  non-essentials.  The  eight  re¬ 
porters,  three  deskmen,  four  editorial  as¬ 
sistants  and  two  photographers  fired  by 
the  News  in  New  Jersey  feel  we  were 
very  much  essential  to  the  editorial  suc¬ 
cess  of  the  paper.  We’re  puzzled  as  to 
how  the  former  New  Jersey  editor  can 
claim  the  News  is  not  walking  away  from 
the  state. 

When  a  New  Jersey  paper  gets  rid  of 
its  reporters  in  Hudson,  Passaic,  Essex, 
Union  and  Morris  counties,  as  well  as  its 
correspondents  in  the  statehouse  in 
Trenton  and  Washington,  D.C.,  I’d  call  it 
abandonment,  not  streamlining.  Let  us 
not  deceive  the  readers  and  advertisers 
into  thinking  otherwise. 

Larry  Sutton 
(Until  January  12  Sutton  covered  Passaic 
County  for  the  News.  His  home  phone 
number  is  201-748-9199). 

EDITOR  &  PUBLISHER  for  January  27,  1979 


BARBARIC  COPY 

This  letter  is  prompted  by  the  increas¬ 
ing  occurrence  in  written  copy  of  that 
spoken  barbarism,  “check  it  out.” 

As  American  English  words  move  to¬ 
ward  greater  imprecision,  the  trend  to 
use  more  of  them  grows  apace.  This  can 
be  seen  especially  in  the  construction  of 
verbal  periphrases  to  replace  perfectly 
effective  simple  verbs. 

Years  ago  grammar  books  warned 
against  the  use  of  tautologies  like  “fol¬ 
low  after,”  but  their  authors  could 
hardly  have  foreseen  the  extent  to  which 
this  sort  of  linguistic  luxuriation  would 
develop. 

If  you  examine  newspaper  and 
magazine  writing  today,  you  will  find 
frequent  mention  of  the  man  who  missed 
out  on  the  opportunity  to  do  something, 
the  fictional  heroine  who  raised  her  head 
up  from  the  pillow,  the  rock  star  who 
cancelled  out  of  an  engagement,  the 
weight-watcher  who  slimmed  down  to 
120  pounds. 

Suffice  it  to  say  that  anyone  could  con¬ 
tinue  on  with  examples  like  this  ad  in¬ 
finitum.  Perhaps  some  editors  who  have 
pondered  over  the  rapid  growth  of  this 
philological  fungus  and  are  equally 
alarmed  by  it  would  be  interested  in 
heading  up  a  movement  to  revert  back  to 
more  basic  forms. 

Stewart  H.  Benedict 
(Benedict  is  on  the  copy  desk  at  the  Jersey 
City  (N.J.)  Jersey  Journal.) 

*  ♦  * 

GUYANA  FUNDS 

I  sent  you  a  tearsheet  earlier  to  show 
the  reporting  by  this  newspaper  on  the 
funding  of  the  Guyana  recovery  after  you 
published  a  letter  from  Nelson  A.  White, 
23  Cherokee  Place,  Pittsburgh  Pa.  15228 
(E&P,  Jan.  6).  I  sent  the  tearsheets  to 
him  also  .  .  .  and  he  has  responded  to 
me. 

“Thanks  for  your  note  and  clipping 
from  The  Republic  re  the  Guyana  mess. 
You  are  the  one  and  only  paper  to  fur¬ 
nish  the  information  I  needed. 

“Judging  from  your  front  page,  Col¬ 
umbus  is  to  be  congratulated  on  the  qual¬ 


ity  of  the  daily  paper.  Sincerely,  Nelson 
A.  White.’’ 

Postal  card  arriving  the  same  day  in¬ 
cluded  this  post-script  from  White: 

“I  also  noticed  that  you  did  not  de¬ 
pend  on  UPI  to  get  your  information  the 
Guyana  mess  but  worked  directly 
through  your  congressman.  I  believe 
both  UPI  and  AP  choke  off  news  they 
don’t  want  to  print.” 

It’s  a  shame  no  one  else  appears  to 
have  responded  to  the  letter  from  Nelson 
in  E&P.  I  am  sure  other  papers  carried 
the  same  news.  Our  congressman’s  press 
aide  got  much  of  what  he  told  us  from  a 
quick  reading  of  the  previous  day’s 
Washington  Post  and  Star.  We  asked 
there  because  I  happened  to  get  a  call 
from  him  shortly  after  the  direct  question 
was  raised  by  a  local  bank’s  manager. 

Response  would  have  been  as  good. 
I’m  sure,  had  we  asked  the  staff  at  UPI 
or  Leland  Schwartz’s  States  News  Ser¬ 
vice  or  at  the  Medill  News  Service,  all  of 
which  help  us  out  in  covering  Washing¬ 
ton. 

I  still  want  to  think  that  your  letter- 
writer  was  simply  not  reading  as  care¬ 
fully  as  he  should  have  in  his  own 
hometown  paper. 

Stu  Hoffman 
(Hoffman  is  editor  of  Columbus  (Ind.)  Re¬ 
public.) 

Short  takes 


Among  the  attendance  prizes  to  be 
given  away  are  a  sterling  silver,  hand- 
carved  belt  buckle  and  a  custom-tailored 
wooden  suit. — San  Antonio  Express- 
News. 

Hfi  if 

“Realty”  is  the  subject  of  the  Bible 
lesson  at  First  Church  of  Christ,  Scientist 
this  Sunday. — Healdsburg  (Calif.) 
Tribune. 

Hit  Hn  it^ 

It  doesn’t  appear  to  have  been 
burglarized,  it  was  burglarized.  I’m  cer¬ 
tain  of  that,’’  he  said. — Houston  Chroni¬ 
cle. 


[I  EDITOR'S  COMMENT 

Paul  Gruchow 
Managing  Editor 
The  Globe 
}M>rthington,  Minn. 

: 


“We’re  an  afternoon  newspaper,  and  we  know  we’ve 
got  to  give  our  readers  something  more  than  the 
basic  news.  We  use  The  New  York  Times  News 
Service  for  depth-on  our  news  pages,  on  our  business 
page,  on  the  editorial  page,  in  our  sports  section. 

It’s  given  our  whole  newspaper  greater  substance.” 


ijork  Stines 
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“As  a  nim  critk,  I  want  to  help 
readers  see  the  different 


viewpoints  in  a  ^m,  to 
appreciate  what  is  of  value^ 
without  condoning  \«1iat  is  in 
bad  taste.” 


David  Stenitt 
Film  Critic 

The  ChHstian  Science  Monitor 


Movie  buffs  are  on  the  increase.  In  their 
movie  interest,  they  join  David  Sterritt,  the 
Monitor’s  film  critic  and  long-time 
celluloid  devotee. 

Sterritt  became  a  Monitor  staff  member  in 
1967  and  soon  began  writing  for  the  Arts  and 
Entertainment  page.  In  1973,  he  was  transferred 
to  New  York,  where  he  continues  to  do  film 
reviews,  interviews,  and  features  on  the  world 
of  cinema. 

He  doesn’t  view  his  job  as  that  of  a  censor, 
telling  people  what  they  should  and  shouldn’t 
see.  Rather,  he  helps  readers  discover  the 
elements  that  make  a  film  worth  seeing— 
without  being  overwhelmed  by  sometimes 
controversial  aspects.  For  example,  he  told 
them  of  a  certain  film  that  “breathes  a  deep 
humanism  that  more  than  compensates  for  the 
film’s  occasional  excesses.”  When  reviewing 
family  films,  he  turns  to  the  experts— his  own 
7-year-old  twin  boys— whose  squirming  or 
chortles  in  the  theater  are  vivid  indicators  of  a 
film’s  success. 

As  enlightening  as  Sterritt’s  reviews,  are 
his  interviews  of  top  cinema  figures  like  Star 


Wars'  hero  Mark  Hamill  or  filmmaker  Francois 


Truffaut.  He  deftly  probes  to  give  readers 


insights  into  the  motives  and  themes  that 


stimulate  the  film  world. 


This  clear-eyed  view  behind  the  tinsel  is 
one  reason  the  Monitor  is  relied  on  by 
subscribers  in  144  countries . . .  and  by  the  nearly 
16  million  readers  of 
the  202  newspapers 
worldwide  subscribing 
to  The  Christian  Science 
Monitor  News  and 
Photo  Service. 


A  way  of  seeing. 
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500  brave  weather  to  see 
Great  Lakes  Production  show 


By  Celeste  Huenergard 

Two  feet  of  snow  and  an  airport  that 
kxjked  like  a  graveyard  for  Samsonite 
persuaded  over  300  members  of  the  34th 
annual  Great  Lakes  Production  confer¬ 
ence  to  scratch  the  event  from  their 
calendars. 

But  for  the  500  participants  who 
trudged  to  the  Chicago  meeting  last 
week,  the  only  unusual  weather  was  a 
slight  drizzle  in  the  hotel  lobby — 
compliments  of  a  leaky  roof. 

“They  took  their  own  medium  too 
seriously,"  William  T.  Meegan,  produc¬ 
tion  director  of  the  M<)line  (III.)  Daily 
Dispatch  and  conference  president,  said 
of  his  colleagues  who  stayed  home  after 
reading  about  Chicago's  recent  blizzard. 
“It  got  the  best  of  them." 

Those  in  attendance  seemed  to  be  glad 
they  came. 

A  ballroom  housed  the  industry’s 
latest  equipment  jewels  and  a  host  of 
vendors  and  sales  pitches.  Workshops 
covered  letterpress  and  offset,  camera 
and  platemaking,  electronic  systems, 
mailroom  equipment,  and  technical  train¬ 
ing. 

The  following  is  a  wrap-up  of  some  of 
those  sessions. 


Pagination  test 

When  the  Minneapolis  Star  found  no 
one  to  turn  to,  it  turned  to  itself.  The 
assignment:  an  electronic  news  layout 
test. 

Work  on  the  project  began  last  spring, 
using  a  standard  off  the  shelf  line  draw¬ 
ing  teiminal,  Roger  Adams,  assistant  to 
the  editor,  reported. 

All  softwear  is  being  prepared  in- 
house  on  a  time  available  basis.  User 
specifications  were  finished  last  summer 
through  the  cooperation  of  the  news¬ 
room  and  the  company's  data  processing 
department.  Technical  specifications 
were  completed  in  the  fall. 

“We’re  taking  a  break  now  because 
we're  installing  an  Apex  classified  sys¬ 
tem,"  Adams  said.  “But  we're  going  to 
take  it  up  again  in  March  and  work  on 
coding  and  testing." 

Adams  himself  came  up  with  the  idea 
for  the  project. 

“We  were  getting  frustrated  because 
we  wanted  to  go  on  to  the  next  (elec¬ 
tronic)  step,”  he  said.  “We  talked  to 
vendors  but  they  said  most  newspaper 


people  weren't  interested  in  the  equip¬ 
ment  because  they  had  already  gotten  rid 
of  enough  employees  in  composing  or 
just  didn’t  know  what  they  needed." 

The  executive  hopes  to  have  more  de¬ 
tails  on  the  test  and  something  concrete 
to  show  at  the  next  ANPA/RI  production 
meeting  in  June. 


Ink  recovery  systems 

“We  can't  expect  an  ink  company  to 
make  a  special  ink  for  each  paper  but 
somewhere  there  has  to  be  a  compromise 
and  I  think  it  has  to  come  from  them." 

Art  Gregory,  pressroom  foreman  of 
Dayton  (Ohio)  Newspapers,  Inc.,  took 
the  podium  to  complain  about  a  new 
Wood-Hoe  offset  press  ink  spillover  of 
35  lbs  a  run. 

“When  you  have  a  problem  you  ask 
the  ink  suppliers  why  and  they  give  you 
an  answer,  but  you  still  have  the  prob¬ 
lem”  he  said.  “I  think  it's  time  we  called 
a  truce  and  worked  together.” 

So  far  the  Dayton  dailies  have  tried 
offset,  DiLitho  and  letterpress  inks  but 
without  much  success. 

The  Richmond  Palladium  Item  suf¬ 
fered  the  same  dilemma  when  it  installed 
a  DiLitho  press  six  years  ago. 

“It  was  horrible,”  pressroom  foreman 
James  Cook  recalled.  “We  got  buckets 
of  ink  from  all  the  manufacturers  but  it 
was  still  horrible.  We  finally  switched 
back  to  letterpress  black  and  it  prints  a 
heck  of  a  lot  better.” 

Ink  recovery  systems  may  be  part  of 
the  answer  several  participants  said. 

A  Toronto  paper  recently  purchased  a 
semilar  filtering  system  (Franklin  Park. 
III.)  which  paid  for  itself  in  four  months. 

Another  requisite  is  maintenance. 
Karl  Blauvelt,  pressroom  foreman  of 
the  Sprinfifield  (Ohio)  Ne\cs-Siin, 
stressed. 

“We  clean  our  rollers  three  times  a 
week  and  after  six  months  recopperize 
them.  You’ve  got  to  make  the  time  to  do 
this,”  he  said. 

“We  wash  our  rollers  down  twice  a 
day  after  the  morning  and  evening 
shifts,”  Michael  Bella,  Madison  News¬ 
papers  Inc.  pressroom  superintendant, 
reported.  “And  we’ve  reminded  our 
pressmen  that  banging  and  shutting  the 
press  rails  can  change  press  settings  and 
increase  spillover.” 

Unfortunately,  Gregory  said  his  pa¬ 


Every  Saturday  since  1884 


per's  production  schedule  does  not  allow 
time  for  daily  cleanups. 

“And  I  don’t  believe  it's  necessary  if 
you've  got  it  all  together,”  he  said. 
“When  you  start  talking  about  zoning, 
you're  talking  about  eight  changeovers  a 
day.  When  is  there  time  for  mainte¬ 
nance?” 

The  discussion  prompted  one  be¬ 
leaguered  ink  salesman  to  stand  up  and 
defend  his  industry. 

“DiLitho  and  offset  were  all  new  to  us 
too.  It  was  trial  and  error  and  we  suf¬ 
fered  and  you  suffered.  But  I  think  the 
companys  have  come  a  long,  long  way,” 
he  said. 


New  equipment 

Cost  justifying  mailroom  equipment  is 
becoming  an  impossible  task,  John 
Titone,  production  manager  of  the 
Sprinfifield  (III.)  State  Jonrnal-Refiister, 
told  his  listeners. 

“Seven  or  eight  years  ago  we  cost  jus¬ 
tified  our  first  inserting  machine  because 
we  were  able  to  eliminate  25  weekend 
workers,”  he  said.  “We  now  have  23 
people  in  the  mailroom  iind  we'll  always 
need  them.” 

But  if  newspapers  want  to  stay  in  bus¬ 
iness  they  will  have  to  invest  in  the  new 
equipment,  he  added. 

“Our  only  answer  to  guarantee  on 
time  delivery  and  placement  of  inserts  is 
on-line  inserting  equipment.  The  pub¬ 
lishers  won't  get  their  money's  worth 
over  night,  but  they  will  in  the  long  run,” 
he  said. 

Recent  innovations,  such  as  the  Swiss 
made  Ferag  inserter  with  a  cycle  time  of 
40,000  papers  an  hour,  are  beginning  to 
answer  newspaper  needs.  Titone  con¬ 
cluded. 

Inserts  at  the  WaterUm  {Iowa)  Courier 
climbed  15%  last  year.  And  a  McCain 
manufacturing  system  including  3  inser¬ 
ters,  four  counter  stackers  and  two 
shrink  tunnels  is  helping  the  paper  in¬ 
crease  its  revenues,  W.D.  Lancelot, 
production  manager,  reported. 

The  paper  is  now  offering  advertisers  a 
Wednesday  total  market  coverage  pro¬ 
gram. 


Emergency  procedures 

What  can  you  do  when  the  lights  go 
out?  Not  much  according  to  Leon  Hove, 
production  manager  of  the  Joliet  (III.) 
Herald. 

“Without  electricity,  most  of  us  can't 
write  or  edit  stories,  type  or  markup  ads, 
put  pages  together  .  .  .  make  halftones. 

(Continued  on  pa  fie  44) 
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INAE  hopes  to  bolster 
college  ad  curriculums 


One  of  the  top  priorities  of  the  Interna¬ 
tional  Newspaper  Advertising  Execu¬ 
tives  this  year  will  be  to  put  into  full 
swing  a  program  that  will  channel  funds 
and  ad  materials  to  accredited  journalism 
schools  offering  an  advertising  cur¬ 
riculum,  incoming  INAE  president 
Thomas  Gormley  said. 

Gormley,  who  is  director  of 
marketing/advertising  for  the  Cincinnati 
Post,  said  such  a  project  has  been  long 
overdue  and  the  IN  AE’s  schools  and  col¬ 
leges  committee  is  working  hard  to  im¬ 
plement  it. 

Gormley  said  the  committee  has  sent 
out  some  feeler  letters  to  various  news¬ 
paper  foundations  in  a/i  attempt  to  solicit 
funds  that  would  be  channeled  to  various 
journalism  schools  for  use  in  improving 
their  ad  programs. 

Gormley  said  many  of  these  founda¬ 
tions  have  given  grants  to  help  jour¬ 
nalism  schools  improve  their  editorial 
curriculums,  but  very  little  money  has 
gone  toward  helping  to  build  better  ad¬ 
vertising  curriculums. 

He  said  the  committee  will  “go  out  in 
earnest”  and  follow  up  on  the  feeler  let¬ 
ters  after  this  week’s  INAE  convention. 

Under  this  program,  accredited  jour¬ 
nalism  schools  will  also  be  provided  with 
Newspaper  Advertising  Bureau  mate¬ 
rials  and  “other  pertinent  information,” 
according  to  Gormley. 

Gormley  takes  over  the  INAE  helm 
following  another  good  year  for  newspa¬ 
pers.  “1978  was  another  record  year  for 
newspaper  advertising  revenues,”  he 
said,  “with  a  projected  $12.7  billion  or 
14%  over  1977.” 

Total  newspaper  membership  in  INAE 
stands  at  a  record  933  members,  accord¬ 
ing  to  Gormley,  who  said  this  is  130  more 
than  the  membership  in  January  of  1975 
of  803. 

He  said  total  membership,  including 
associates,  educational  members  and 
suppliers  stands  at  3,070  as  opposed  to 
2,481  in  1975. 

“I  think  this  speaks  for  itself  in  once 
again  showing  the  outstanding  job  our 
membership  committee  has  done  within 
the  last  three  or  four  years  through  the 
state  vicepresidents  and  other  committee 
members,”  Gormley  said. 

“One  of  the  things  we  have  to  con¬ 
tinue  is  the  newspaper  marketing  con¬ 
cept,”  Gormley  said.  “The  concept  of  all 
the  departments  on  a  newspaper  working 
together.  We  feel  the  concept  is  off  to  a 
good  start  and  it  must  continue.” 

Gormley  said  the  INAE  also  plans  to 
discuss  the  status  of  the  “on  again-off 
again”  ABC  data  bank. 

He  also  said  the  INAE's  retail  rela¬ 
tions  committee  is  scheduled  to  meet 
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with  Sears  executives  in  May  to  discuss 
the  chain’s  newspaper  advertising  plans. 

Gormley  said  that  although  the  indus¬ 
try  may  be  seeking  ways  to  lure  more 
national  ad  dollars  into  newspapers,  the 
retail  advertisers  must  not  be  cast  aside. 
“We  must  continue  to  look  at  some  of 
their  problems,”  he  said.  “We  can’t  ne¬ 
glect  them.  We  must  continue  to  help 
them  work  out  some  of  their  marketing 
problems. 

Gormley  sees  distribution  as  the 
biggest  problem  facing  the  newspaper 
industry  today.  “Every  year  it  gets  more 
complex,”  he  said. 

Gormley  cited  the  “improved  INAE 
news  bulletin”  and  the  sales  training 
committee’s  production  of  a  sales  train¬ 
ing  film  “Prepare  like  a  Pro”  as  a  few  of 
the  accomplishments  of  INAE  this  year. 

“Not  to  be  overlooked,”  he  said,  “is 
the  establishment  of  our  closer  relation¬ 
ship  with  the  motion  picture  industry 
through  our  ad  hoc  movie  committee,” 
he  said.  “There  is  also  the  ethics  com¬ 
mittee  that  produced  the  acceptability 
code  prototype  and  the  research  commit¬ 
tee  which  helps  the  smaller  papers  that 


Thomas  Gormley 


do  not  have  research  departments,”  he 
said. 

“One  of  the  recent  ventures  in  which 
we  have  been  actively  engaged  is  the 
co-sponsorship  of  AD  Concepts  ’79  with 
the  Newspaper  Ad  Bureau,”  Gormley 
said.  “Over  $45,000  was  contributed  by 
our  newspaper  members  that  was  ear¬ 
marked  to  promote  the  program  which  is 
designed  to  stimulate  creativity  in  news¬ 
paper  advertising.” 

Gormley  said  he  hopes  to  see  more 
member  involvement  “that  will  enable 
us  to  direct  our  resources  in  providing 
the  necessary  tools  and  aides  for  infor¬ 
mation  that  will  make  every  ad  execu¬ 
tive’s  job  more  productive  and  profit¬ 
able.” 


Tom  Gormley:  Some  Biographical  Notes 

Present — Director  of  marketing/advertising,  Cincinnati  Post  I 

1977-78 — Assistant  to  the  advertising  director,  Cincinnati  Post  | 

1974-77 — Director  of  advertising,  Seattle  Post-Intelligencer 
1973 — Executive  vicepresident,  Cincinnati  Enquirer 
1965 — Vicepresident-advertising  director,  Cincinnati  Enquirer.  Also  a 
member  of  the  Enquirer  board  of  directors  and  the  Executive 
Committee  of  the  board.  I 

1963 — Assistant  advertising  director 
1961 — Returned  to  Enquirer  as  manager  of  retail  advertising 
1959 — Advertising  director  of  Washington  Court  House  (Ohio)  Record 
Herald 

1957 — Returned  to  Enquirer  as  assistant  classified  adv.  manager 
1950 — Classified  advertising  manager  L/'/m/  (Ohio)  News 
1948 — Cincinnati  Enquirer,  first  in  classified  sales  then  moved  to  retail 
sales 

1946 — Returned  from  U.S.  Navy  duty  to  join  Enquirer  as  advertising 
service  manager  (January). 

1941 — Enlisted  in  U.S.  Navy  December  ’41  and  was  discharged  in  De¬ 
cember  1945. 

1940 — At  the  Enquirer,  Kentucky  branch  office,  when  transferred  to  the 
main  Cincinnati  office  ...  in  Classified  sales. 

1939 — Joined  Enquirer  retail  advertising  dept,  as  “junior  salesman”  (the 
term  used  in  those  days  to  denote  the  newer  sales  staffers). 

1937 — Upon  high  school  graduation  started  full  time  in  the  Enquirer’s 
Kentucky  office  branch  of  advertising  dept.,  also  had  editorial 
duties  as  Northern  Kentucky  sports  editor. 

1935 — Began  newspaper  career  at  the  Cincinati  Enquirer  September  that 
year  while  attending  Bellevue  HS.  Covered  high  school  sports  for 
the  paper  on  a  part-time  basis. 
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Stores  urged  to  project 
a  style  in  their  ads 


By  Sam  Cremin 

Retailers  should  project  their  distinc¬ 
tiveness  to  the  marketplace.  They  can 
grow  by  placing  themselves  uniquely  in 
relation  to  other  stores. 

That  was  the  core  message  which  the 
Newspaper  Advertising  Bureau  Inc. 
brought  to  the  more  than  400  merchants 
at  the  68th  annual  National  Retail  Mer¬ 
chants  Association  convention  who 
crowded  into  the  Mercury  Room  of  the 
New  York  Hilton  for  their  presentation, 
“Positioning  for  Success.” 

The  NAB’s  Alfred  Eisenpreis,  vice- 
president  for  retail  marketing,  and  E. 
Lawrence  Goodman,  vicepresident  for 
department  store  sales  narrated  the  slide 
presentation  which  featured  recorded  in¬ 
terviews  with  executives  from  six  lead¬ 
ing  stores  which  have  used  active  market 
positioning  to  their  advantage. 

To  determine  their  relative  identity  in 
the  marketplace  Eisenpreis  advised  re¬ 
tailers  to  rate  their  store  within  the  ten 
category  list  which  follows. 

I)  merchandise  diversity,  2)  size  of 
store  and  range  of  customers  served,  3) 
fashion  distinctiveness,  4)  price  competi¬ 
tiveness,  5)  convenience,  6)  service  qual¬ 
ity,  7)  innovativeness,  8)  lifestyle  aware¬ 
ness,  9)  dependability  and  10)  commun¬ 
ity  identification. 

“Assign  points  to  express  your  store’s 
emphasis  on  each,  from  the  consumer’s 
point  of  view.’’  said  Eisenpreis,  “While 
you  look  at  yourself,  look  at  the  other 
retailers  with  whom  you  compete  in  the 
same  way,  at  the  same  time  ...  Is 
your  business  differentiated  from  the 
pack?” 

Eisenpreis  and  Goodman  showed  how 
the  Canadian  based  Hudson  Bay  Com¬ 
pany  has  positioned  itself  by  highlighting 
its  identification  with  tradition  and  tradi- 
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tional  quality;  how  Oshman’s,  the 
sportswear  chain,  communicated  its 
sportswear  diversity  and  lifestyle  aware¬ 
ness  to  great  advantage;  how  J.C.  Pen¬ 
ney  projected  fashion  awareness  to 
strengthen  their  anchor  position  in  the 
market; 

How  Bamberger’s  and  Merwyn’s,  the 
east  and  west  coast  department  store 
chains,  have  positioned  themselves  by 
locating  their  stores  in  high  growth  areas 
and  target  marketing  to  young  families; 
and  lastly  the  way  that  K-mart  has  pro¬ 
jected  the  main  tenent  of  its  market  posi¬ 
tion,  price  competitiveness,  to  the  cus¬ 
tomer. 

Underscored  in  this  showcasing  of  de¬ 
partment  store  positioning  was  the  value 
of  advertising  (i.e. -newspaper  advertis¬ 
ing)  to  department  store  sales. 

Goodman  encouraged  the  retailers  to 
project  their  vital  and  distinctive  identity 
to  the  marketplace.  As  he  said,  “Good 
positioning  is  never  passive.  It  doesn’t 
just  happen  to  you.  You  make  it  hap¬ 
pen.’* 

As  to  the  role  of  newspapers  in  carry¬ 
ing  a  retail  position  these  stores  varied  in 
their  view  points. 

Shirley  Dawes,  the  national  sales  pro¬ 
motion  manager  of  the  Hudson  B.ay 
Company  said,  “Because  we’re  develop¬ 
ing  a  major  program  and  getting  across 
the  message  of  quality  and  because  we’re 
going  to  be  very  exact  in  talking  about 
quality  detail  ...  the  medium  of  news¬ 
paper  is  going  to  be  very  good  for 
us  ...  It  is  easy  to  tell  the  consumer 
certain  features  in  one  product  through 
the  printed  word  as  opposed  to  the  talk¬ 
ing  word,  because  you  can  zero  in  on 
product  detail  a  little  bit  clearer  in  a 
photograph  that  is  going  to  be  in  front  of 
them  for  maybe  ...  a  minute  as  op¬ 
posed  to  only  five  seconds.” 


Bamberger's 

whot's  new  instant  gourmet 


We  want  to  be  upfront  in  daily  news¬ 
paper  advertising  .  .  .  weekly, 
minimum.”  said  Dawes. 

For  Oshman’s,  which  began  in  l%9 
with  8  sporting  goods  stores  in  the  Hous¬ 
ton  area  and  expanded  to  85  stores  in 
eight  states,  the  positioning  aim  has  been 
to  create  a  sense  of  variety  and  abun¬ 
dance. 

Marvin  Aronowitz,  Oshman’s  presi¬ 
dent  said,  “Our  ads  are  of  a  certain 
style  ...  we  just  don’t  approach  it 
with,  hey,  here’s  a  shoe.  We’re  talking 
about  a  range  of  shoes.  But  that  is  what 
our  consumer  requires  to  play  ten¬ 
nis  ..  .  to  play  golf  ...  or  whatever. 

“We  don’t  show  a  warm-up  suit.  But  a 
man’s  ...  a  woman’s  .  .  .  three  or 
four  price  ranges,  and  three  or  four 
styles  .  .  .  But  anybody  reading  that 
has  to  go  away  from  his  chair  thinking 
well,  Oshman’s  has  got  it.  They’ve  got 
running  shoes. 

“We  have  what  he  wants,  we  have 
plenty  of  it.  We  have  it 
timely  .  .  .  season-wise.  And  we  have 
it  at  the  right  price.  We  are  hoping  that 
he’s  looking  to  us,  and  we  act  accord¬ 
ingly.” 

Bamberger’s  aim  was  to  target  market 
the  young  married  families  as  they 
sprung  up  in  new  communities. 

About  the  relation  of  this  customer  to 
(Continued  on  page  42) 
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Super  Bowl  covered 
by  2000  newspeople 


By  Jim  Haughton 

For  Darwin  Happel  and  Stan  Shalett, 
Super  Bowl  XlII  was  easily  the  biggest 
news  event  they  would  cover  this  year.  It 
was  Happel’s  10th  Super  Bowl,  the  first 
for  Shalett. 

They  were  among  almost  2,000  writ¬ 
ers,  editors,  photographers  and  broad¬ 
casters  on  hand  for  what  is  now  Ameri¬ 
ca’s  biggest  sports  spectacle.  Not  since 
the  last  major  political  conventions,  or 
last  year's  game  in  New  Orleans,  had  an 
American  news  event  received  such 
broad  coverage. 

Happel  is  a  sports  and  feature  writer 
for  the  Banf’or  (Pa.)  Daily  News,  a  6,500 
daily  in  Pennsylvania’s  slate  capital  be¬ 
tween  Allentown  and  Stroudsburg.  His 
first  Super  Bowl  assignment  was  game 
III  here  when  the  Jets  upset  the  Colts. 
He  has  been  coming  ever  since.  “If  we 
ever  stopped  coming,  we  couldn’t  get  in 
again,’’  Happel  said. 

Happel,  like  a  number  of  other  writers 
from  smaller  papers,  covers  the  game  on 
his  vacation.  He  also  makes  his  own 
photos  and  took  home  350  shots.  He  ar¬ 
rived  the  Saturday  before  the  game  and 
made  every  practice  session,  filing 
nightly  via  Western  Union.  “Reader 
reaction  is  excellent.  We  really  cover  all 
aspects  of  the  game.  Since  Happel  had 
an  auxiliary  press  pass  that  did  not  per¬ 
mit  him  on  the  field  for  photos  during  the 
game,  he  was  at  the  stadium  two  hours  in 
advance  shooting  photos. 

Shalett  is  sports  editor  of  the  Elffin 
(III.)  Daily  News  Courier,  a  Chicago 
suburb.  His  40,000  circulation  paper 
(five  evenings,  AMs  Saturday,  Sunday) 
compete  with  two  major  Chicago  dailies 
plus  Paddock  Publications. 

Shalett  said  he  sought  to  give  his  read¬ 
ers  something  they  wouldn’t  get  from  the 
wire  services.  “My  readers  don’t  know 
Wick  Temple  (AP  sports  editor)  or  Joe 
Carnicelli  (UPI  executive  sports  editor). 
But  they  know  Stan  Shalett.  I’m  repre¬ 
senting  my  readership,  reporting  to 
them.  I  try  to  get  different  things,  off¬ 
beat  things,’’  he  said. 

Stan  said  that  while  he  was  glad  to 
escape  the  bitter  Chicago  winter,  he 
wasn’t  sunning  himself.  “I  was  on  my 
way  at  8  o’clock  to  get  the  bus  to  prac¬ 
tice,  then  came  back  at  three  and  started 
writing.  It’s  hard  work  but  I’m  enjoying 
every  minute  of  it,”  he  continued. 

Frank  Mazze,o.  sports  editor  of  the 
Valley  News,  Van  Nuys,  Calif.,  a 
250,000  daily  paper  of  the  Chicago 
Trihane-New  York  Daily  News  group, 
knew  he  would  be  competing  with  the 
two  major  Los  Angeles  dailies.  He  said 
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he  sought  to  give  readers  a  different 
angle. 

“I  did  columns  on  things  like  the 
terrorism  threat  and  ticket  scalping.  1  stay 
away  from  the  wire  service  stories  to 
give  people  a  personal  type  view — 
something  they  would  identify  with,’’  he 
said. 

Mazzeo  was  puzzled  by  one  thing — 
the  media  pilgrimages  to  the  Dallas  and 
Pittsburgh  training  bases  to  talk  with 
players  and  coaches.  “It’s  the  only  sport 
where  you  never  see  the  teams  work 
out,’’  he  said. 

A  pool  reporter  selected  by  the  Pro 
Football  Writers  Assn,  is  assigned  to 
each  practice  for  both  teams.  After  prac¬ 
tice  writers  went  to  the  team  hotels  in 
Miami  and  Fort  Lauderdale  for  sessions 
with  the  coaches  and  talks  with  the 
players. 

Most  reporters  accepted  the  mass 
movement  to  the  training  bases  without 
complaint,  but  a  few  were  unhappy.  “If 
someone  has  a  better  idea,  I’m  sure  the 
writers  and  the  league  would  like  to  hear 
it,”  said  Carnicelli,  the  UPI  executive. 

Vito  Stellino,  a  former  UPI  writer  who 
now  covers  the  Steelers  for  the 
Pittsburgh  Post-Gazette ,  said  “the 
hotels  are  so  far  away  and  you  spend  so 
much  time  traveling.  But  basically  it’s  a 
football  game  and  I  don’t  try  to  get 
caught  up  in  the  other  stuff.  It’s  like 
‘Roots’  every  year.’’ 

Stellino  said  as  a  Steelers’  beat  man  he 
found  himself  being  interviewed  by  other 
reporters  who  wanted  insight  on  the 
Pittsburgh  team.  Stellino,  sports  editor 
Phil  Musick,  George  Anderson,  enter¬ 
tainment  writer,  and  photographer 
Maury  Berman  made  up  the  Post- 
Gazette  contingent.  The  Pittsburgh 
Press  assigned  three  writers  and  three 
photographers  to  the  game.  The  Miami 
Herald  had  29  sports  writers,  reporters, 
columnists  and  photographers.  Sports  Il¬ 
lustrated  had  34  people. 

It  appears  that  the  Washington  Post 
still  holds  the  record  for  newspaper  staff 
coverage  out  of  its  own  city.  When  the 
Redskins  faced  the  Dolphins  in  Los 
Angeles  in  Super  Bowl  VIIl,  the  Post 
assigned  13  writers  and  10  photog¬ 
raphers. 

Both  Don  Weiss,  a  one-time  AP  sports 
writer  who  is  now  executive  director  of 
the  National  Football  League,  and  Jim 
Heffernan,  former  Philadelphia  Bulletin 
sports  writer  and  now  league  public  rela¬ 
tions  director,  agree  that  more  and  more 
papers  are  sending  more  reporters.  The 
media  contingent  grows  yearly  and  they 
wonder  how  they’ll  handle  future  games. 

Heffernan  was  faced  with  a  massive 


seating  problem  because  of  heavy  press 
requests  and  the  smaller  Orange  Bowl 
press  box.  It  has  one  half  the  space  of  the 
Superdome  and  one  third  that  of  the 
Rose  Bowl.  This  year  he  and  his  staff 
found  36  additional  spaces.  Some  225 
writers  went  to  the  regular  press  box. 
The  auxiliary  box  underneath  had  space 
for  450. 

The  Associated  Press  had  40  creden¬ 
tials,  UPI,  30.  The  Neii’  York  Times  had 
seven  writers,  four  photographers;  the 
New  York  News  had  seven  writers,  two 
photographers.  Dave  Brady  of  the  Wash¬ 
ington  Post,  one  of  35  writers  and  pho¬ 
tographers  who  have  covered  all  the 
Superbowls,  was  part  of  a  four-member 
team  of  two  reporters,  two  columnists. 
The  Washington  Star  sent  writer  Steve 
Gubeck,  columnist  Morris  Sigel,  Merrill 
Whittlesey,  Tom  Callahan  and  Judy 
Bachrach,  a  feature  writer. 


‘For  some  reporters,  Super  Bowl 
week  is  a  change  they  welcome. 
For  others  it  is  a  nightmare  they 
dread.’ 


Gubeck  said  one  of  the  problems  for 
reporters  who  have  to  leave  early  in  the 
fourth  quarter  to  get  to  the  dressing 
rooms,  is  the  fear  of  missing  a  vital  play. 
“1  dread  seeing  something  happening 
when  I’m  going  down  on  that  elevator 
and  I  don’t  see  it,”  he  said.  With  6:51 
remaining,  an  NFL  aide  led  writers  down 
from  the  press  box  to  the  dressing  room. 

For  some  reporters.  Super  Bowl  Week 
is  a  change  they  welcome,  even  with  the 
challenge  for  stories.  For  others  it  is  a 
nightmare  they  dread. 

“1  skip  every  one  I  can.  It  is  too  well 
organized  and  you’re  like  sheep,”  said 
Frank  Dolsan,  Philadelphia  Inquirer 
sports  editor.  “It’s  geared  for  people 
who  like  this  approach.  A  set  time  for 
this,  a  set  time  for  that.” 

Si  Burick,  Dayton  Daily  News  sports 
authority  and  another  member  of  the 
13-game  coverage  veterans,  finds  it  chal¬ 
lenging.  “1  think  it’s  a  very  good  thing. 
We’re  all  able  to  go  and  talk  with  the 
players  and  coaches.  I  don’t  think  it 
creates  problems.  1  remember  that  first 
game  in  Los  Angeles.  It  was  just  another 
football  game.  The  NJ^L  does  a  really 
good  job.  Besides,  you  don’t  have  to 
go,”  he  said. 

Paul  Zimmerman,  New  York  Post  col¬ 
umnist  and  another  of  the  35  original, 
views  it  another  way.  “We  are  promot¬ 
ing  a  tv  event.  We  are  being  used  to 
promote  a  tv  spectacular,”  he  said.  But 
Zimmerman  gives  high  marks  to  the 
NFL  staff  for  its  excellent  media 
facilities,  calling  them  the  best  in  sports. 
Compared  to  other  sports,  this  is  the  best 
I’ve  ever  seen.  “The  people  who  nor¬ 
mally  cover  baseball  are  shocked  at  how 
good  it  is,”  he  said. 

(Continued  on  page  44) 

EDITOR  &  PUBLISHER  for  January  27,  1 979 


Advertisers  may  switch 
ads  for  kids  to  print 


By  Andrew  Radolf 

The  Federal  Trade  Commission  on 
January  26  concluded  two  weeks  of  pub¬ 
lic  hearings  in  San  Francisco  to  deter¬ 
mine  if  restrictions  on  television  adver¬ 
tising  directed  at  children  are  necessary. 

The  outcome  of  these  proceedings  will 
also  affect  newspaper’s  potential  as  a 
children’s  advertising  medium. 

More  than  80  witnesses  representing 
consumer  groups,  food,  candy  and  toy 
manufacturers,  medical  and  dental  pro¬ 
fessions,  schools  and  universities,  the 
broadcast  and  advertising  industries,  and 
private  citizens  testified  before  FIC  hear¬ 
ing  officer  Morton  Needleman.  The  hear¬ 
ings  will  resume  March  5  in  Washington 
D.C.  when  another  138  witnesses  are 
scheduled  to  testify. 

The  commission  staff,  in  its  report,  has 
recommended  that  “the  FTC  propose  a 
rule  that  would  accomplish  three  major 
purposes:  (I)  ban  as  deceptive  or  unfair 
all  television  advertising  addressed  to 
children  too  young  (under  the  age  of 
eight)  to  understand  its  selling  purposes, 
(2)  ban  as  deceptive  or  unfair  television 
advertising  of  highly  sugared  or 
‘cariogenic’  snack  foods  to  children 
(under  the  age  of  twelve)  too  young  to 
understand  abstract  long  term  health 
risks,  (3)  require  that  television  advertis¬ 
ing  to  children  under  twelve  for  other 
sugared  products  be  balanced  by  nutri¬ 
tional  and  health  messages  funded  by  the 
advertisers.’’ 

Manufacturers  of  children’s  products 
argue  that  any  restrictions  placed  on 
television  advertising  will  also  regulate 
newspapers.  However,  both  the  FIC  and 
consumer  groups  state  the  proposed 
rules  will  apply  only  to  television  and 
that  newspapers  actually  stand  to  benefit 
from  their  implementation. 

F.  Kent  Mitchel,  a  vicepresident  of 
General  Foods  and  chairman  of  the  Chil¬ 
dren’s  Television  Committee  of  the  As¬ 
sociation  of  National  Advertisers, 
headed  a  special  task  force  of  AAAA, 
AAF,  and  ANA  members  at  the  hearings 
and  was  a  key  spokesman  for  those  op¬ 
posing  the  FTC’s  proposals. 

He  told  E&P: 

“What  the  trade  commission  is  after  is 
a  precedent  that  advertising  can  be  de¬ 
clared  unfair  if  a  major  segment  of  the 
audience  were  not  able  to  understand 
it,’’  Mitchel  stated.  “The  commission’s 
not  saying  the  ads  are  deceptive.  It’s  say¬ 
ing  kids  don’t  understand  them.  This  in¬ 
cludes  the  disclaimers.” 

Mitchel  cited  retail  ads  for  microwave 
ovens  and  over  the  counter  drugs  as 
examples  of  how  the  proposed  regula- 
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tions  could  be  extended  to  newspapers. 

“The  FTC  could  rule  that  less  edu¬ 
cated  adults  don’t  understand  the  radia¬ 
tion  hazard  ...  or  that  there  can  be 
dangerous  side  effects  from  the  drugs,” 
he  said.  “The  Commission  wants  to 
make  the  disclaimer  on  cigarettes 
stronger  because  people  don’t  under¬ 
stand  it.  We.are  fighting  a  legal  battle  to 
keep  the  FTC  from  expanding  its  power 
in  a  way  that  it  could  decide  what  is 
understood  and  what  is  not  understood.” 

Ira  Furman,  FTC  deputy  director  of 
public  information,  claimed  the  Commis¬ 
sion’s  proposals  will  have  little  effect  on 
newspapers. 

“We’re  talking  primarily  about  kids 
before  they  know  how  to  read,”  he  told 
E&P.  “Newspapers  don’t  aim  their  ad¬ 
vertising  at  pre-schoolers,’’  he  said. 
“The  theory  is  that  below  certain  age, 
children  don’t  understand  the  selling 
purpose  of  advertising.  The  issue  is:  does 
that  make  the  ads  deceptive?” 

Addressing  the  charge  that  the  FTC  is 
infringing  on  First  Amendment  rights, 
Furman  declared,  “Misleading  advertis¬ 
ing  is  not  protected  by  the  First  Amend¬ 


ment.  We’re  not  singling  out  television, 
we’re  singling  out  the  precognitive  audi¬ 
ence.  Throughout  history  there  has  been 
legislation  to  protect  children.” 

Consumers  Union  is  a  major  supporter 
of  a  ban  on  television  advertising  to 
young  children. 

“Is  it  fair,  honest,  proper  to  sell  to 
two,  three,  four  year  olds?”  asked  Harry 
M.  Snyder,  Consumers  Union  attorney 
in  San  Francisco,  who  testified  at  the 
hearings.  “Kids  six  or  older  are  old 
enough  to  deal  with  advertising  informa¬ 
tion.” 

Snyder  agreed  with  Furman  that  the 
FIC’s  proposals  will  not  apply  to  news¬ 
papers,  and  he  predicted  that  if  regula¬ 
tions  are  enacted,  print  will  see  an  in¬ 
crease  in  advertising  aimed  at  children. 

“Newspapers  are  not  a  hype,  not  a 
bombardment,’’  he  commented  in  re¬ 
marks  to  this  reporter.  “The  medium 
presents  products  in  a  way  kids  can 
make  decisions.  The  ads  still  can’t  be 
false  or  fraudulent,  but  newspapers  do 
have  an  opportunity  to  help  advertisers 
get  their  messages  across  to  children.  It’s 
up  to  the  editors  and  publishers  to  see 
that  the  medium  is  properly  used.” 

Snyder’s  belief  that  newspapers  can 
become  a  more  important  medium  for 
advertising  to  children  is  shared  by  sev¬ 
eral  representatives  of  manufacturers  of 
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Indiana  couple  guilty 
of  reporter  death  plot 


An  Indiana  physicia'n  and  his  wife 
were  found  guilty  Jan.  21  of  hiring  an 
assassin  to  kill  a  newspaper  reporter 
whose  story  had  linked  the  doctor  to  an 
interstate  auto  theft  ring. 

Dr.  Carl  N.  Williams,  49,  and  his  wife, 
Diane,  26,  face  maximum  prison  terms  of 
50  years  each  on  the  charges  of  conspir¬ 
acy  to  commit  murder. 

Sentencing  has  been  set  for  Feb.  2. 

The  verdict  came  down  after  an  un¬ 
dercover  officer  for  the  Federal  Drug  En¬ 
forcement  Administration  testified  that 
the  couple  told  him  Jan.  5,  1978  that  they 
wanted  Gary  (Ind.)  Post  Tribune  report¬ 
er  Alan  Doyle  killed.  Doyle  had  written 
a  story  saying  the  Williamses  had  been 
arrested  while  driving  a  stolen  auto. 

The  undercover  officer,  who  at  the 
time  had  been  investigating  the  doctor 
for  possible  illegal  sales  of  prescription 
drugs,  arranged  for  an  undercover  In¬ 
diana  State  Police  sergeant  to  pose  as  a 
“hit  man.” 

The  couple  reportedly  paid  the  “as¬ 
sassin”  a  $500  down  payment  on  his 
$1,000  hit  “fee,”  supplied  a  photo  of 
Doyle  and  showed  him  the  newspaper 
offices. 

The  defense  claimed  entrapment,  argu¬ 


ing  that  the  idea  for  the  contract  was 
planted  by  police  officers. 

Doyle,  who  has  since  moved  to  the 
Phoenix  (Ariz.)  Republic  as  a  copy 
editor,  said  last  week  he  had  mixed  feel¬ 
ings  about  the  jury’s  verdict. 

“1  felt  a  great  sense  of  relief,”  he  told 
D&P,  but  it  saddened  me  too  to  see  two 
lives  wasted  that  way — especially  Wil¬ 
liams'  who  was  a  black  doctor  in  a  black 
community  literally  starving  for  doc¬ 
tors.” 

The  31 -year-old  reporter  said  his  life 
had  been  threatened  by  irate  readers  at 
least  six  times  during  his  nine-year  stay 
with  the  Post  Tribune. 

“But  the  people  who  voice  their 
threats  are  the  least  likely  to  follow 
through  on  them,”  he  said.  Doyle  didn’t 
even  know  what  Williams  looked  like 
until  the  paper  ran  a  photo  after  the  as¬ 
sassination  attempt  was  made  public. 

Doyle  insisted  that  his  November 
exodus  to  Phoenix  had  nothing  to  do 
with  the  Williams  case. 

“I  just  don’t  like  Midwest  winters,” 
he  said.  “1  flew  in  Jan.  15  to  testify  that  I 
existed.  I  flew  out  the  same  day  to  beat 
the  weather.” 


More  diversified  company 
is  Ai  Neuharth’s  goai 


The  day  may  be  drawing  near  when 
Gannett  will  no  longer  be  known  primar¬ 
ily  as  a  newspaper  operation. 

Judging  from  remarks  made  by  AI 
Neuharth,  president  and  new  chairman 
of  Gannett,  in  an  interview  for  the  com¬ 
pany’s  magazine,  Gannetteer,  the  Com¬ 
bined  Communications  merger  when 
consummated  will  signal  the  start  of  a 
“more  diversified”  era  for  Gannett 
which  presently  derives  96%  of  its  rev¬ 
enues  from  newspapers. 

Neuharth  said  the  company’s 
“broader  more  diversified  base  will 
likely  result  in  more  diversified  growth, 
in  types  of  information,  businesses,  as 
well  as  geographically.” 

Neuharth  said  future  growth  plans  in¬ 
clude  magazine,  cable  television  and 
perhaps  other  information  and  com¬ 
munications  areas. 

He  indicated  that  Karl  Eller,  president 
of  Combined  Communications,  would 
steer  Gannett’s  acquisition  program  after 
the  merger. 

“Karl  Eller’s  record  in  acquiring  di¬ 
versified  media  is  unmatched.  He  started 
with  one  billboard  company  and  ex¬ 
panded  rapidly  into  television,  radio  and 
newspapers.  He  outsmarted  the  hell  out 
of  all  of  us  newspaper  types  in  Oakland 
and  Cincinnati.  He  knows  how  to  ac¬ 
quire  media  companies.  And  how  to  run 
them.” 

Neuharth  was  asked  if  that  experience 
will  help  Gannett  expand  into  new,  high, 
technology  fields?  His  reply  was: 

“We  certainly  will  not  try  to  re-invent 
the  wheel,  in  terms  of  hardware.  But  we 
are  likely  to  invent  new  products  in  our 
own  field,  just  as  we  started  the  Today 
newspaper  in  Florida  in  1966  or  as  we 
started  Westchester  Today  this  year. 
Those  are  both  major  achievements  in 
the  new  product  area.  That’s  true  also  of 
more  than  a  dozen  new  Sunday  newspa¬ 
pers  in  the  past  three  or  four  years. 

“So,  new  enterprise,  will  most  likely 
come  in  fields  in  which  we  are  experi¬ 
enced  and  have  proven  successes.  And 
Combined  Communications  offers  us 
two  special  strengths. 

“First,  they  have  great  expertise  in 
marketing.  They  -are  generally  better 
hucksters  than  we  are.  Also,  they  have 
very  high  sophistication  in  electronics. 
We  hope  to  harness  some  of  that  to  move 
us  further  ahead  in  marketing  and  tech¬ 
nical  field.” 

Eller  and  Neuharth  have  “spent  a 
great  deal  of  time  together  getting  to 
know  each  other  and  each  other’s  opera¬ 
tions,”  Neuharth  said.  “While  getting  a 
good  understanding  of  what  needs  to  be 
done,  we’re  retaining  maximum  flexibil¬ 
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ity  on  how  to  do  things. 

“I’m  confident  that  we  will  be  ready  to 
hit  the  ground  running  as  soon  as  the 
merger  is  consummated.” 

Neuharth  said  he  and  Eller  and  a  few 
others  will  work  in  the  Office  of  the  Chief 
Executive  to  set  overall  policy,  with  the 
board  of  directors,  and  to  implement 
those  policies  with  the  operating  commit¬ 
tee,  which  Neuharth  said  is  “likely  to  be 
expanded  to  suit  our  new  diversity.” 

The  Gannett  headquarters  may  possi¬ 
bly  be  relocated.  Neuharth  said  the  sub¬ 
ject  would  be  discussed  this  year.  “We 
did  a  comprehensive  study  of  that 
five  years  ago  and  decided  to  relocate  in 
Rochester,  moving  from  Exchange 
Street  to  Lincoln  Tower.  At  that  time  1 
saw  no  compelling  reason  to  move  from 
Rochester,  but  said  we’d  look  again  in  a 
few  years. 

“Now  the  overall  complexion  of  the 
company  has  changed  and  a  new  look  is 
appropriate.  We’ll  do  that  in  the  next 
year  or  so. 

“But  again,  we’ll  take  that  look  with¬ 
out  any  preconceived  notions  and  will 
again  make  our  decision  based  on  good 
business  judgment,”  he  said. 

Neuharth,  the  third  chief  executive  of¬ 
ficer  as  of  January  1979,  traced  Gan¬ 
nett’s  progress  back  to  Frank  Gannett, 
founder  and  first  chief  executive  of  Gan¬ 
nett,  and  Paul  Miller,  the  second  chief 
executive  officer. 

“I  could  not  have  negotiated  the 
merger  with  Conlbined  Communications 
last  year  except  for  that  solid  base  which 
made  a  merger  with  Gannett  a  very 
sound  business  deal  for  Combined  and 
its  shareholders. 

“Given  the  base  that  Frank  Gannett 
and  Paul  Miller  built,  we’ve  been  able  to 
raise  our  sights  in  recent  years  and  set 
ever  higher  goals.” 

Neuharth  compared  Gannett  and  Mil¬ 
ler’s  personal  goals. 

“In  contrast  with  Frank  Gannett,  Paul 
Miller  did  not  want  to  be  President  of  the 
United  States.  But  he  wanted  very  much 
to  be  a  very  close  friend  of  presidents 
and  other  high  ranking  public  officials. 

“Externally,  Frank  Gannett’s  goal 
was  to  become  President  of  the  United 
States,”  said  Neuharth.  “He  spent  a 
great  deal  of  time,  money  and  effort  on 
that  in  the  late  thirties  and  in  1940  when 
he  sought  the  Republican  nomination. 
He  failed.  But  although  he  failed  in  poli¬ 
tics,  he  wrote  a  great  Horatio  Alger  story 
in  building  a  newspaper  empire  from 
scratch." 

Neuharth  said  Miller,  who  took  over  at 
Gannett’s  death  in  1957,  had  his  best 
years  in  1964,  when  the  Westchester 


Rockland  Newspaper  Group  was  ac¬ 
quired,  and  1971 ,  when  Gannett  acquired 
the  Federated  Newspaper  Group, 
McClure  Newspapers  and  Chinn  Ho’s 
newspaper  group,  14  dailies  in  all  that 
year. 

Neuharth  credited  Paul  Miller  with 
strengthening  the  national  image  of  Gan¬ 
nett  in  the  acquisition  of  the  San  Bernar¬ 
dino  newspapers  in  1969,  leading  Gan¬ 
nett  to  a  leap  to  the  West  Coast. 

Neuharth  said  he  has  tried  to  build  on 
the  base  that  Frank  Gannett  and  Paul 
Miller  built,  a  base  that  he  says  has  made 
his  job  easier. 

“1  could  not  have  brought  about  the 
merger  with  Speidel  Newspapers  in 
1977,  were  it  not  for  the  strong,  attrac¬ 
tive  company  they  had  built  and  the  re¬ 
sources  they  provided.” 

Neuharth  said  his  internal  operating 
style  is  a  bit  different.  He  said  he  neither 
plays  golf  nor  sails  yachts  as  Paul  Miller 
did  socially  with  key  associates.  “But 
I’ve  tried  to  develop  a  very  close  and 
businesslike  working  relationship  with 
key  associates.  Externally  our  styles  and 
approaches  vary  as  well. 

“If  it’s  correct  to  say  that  Frank  Gan¬ 
nett  strongly  wanted  to  be  President  of 
the  USA  and  that  Paul  Miller  strongly 
wanted  to  be  a  close  friend  of  all  the 
presidents,  then  it’s  correct  to  say  that  1 
want  neither.” 

Neuharth  then  went  on  to  “clarify.” 
“I  do  want  to  know  presidents  and 
other  public  officials — but  strictly  at 
arm’s  length.”  He  said  he  has  kidded 
that  the  only  exception  is  his  wife, 
former  Florida  State  Senator  Lori  Wil¬ 
son. 

“I  do  feel  strongly  that  newspeople 
should  be  independent  of  any  close  per¬ 
sonal  ties  with  special  interest  people — 
be  they  politicians,  business  leaders,  re¬ 
ligious  leaders  and  so  forth.  That’s  my 
style.” 

What  are  Neuharth’s  priority  items  for 
1979? 

“In  the  people  area,  we  shall  do  more 
to  see  to  it  that  this  company  more  accu¬ 
rately  reflects  its  readers,  viewers  and 
listeners,  at  the  leadership  level.  We’re 
going  to  work  harder  for  equal  opportuni¬ 
ty  at  all  levels — the  beginning  level,  the 
journeyman’s  level,  the  management 
level,  and  the  board  of  director  level. 

•  “The  press  of  this  country  must  prac¬ 
tice  as  well  as  preach  equal  opportunity. 
The  press  should  lead  the  way.  Gannett 
has  a  better  record  than  most  in  this  area, 
but  our  record  isn’t  as  good  as  it  should 
be  ...  ” 

Neuharth  said  his  management  style 
means  harder  work,  but  greater  oppor¬ 
tunities,  better  rewards.  Promotions,  he 
said,  are  based  strictly  on  merit  and  per¬ 
formance.  That  means,  he  said,  that 
every  person  at  every  level  in  Gannett 
will  be  able  to  advance  just  as  fast  and  as 
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PRIZE  WINNING  INSTITUTIONAL  AD.  Neiman- 
Marcus,  Dallas,  won  first  prize  for  retail  institu¬ 
tional  advertising  in  daiiy  newspapers.  The  win¬ 
ning  ad  is  from  the  Neiman-Marcus  Brazilian 
fortnight  series.  It  sets  a  mood  of  exotic  adventure 
with  a  close-up  photo  of  a  Brazilian  native  tribes¬ 
man.  Graphically,  it  blends  photography  and  art  as 
well  as  spot  and  continuous  tone  color,  and  it 
invites  readers  to  visit  the  store  to  see  a  display  of 
Brazilian  artifacts  and  to  meet  an  authority  on 
Brazilian  Indian  tribes.  A  bordering  ad  suggests  a 
tour  of  Brazil  via  Varig,  the  Brazilian  airline. 


John  Wanamaker,  Philadelphia  based  department  store, 
won  two  prizes  in  the  annual  NoRMA  Awards  competition 
for  outstanding  retail  advertising  in  daily  newspapers  during 
1978. 

Wanamaker’s  took  a  first  prize  in  the  merchandise  ad 
category  for  stores  doing  more  than  $50  million  and  was  one 
of  two  runners-up  to  Neiman-Marcus,  Dallas,  in  the  compe¬ 
tition  for  institutional  advertising  which  was  open  to  all 
stores. 

The  National  Retail  Merchants  Association  and  the 
Newspaper  Advertising  Bureau,  Inc.  Co.  sponsor  the  annual 
NoRMA  Awards  competition.  They  announced  the  1978 
winners  at  a  breakfast  session  of  the  68th  annual  NRMA 
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BOLD  GRAPHICS  WIN  AD  AWARD.  John 
Wanamaker,  Philadelphia,  won  first  prize  in  the 
over  $50  million  dollar  volume  category.  The  win¬ 
ning  ad,  in  luminous  color,  is  one  of  a  series  featur¬ 
ing  bold  graphics  silhouetted  in  white  space  with 
copy  molded  to  the  lines  of  the  illustration.  The 
winning  ad,  for  Shetland  sweaters,  clearly  shows 
the  choice  of  styles  and  colors. 

Convention  in  the  New  York  Hilton  (January  16). 
Wanamaker’s  won  its  first  prize  for  the  striking  graphics  in  a 
color  ad  campaign. 

Other  winners  in  their  volume  categories  were:  under  $5 
million,  Kaners,  Windsor,  Ontario;  $5-$25  million,  Harris  & 
Friends,  Rockville,  Md.,  and  $25-$50  million,  Cain-Sloan, 
Nashville. 

First  prize  winners  each  received  a  silver  shopping  bag 
embedded  in  Incite — others  received  award  certificates. 

John  Dillon,  chairman  of  the  NRMA  Sales  Promotion 
Division  and  publicity  director  of  Grover  Cronin,  Inc., 
Waltham,  Mass,  presented  the  awards  and  E.  Lawrence 
Goodman,  vicepresident  for  department  store  advertising 
sales  of  the  Newspaper  Advertising  Bureau  reviewed  the 
winning  ads.  John  Murphy,  vicepresident  in  charge  of 
NRMA’s  sales  promotion  division,  presided  at  the  meeting. 

Wanamaker’s  winning  merchandise  ad,  for  Shetland 
(Continued  on  page  16) 
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Top  retail  ads 


(Continued  from  page  15) 

sweaters,  was  cited  for  the  total  impact  of  its  art,  color  and 
copy;  its  use  of  white  space  to  dramatize  the  graphics,  and  its 
effective  presentation  of  the  merchandise. 

Kaners  won  for  a  two  piece  suit  and  blouse  ad  from  its  One 
+  One  women’s  store  featuring  the  tag  line,  “Fashion 
Comes  To  Us  First.  You  should  too.”  The  ad  was  chosen  for 
its  imaginative  use  of  photography  and  its  appeal  to  today’s 
woman. 

Photography  was  also  cited  in  the  winning  ad  by  Harris  & 
Friends  which  featured  the  men’s  look  in  women’s  apparel. 
Copy  says:  “Harris  likes  his  friends  in  men’s  wear.  It’s  the 
look  that  says  you’re  all  woman.”  The  photo  illustration 
shows  a  group  of  models  wearing  the  merchandise  in  a  con¬ 
temporary,  real  life  setting. 

The  winning  Cain-Sloan  ad  featured  jewelry  and  art  ob¬ 
jects  from  China  with  the  headline:  “Cain-Sloan  Presents 
The  Friendship  Collection  From  the  People’s  Republic  of 
China.”  The  ad  integrated  the  shape  of  the  copy  with  the 
contours  of  the  merchandise  to  achieve  a  unified  composi¬ 
tion. 

Neiman  Marcus  won  its  first  prize  in  the  institutional  cate¬ 
gory  with  an  ad  from  its  “Brazil  fortnight”  series.  A  close-up 
photo  portrait  of  a  native  Brazilian  tribesman  set  a  mood  of 
exotic  adventure  by  blending  photography  and  art  as  well  as 
spot  and  continuous  tone  color.  The  ad  invites  the  public  to 


It  ts  better  to  reeeive. 


visit  Neiman-Marcus  to  see  a  collection  of  Brazilian  ar¬ 
tifacts,  and  to  meet  an  authority  on  Brazilian  Indian  tribes. 

Winners  of  runner-up  and  honorable  mention  awards  in 
the  various  categories  were: 

Over  $50  million:  runners-up,  Broadway  Department 
Stores,  Los  Angeles,  and  Abraham  &  Straus,  Brooklyn; 
honorable  mentions,  Neiman-Marcus,  Maas  Brother, 
Tampa,  Fla.;  Meier  &  Frank,  Portland,  Ore.,  and  Lazarus, 
Columbus,  Ohio. 

$25-$50  million:  runner-up,  John  M.  Smyth,  Chicago; 
honorable  mentions,  Bata  Retail,  Ltd.  of  Canada,  Toronto, 
and  Minion  S.  A.,  Athens,  Greece. 

$5-$25  .million:  runners-up,  Whitehouse  &  Hardy,  New 
York  City,  and  Hemphill-Wells,  Lubbock,  Tex.;  honorable 
mentions.  Consumer  Outlet  Mart,  York,  Pa.;  Rose  Jewelers, 
Oak  Park,  Mich.;  St.  Clair  Paint  &  Paper,  Toronto;  The 
Outdoor  Stores,  Concord,  Ontario,  and  Jos.  A.  Bank 
Clothiers,  Baltimore,  Md. 

Under  $5  million:  runner-up,  T.  H.  Mandy,  Rockville, 
Md.;  honorable  mentions,  Turman  &  Reynolds,  Dallas;  N. 
David,  Inc.,  Eugene,  Ore.;  Madigans,  River  Forest,  Ill.; 
Harold  Corporation,  Minneapolis,  Minn.,  and  Feron’s,  New 
York  City. 

Institutional:  runners-up,  Natick  Mall  Merchants  Associa¬ 
tion,  Natick,  Mass,  and  John  Wanamaker.  Selber  Bros., 
Shreveport,  La.  took  the  only  third  prize  in  the  competition. 
Honorable  mentions,  Iveys,  Pinellas  Park,  Fla.;  Sakowitz, 
Inc.,  Houston,  Tex.;  Bank  of  Virginia,  Richmond,  Va.; 
Country  Workshop,  Newark,  N.J.,  and  Hemphill-Wells, 
Lubbock,  Tex. 

(Continued  on  page  28) 


Thii  pure  wool  llonnel  bloier  isChops  by  Rolph  Lourcn 
NoiHO  the  tortofl  trim  voder  the  colIor.Tlic  wind  tob. 

The  leother  bvtloot  The  bellows  pockets. Tht  ceitter  *f«t. 
It  comes  in  cornel.  In  reyvlors.  shorts  end  lonps.  SMS. 

The  Pierre  Cordin  tvrtleneck  is  100%  cotton.  One  site  fits 
oil  In  white.  Mock.  novy.  chocolote.borovndy  S20. 


This  dooble  breosted  beoviy  o<  o  bloter  is  by  lonvin. 

It's  100%  wool.  With  peek  lopels.  Side  vents.  Open 
potch  pockets.  In  novy  or  block.  SISS. 

The  lone  on  lone  dress  shirt  is  by  Pierre  Cordin. 

6SX  polyester,  3S%  cotton.  In  white  or  blve.  MVi-IT.  S2I 
The  Tvoi  Soint  lovrent  siynotvre  lie  is  pore  silk. 

It  comet  in  novy  with  red  stripe,  novy  with  yoM  stripe, 
brewn  with  Ton  stripe,  fold  with  block  stripe.  SI2.SP. 
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IT  IS  BETTER  TO  RECEIVE.  Whitehouse  & 
Hardy,  New  York  City,  tied  for  second  prize  in  the 
category  for  stores  doing  $5-$25  million.  The  win¬ 
ning  men’s  sportswear  ad  is  one  of  a  campaign 
cited  by  the  judges  for  outstanding  copy  and  art 
work  and  ability  to  attract  attention.  Philip  Growick 
Associates,  Inc.,  New  York  City,  is  the  agency. 


THE  DOCTOR  IS  IN.  John  Wanamaker  tied  for 
second  prize  in  the  institutional  category  with  this 
ad  announcing  the  winner  of  the  1978  Wanamaker 
Athletic  Award — Julius,  “Dr.  J.”  Erving,  the  stellar 
forward  of  the  Philadelphia  Seventy-Sixers  bas¬ 
ketball  team.  Judges  cited  this  Wanamaker  ad  as 
“representative  of  the  whole  institutional  feeling.’’ 
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New  England  publishers 
take  aim  at  shoppers 


By  Bill  Kirtz 

Publishers  should  be  more  aggressive 
in  setting  ad  rates,  meeting  shopper 
competition  and  attracting  young  read¬ 
ers,  New  England  Press  Association 
convention-goers  were  told  last  week. 

The  group’s  30th  annual  winter  meet¬ 
ing  January  18-21  drew  more  than  700 
publishers,  editors  and  news  and  ad  staff¬ 
ers  to  the  Sheraton- Boston  Hotel  for  17 
panel  talks.  Be  more  aggressive  in  rate¬ 
making,  advertising  manager  Robert 
Katz  I  the  Dedham,  Mass. -based 
Transcnpt  Newspapers  advised,  because 
more  papers  have  gone  out  of  business 
from  keeping  rates  low  than  from  raising 
them. 

Katz  suggested  equalizing  rates  among 
commonly-owned  papers  to  cut  book¬ 
keeping  headaches  and  raising  rates  after 
a  five-week,  instead  of  the  normal  four- 
week,  billing  month. 

How  to  meet  the  free  paper  competi¬ 
tion?  By  driving  for  saturation  circula¬ 
tion  yourself.  Toneham,  Mass.,  pub¬ 
lisher  Robert  Dole  said.  He  added  that 
paid  papers  should  be  more  flexible  with 
advertisers  and  beef  up  their  sales  staff, 
but  should  not  try  to  knock  the  free  rival 
because  “the  advertiser  knows  shoppers 
have  their  place  and  you’ll  lose  your 
credibility  if  you  deny  that.” 

If  all  else  fails  and  a  free  rival  is  still 
draining  ad  revenues  after  six  months  or 
so.  Dole  advocates  starting  your  own 
shopper  as  insurance  on  your  paid  news¬ 
paper.  “Even  if  you  lose  money  on  the 
free  paper,  you’re  protecting  a  very  val¬ 
uable  piece  of  property,’’  declared  the 
owner  of  both  free  and  paid  publications. 

Another  way  to  meet  the  shopper 
threat  and  solidify  a  paid  paper’s  posi¬ 
tion,  Readitif’  (Mass.)  Chronicle  general 
manager  Richard  Haggerty  has  found,  is 
to  run  one  regional  supplement  in  a 
group  of  several  separately-owned  pa¬ 
pers.  Seven  paid  circulation  papers  in 
nine  Boston  area  towns,  under  Hagger¬ 
ty’s  leadership,  are  reaching  34,000 
homes  with  the  supplement.  This  is 
boosting  their  individual  circulation  and 
ad  revenues,  thwarting  shopper  competi¬ 
tion  and  protecting  the  area  from  incur¬ 
sions  on  the  part  of  a  chain  publisher,  he 
said. 

Going  twice  weekly  is  another  way  to 
outflank  competitors,  some  publishers 
have  found.  The  Rochester  (N.H.) 
Courier  made  that  change  because  of 
“reader  demand,”  editor  Jeanne  Tem¬ 
pest  said.  Then,  in  the  face  of  a  rival 
shopper,  it  went  free  circulation  to  offer 
advertisers  a  better  response.  Finally, 
“It  made  no  economic  sense  to  go  twice 
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a  week  free,”  she  stated,  “because  we 
offered  a  quality  product  with  the  same 
circulation  as  the  shopper.”  So  the 
Courier  has  now  cut  back  to  its  original 
once-a-week  publication  schedule. 

Richard  Lightfoot,  publisher  of  Con¬ 
necticut’s  Shore  Line  Times  group,  said 
he  “backed  into  twice  a  week  circula¬ 
tion”  in  one  town  by  first  converting  a 
shopper  into  a  controlled  circulation 
Tuesday  publication  and  then  switching 
it  into  a  second  class  publication. 

“We  saved  over  $800  a  week  in  dis¬ 
tribution  costs”  with  the  changes.  Light- 
foot  reported,  and  with  the  Tuesday 
paper  has  what  he  called  a  “low-risk  way 
to  test  the  market  for  jazzier  stories  than 
we’d  run  in  our  traditional  Thursday 
product.” 

Jazzier  stories,  to  capture  a  youth 
market  not  attracted  to  conventional 
publications,  can  be  attractively- 
packaged  in  leisure  supplements, 
convention-goers  were  told  by  two 
editors. 

The  Boston  Globe’s  Thursday  circula¬ 
tion  has  jumped  5%  (or  about  25,000) 
since  its  Calendar  supplement  was  rede¬ 
signed  to  attract  18  to  35-year-old  read¬ 
ers  a  Globe  survey  had  found  to  be 
bypassing  dailies.  Calendar  editor  Jan 
Shepard  said  she  is  guaranteed  at  least  22 
tabloid  pages  a  week  for  three  youth- 
aimed  features,  radio,  record  and  “cheap 
thrills”  columns,  and  listings  which 
boost  small  arts  groups  and  provide 
coverage  the  daily  Globe  can’t  squeeze 
into  its  regular  entertainment  section. 

Metroguide  Supplement  is  now  carried 
in  nine  Boston  area  dailies  and  weeklies, 
and  reaches  more  than  300,000  readers. 
This  Thursday  tabloid  insert,  said  its 
editor,  Maralyn  Donohue,  is  attracting 
younger  readers  by  “showing  people 
where  to  have  a  good  time”  for  dinner,  at 
a  concert  or  in  a  museum.  Metroguide, 
now  in  its  second  year,  started  by  run¬ 
ning  in  papers  for  no  charge.  Now,  it 
charges  the  papers  which  carry  it  and  is 
picking  up  two  more  subscribers. 
Donohue  said  her  product  is  a  “great 
place  to  put  the  press  releases”  which 
can’t  fit  into  a  tight  daily  news  hole  and 
strengthens  suburban  papers  in  competi¬ 
tion  with  big  city  dailies. 

Suburban  or  big  city,  weekly  or  daily, 
“action  line”  editor  Jane  Sullivan,  of  the 
New  Haven  (Conn.)  Register,  believes 
all  good  papers  “are  action  papers  with  a 
reputation  for  getting  things  done.” 

She  suggested  “gripe  columns”  can 
easily  be  converted  into  “action  line” 
features  and  that  options  to  full  “action 
line”  service  include  columns  to  handle 
civic  or  community  problems.  Publishers 
(Continued  on  page  18) 


Lawrence  E-T 
named  top  daily 
in  New  England 

Three  newspapers  have  won  All-New 
England  General  Excellence  awards  in 
the  New  England  Press  Association’s 
annual  newspaper  contest. 

The  Old  Colony  Memorial,  Plymouth, 
Mass.,  won  the  weekly  category  while 
the  Lawrence  (Mass.)  Eagle-Tribune 
won  the  competition  among  dailes  with 
over  20,000  circulation,  and  the  Foster’s 
Daily  Democrat,  Dover,  N.H.,  won  the 
under  20,000  circulation  award. 

Contest  winners  were  announced  to 
more  than  650  editors,  publishers,  news¬ 
people  and  guests  of  the  association  at 
the  annual  awards  dinner  (January  19) 
during  the  group’s  four-day  convention. 
The  competition  is  New  England’s 
largest  newspaper  contest. 

The  Eagle-Tribune  topped  general  ex¬ 
cellence  entries  among  the  larger  dailies, 
with  the  Burlington  (Vt.)  Free  Press 
second  and  the  Lowell  (Mass.)  Sun 
in  third. 

These  weeklies  won  General  Excel¬ 
lence  top  awards  in  their  circulation 
classes:  the  Bourne  (Mass.)  Courier,  the 
Ipswich  (Mass.)  Chronicle,  the  Arims- 
took  Republican ,  Caribou,  Me., 
Ellsworth  (Me.)  American  and  the  Old 
Colony  Memorial,  Plymouth,  Mass. 

In  the  smaller  daily  class  the  Journal 
Tribune,  Biddeford,  Me.,  placed  second 
to  the  Daily  Democrat,  with  the  Ken¬ 
nebec  Journal,  Augusta,  Me.,  third. 

Top  community  service  awards  went 
to  the  Chariho  Times,  Hope  Valley,  R.I. 
(weekly);  Daily  Hampshire  Gazette, 
Northampton,  Mass.,  in  the  20,000  and 
under  circulaton  category  and  the  Bur¬ 
lington  (Vt.)  Free  Press  in  the  over 
20,000  category. 

Best  news  story  winners  were  the 
weekly  Old  Colony  Memorial, 
Plymouth,  Mass.;  the  Foster’s  Daily 
Democrat,  Dover  N.H.,  among  smaller 
dailies  and  the  Lawrence  Eagle-Tribune, 
among  larger  dailies. 

Photographer  of  the  year  awards  went 
to  Harold  Hanka,  of  the  Willimantic 
(Conn.)  Chronicle;  Tim  Rivers  of  the 
Burlington  (Vt.)  Free  Press  and  Donn 
Young  of  the  weekly  Valley  Advocate, 
Amherst,  Mass. 

Teleram  moves 

Teleram  Communications  has  moved 
its  corporate  headquarters  to  2  Corpo¬ 
rate  Park  Drive,  White  Plains,  New 
York.  The  company  manufacturers  port¬ 
able  and  desk  top  remote  entry  editing 
terminals  with  mass  storage  via  magnetic 
cassettes  and  diskettes.  The  new  facility 
will  house  an  increased  staff  as  well  as 
the  marketing  and  financial  departments. 
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Special  sections  boost 

Real  estate  advertising — traditionally 
the  major  classified  category — has  for 
the  past  decade  been  hit  by  a  legion  of 
economic  woes. 

Soaring  interest  rates,  inflated  home 
prices,  real  estate  franchising,  which  has 
siphoned  newspaper  budgets  into  com¬ 
peting  media,  have  left  real  estate  linage 
at  the  bottom  of  the  list  of  classifications 
which  are  accounting  for  classifieds  con¬ 
tinuing  meteoric  rise  to  historic  highs. 

Enterprising  CAMs  and  their  man¬ 
agements  are  not  taking  all  this  lying 
down.  Strongest  visible  evidence  of  their 
fighting  spirit  has  been  the  growing  trend 
toward  specialized  real  estate  sections 
which,  according  to  a  recently  completed 
Newspaper  Advertising  Bureau  study 
have  sprouted  all  over  U.S.  and  Canada 
and  are  assuming  many  sizes  and  shapes. 
Some  are  published  as  frequently  as 
three  times  per  week,  others  monthly. 
Some  are  published  on  other  than  gener¬ 
ally  favored  real  estate  days  in  order  to 
attract  extra  ad  dollars.  Virtually  all 
report  that  the  separate  packaging  has 
produced  a  variety  of  benefits  not  the 
least  of  which  has  been  plus  linage. 

Undertaken  at  the  suggestion  of 
NAB’s  Plans  Committee,  the  study  set 
out  to  find  answers  to  four  basic  ques¬ 
tions: 

•  What  kind  of  success  have  newspa¬ 
pers  experienced  in  combining  all  real 
estate  and  rental  advertising  in  one  sec¬ 
tion  featuring  light  editorial  on  the  first 
few  pages? 

•  Was  there  a  gain  or  loss  in  combined 
display  and  classified  linage  after  the 
change? 

•  What  was  the  reader  and  advertiser 
reaction  after  the  change? 

•  Was  there  a  savings  in  news  print? 

Of  the  41  special  sections  submitted 

for  scrutiny,  25  were  standard  size,  13 
were  tabs  (mainly  6  column  format)  and  3 
were  quarter-folds.  Those  newspapers 
that  started  special  real  estate  inserts  to 
build  revenue  gave  these  reasons: 

A.  Improved  visibility  and  effective¬ 
ness  of  a  section  will  attract  new  adver¬ 
tisers  and  encourage  existing  advertisers 
to  expand  their  investments.  The  latter  is 
particularly  true  when  a  section  appears 
on  a  day  other  than  the  heaviest  advertis¬ 
ing  day. 

B.  By  discouraging  competitors — a 
new  section  can  prevent  a  competitor 
(including  free  circulation  shoppers,  real 
estate  board  sponsored  guides,  etc.) 
from  starting  up  a  similar  section  or  it 
can  prevent  the  erosion  of  business  if 
one  has  already  been  started. 

C.  Through  improved  staff 
efficiency — those  newspapers  who  con¬ 
solidated  real  estate  sales  operations  at 
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real  estate  revenue 

the  time  the  advertising  was  consolidated 
into  one  section  were  able  to  reduce  their 
staff  and  expenses. 

D.  Through  different  rate  structures — 
some  newspapers  charge  premiums  for 
these  sections — others  zone  their  sections 
and  offer  a  lower  rate  that  can  lead  to 
greater  volume. 

A  number  of  newspapers,  particularly 
the  largest,  started  their  generally  stan¬ 
dard  size  real  estate  sections  to  aid  in 
production  as  a  means  of  coping  with 
classified's  outside  growth.  A  move  to 
separate  sections  allows  printing  during 
less  demanding  hours. 

Publishing  a  real  estate  special  on 
Saturday  has  evoked  a  gratifying  re¬ 
sponse  from  the  two  papers  that  do  so, 
the  Orlando  (Fla.)  Sentimd  Star  and  the 
Minneapolis  Tribune . 

Orlando  started  its  section  because 
they  needed  a  better  environment  for 
home  builders.  Previous  to  this,  most  of 
the  home  builder  advertising  appeared  in 
a  catch-all  Sunday  home  fashion  section 
called  "AT  HOME”.  By  moving  to  a 
Saturday  publication,  Orlando  was  able 
to  provide  the  two  day  weekend  traffic 
for  their  home  builders.  So  far,  Orlando 
feels  that  builder  linage  on  Saturday  is  up 
and  has  not  affected  Sunday's  linage. 
Also  the  Saturday  Realtor  linage  has  in¬ 
creased  significantly  in  the  “open 
house”  classification. 

Minneapolis  reports  that  their  recent 
move  into  a  “Saturday/Shelter”  section 
has  begun  to  show  some  gains  in  display 
and  two  pages  of  additional  classified 
ads. 

Not  all  the  special  sections  have  met 
with  success.  The  few  failures  were  at¬ 
tributed  to  such  things  as  realty  board 
opposition  which,  in  one  case  took  the 
form  of  objections  by  the  board  to  inclu¬ 
sion  of  private  owner  listings  in  the  sec¬ 
tion.  In  another  instance  broker  loyalty 
to  the  board  required  them  to  continue  to 
advertise  in  their  board's  publication. 

On  the  other  hand,  and  more  typical  of 
the  general  effectiveness  of  the  sections, 
is  the  experience  of  the  Sacramento 
Union  whose  “Home"  section  showed 
an  increase  of  240  pages  in  I978  and  the 
Blooininf>ton  (Ind.)  Herald  Telephone 
which  says  "It's  the  best  thing  that  ever 
happened.”  Their  section  runs  over  26 
tab  pages  every  Monday  with  a  total  cir¬ 
culation  of  25.(K)(). 

Sale  completed 

The  Des  Moines  Register  and  Tribune 
Co.  completed  the  acquisition  January  lO 
of  the  Waukesha  (Wise.)  Freeman,  a 
weekday  evening  and  Saturday  morning 
newspaper  of  26,000  circulation.  The 
purchase  price  was  about  $8  million. 


Newsboys  Fund  sets 
Pittsburgh  record 

The  Pittsburgh  Press  Old  Newsboys- 
KDKA  Fund  concluded  its  I978  drive 
for  Children's  Hospital  with  a  record 
$2,065,539  collection.  The  fund,  one  of  the 
most  successful  of  its  kind  in  the  commun¬ 
ications  industry,  is  operated  jointly  by 
the  Pittsburgh  Press  and  KDKA  Radio 
&TV. 


N.E.  publishers 
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considering  starting  such  columns  must 
decide,  she  said,  whether  they  “have  the 
fortitude  to  buck  an  advertiser  if  you 
have  to”  by  criticizing  his  performance. 
She  added  that,  in  small  areas,  a  store 
need  not  be  named  to  be  easily  identifi¬ 
able  to  readers  but  did  suggest  that  shops 
need  not  be  singled  out  for  criticism  if  an 
individual  salesperson  is  at  fault. 

With  “action  line''-type  columns 
handling  an  estimated  two  million  con¬ 
sumer  problems  a  year,  many  newspa¬ 
pers  have  had  an  expensive  time  finding 
out  who  to  call  to  get  their  readers  the 
answers.  Herbert  Brown,  president  of 
the  Action  Line  Reporters  Association, 
Atlantic  City,  N.J.,  promises  that  he  will 
send  colleagues  who  request  it  a  list  of 
companies'  community  affairs  depart¬ 
ments,  which  handle  consumer  com¬ 
plaints. 

How  to  boost  sales?  “Present  an  idea 
to  a  potential  advertiser,  and  then  lis¬ 
ten,”  advised  Oliver  Statler,  publisher  of 
three  New  Hampshire  papers.  "It  can't 
be  a  simple  what-do-you-have-for-me- 
today  approach,”  he  said.  “The  adver¬ 
tiser  has  to  have  some  idea  to  consider.” 

And  classified  sales  can  prove  more 
costly  than  profitable  without  an  em¬ 
phasis  on  multiple  insertions,  weekly  and 
daily  ad  experts  stressed.  John  M. 
Thomas,  of  Transcript  Newspapers,  re¬ 
quires  a  minimum  three-time  insertion 
and  says  papers  should  have  classified 
specialists  to  deal  with  automobile  and 
real  estate  listings.  He  says  services, 
from  window  washing  to  carpentry,  is 
the  classified  area  with  the  biggest  recent 
growth.  William  S.  Wasserman,  Jr.,  pub¬ 
lisher  of  the  Boston  area  North  Shore 
Weeklies  chain,  also  urged  colleagues  to 
focus  on  repeat  classified  listings  and  to 
consider  such  alternatives  to  phone  sol¬ 
icitations  as  billboards  and  house  ads. 

Changing  audiences  from  lookers  into 
readers  is  the  job  of  good  newspaper  de¬ 
sign,  stated  makeup  expert  Edmund  C. 
Arnold.  The  consultant,  author  and  Vir¬ 
ginia  Commonwealth  University  profes¬ 
sor  said  editors  should  have  dilTerent- 
sized  nameplates  for  more  makeup  ver¬ 
satility,  strive  for  an  arresting  photo  in 
the  top  left  hand  corner  and  avoid 
jumped  stories. 
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Il  ast  year,  the  Los  Angeles  Times  broke  all  newspaper  industry  records  by 
publishing  more  than  156,000,000  lines  of  advertising — up  14%  over  1977, 
We  published  more  than  5,800,000  Classified  ads — nearly  2  million  more 
than  any  other  newspaper  has  ever  published. 

Circulation  growth  was  strong — up  more  than  34,000  daily  over  the 
preceding  year  and  up  more  than  31,000  on  Sunday. 

We  started  our  new  San  Diego  County  edition.  Began  publishing  America’s 
first  weekly  Fashion  section  for  men  and  women.  Opened  news  bureaus  in 
Brussels,  Toronto,  Denver,  San  Bernardino/Riverside  and  Santa  Barbara  to 
supplement  our  17  other  foreign  and  8  other  domestic  bureaus.  Won  our 
tenth  Pulitzer  Prize. 

But,  that  was  last  year.  Now  it  is  1979,  and  we  have  gone  to  work  to  make 
The  Times  an  even  better  newspaper.  And  an  even  better  marketplace  for 
advertisers. 

We’ve  made  a  good  start.  On  January  7  we  published  the  biggest  classified 
advertising  section  in  our  history:  184  pages,  22,91 1  full-run  ads  and 
489,1 16  full-run  lines.  And  on  January  15,  using  the  theme  below,  we 
laimched  our  most  extensive  local  promotion  campaign  ever.  It  is  designed  to 
add  even  more  readers  to  The  Times’  family — and  to  increase  the  depth  of 
readership  by  our  regular  readers. 

All  of  which  will  make  advertising  in  The  Times  more  effective  than  ever. 


Pickiq^the 


The  Times  welcomes 
the  INAE  to  Los  Angeles. 


/  . 


Kit  helps  salesmen  overcome  common  ad  objections 


Gannett  Company,  Inc.  has  issued  a 
sales  kit  aimed  at  helping  newspaper 
sales  people  overcome  some  of  the  ob¬ 
jections  made  about  newspaper  advertis¬ 
ing  by  local  and  national  advertisers. 

The  kit  was  designed  by  Gannett  direc¬ 
tor  of  advertising  Mark  Arnold  and  has 
been  sent  out  to  all  Gannett  newspapers. 
The  kit  is  also  being  made  available  to 
the  staffs  of  other  newspapers.  Cost  of 
the  kit  is  $3  each  for  Gannett  newspapers 
and  $10  each  to  non-Gannett  papers. 

“Newspapers  have  to  broaden  their 
account  base,”  said  Arnold.  “They  have 
to  develop  more  business  from  the 
smaller  stores — the  smaller  retailers. 
Newspapers  must  keep  their  larger  ac¬ 
counts,  but  must  make  an  effort  to  bring 
in  more  business  from  the  smaller  retail¬ 
ers.” 

Arnold  said  many  smaller  retailers  do 
not  have  sophisticated  ad  departments 
like  the  larger  retail  chains  and  are  there¬ 
fore  harder  to  sell. 

While  the  kit  can  be  helpful  to  retail, 
national  and  classified  newspaper  space 
salesmen,  Arnold  believes  the  kit  will  be 
particularly  helpful  to  the  salesmen  call¬ 
ing  on  the  small,  local  retailers. 

The  kit — called  “Answers  to  Your 
Questions  About  newspaper  Adver¬ 
tising” — has  been  built  around  the 


technique  of  converting  the  most  com¬ 
mon  objections  to  advertising  in  news¬ 
papers  by  converting  them  into  ques¬ 
tions. 

The  kit  is  a  folder  containing  a  number 
of  glossy,  8x9  inch  cards.  Each  card 
restates  a  common  objection  in  question 
form  and  presents  evidence  that  answers 
the  question. 

Some  of  the  questions  which  are 
answered  include: 

“How  important  is  page  position?” 

“Does  color  increase  readership?” 

“How  can  I  improve  the  effectiveness 
of  my  ads?” 

“What  are  the  basic  elements  in  an 
effective  ad?” 

“What  percent  are  listening  to  the 
radio  during  drive  time?” 

The  first  question — “Does  it  really  pay 
to  advertise” — is  meant  to  answer  the 
retailer  who  tells  a  sales  person  that  “it 
doesn’t  really  pay  to  advertise”  or  “your 
rates  are  just  too  high.” 

“In  today’s  tougher-than-ever  com¬ 
petitive  selling  climate,  it  is  more  impor¬ 
tant  than  ever  for  newspaper  sales 
people  to  be  equipped  with  all  the  pro¬ 
fessional  selling  skills  possible,”  Arnold 
said.  “Certainly  one  of  these  is  the  abil¬ 
ity  to  overcome  sales  objections.  Of  the 
many  techniques  professional  sales 


people  use,  perhaps  none  has  met  the 
test  of  time  better  than  converting  an 
objection  into  a  question.” 

In  all,  the  kit  contains  15  glossy  cards 
or  panels.  The  kit  also  contains  a  “quick 
quiz”  sheet  for  potential  advertisers  to 
determine  how  effective  their  current 
advertising  is. 

Arnold  said  the  kit  can  act  as  a  mini 
sales  training  course  to  newspaper  sales 
people.  He  said  a  newspaper’s  ad  direc¬ 
tor  can  set  aside  one  hour  a  week  for  10 
weeks  or  2  hours  a  week  for  five  weeks, 
for  example,  for  his  sales  staff  to  learn 
and  master  how  to  use  the  kit. 

Illinois  weekly  sold 

Mrs.  Mary  Roelofs,  for  the  past  seven 
years  publisher  of  the  Worth- Palos  (III.) 
Reporter,  since  the  death  of  her  hus¬ 
band,  Ed  Roelofs,  has  sold  the  assets  of 
Palos-Worth  Press,  Inc.,  to  Meredith  and 
Lora  Nicholson  of  Oak  Park,  111. 

Nicholson  was  a  bank  vicepresident 
and  at  one  time  was  a  newspaper  report¬ 
er.  Mrs.  Nicholson  is  a  partner  in  three 
northwest  Chicago  area  weeklies. 

Possession  was  given  December  29 
under  contract  temns  negotiated  by  Mar¬ 
ion  R.  Krehbiel,  Norton,  Kansas  broker. 

The  Palos-Worth  suburban  area  is 
about  15  miles  southwest  of  the  Chicago 
Loop. 


Did  you  call  State  Farm  last  year  for  help 


on  a  story?  Over  400  other  reporters  did 


Reporters  on  papers,  magazines,  and  broadcast  stations 
across  the  country  are  calling  State  Farm  for  help  on 
stories  involving  auto,  homeowners,  boatowners,  and  life 
insurance.  Why?  Two  reasons. 

First,  we’re  the  nation’s  largest  insurer  of  cars,  homes, 
and  pleasure  boats.  Reporters  naturally  call  the  industry 
leader  when  they  need  facts  or  opinions  about  these 
forms  of  insurance.  While  we’re  not  the  leader  in  life 
insurance,  we  are  the  fourth  largest  seller  of  individual 
life  policies. 

Second,  our  public  relations  staff  of  former  newsmen 
welcomes  calls  from  the  media.  We  understand  dead¬ 
lines.  If  we  have  the  information  you  need,  we’ll  give  it  to 
you  right  away.  If  we  don’t,  we’ll  talk  to  one  of  our 
experts  and  call  you  back  as  soon  as  possible.  If  we  can’t 
get  the  information  you  need,  we’ll  tell  you  that  too. 

When  you  need  help  with  a  story  on  personal 
insurance,  join  your  more  than  400  colleagues 
who  turned  to  State  Farm  last  year.  Call 
our  public  relations  department  at  ”1 


STATE  FARM  MUTUAL 
AUTOMOBILE  INSURANCE  COMPANY 
Home  Office,  Bloomington,  Illinois  / 
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Floridals  Fastest 
Growing  IVewspapers 


Both  Are 
Gannett 
Aenrspapers 

The  Fort  Myers  News-Press 
delivers  the  west  coast  of  Flor¬ 
ida,  TODAY  the  east  coast.  It’s 
no  accident  that  two  of  the 
three  Gannett  newspapers  in 
Florida  lead  in  circulation 
growth.  We  think  the  key 
,  word  is  dedication.  Dedica¬ 
tion  to  the  responsibility  of 
providing  readers  in  two  Flor¬ 
ida  growth  markets  with 
quality  news  and  efficient 
delivery  service.  Accidents 
happen.  Good  people  don’t. 
They  are  trained  to  compete 
and  produce  in  their  commun¬ 
ities.  The  people  in  Fort  Myers 
and  Cocoa  are  a  proud  part 
of  the  78  dailies  in  Gannett’s 
World  of  Different  News¬ 
papers. 

TODylY 

Florida's  Space  Age  Newspaper 

Neuus-Pt^ 

GANNEn  NEWSPAPERS 


Estabrook  says  newspapers 
are  becoming  homogenized 

The  American  press  is  in  danger  of  18,  who  had  been  convicted  of  slay- 
“becoming  homogenized”  and  “irrele-  ing  his  own  mother, 
vant,”  a  prize-winning  journalist  said  Estabrook  said  there  were  ‘‘good 
(January  20).  chains  and  bad  chains”  which  own 

‘‘I  believe  that  the  press  is  not  so  dailies  and  weeklies  in  the  United  States 
much  in  danger  of  being  crippled  by  and ‘‘the  mine  run  is  pretty  mediocre”  in 
court  decisions  as  it  is  in  danger  of  be-  the  product  they  produce, 
coming  simply  irrelevant  by  its  own  do-  ‘‘Almost  inevitably,  it  seems  to  me, 
ing,”  Robert  H.  Estabrook,  1978  winner  the  effect  of  insipid  editorial  policy  is 
of  the  John  Peter  Zenger  award,  said  in  insipid  news  coverage.  The  effect  rubs 
remarks  prepared  for  the  Arizona  News-  off  on  members  of  the  staff  who  lose 
papers  Association  convention  in  Tuc-  pride  in  the  product.  Eventually  it  also 
son,  Ariz.  rubs  off  on  the  customer.  He  may  not 

‘‘1  refer  to  the  papers  that  are  becom-  consciously  decide  that  his  paper  has  be¬ 
ing  homogenized  across  the  country,  as  come  irrelevant,  but  it  will  cease  to  be  an 
much  alike  as  tv  dinners  or  Big  Macs,  important  influence  in  his  life,”  Esta- 
Change  a  few  lines  of  type  and  the  ar-  brook  said. 

rangement  of  a  few  ads,  and  you  have  ‘‘What  1  am  saying  is  that  if  the  press 
essentially  the  same  product,  all  pro-  is  to  justify  its  role  and  retain  the  confi- 
duced  by  computer.  Some  papers  give  dence  of  readers  as  an  essential  tool  for 
the  appearance  of  being  untouched  by  responsible  citizenship,  it  must  do  so  by 
human  hands,”  he  said.  being  relevant.  It  must  convey  strength 

Estabrook  received  the  Zenger  award  and  flavor  and  interest.  It  must  be  pro- 
from  the  University  of  Arizona  in  a  poll  duced,  and  must  be  seen  to  be  produced, 
of  325  U.S.  newspapers.  Estabrook,  as  by  human  beings  of  live  flesh  and  blood, 
editor  and  publisher  of  the  weekly  It  must  be  willing  to  place  its  reputation 
Lakeville,  (Conn.)  Journal,  led  a  five-  and  financial  security  on  the  line  if 
yearflghttowinfreedomfor  Peter  Reilly,  necessary,”  he  said. 

c - 

PIONEER  Profiles - 
Garph  Lords 

Publisher 

Zk  Pioneer 

Bemidji,  Minnesota 

On  June  1,  1972  with  over  18  years  of  service  to  Pioneer  Newspapers, 
Garph  was  named  publisher  of  The  Pioneer.  Since  then  he  has  built  a 
newspaper  staff  that  gives  "Minnesota  North  Country"  a  newspaper  they 
are  truly  proud  of  while  at  the  same  time  serving  his  community  as 
President  of  the  Greater  Bemidji  Area  Chamber  of  Commerce  and  as 
secretary  of  the  Bemidji  State  University  Foundation. 

As  a  hospital  board  member  he  personally  secured  pledges  tor  23  percent 
of  the  total  money  pledged  by  the  community  in  a  successful  fund  drive  to 
build  a  new  $7  million  hospital  in  Bemidji. 

Pioneer  Newspaper's  people  give  leadership  to  the  communities  they 
S6rV6 

FIONEEn  NEWSP&FERS 

PuhUshinf!  Daily  ami  Weekly  Newspapers  in  Ten  States 

^  Corporate  Headquarters:  131  MercerSt.,  Seattle,  Wo.  98109 
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The  award  is  presented  each  year  by 
the  UA  journalism  department  for  ‘‘dis¬ 
tinguished  service  in  behalf  of  freedom  of 
the  press  and  the  people’s  right  to 
know.”  It  is  named  for  John  Peter 
Zenger,  a  colonial  publisher,  who  was 
acquitted  of  seditious  libel  charges  in 
1735  helping  to  establish  freedom  of  the 
press  in  America., 

Past  Zenger  winners  have  included 
Don  Bolles,  the  Arizona  Republic  report¬ 
er  who  was  bombed  to  death  to  silence 
him.  Bob  Greene  of  Newsday  who  led  a 
team  of  investigative  reporters  to  inves¬ 
tigate  crime  in  Arizona  in  the  wake  of 
Bolles’  death,  the  New  York  Times  for 
the  Pentagon  Papers  and  the  Washington 
Post  for  its  Watergate  exposes. 

IP  introduces 
supercalendered 
roto  newsprint 

A  new  supercalendered  groundwood 
rotogravure  paper  for  high-fidelity  print¬ 
ing  has  been  introduced  to  the  North 
American  market  by  International  Paper 
Sales  Company,  the  marketing  arm  for 
International  Paper’s  newsprint  busi¬ 
ness. 

The  company  said  the  product,  called 
Supercal,  provides  publishers  and  adver¬ 
tisers  with  a  bright,  opaque,  dense  print¬ 
ing  surface  offering  excellent  graphic  re¬ 
production  and  ink  holdout,  coupled 
with  excellent  mechanical  performance. 
Supercal  is  produced  at  Canadian  Inter¬ 
national  Paper  Company’s  (CIP)  Trois- 
Rivieres,  Quebec  mill,  the  largest  roto¬ 
gravure  newsprint  mill  in  North  America. 
This  facility’s  entire  output  is  directed  to 
serving  the  rotogravure  printing  market. 

The  new  paper  is  produced  by  ‘‘bur¬ 
nishing  and  densifying”  carefully  formu¬ 
lated  groundwood  base  stock  through 
supercalender  rolls  in  an  off-machine 
process.  IPSCo.  indicated  that  Supercal, 
because  of  its  superior  gloss  and 
smoothness,  provides  Sunday  magazine 
sections  with  better  four-color  reproduc¬ 
tion  than  regular  gravure  newsprint 
grades,  and  offers  advertisers  who  print 
catalogs  and/or  circulars  an  excellent 
value.  The  company  feels  that  Supercal 
helps  to  fill  a  void  in  the  North  American 
market  for  this  increasingly  important 
grade.  The  addition  of  35,000  tons  annu¬ 
ally  to  serve  the  North  American  mar¬ 
kets  will  help  customers  reduce  their  de¬ 
pendency  on  offshore  sources,  shorten 
order  lead  time,  and  reduce  inventory 
and  working  capital  requirements. 

CIP,  a  wholly-owned  subsidiary  of  In¬ 
ternational  Paper  Company,  invested 
more  than  $3  million  to  produce  such  a 
supercalendered  paper  at  the  Trois- 
Rivieres  facility  because  of  the  mill’s 
unique  combination  of  equipment,  fiber 
resources,  and  skilled,  experienced  gra¬ 
vure  craftsmen. 
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Here  comes  JOHN”  L.  HESS. . . 

Just  when  you  thought  angry,  liberal 
columnists  were  an  endangered  species 


ism.  He's  also 
written  several 
books  including 
"The  Case  for 
De  Gaulle"  and 
"Vanishing  France 


scandal,  Hess  has 
won  such  coveted 
awards  as  the 
French  Ordre  de 
Merite  and  the 
Mike  Berger  Award 
of  the  Columbia 
School  of  Journal 


Make  no  bones  about 
it,  John  L.  Hess 
is  angry  about  a 
lot  of  the  unjust 
and  crazy  things 
going  on  in  our 
world. 


On  February  5,  1979 
he  begins  tackling 
anything  and  every¬ 
thing  three  times 
a  week.  For  infor¬ 
mation  and  rates 
call  Don  LaSpaluto 
at  (212)  557-2330. 


After  25  years 
of  working  for 
UP I,  AP  and 
most  recently 
The  New  York 
Times,  Hess  is 
out  to  make 
"liberal"  a 
respectable 
word  again. 
Best  known  for 
his  expose  of 
the  New  York 
nursing  home 
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Setting  the  pace  for  the 
nation’s  fastest 
growing  retail  market 

COLLIER  COUNTY,  FLA. 


The 


♦84% 

SATURATION 
DAILY  &  SUNDAY 
IN  COLLIER  COUNTY 
♦  79%  DAILY 
89%  SUNDAY 

Audit  Bureau  of  Circulation 
‘Tas  Fax"  Audit  9/30/78  vs.  3/31/78 

OVER  500%  INCREASE 
IN  CIRCULATION  SINCE  1968 
For  Full  Information 
Call  Bob  Groff,  Nat.  Adv.  Mgr. 
(813)  262-3161 

1075  Central  Ave.,  Naples,  Fla.  33940 


James  C.  Ouayle 


Quayle  retires 
as  publisher  of 
Muncie  papers 

Several  management  changes  have 
been  announced  at  the  Muncie  (Ind.) 
Star  and  Muncie  Evening;  Press. 

William  A.  Dyer  Jr.,  president  of 
Muncie  Newspapers,  Inc.,  said  that 
James  C.  Quayle,  publisher  of  the  two 
papers  since  1972,  had  taken  early  re¬ 
tirement  as  of  January  I. 

Quayle  will  devote  his  time  to  other 
•interest,  including  the  Wickenhurfi 
(Ariz.)  Sun  and  the  Huntinf>ton  (Ind.) 
Herald  Press,  of  which  he  is  owner. 

Succeeding  Quayle  as  publisher  will  be 
Eugene  S.  Pulliam,  who  is  also  publisher 
of  the  Indianapolis  Star  and  the  In¬ 
dianapolis  News.  The  Indianapolis  and 

Woman  sports, 
editor  named 
by  Mo.  daily 

People  no  longer  gasp  when  the  sub¬ 
ject  of  women  sports  writers  is  dis¬ 
cussed.  but  heads  still  turn  when  Christy 
Marx,  Jefferson  City  News  Tribune 
sports  editor,  walks  into  a  press  bcix  or 
locker  room.  Marx,. a  December,  1976, 
graduate  of  the  University  of  Missouri 
School  of  Journalism,  recently  was 
named  sports  editor  at  the  News 
Tribune. 

"Since  I  joined  the  sports  staff  in  Jef¬ 
ferson  City.”  says  Marx.  “I  have  never 
felt  like  a  “token  female'.  The  sports  staff 
is  not  Iftrge  and  we  are  too  busy  for  that. 
1  have  always  been  equal  with  the  other 
sports  writers.” 

Marx  joined  the  News  Tribune  sports 
staff  in  January  of  1977. 

"But.  1  still  feel  like  1  stick  out  like  a 
sore  thumb  at  the  press  conferences.” 


Wiley  W.  Spurgeon 


Muncie  papers  are  all  part  of  Central 
Newspapers,  Inc. 

Pulliam’s  father,  Eugene  C.  Pulliam, 
was  publisher  of  the  Muncie  and  In¬ 
dianapolis  papers  for  a  number  of  years 
prior  to  his  death  in  1975. 

Other  changes  in  the  Muncie  organiza¬ 
tion  include: 

— Appointment  of  Wiley  W.  (Bill) 
Spurgeon,  editor  of  the  Muncie  Star,  to 
the  new  post  of  executive  editor  of  the 
Muncie  Star  and  Muncie  Evening  Press. 

— Appointment  of  Robert  G.  Ellis, 
business  manager  of  the  papers,  as  gen¬ 
eral  manager  with  responsibility  for  all 
departments  other  than  news/editorial 
areas. 

— Appointment  of  Larry  L.  Shores, 
managing  editor  of  the  Muncie  Star  since 
1974,  as  the  paper's  editor. 

— Appointment  of  Larry  S.  Lough,  the 
Star’s  night  managing  editor. 

she  laughs.  The  men  tend  to  roll  their 
eyes  and  take  deep  breaths.”  Marx  is  the 
first  woman  to  ever  have  attended  a 
Warren  Powers  locker  room  press  con¬ 
ference  after  a  Mizzou  football  game. 
(The  stadium  IcK’ker  room  is  NOT  used 
by  players  to  dress.) 

Speaking  of  the  locker  room-female 
sports  writer  controversy.  Marx  says, 
"The  whole  idea  of  having  to  go  into  the 
locker  rixim  to  get  a  good  story  is  false. 
It’s  easier  to  talk  on  a  one-to-one  situa¬ 
tion  without  having  interruptions  from 
teammates.”  Marx  also  believes  that  the 
concept  of  a  woman  writing  only  wo¬ 
men’s  sports  is  not  valid.  "I’m  lucky  to 
have  the  opportunity  to  write  about  both 
men  and  women.  1  think  that  men  sports 
writers  should  have  to  write  at  least  one 
women’s  sports  story  a  year.” 

In  private  life.  Christy  Marx,  sports 
editor,  is  Mrs.  Robert  Brendel.  She 
chose  to  keep  her  maiden  name  profes¬ 
sionally  because  her  husband  is  sports 
information  director  for  Lincoln  Univer¬ 
sity  in  Jefferson  City  and  also  is  a  part- 
time  sports  broadcaster. 
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“Our  Harris  845 
presses  have  put 
us  out  front  in  the 
insert  business!' 


Bud  Penrose,  Executive  V.P.-Plant  Operations 
South  Shore  Publishing  Inc. 

North  Scituate,  Mass. 

‘‘We’re  one  of  the  biggest  offset 
printers  of  newspaper  inserts  in  the 
country.  With  runs  ranging  from  100,000 
up  to  6  million! 

“To  give  us  a  competitive  edge,  we 
wanted  the  kind  of  press  that  would  print 
faster  and  better  than  anything  else  on 
the  market ...  at  a  good  price. 

“And  after  considerable  comparison 
shopping,  we  found  the  Harris  N-845 
met  these  requirements  better  than  any 
other  press. 

“It  produces  an  8-page  or  16-page 
insert  at  the  rate  of  45,000  pph,  and  we 
could  rev  it  up  to  go  even  faster  if  we 
wanted  to.  We  knew  going  in  that  the 
quality  would  be  excellent.  Our  Harris 
presses  can  print  almost  as  good  on 
newsprint  as  most  other  presses  print  on 
coated  stocks  with  heatset. 

“Finally,  I  can’t  say  enough  good  things 
about  the  super  service  Harris  gives  us. 
Quick  delivery  and  great  follow  through,” 

Make  your  own  comparison  before  you 
buy  your  next  press.  We  think  you,  too, 
will  find  Harris  meets  your  requirements 
better  than  anything  else. 


Harris  Corporation,  Web  Press  Divi¬ 
sion,  Mechanic  Street,  Westerly,  Rhode 
Island  02891. 


COMMUNICATIONS  AND 
INFORMATION  HANDUNG 
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Daily  challenges  weekly’s 
right  to  legal  advertising 


Superior  Court  Judge  George  Oliver 
postponed  at  least  until  next  month  a 
ruling  on  a  Savannah  (Ga.)  News-Press 
suit  against  the  weekly  Geoiffia  Gazette 
and  Journal-Record  and  three  county  of¬ 
ficials  over  the  right  to  publish  legal  ad¬ 
vertising  worth  an  estimated  $100,000  a 
year. 

After  attorneys  for  the  Gazette  pre¬ 
sented  defense  arguments,  the  judge 
heard  final  arguments  from  lawyers  on 
both  sides  and  gave  them  until  February 
5  to  submit  written  briefs. 

Judge  Oliver’s  postponement  allows 
the  Gazette  to  continue  to  serve  as  the 
official  legal  organ  of  Chatham  County, 
at  least  until  his  ruling  next  month.  The 
Gazette  took  over  as  the  county’s  official 
newspaper  on  January  I  after  being  des¬ 
ignated  by  Sheriff  Carl  A.  Griffin  and 
FVobate  Court  Judge  Robert  R.  Cook. 
Griffin,  Cook  and  Superior  Court  Clerk 
Ben.  P.  Axson  were  named  in  the  suit 
along  with  the  Gazette  although  Axson 
did  not  participate  in  the  designation. 

The  Gazette  has  offered  to  publish  the 
required  legal  ads  at  rates  nearly  30% 
below  that  charged  by  the  Savannah 
Press,  owned  by  Morris  Communica¬ 
tions  Corp. 

(  \ 
Why  settle 
for  one  piece 
when  you  can 
have  the 
whole  pie? 

The  Call-Chronicle  is  your 
only  sure  way  of  reaching  all 
of  Pennsylvania’s  3rd  largest 
market.  Covering  3  major 
cities,  we  offer  quality 
journalism  to  80%  of  the 
adult  market  with  an  E.B.I.  of 
over  $4  billion.  Bob 
Richelderfer  can  help  you  get 
your  share  of  profit  in 
Pennsylvania!  Call  (215) 

820-6634. 


CALL-CHRONICLE 
NEWSPAPERS  BD 

ALLENTOWN.  PENNSYLVANIA 


Also  pending  was  a  motion  by  county 
attorney  Anton  F.  Solms  Jr.  to  dismiss 
the  suit  against  the  three  county  officials. 

In  testimony.  Gazette  editor  and  co¬ 
publisher  Albert  Scardino  said  the 
Gazette  merged  with  the  Savannah 
Journal-Record  and  began  publishing  as 
the  Georgia  Gazette  and  Journal  Record 
October  30. 

The  merger  of  the  two  newspapers  in¬ 
volved,  besides  the  name,  subscriber 
lists,  typesetting  equipment,  and  some 
staff,  Scardino  testified.  The  merged 
paper  also  continued  to  publish  what  had 
formerly  been  called  the  Wrif>ht  Square 
Record — weekly  notices  of  births,  busi¬ 
ness  licenses,  suits  and  other  county’s 
business. 

Before  the  merger  the  Journal- Record 
had  been  published  by  J.  Curtis  Lewis  Jr. 
It  was  formed  in  1974  from  the  merger  of 
two  other  weekly  newspapers,  the 
Wrifiht  Square  Record  and  the  Savannah 
Business  Journal.  The  Journal-Record 
published  continuously  for  more  than 
three  years. 

In  his  closing  argument.  Gazette 
lawyer  David  Griffeth  stated  that  to  qual¬ 
ify  as  a  legal  organ,  a  newspaper  must 
meet  a  “three-pronged  test”:  it  must 
have  been  continuously  published  for 
two  years  preceding  the  designation,  or 
be  the  direct  successor  of  such  a  news¬ 
paper;  it  must  have  been  mailed  to  a  list 
of  bona  fide  subscribers  for  that  two-year 
period;  and  85%  of  its  circulation  must 
be  paid  at  the  time  of  the  designation. 

New-Press  attorney  Morton  G.  Forbes 
had  sought  to  argue  that  the  paper  cho¬ 
sen  must  be  one  of  general  circulation. 
However,  Judge  Oliver  ruled  during  the 
hearing  that  general  circulation  is  not  one 
of  the  requirements  of  the  law.  He  lim¬ 
ited  the  legal  questions  to  be  considered 
to  whether  the  Gazette  was  qualified  to 
be  the  county’s  legal  newspaper  and 
whether  the  proper  officials  had  made 
the  designation. 

Griffeth  argued  that  the  October  30 
merger  of  the  Georgia  Gazette  and  The 
Savannah  Journal-Record  into  the  Geor¬ 
gia  Gazette  and  Journal  Record  fulfilled 
the  two-years  of  publication  require¬ 
ment.  He  also  produced  witnesses  who 
said  they  had  received  the  Journal- 
Record  through  the  mail  as  paid  sub¬ 
scribers. 

To  support  his  argument  that  the 
Gazette  was  85%  paid  on  November  29, 
the  date  of  the  designation,  Griffeth  pre¬ 
sented  certified  public  accountant 
Robert  Shuman  who  testified  that  he  had 
conducted  an  audit  of  the  Gazette’s  cir¬ 
culation. 

Shuman  said  he  had  examined  the 
weekly  newspaper’s  circulation  records 
for  the  five  weeks  beginning  November 


27  and  his  figures  showed  the  circulation 
was  more  than  96%  paid  during  each  of 
those  weeks. 

“There  is  no  doubt  in  my  mind 
whether  the  paid  circulation  for 
November  27,  1978,  is  over  85%”  Shu¬ 
man  said. 

In  summing  up,  Griffeth  cited  a  1978 
Georgia  Supreme  Court  decision  involv¬ 
ing  a  change  of  designation  of  the  legal 
organ  in  Athens.  In  that  case,  the  sheriff 
and  probate  court  judge  of  Clarke 
County  voted  to  shift  the  legal  advertis¬ 
ing  to  a  weekly,  the  Athens  Observer 
from  the  Athens  Daily  News.  The  court 
ruled  unanimously  the  Observer  was 
qualified  to  serve  as  the  county’s  official 
legal  organ,  despite  the  fact  that  for  part 
of  the  two  years  preceding  its  designa¬ 
tion,  the  Observer  was  a  free  circulation 
paper.  Griffeth  represented  the  Observer 
in  that  case. 

Forbes  countered  in  his  final  remarks 
that  “the  whole  intent  of  the  law  is  that 
the  official  legal  organ  be  a  sound,  going 
enterprise,”  and  added  “The  Georgia 
Gazette  has  not  proven  its  stability  by 
tacking  on  the  Journal  Record.” 


When  the  two  wire  services  can’t 
agree  on  a  national  collegiate  football 
champion — it’s  time  to  take  the  question 
to  the  people. 

The  Raleigh  Register,  afternoon 
newspaper  in  Beckley,  W.  Va.  did  just 
that  and  through  a  poll  named  the  As¬ 
sociated  Press  choice  this  year — 
Alabamii — number  one. 

The  poll  was  announced  by  Mike  Far¬ 
ley,  sports  editor  for  the  Register,  in  the 
January  7  Sunday  combined  edition  with 
Beckley’s  other  daily  newspaper,  the 
Beckley  Post-Herald. 

Farley  penned  a  sports  column  listing 
the  attributes  of  the  Alabama  Crimson 
Tide  to  be  number  one,  while  Bob 
Stiegel,  Register  sports  writer,  pro¬ 
claimed  his  argument  that  the  University 
of  Southern  California  Trojans  be  named 
to  the  top  spot. 

The  situation  for  the  readership  was 
unique,  in  the  Post- Herald  readers  had 
read  that  Alabama  was  number  one 
through  AP  and  the  Register  readership 
had  been  informed  USC  was  number 
one,  by  United  Press  International. 

A  coupon  for  the  two  newspapers’ 
combined  circulation  of  33,000  was  in¬ 
cluded  for  response. 

The  following  Sunday,  the  combined 
edition  proclaimed  above  the  masthead, 
“Bear,  ’Bama  Say  Thanks  To  Readers.” 

The  “Bear”  referred  to  Alabama 
coach  Paul  “Bear”  Bryant,  who  voiced 
his  thanks  for  the  ranking  through  a  tele¬ 
phone  interview  with  Farley. 

A  picture  of  the  winner’s  trophy 
(worth  $3)  adorned  the  front  page  and  the 
sports  page. 
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Editors  ask  readers 
to  pick  top  team 
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THE  PROOF  POURS  ISI! 


SuKRScENi  is  turning  young  people  by  the 
thousands  into  devoted,  captivated  newspaper  readers. 
And  for  most  editors,  that’s  an  impossible  dream  come  true. 


You  can  see  from  the  avalanche  of  contest  entries 
on  Steve  Kahn's  desk  that  SuperScene  is  fast  becoming 
the  biggest  hit  with  young  people  since  Peanuts! 
Special  Features  has  had  SuperScene  in  syndication 
tor  just  four  months,  and  it^  already  an  "institution"  with 
scores  of  papers  in  this  country  and  Canada  whose 
totai  circulation  tops  9  million.  The  secrete  in  Steve 
Kahn^  magicai  blending- in  a  strip  tormat-of  ingredi¬ 
ents  that  grab  the  imagination  of  kids  from  8  to  16: 
exclusive  facts  and  photos  on  TV  shows,  films,  music, 
and  the  brightest  stars  of  the  entertainment  world. 

And  ift  all  built  around  an  exciting  new  contest  each 


week.  How  super  is  SuperScene?  The  Detroit  News 
received  2,700  contest  entries  the  first  week  it  ran.  And 
the  Buffalo  Courier-Express  just  pulled  a  record  3,500 
responses  in  one  week!  for  samples,  price  details  and 
other  information  on  the  hottest  of  our  hot  properties- 
call  Special  Features  collect:  (212)  972-1070.  Dan  Barber 
(Eastern  Sales),  Elaine  Blumenthal  (Midwest  Sales), 

Ellen  Hochberg  (Western  Sales). 


Special  Features 

The  New  York  Times 
Syndication  Saies  Corporation 
200  Park  Avenue 
New  York,  N.Y.  10017 


Straus 


aixt 


Abraham 


JEANS  ON  THE  STRAIGHT  AND  NARROW.  Ab¬ 
raham  &  Straus,  Brooklyn,  tied  for  second  prize  in 
the  category  for  stores  doing  over  $50  million. 
Judges  cited  the  winning  ad  as  a  “breakthrough” 
in  technique. 


Best  retail  ads  of  1978 


DINNER  IS  SERVED.  Hemphill-Wells,  Lubbock, 
Tex.  tied  for  second  prize  for  an  ad  offering  dining 
room  facilities  for  private  parties  in  the  $5-$25 
miilion  category. 


Harris  likes  his  friends  in  menswear. 


MEN’S  LOOK  IN  WOMEN’S  WEAR.  Harris  & 
Friends,  Rockville,  Md.  won  a  first  prize  in  the 
$5-$25  million  volume  category.  The  winning  ad  is 
one  of  a  series  which  features  Harris  but  never 
shows  his  face.  The  ad  won  for  its  racy  tone  and 
dynamic  photography  summed  up  in  the  copy 
line — “It’s  the  look  that  says  you’re  a  woman.” 
Morris  Saffer  Advertising,  Toronto,  is  the  agency. 


LIFESTYLE.  “We  want  to  help  you  live  the  way 
you  want  to,”  says  this  ad  by  John  M.  Smyth, 
Chicago  furniture  store.  The  ad  won  a  second 
prize  in  the  $25-$50  million  category. 

(Continued  on  page  32) 
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en  nuclear  energy. 

facing  the  electric  power  industry. 


Nuclear  [jovver  is  not  the  energy  lorm  of  the 
future.  It  is  very  much  a  part  of  the  present.  And 
important  national  decisions  must  he  made  if  it  is  to 
continue  to  make  its  contribution  to  energy  supply. 

Nuclear  plants  have  been  generating  electric¬ 
ity  commercially  in  the  U.S.  since  19.57.  Today,  71 
plants  provide  12%  of  this  country's  electricity— about 
as  much  as  we  get  from  hydro-electric  dams,  more 
than  all  electric  [xnver  generated  in  the  country  in 
194(i.  In  some  areas,  most  of  the  elec  tricity  peo|)le 
use  is  nuclear.  95  more  nuckvir  stations  are  now 
under  construction.  The  number  of  countries  with 
nuclear  power  [programs  is  now  53. 

A  clean  record 

Nucic'ar  gc'neration  of  ekxtricity  has  grown 
bt'cause  of  its  safety,  reliability  and  exonomy.  No 
other  industry  startcxl  with  a  grcviter  a[)prcx  iation  of 
potential  hazards.  None  is  operated  under  more 
stringent  occupational  and  environmental  safc'guards. 

The  American  Medical  Association's  Council 
on  Sc  ientific  Affairs  rcxently  reportcxl  that,  among  the 
principal  fuels  available  for  ekxtricity  [xocluction 
over  the  next  25  years,  nuck'ar  (X)wer  has  tfie  lowc'st 
adverse  imf)act  on  health. 

The  near  future 

Nuclear  [xjwer  makes  econcjrnic  sense  in 
meeting  growing  energy  demands  and  in  rcxlucing 
the  nation's  dependence  on  oil  anci  gas. 

Unless  we  try  to  rely  entirely  on  coal  produc¬ 
tion  for  generation,  or  to  shut  down  the  economy 
until  forms  like  solar  [iower  prove  affordable,  nuclear 
power  will  benome  increasingly  important  to  the 
near-term  well-being  of  the  country'. 


Nuclear  policy 


The  electric  utility  industry  agrees  with  the 
many  expert  opinions  that  ultimate  disposal  of  radio¬ 
active  wastes  presents  no  insurmountable  technical 
problems.  Several  acceptable  methods  are  available. 

But  failure  of  the  federal  government  to 
implement  available  nuclear  waste  disposal  technol¬ 


ogy  is  being  mistakenly  seen  as  an  indication  that  the 
nuclear  waste  issue  cannot  be  resolved. 

Recently,  we  urged  the  Administration  to  take 
advantage  of  extensive,  existing  technical  and  scien¬ 
tific  knowk'dge  and  to  implement  a  program  on  a 
rigid  schcxlule  to  provide  a  spent-fuel  storage  facility 
and  a  waste  repository  at  the  earliest  practical  time. 
These  stc'ps  are  necessary  to  assure  the  continued 
operation  of  nuclear  power  plants,  to  minimize  the 
uncertainty  that  has  been  slowing  down  commit¬ 
ments  for  future  nuclear  plants  in  this  country,  and  to 
sc'fiarate  the  waste  disposal  issue  from  the  licensing 
cif  nc'w  power  plants. 

Congress  has  dividexi  responsibility  for  the 
national  waste  management  program  among  several 
agencic's  of  the  federal  government.  The  Department 
of  Energy,  the  Nuclear  Rc'gulatory  Commission  and 
the  Environmental  Protection  Agency  have  elements 
of  rc'sponsibility. 

Now,  Congress  must  provide  additional  effec¬ 
tive  k'gislative  guidance  for  the  waste  management 
and  sfx'nt-fuel  storage  programs. 

The  long  run 

Opinion  polls  repeatedly  show  that  majorities 
of  the  American  people  support  the  use  of  nuclear 
c'nergy  to  generate  electricity.  Where  nuclear  plants 
are  in  operation,  the  percentages  are  even  higher. 

If  we  are  to  be  able  to  take  advantage  of  the 
economic  and  energy-supply  opportunities  presented 
by  nuck'ar  energy,  both  in  the  near  term  and  the  long 
term,  the  federal  government  will  need  to  take 
rc'sponsible  action  texJay. 

If  you  would  like  to  read  more  about  nuclear 
energy  as  a  source  of  electricity  or  learn  more  about 
the  management  of  high-level  radioactive  wastes  and 
spent  fuel,  write  to  us:  Edison  Electric  Institute,  90 
Park  Ave.,  New  York,  NY  10016.  We  will  be  glad  to 
send  you  more  information. 

Edison  Electric  Institute 

The  association  of  electric  companies 


Diversification 

(Continued  from  page  14) 


far  as  “his  or  her  ability  and  ambition 
permits.” 

In  his  keynote  address  at  Gannett’s 
year-end  meeting  in  Washington, 
Neuharth  discussed  the  10  planks  for 
progress  outlined  in  Chicago  last  year 
and  took  account  of  them. 

Plank  1  was  the  corporate  advertising 
campaign. 

“Progress  for  1979  in  advertising 
means  that  Gannett’s  reputation  for  ex¬ 
cellence  in  all  that  it  does  will  be  spread 
far  and  wide  across  this  great  land. 
Watch  your  local  newspapers  and  broad¬ 
cast  stations  and  billboards  for  further 
details.” 

Plank  2,  he. said,  assured  that  Gannett 
would  grow  and  get  bigger. 

Plank  3  assured  that  the  regionaliza¬ 
tion  would  improve  management,  and  he 
said  this  was  the  start  of  the  decentraliza¬ 
tion  that  allowed  maintaining  strong 
management  through  regional  operating 
centers  in  Rockford,  Reno  and  Cocoa. 

Plank  4  reasserted  Gannett’s  commit¬ 
ment  to  local  editorial  independence,  and 
Neuharth  said  that  in  the  past  year. 
Combined  taught  Gannett  about  another 
policy:  the  procedure  of  talking  to  com¬ 
munity  leaders,  a  practice  he  said  the 
bureaucrats  call  “ascertainment.” 

Planks  5  and  6  last  year  touched  on 
research  in  general  and  through  the 
PILOT  program.  Neuharth  said  the 
PILOT  shows  that  readers  want  “more 
depth,  more  variety,  and  .  .  .  more 
news.  He  said  that  last  year  in  Plank  7 
Gannett  pledged  that  it  would  “fix  a  fail¬ 
ure,  and  live  up”  to  its  promises  “to 
advance  women  and  minorities.”  To  do 
that,  Neuharth  said  that  in  1979  he  has 
proposed  “A  Partnership  in  Progress,”  a 
formal  statement  of  Gannett’s  policy 
which  offers  an  opportunity  for  all. 

Plank  8  specified  Gannett  News  Ser¬ 
vice  would  expand  and  improve  in  1978, 
and  Neuharth  said  that  GNS  has  in¬ 
creased  the  flow  of  news  and  views  from 


the  78  newspapers  in  30  states  into  Wash¬ 
ington. 

Plank  9  last  year  promised  that  those 
working  for  Gannett  will  “enjoy”  their 
Jobs.  Progress  ’79,  Neuharth  said,  means 
“we  in  Gannett  will  still  work  harder 
than  just  about  anyone,  and  still  do  a 
better  job  than  just  about  anyone,  and 
still  have  more  fun  than  the  rest  of  them 
while  we’re  doing  it.” 

Plank  10,  he  said,  “challenged  us  all  to 
get  it  all  together  .  .  .  Now  we  have  an 
even  greater  opportunity:  to  become  the 
largest  and  best  total  communications 
company  in  the  nation  ...  or  the 
world.” 

Distributors  form 
delivery  company 

In  most  parts  of  the  Greenwich 
(Conn.)  area,  readers  of  the  Wall  Street 
Journal  who  had  been  getting  their 
copies  by  mail  are  now  getting  them 
through  a  new  alternate  delivery  service. 
Big  Apple  Delivery  Systems,  Inc. 

Big  Apple  was  formed  by  a  group  of 
metropolitan  New  York  newspaper  dis¬ 
tributors  to  offer  alternate  door-to-door 
hand  delivery  throughout  Long  Island, 
Northern  and  Middle  New  Jersey, 
Southern  Connecticut  and  all  five 
boroughs  of  New  York  City. 

Donald  R.  Young,  Big  Apple  president 
and  one  of  its  founders,  owns  the 
Greenwich  News  Service,  largest  home 
newspaper  distributor  in  Southern  Con¬ 
necticut.  A  Harvard  Business  School 
graduate,  he  spent  13  years  in  marketing 
management  with  Procter  and  Gamble 
and  is  a  former  vice-president¬ 
advertising  of  Standard  Brands,  Inc. 

Ingham  rejoins 
parent  company 

Stephen  S.  Ingham,  president  of  the 
Jackson  (Tenn.)  Sun,  has  returned  to  the 
parent  Des  Moines  Register  and  Tribune 
Co.  to  be  in  charge  of  all  Register  and 
Tribune  newspaper  subsidiaries.  Reid 
Ashe,  who  has  been  named  publisher 
and  top  executive  of  that  newspaper. 


THE  BEST  KEEPS  GETTING  BETTER 


COMPUTER-TO-COMPUTER 

By  DalaNews,  DataFeature,  DataSpeed 

AND 

CAMERA-READY 


(518)792-9914 

UNITED  FEATURE  SYNDICATE  (212)557-2333 


Complete  TV  Listings 

I  Any  Width 
I  Any  Font 

•  Any  Point  Size 

Complete  TV  Booklets 

•  With  Your  Logo 
Feature  Package 

•  TV  News 

•  Feature  Articles 

•  Profiles 

•  Puzzles  &  Quizzes 

•  Halftone  Photographs 
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Quaker  Village  •  Glens  Falls,  New  York  12801 


Media  in  Miss, 
chalienge  anti 
iiquor  ad  iaws 

Newspaper,  broadcasting  and  outdoor 
companies  have  joined  together  in  Mis¬ 
sissippi  in  challenging  the  state’s  anti¬ 
liquor  advertising  laws. 

The  combined  media  plaintiffs  have 
filed  a  complaint  in  U.S.  District  Court  in 
Jackson,  Miss. 

In  the  event  that  the  ad  ban  is  not 
struck  down,  the  plaintiffs  are  asking 
that  a  mandatory  injunction  be  granted  to 
require  the  state  to  enforce  its  laws 
against  out-of-state  newspapers,  maga¬ 
zines  and  broadcast  companies  which 
distribute  or  broadcast  liquor  advertising 
to  Mississippi  residents. 

The  complaint  was  filed  by  nine  news¬ 
papers,  seven  outdoor,  and  41  broadcast¬ 
ing  companies. 

NH&S  lands 
Rolls-Royce 

Rolls-Royce  Limited  has  awarded 
worldwide  advertising  responsibility  for 
its  gas  turbine  programs  to  Needham, 
Harper  &  Steers,  London. 

The  selection  of  NH&S  London  by 
Rolls-Royce  came  after  a  two-month 
screening  of  international  agencies. 
Finalists  included  Grey  Advertising  (the 
former  agency)  and  Ted  Bates  Limited, 
along  with  NH&S. 

According  to  Michael  Jolley, 
director-public  relations  for  Rolls-Royce 
Inc.  in  New  York,  the  company  “has 
become  a  much  more  assertive  and  ag¬ 
gressive  marketer  in  the  highly  competi¬ 
tive  jet  engine  business  around  the 
world.  The  appointment  of  NH&S  re¬ 
flects  this  change.” 

Band  Festival  receipts 
set  new  record  in  1978 

The  36  Central  New  Jersey  high 
schools  that  participated  in  the  New 
Brunswick  (N.J.)  Homes  News'  I4th 
High  School  Band  Festival  will  share  a 
record  $8,960.70 — $611  more  than  in 
1977. 

John  V.  Donnelly,  Home  News  pro¬ 
motion  director  and  festival  coordinator, 
said  the  festival  has  contributed  a  total  of 
$71,833  to  high  school  music  depart¬ 
ments  since  its  inception. 

Donnelly  said  6,336  persons  purchased 
tickets  for  the  1978  Festival. 

Donnelly  said  the  Band  Festival,  effec¬ 
tive  January,  1978  has  been  given  the 
status  of  a  non-profit,  charitable  organi¬ 
zation  by  the  Internal  Revenue  Service 
and  New  Jersey. 
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PHYSICAL  FITNESS.  The  Broadway  Department 
Stores,  Los  Angeles,  tied  for  a  second  prize  in  the 
category  for  stores  doing  over  $50  million.  “Ail  that 
running,  jogging,  biking  pays  off  in  a  taut,  heaithy 
body,”  says  the  doubie  track  ad  which  the  Judges 
cited  for  its  combination  of  merchandising 
technique  and  high  contrast  fashion  photography. 


Fimny,  you  dodt 

looklikea 
Xerox  machine. 


-c? 


Ask  for  a  “Xerox  machine”  and  you  might  get  a  surprise. 

Like  this  Xerox  display  typing  system.  A  Xerox  Telecopier  transceiver. 
Or  even  a  Xerox  computer  printer. 

You  see,  today  Xerox  makes  a  lot  of  different  machines.  So  now,  more 
than  ever,  you  have  to  ask  for  the  one  you  want  by  its  full  name. 

Of  course,  we  still  make  Xerox  copiers.  But,  then,  that  should  come  as 
no  surprise. 

XEROX 


XEROX®  ami  TcU-coprcr®  arc  iradcnurk,  of  XEROX  CORPORATION. 
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EDITORIALS 

in  Editor&  PuUisher 

\  ...make  it  a  vital  voice  in 
m  thewoildof  nevrspapers. 


For  nearly  a  hundred  years  Editor  &  Publisher's  forceful 
and  penetrating  editorials  have  been  the  strong  voice  of  the 
newspaper  world. 

E&P  editorials  have  spoken  out  loud  and  clear  on  press 
freedom,  the  people’s  right  to  know,  postal  and  labor  matters, 
newsprint,  technology,  the  courts  . . .  and  many  other  topics  of 
major  importance  to  the  newspaper  business. 

Every  week  key  communications  decision-makers  — 
editors,  advertising  and  public  relations  executives,  opinion 
leaders  in  both  government  and  industry  —  rely  on  Editor  & 
Publisher's  outspoken  editorials  for  comment  and  constructive 
recommendations  in  every  phase  of  the  busy  world  of 
newspapers. 

That’s  why  these  editorials  have  such  important  impact  . . 
are  constantly  quoted,  and  produce  a  steady  flow  of  letters  to 
the  editor  from  key  communications  executives. 

Your  advertising  In  Editor  &  Publisher  benefits  from  this  in¬ 
tense,  loyal  readership,  assured  by  the  dynamic  editorials  that 
are  read  and  respected  by  thousands  of  the  really  important 
decision  makers  in  every  area  of  communications 
concerned  with  newspapers. 


Editor  &  Publisher 

The  Total  Promotion  Medium  for  Newspapers 

575  Lexington  Avenue,  New  York,  N.Y.  10022  /  (212)  752-7050 
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CREDIT  REPORTS 


CBI  oiTers  mass  media  an  unlimited  number  of  credit 
reports,  free  of  charge,  under  one  low  subscription  fee. 
These  reports  on  ad  agencies,  mass  marketers  and 
national,  regional  and  local  retailers  are  just  a  part  of 
CBI's  credit  management  services  to  its  subscriber  media. 
Call  or  write  today  for  more  information.  Credit  Bureau, 
Inc.,  Box  17022,  Dulles  International  Airport,  Washington, 
D  C.  20041.  (703)  620-3700. 

Media  Credit  Specialists 


A  Wh<)ll>  Onned  Subsidiar>  of 
American  Newspaper  Publishers 
Association 


Iranians  sense  victory 
after  o  year  of  turmoil 


A  tale  of  troumo  on  Block  23. 


Khomaini  reveols  plans  for  Islamic  state  in  Iran 


Mystery  diseose  puxiles,  worries  Noptei 


96th  Congress  convenes  today 


fStttnl  tffttfjr  whnhfd  away 


called  Almanac. 

•  The  Page  I  index  has  been  doubled 
in  size  to  more  than  20  items. 

•  Both  the  local  news  and  nation- 
world  page  reserve  about  25  percent  of 
the  space  for  short  items  in  order  to 
guarantee  high  story  counts. 

•  The  editorial  page,  which  had  ap¬ 
peared  in  the  back  of  the  newspaper,  has 
been  permanently  located  as  an  open 
Page  6,  with  three  additional  columns  of 
space  on  Page  7  reserved  for  op.  ed. 
material. 

•  Pages  of  similar  content — entertain¬ 
ment,  features,  community  or  women’s, 
agriculture,  people  and  the  like — have 
been  labeled  for  easy  identification. 

•  Logotypes  for  all  regular  columns 
and  features  have  been  created  with  a 
separate  set  reserved  for  the  editorial 
and  op.  ed.  pages  to  help  readers  under¬ 
stand  that  comment  is  different  from 
news. 

•  Copy  editors  have  been  encouraged 
to  insist  on  modular  or  rectangular 
makeup  for  reading  ease. 

N.S.  Hayden,  publisher  of  the  Gannett 
paper,  said  the  newspaper  had  been  care¬ 
ful  to  make  no  significant  changes  in  its 
content  mix.  As  he  told  readers,  “We 
have  abandoned  none  of  the  news  that 
you  have  found  in  the  Oregon  Statesman 
and  the  Statesman  Journal  (the  name  of 
the  weekend  newspapers).’’ 

Hayden  said  two  weeks  after  the  de¬ 
sign  change  that  readers  had  indicated 
approval  in  telephone  calls  and  letters  at 
a  10  to  1  ratio. 

He  said  most  of  the  design  changes 
had  been  carried  out  by  Jac  Crawford, 
staff  artist  for  the  Statesman,  and  Lark 
Borden,  Sunday  editor  of  the  Idaho 
Statesman  who  was  loaned  to  Salem  by 
the  Boise  newspaper. 
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News  content  is  repackaged 

In  an  attempt  to  serve  better  both  the  ing  and  is  reserved  for  world  and  national 
occasional  reader  and  the  rushed  reader,  news. 

the  Oregon  Statesman  has  been  rede-  •  All  news  of  record — births,  obitu- 
signed  and  reorganized.  aries,  crime  summary,  the  weather  re- 

Among  the  changes:  port,  court  decisions  and  the  like — has 

•  Page  2  has  been  cleared  of  advertis-  been  grouped  on  a  single  open  page 
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Who  knows  the 
truth  about  new  home 
technology? 


The  NAHB  is  the  National  Association  of 
Home  Builders.  And  if  you’re  a  writer,  editor 
or  broadcaster  who  needs  reliable  information 
about  the  housing  industry,  the  NAHB 
knows.  We  know,  for  example,  that  with 
today’s  new  enei^,  plumbing  and  insulation 
systems,  innovative  windows,  flooring  and 


wiring,  new  homes  have  many  technolomcal 
advantages  over  those  built  in  the  "good  old 
days.”  And  we  can  give  jrou  information  on 
the  advances  in  home  building  techniques. 

Use  NAHB  information  for  rese^h,  for 
facts  and  figures  that  give  authenticity  to  your 
articles.  And  use  it  all  at  no  charge  bemuse 


one  of  our  primary  objectives  is  to  inform 
the  public. 

Call  us  today,  collect  at  202-452-0405,  or 
mail  us  the  coupon  below  for  a  complete 
outline  of  the  information  we  can  ^vide.  Put 
the  National  Association  of  Home  Builders  to 
work  for  you.  The  NAHB  knows. 


NAHB,  Dept.  E-OIB 
15th  and  M  Streets,  N.W. 

Washington,  D.C.  20005  Dear  NAHB  please  rush  me  a  complete  outline  of  the  free  Homebuilding  Industry  Information  you  can  provide. 

N  ame _ Organization. 

Street - City. 

Zip_ 


State. 


Phone. 


Ron  Hemic, — named  director  of  circu¬ 
lation  at  the  Sunnyvale  (Calif.)  Valley 
Journal  and  Palo  Alto  (Calif.)  Times.  He 
succeeds  Albert  Rehm,  who  held  the 
post  for  26  years. 


Newspeople 


Emmett  J.  Jones,  president  of  the 
California  Newspaper  Advertising 
Executives  Association  (CNAEA) — 
named  advertising  director  of  the  On¬ 
tario  (Calif.)  Daily  Report. 


Robert  M.  Lyons,  formerly  publisher 
of  the  La  Habra-Brea  (Calif.)  Daily 
Star-Progress — to  publisher  of  the 
Crawfordsville  (Ind.)  Journal  Review, 
He  is  succeeded  by  John  R.  Graham,  pre¬ 
viously  general  advertising  manager  of 
the  Santa  Ana  (Calif.)  Register. 


Ahern 


Hallman 


Appointments  at  the  Gastonia  (N.C.) 
Gazette  include: 

Jim  Ahern,  a  former  English  instructor 
and  an  employee  of  the  newspaper  for 
six  years — named  news  director. 

Bob  Hallman — named  Sunday  editor. 

Lyle  Edwards — named  business 
editor. 

Don  Hudson,  former  entertainment 
editor  of  the  Pensacola  (Fla.)  Journal — 
named  city  editor. 


MARC  HOY,  vicepresident-marketing 
for  the  Enterprise  Co.  publisher  of  the 
Beaumont  (Tex.)  Enterprise  and  Journal 
has  been  named  general  manager  of 
the  newspapers.  He  will  continue  as  a 
vicepresident  of  the  company.  Hoy 
joined  the  Enterprise  Company  in  1975 
as  vicepresident-circulation  and  was 
appointed  to  the  marketing  post  that 
same  year.  Earlier,  he  was  circulation 
director  of  the  Jacksonville  (Fla.) 
Times-Union  and  the  Orlando  (Fla.)  Sen¬ 
tinel. 


Louis  J.  Stancampiano,  former  sales 
representative  for  the  Atlantic  City 
(N.J.)  Press — rejoined  the  paper  as  retail 
advertising  manager.  William  Battista, 
sales  representative — to  national  adver¬ 
tising  manager. 


Anthony  Marro — has  been  named 
Washington  bureau  chief  of  Garden  City 
(N.Y.)  Newsday.  A  former  staffer  on 
Newsday’s  Washington  bureau,  he  has 
served  on  the  Washington  bureaus  of 
Newsweek  and  the  New  York  Times. 
Marro  succeeds  Martin  Schram, — 
named  White  House  correspondent  for 
the  Washington  Post. 


Susan  Morgenstern,  a  1978  graduate 
of  the  University  of  Kansas — to  the 
Nashville  Banner  as  copy  editor.  She 
was  awarded  the  Eugene  C.  Pulliam 
award  as  the  outstanding  junior  in  the 
School  of  Journalism  while  attending  col¬ 
lege. 


Carmel  Finley,  an  editor  for  the  Lin¬ 
coln  City  (Ore.)  News  Guard — named 
feature  writer. 


Spencer  E.  Snyderman,  office-manager 
of  the  Trenton  (N.J.)  Times — to  finance 
and  control  manager. 


Ellen  V.  Kuster,  former  reporter. 
East  Greenwich  (R.I.)  Pendulum,  and 
contributor  to  the  Rhode  Islander  and 
Providence  Journal-Bulletin — named 
copywriter.  Potter  Hazeihurst  Inc.,  Prov¬ 
idence  advertising  agency. 
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Terry  Hoggatt — named  editor  of  the 
Booneville  (Ark.)  Democrat.  Hoggatt 
joined  the  paper  after  working  as  manag¬ 
ing  editor  of  the  Cushing  (Okla.)  C/7/zc«. 


Woodrow  Wilson  School  of 
Public  and  International  Affairs 
announces  the 
Alfred  P.  Sloan  Foundation 
Fellowships  in  Economics  Journalism 
for  the  academic  year  1979-80 


Ken  Swart — to  the  Ontario  (Calif.) 
Daily  Report  as  reporter.  Jeff  De 
Forrest — hired  as  a  sports  writer. 
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Peggy  Katalinich,  food  editor  of  the 
Minneapolis  Star — named  food  editor  of 
Newsday,  Long  Island,  N.Y.  She  suc¬ 
ceeds  Barbara  Rader — named  to  the 
new  post  of  food  critic. 


Eight  fellowships  awarded 
annually  to  working  journ¬ 
alists  for  study  of  modern 
economic  analysis  and  its 
application  to  public  policy 
issues.  Full  tuition  and 
stipend  provided. 

For  further  information  and 
application  forms,  contact: 
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the  other  major  market 
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Margaret  Estes,  publisher  and  chief 
executive  officer  of  the  Longview  (Tex.) 
Daily  News  and  Longview  Morning 
Journal — retired.  She  assumed  full 
charge  of  the  newspapers  after  the  death 
of  her  husband,  Carl  L.  Estes,  in  1967. 
The  papers  were  sold  to  Cox  Enterprises 
during  1978  and  she  remained  during  the 
transition  period.  Tom  R.  Meredith,  as¬ 
sociate  publisher — will  succeed  her. 
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In  the  Boston  A.D.I. 

(the  nation's  5th  largest) 


Sloan  Fellowship  Program 
Woodrow  Wilson  School 
Princeton  University 
Princeton,  N.J.  08540 
Telephone:  609-452-4799 
Application  deadline: 
March  15,  1979 
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Ray  Johnston,  former  general  manager 
of  the  Pasadena  (Calif.)  Star-News — 
appointed  director  of  marketing  and  re¬ 
search  at  the  Hacienda  Heights  (Calif.) 
Highlander. 
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in  the  news 


Kerr  Twigg 

Tom  Kerr,  news  editor  of  the  Pen¬ 
sacola  (Fla.)  Journal — named  assistant 
managing  editor.  He  will  be  succeeded  as 
news  editor  by  Jim  Norman,  former  assis¬ 
tant  city  editor.  Bob  Twigg,  copy 
editor — succeeds  Norman  as  assistant 
city  editor. 

♦  ♦  ♦ 

Executive  appointments  at  the  Royal 
Oak  (Mich.)  Daily  Tribune  include: 

Edward  F.  St.  John — named  general 
manager.  A  35  year  newspaper  veteran, 
he  worked  for  30  years  on  his  hometown 
Fall  River  (Mass.)  Herald-News.  More 
recently,  he  was  production  director  and 
vicepresident  operations  in  the  Ingersoll 
organization. 

Stanley  N.  Sherman,  business  man¬ 
ager — named  marketing  manager. 

Mary  Jane  Brunell,  former  display 
advertising  staffer — named  retail  display 
advertising  manager. 

♦  *  * 

Howard  Healy — named  to  the  new 
position  of  state  news  editor  of  the  Al¬ 
bany  {N.y .)  Knickerbocker  News.  Joann 
M.  Crupi — named  day  city  editor.  Jeri^y 
Ashe — named  night  city  editor  and 
Michael  W.  Spain — becomes  assistant 
city  editor. 

9|(  *  )|c 

Troy  Snead,  senior  chief  journalist  of 
the  Navy  Office  of  Information  in 
Dallas — to  public  information  office  of 
Supreme  Allied  Commander  Atlantic 
(NATO)  in  Norfolk,  Va. 


Brad  Bollinger,  police  reporter  for 
the  Chico  (Calif.)  Enterprise-Record — 
to  business  editor.  He  was  sports  editor 
at  the  Crescent  City  (Calif.)  Del  Norte 
Triplicate  before  joining  the  Record. 

*  aft  ^ 

Bob  Trounson,  assistant  national 
editor,  Los  Angeles  Times — to  assistant 
foreign  editor. 

aft  aft  aft 

Christopher  H.  Walk,  home  delivery 
manager  of  the  San  Bernardino  (Calif.) 
Sun-Telegram — to  circulation  director. 

aft  afc  )|e 

Jack  Carter — new  managing  editor  of 
the  Pittsburg  (Calif.)  Post-Dispatch. 

aft  afe  a|e 

Richard  Rasmusson,  former  city  editor 
of  the  Stockton  (Calif.)  Record — named 
news  editor.  He  is  succeeded  as  city 
editor  by  Robert  P.  Decker,  formerly  as¬ 
sistant  city  editor. 

aft  afe  sfc 

Kenneth  N.  Goddard,  Jr.  former  cir¬ 
culation  director  of  the  Santa  Monica 
(Calif.)  Evening  Outlook — named  to  the 
same  position  with  the  Costa  Mesa 
(Calif.)  Orange  Coast  Daily  Pilot. 

aft  afe  ^ 

Charles  Lacure,  production  manager 
of  the  Sacramento  (Calif.)  Bee — named 
to  the  new  post  of  production  products 
manager. 

*  *  * 

The  Board  of  Directors  of  U.S.  Subur¬ 
ban  Press,  Inc.  elected  Robert  P.  Han¬ 
son  president,  chief  operating  officer, 
and  a  member  of  the  Board  to  succeed 
James  A.  Marson,  who  died  on  August 
12,  1978. 

Carlton  Appleby,  publisher  of  the  Es¬ 
condido  (Calif.)  Times-Advocate  and 
president  of  the  Times-Advocate, 
Inc. — retired.  He  will  be  succeeded  as 
president  by  John  M.  Armstrong. 

*  ♦  ♦ 

Michael  D.  Coughlin,  former  presi¬ 
dent  of  the  Grist  Mill,  Minneapolis 
manufacturing/marketing  firm — named 
general  manager.  Monitor  Publishing  Co. 
publisher  of  the  Concord  (N.H.) 
Monitor. 


KENT  COCKSON,  former  assistant 
managing  editor  of  the  Pensacola  (Fla.) 
Journal  has  been  named  managing 
editor.  He  succeeds  GEORGE  EDWARD 
"BUDDY"  BAKER — named  executive 
editor  of  Cocoa  (Fla.)  Today.  A  Vietnam 
veteran,  Cockson  was  awarded  the 
Bronze  Star  for  journalistic  service.  In 
1972  he  won  a  state  Associated  Press 
award  for  best  front  page  among  daily 
newspapers  while  working  for  theGrand 
Island  (Neb.)  Independent. 


Clyde  Bentley,  former  managing 
editor  of  the  Redding  (Calif.)  Outlook — 
to  editor  of  the  Tahoe  (Calif.)  World. 

*  *  ♦ 


What’s  Special 
About  Erie,  Pa.? 


Noteworthy  Facts 

This  important  information  will 
help  marketers  plan  effective 
strategy  in  a  billion  dollar  market. 
For  a  free  copy  of  these  foots, 
write  to: 

Mr.  Gerald  Szc5rek  N.A.M. 
Times  Publishing  Co. 

205  W  12th  St. 

Erie,  Pa.  1650) 

Erie  Morning  News 
ERIE  DAILY  TIMES 

(ttrie  9Iiine5*NeW)5 


Represented  by  Story  &  Kelly-Smith,  Inc. 


DARLING 

Images  that  take  you  to  the  scene, 
symbols  that  reveal  its  meaning — 
the  prose  of  Washington  Post 
reporter  Lynn  Darling  casts  pene¬ 
trating  light  on  America’s  changing 
lifestyles.  Young  talent  like  Darling’s 
is  continually  drawn  to  the  nation’s 
quality  news  service,  the  .  .  . 

hosAn^’Tmm  Wshm^onVost 


1150  15th  Street,  N.W.  Washingtfm,  D.C.  20071 


news  service 

Telephone  (202)  S3U-6173 
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Peking  news 
execs  visit 
U.S.  papers 

Thirteen  staff  members  of  China's 
largest  newspaper,  the  People’s  Daily  of 
Peking,  spent  three  days  studying  the  St. 
Petershurf>  Times  and  Evening  Indepen¬ 
dent. 

The  visitors  arrived  in  St.  Petersburg 
from  Washington,  as  part  of  a  three- 
week,  eight-city  tour  of  newspapers  in 
the  United  States,  sponsored  by  the  Na¬ 
tional  Committee  on  United  States- 
China  relations. 

The  Chinese,  most  of  whom  are  pro¬ 
duction  personnel  at  the  Peking  newspa¬ 
per,  asked  detailed,  technical  questions 
as  Times  Publishing  Co.  employees  ex¬ 
plained  production  techniques. 

The  visitors  were  “greatly  impressed” 
with  the  automatic  production  systems, 
group  leader  An  Wen-yi  said  through  an 
interpreter.  An  is  deputy  secretary  gen¬ 
eral  of  the  People’s  Daily,  a  position 
roughly  equivalent  to  an  American  busi¬ 
ness  manager.  “We  saw  that  the  United 
States  has  modern,  advanced  systems 
for  producing  newspapers,”  he  said. 
“This  gives  us  the  incentive  to  produce 
that  way.” 

“I  think  Americans  are  hard  work¬ 
ers,”  An  said.  “The  American  people 

A  COMPLETE  LINE  OF 
FURNITURE  SPECIALLY 


CATALOG 

shows  versatility  of  MPS  system. 
Swivel  tops,  two-on-one  units,  hidden 
cable  runs,  modular  cabinets,  stand 
alone  tables,  etc. 

Write  for  your  copy. 

MIDWEST  PUBLISHERS  SUPPLY  CO. 

4640  N.  Olcott  Avenue— Chicago,  Illinois  60656 
Phone:  312/867-4646 
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are  great  industrialists  .  .  .  They  are 
very  hospitable  toward  people  coming 
from  different  countries.” 

An  said  the  normalization  of  relations 
between  the  People's  Republic  of  China 
and  the  United  States  should  lead  to 
more  cultural  exchanges  and  stronger 
friendships. 

“The  Rict  that  Times  Publishing  is  in 
the  forefront  of  developing  modern  pub¬ 
lishing  techniques  in  photo-composition 
and  offset  printing  and  that  it  is  a  leader 
in  producing  effective  color  for  the  bene¬ 
fit  of  the  readers  and  the  benefit  of  adver¬ 
tisers  is  what  drew  them  to  this  place,” 
said  Sanford  Stiles,  Times  Publishing 
Co.  Public  Service  Manager. 

The  Independent  took  a  color  photo¬ 
graph  of  the  group  touring  the  newsroom 
at  9: 1 5  a.m.  Three  hours  later  the 
Chinese  visitors  watched  the  color  pic¬ 
ture  being  printed  on  the  Independent’s 
front  page. 

The  group  planned  to  visit  the  New 
York  Times,  New  York  Daily  News, 
Newsweek,  Graphic  Arts  Foundation, 

Lipman  promoted 

to  managing  ed 

David  Lipman,  assistant  managing 
editor  of  the  St.  Louis  Post-Dispatch, 
has  been  promoted  to  managing  editor, 
Joseph  Pulitzer.  Jr.,  editor  and  publisher 
of  the  newspaper,  announced. 

Lipman  succeeds  Evarts  A.  Graham, 
who  has  been  appointed  contributing 
editor. 

The  contributing  editor  will  be  a  wri¬ 
ter,  analyst  and  consultant  to  the  manag¬ 
ing  editor,  he  said. 

Lipman.  who  is  47  years  old.  has  been 
assistant  managing  editor  since  April  15, 
1971.  He  joined  the  newspaper’s  sports 
staff  in  1960,  serving  subsequently  as  as¬ 
sistant  sports  editor  and  news  editor.  He 
was  born  in  Springfield,  Mo.,  was 
graduated  with  honors  from  the  Univer¬ 
sity  of  Missouri  Journalism  Scho’ol,  and 


ON  TOUR — computer  services  man¬ 
ager  Kurt  Von  Kaenel  speaks  to  mem¬ 
bers  of  the  Chinese  delegation  through 
interpreter  Howard  Krawitz,  second 
from  left,  during  their  inspection  of  St. 
Petersburg  Times-Evening  Independent 
production  methods. 

Associated  Press  and  United  Press  In¬ 
ternational  in  New  York;  an  IBM  plant  in 
White  Plains,  N.Y.;  Princeton  Univer¬ 
sity  and  a  Wall  Street  Journal  printing 
plant  in  New  Jersey;  and  the  White 
House,  Capitol  Hill,  Library  of  Con¬ 
gress,  Government  Printing  Office,  Na¬ 
tional  Air  and  Space  Museum,  National 
Zoo,  Jefferson  Memorial,  Lincoln 
Memorial  and  Washington  Monument  in 
Washington,  D.C. 

The  Chinese  also  will  visit  the  Los 
Angeles  Times,  Disneyland,  a  CBS  radio 
station,  the  Minneapolis  Tribune,  a  Min¬ 
nesota  dairy  farm,  the  Museum  of  Sci¬ 
ence  and  Industry  in  Chicago,  and  the 
Chicago  Tribune,  the  Goss  Press  plant  in 
Cedar  Rapids,  Iowa  and  Miami  Herald. 


David  Lipman 


was  on  the  staffs  of  the  Jefferson  City 
Post-Tribune,  Springfield  (Mo.,)  Daily 
News,  Springfield  Leader  and  Press  and 
the  Kansas  City  Star  before  coming  to 
the  Post-Dispatch. 
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FAIRCHILD  SYNDICATE. 

NEW  CONCEPT  IN  SYNDICATION: 

Buy  a  prepared  mechanical  which  gives  you  quality  editorial  already  laid  out.  Copy  has  been 
set,  photos  have  been  duped  to  size  —  all  you  have  to  do  is  sell  the  advertising.  For  more 
information  on  this  revolutionary  new  service,  see  Caroline  Vanderlip, 

Director  of  Syndication,  at  INAE. 


Society 


Fashion 


It’s  no  secret.  "Consultants”  are 
changing  your  newspaper.  Their 
advice?  Improve  your  graphics,  run 
more  art,  inject  more  alluring  copy 
to  entice  new  readers. 

Everyday  Fairchild  writes  about 
people  —  from  the  worlds  of  fashion, 
business  and  the  arts.  Important 
people.  The  kind  of  people  who 
influence  others.  And  now  you  can 
get  the  best  of  what  we  do  in  fashion, 
society,  business  and  consumer 


news  and  features.  The  material 
which  will  appeal  to  your 
consumers,  packaged  with  the  art 
to  catch  their  attention. 

You  can  receive  our  stories  by  wire 
(UPI  or  AP),  mail  or  messenger- 
daily,  weekly  or  monthly.  In  four 
packages  or  three  or  two  or  one.  And 
have  more  than  a  million  photos  at 
your  disposal.  For  more,  call 
Caroline  Vanderlip,  (212)  741-4315. 

7  East  12th  Street,  NYC  10003 


THE  FAIRCHILD  SYNDICATE 

A  Division  of  Capital  Cities  Media 

WE  REPORT  ON  THE  PEOPLE  WHO  INFLUENCE  PEOPLE 


NORMA  AWARD  WINNERS.  First  place  winners  in  their  categories  in  the  annual 
Norma  Awards  competition  for  outstanding  retail  advertising  in  daily  newspapers 
received  their  prizes,  a  silver  shopping  bag  embedded  in  lucite,  at  a  special 
session,  January  16,  of  the  National  Retail  Merchants  Association  convention  in 
New  York  City.  Holding  their  awards  are  (from  left)  Ben  Doroff,  executive  vicepresi¬ 
dent,  John  Wanamaker,  Philadelphia;  John  Mashak,  vicepresident  and  creative 
director,  Neiman-Morcus,  Dallas;  Mary  Jane  Dowd,  fashion  director,  Harris  & 
Friends,  Rockville,  Md.,  and  James  Duffy,  vicepresident  for  sales  promotion.  Allied 
Stores  Corp.,  who  accepted  for  Cain-Sloan,  Nashville,  an  Allied  unit.  Also  in  the 
photo  are  (far  left)  John  Dillon,  publicity  director,  Grover  Cronin,  Waltham,  Mass., 
and  chairman  of  the  NRMA  sales  promotion  division  and  (far  right)  E.  Lawrence 
Goodman,  vicepresident  for  department  store  sales.  Newspaper  Advertising 

Bureau,  Inc. 


Personality 

(Continued  from  page  11) 


the  newspaper,  Abbott  Gomberg,  Bam¬ 
berger’s  senior  vicepresident  and  direc¬ 
tor  of  sales  and  advertising  said,  “We 
feel  that  our  news  to  our  customer  is  to 
tell  them  about  the  things  they  want  at 
the  prices  they  want  to  pay.  The  news¬ 
paper  plays  a  role  by  being  there. 

“It  goes  without  saying  that  if  you  are 
going  to  follow  the  right  kind  of  custom¬ 
ers  to  the  right  kind  of  community,  those 
customers  are  going  to  have  a  newspaper 
to  read.  That’s  axiomatic  in  our  country. 
We  pick  out  the  dynamic  items  and  the 
dynamic  stories  which  are  reflective  of 
our  customer’s  needs  .  .  .  their  life¬ 
styles  .  .  .  and  their  economic  wants.” 

A  recent  marketing  objective  of  J.C. 
Penney’s  had  been  to  change  their  image 
as  a  general  merchandise  store. 

While  their  traditional  business  was 
selling  everything  from  refrigerators  to 
home  furnishings,  J.C.  Penney  wanted  to 
add  a  previously  untapped  source  of 
business — people  interested  in  fashion 
merchandise.  Prospective  customers 
who  were  literally  shopping  in  the  next 
store  in  the  same  mall. 

To  help  create  a  fashion  image  Pen¬ 
ney’s  has  moved  heavily  into  photogra¬ 
phy  for  their  advertisements. 

It  is  making  a  statement  about  Pen¬ 
ney’s  with  newspaper  advertising  that 
has  the  look  of  the  department  store  and 
42 
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that  never  goes  out  of  sync! 


Lightweight,  compact,  fits  under  plane  seat. 
One  complete  unit,  nothing  to  assemble. 
Dimensions— U"x7"x20".  Weight— 19  lbs. 
Sturdy  case  has  built  in  screen. 

•  Always  in  perfect  sync:  electronic  transient 
shield  impervious  to  power  drops  and  surges. 
Pulse  cut  off  control  guarantees  no  double  slide 
changes.  Voltage  regulator  to  recognition  system. 

•  Room  filling  hi-fi  sound;  16  watt  pmp  amplifier, 
full  range  Quam  speaker.  Built-in  P.A.  system. 

•  Unbreakable  fiberglass  circuit  boards,  meticulous 
hand  soldering.  Professional  quality  unit.  Record 
your  own  program  for  automatic  playback. 

We  sell  only  direct,  call  or  write  now: 


Creatron ! 


|Phone;(516)437-5119 
32  Cherry  Lane,  Floral  Park,  New  York  11001 


offers  price  points  that  reflect  the  Pen¬ 
ney’s  assortments  and  that  represent  the 
taste  levels  of  the  consumer.  Penneys 
utilizes  the  flexibility  and  speed  of  run- 
of-the-paper  newspaper  advertising  to 
work  within  the  short  time  span  offered 
by  fashion  merchandise. 

Merwyn’s  Morris  said  “about  85  per¬ 
cent  of  our  budget  .  .  .  maybe  a  little 
more  .  .  .  maybe  87  percent  of  our 
budget  is  spent  with  newspapers. 

“I  guess  the  boldest  statement  that  we 
make  in  the  tabloid  is  that  52  weeks  of 
the  year  we  advertise  every  single  de¬ 
partment  of  the  store.” 

K-mart’s  Kreitz  said,  “90  percent  of 
our  advertising  dollar  is  invested  in 
print.” 

According  to  Kreitz,  K-mart  annually 
runs  over  three  thousand  pages  of  news¬ 
paper  ads,  either  in  full  page  or  tabloid 
size,  and  these  ads  appear  in  over  800 
papers. 

“The  role  of  the  newspaper  ...  is 
basically  to  ring  the  next  day’s  sales  in 
our  registers,”  said  Kreitz. 


Hearing 

(Continued  from  page  13) 


children’s  products.  Besides  growing 
consumer  opposition  to  children’s  com¬ 
mercials,  they  cited  the  rising  cost  of 
television  time  as  another  cause  for  con¬ 
cern. 

“Clearly  an  opportunity  exists  for 
newspapers  to  get  some  of  the  children’s 
advertising  market,”  stated  Craig 
Shulstad,  coordinator  of  General  Mills’ 
advertising  task  force  in  the  FTC  hear¬ 
ings.  “Newspapers  should  develop  sec¬ 
tions  for  children  like  special  magazines 
or  Sunday  supplements  and  inserts.  Ex¬ 
cept  for  comics,  there’s  never  been  any¬ 
thing  for  them  to  read.  I  think  there’s  a 
lot  of  us  who  advertise  to  children  who’d 
like  to  see  more  alternatives.” 

Shulstad  mentioned  the  Minneapolis 
Star  and  Tribune  as  one  newspaper 
which  publishes  a  special  pull  out  section 
for  children. 

If  the  Star  and  Tribune  demonstrated 
to  us  that’s  an  efficient  way  to  advertise 
to  children,  we’d  consider  it,”  he  said. 
“General  Mills  is  willing  to  look  at  these 
kinds  of  things  on  an  experimental  basis 
even  though  they  are  relatively  expen¬ 
sive.” 

“There’s  no  doubt  that  tv’s  clut¬ 
tered,”  stated  Mitchel,  “and  the  price  of 
children’s  television  will  continue  to  go 
up.  Newspapers  should  set  up  some  test 
situations  and  see  what  they  could  mea¬ 
sure  and  learn  and  share  it  with  advertis¬ 
ers.  They  need  to  demonstrate  that  ads 
placed  for  children’s  products  in  news¬ 
papers,  whether  in  comics  or  sections 
with  high  child  readership,  equal  ad  dol¬ 
lars  spent  on  tv.  It’s  a  question  of  which 
sells  more  bones.” 
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Super  Bowl 

(Continued  from  page  12) 


Zimmerman  remembers  those  early 
days  when  only  30  or  40  writers  covered 
the  game.  Then  there  were  no  formal 
press  conferences  and  writers  went  to 
players’  rooms  or  met  them  at  practice  or 
outside  at  swimming  pools.” 

As  a  news  event,  Super  Bowl  has  be¬ 
come  more  than  an  American  game. 
Television  has  made  it  an  international 
event  and  there  were  newspapers  rep¬ 
resented  from  Japan  to  Portugal.  Mexico 
had  12  writers  representing  papers  like 
Universal,  Herald  of  Mexico,  Afficion, 
Prensa,  National  Esta  Dio.  Maria  Es- 
talla  of  Peneda  said  pro  football  interest, 
especially  with  the  Cowboys,  was  very 
high  in  her  country.  She  said  the  news 
facilities  were  superior  to  those  found  in 
Mexico. 

The  logistics  of  transmitting  the  esti¬ 
mated  1.5  million  words  filed  for  the 
game  presented  problems  for  Sports 
Comm,  AMFAX/COMFAX  and  West¬ 
ern  Union.  Russ  Bayley  of  Sports  Comm 
said  by  Thursday  he  handled  57  papers, 
increasing  to  65  by  Friday  and  80  on 
game  day.  All  had  direct  lines  to  their 
papers  via  terminals. 

Baley  said  they  operated  from  the 
Americana  Hotel  in  Miami  Beach  from  8 
A.M.  to  2  A.M.  daily,  and  on  Saturday 
had  to  move  all  equipment  to  the  Orange 
Bowl,  then  returned  some  of  it  Sunday 
evening. 

Gord  Stellick  of  Toronto  supervised 
the  AMFAX/COMFAX  operation  with 
nine  terminals  and  25  telecopiers.  They 
handled  45  papers  daily  and  its  list  grew 
to  70  on  Sunday. 

The  media  contingent  was  so  large  it 
had  to  be  split  into  three  hotels — 
Americana,  Beau  Rivage  and  Holiday 
Inn,  all  in  Miami  Beach.  Headquarters  at 
the  Americana  operated  almost  around 
the  clock  and  was  staffed  by  Heffeman 


and  his  aides  plus  PR  officials  of  a  half 
dozen  NFL  teams.  A  press  lounge  pro¬ 
vided  coffee,  Danish  and  orange  juice 
until  mid-afternoon.  It  became  a  hospi¬ 
tality  suite  in  lage  afternoon  but  was  sel¬ 
dom  overcrowded. 


Production  show 

(Continued  from  page  9) 

plates  or  run  the  press.  Once  we  couldn’t 
even  gei  our  trucks  out  of  the  garage,” 
he  recalled.  “And  with  our  centrex 
phone  system  we  can’t  even  receive 
phone  calls.” 

But  the  next  time  wind,  ice,  snow  or 
even  “some  stupid  contractor  digs  up  the 
cable,”  “knocks  out  the  power,”  the 
Herald  will  be  prepared. 

A  100  kw  caterpillar  diesal  generator 
was  installed  last  year  for  60,000  dollars. 
Six  seconds  after  a  power  loss  the  new 
machine  guarantees  electricity. 

Considerable  thought  went  into  the 
generator’s  purchase.  Two  other  alterna¬ 
tives  were  considered  first:  a  second  or 
third  main  feeder  line  with  switch  gear  at 
a  cost  of  $40,000  initially  and  $430  a 
month  forever;  or  batteries  for  the  com¬ 
puter. 

After  opting  for  the  generator,  execu¬ 
tives  defined  their  needs  according  to 
priorities:  lighting,  heating,  phones, 
sump  pumps  and  sewer  ejectors,  com¬ 
puters  and  all  other  electrical  equipment. 

Adams  recommends  that  one  staffer 
be  put  in  charge  of  all  emergency  proce¬ 
dures  with  a  backup  crew  of  at  least 
three  other  people. 

“When  one  of  our  main  electrical 
panels  blew  up,  the  publisher,  business 
manager,  press  room  foreman  and  mail 
room  foreman  were  all  out  of  town,”  he 
said. 

Key  people  should  be  assigned  indi¬ 
vidual  tasks  in  advance  including  utilities 
(private  phone  numbers),  radio  and  tv 
announcements  if  necessary  and  backup 
plant  arrangements. 
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Zell  Draz  named 
sole  trustee  of 
Hurlbert  Trust 

The  86-year  old  long  time  publisher  of 
the  Warren  (Ohio)  Tribune  Chronicle  lost 
control  of  the  paper  to  her  daughter  dur¬ 
ing  a  court  battle  which  also  saw  a  bid  for 
control  by  a  Washington  attorney  re¬ 
jected  by  the  judge. 

Gaining  control  of  the  paper,  a  43,000 
circulation  daily  and  a  radio  station, 
WHHH,  was  Mrs.  Zell  Draz,  56. 

Losing  her  control,  first  exercised  in 
the  1930s,  was  Helen  Hart  Hurlbert, 
Mrs.  Draz’s  mother. 

Rejected  in  his  bid  to  control  the  prop¬ 
erties  was  Joseph  C.  Wells,  a  Washing¬ 
ton  D.C.  lawyer  and  former  Tribune 
vicepresident  and  co-trustee. 

Wells  served  Mrs.  Hurlbert  for  about  7 
years  as  vicepresident  of  the  Tribune  Co. 
and  co-trustee  of  the  Hurlbert  Trust, 
which  controls  the  voting  stock  of  the 
Tribune  Co.,  which  operates  the  news¬ 
paper  and  station.  The  other  trustee  is 
Michael  S.  Kuzmack,  at  present 
secretary-treasurer  of  the  Tribune  Co. 

The  trust  fund  was  established  by  Mrs. 
Hurlbert  for  tax  purposes.  The  ben¬ 
eficiaries  are  her  3  sons  and  daughter, 
Mrs.  Draz. 

Wells  was  fired  by  Mrs.  Hurlbert  in 
December  1977  and  he  went  to  court  to 
block  his  removal  as  a  trustee  of  the 
fund. 

Mrs.  Draz  joined  Wells  in  his  action 
against  her  mother,  and  also  filed  her 
own  lawsuit. 

On  January  16,  after  a  trial  that  lasted 
a  week,  Mrs.  Draz  was  named  sole  trus¬ 
tee  of  the  Hurlbert  Trust  by  Judge  Reed 
S.  Battin  of  the  Common  Pleas  Court 
who  said  he  was  “merely  speeding  up 
the  wishes  of  the  mother,  Mrs.  Hurlbert. 
She  wanted  the  business  to  pass  to  her 
blood  kin,”  he  said. 

Mrs.  Hurlbert,  who  is  confined  to  a 
wheel  chair  after  breaking  a  hip  last  year, 
did  not  appear  in  court.  Both  Mrs.  Draz 
and  Wells  were  present.  Mrs.  Hurlbert 
according  to  William  Hawkins,  managing 
editor  of  the  paper,  is  expected  to  appeal 
the  ruling. 

On  the  stand,  Mrs.  Draz  said  she 
would  dismiss  many  of  the  paper’s 
executives  if  she  gained  control.  After 
she  was  awarded  control,  and  at  her 
lawyers’  urging,  she  said  it  was  too  early 
to  discuss  the  paper’s  future. 

Mrs.  Draz  also  made  a  public  state¬ 
ment  to  the  effect  that  she  did  not  seek 
control  of  the  company  to  sell  it.  Reports 
have  circulated  that  she  would  sell  the 
newspaper  to  Gannett  Co.  once  she 
gained  control. 
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THE 

DUPONT 

COLUiiBIA 


AWARDS 


The  Alfred  I.  duPont-Columbia  University 
Awards  in  Broadcast  Journalism  for  1 977-78  will  be  announced 
on  Tuesday  evening,  February  6,  in  ceremonies  to  be  broadcast 
on  the  Public  Broadcasting  Service  [PBS]  from  the  Rotunda 
of  Columbia  University’s  Low  Memorial  Library. 
Segments  from  the  year's  most  significant  local  and  national 
news  and  public  affairs  broadcasts  will  be  shown. 
Presenting  the  DuPont-Columbia  Awards  will  be  John  Chancellor, 
Pamela  Hill,  John  Houseman,  Robert  MacNeil,  and  Eric  Sevareid. 
It  will  be  the  second  consecutive  year  in  the  awards’ 
thirty-seven  year  history  that  the  awards 
will  be  broadcast  nationally 

The  awards  are  in  their  eleventh  year  under  the  aegis  of 
Columbia  University’s  Graduate  School  of  Journalism. 


^^This  instrument  can  teach,  it  can 
illuminate;  yes.  and  it  can  even  inspire.  But  it  can 
do  so  only  to  the  extent  that  humans  are 
determined  to  use  it  to  those  ends.  Otherwise 
it  is  merely  lights  and  wires  in  a  box  J^^ 

Edward  R  Murrow/ 


The  television  broadcast  of  the  DuPont-Columbia  Awards 
in  Broadcast  Journalism  for  1977-78,  originating  on  television  through  WNET/13, 
New  York,  is  made  possible  on  the  Public  Broadcasting  Service  (PBS) 
by  a  grant  from  Atlantic  Richfield  Company 


Atlantic  Richfield  Company 


Report  traces  history 
of  new  hospital  center 


The  assignment  had  been  deceptively 
simple:  Tell  the  story  of  Allentown,  Pa.’s 
controversial  new  hospital  center.  It 
came  from  Call-Chronicle  Newspapers 
executive  editor  Edward  Miller. 

Ten  months  later,  Sunday  Call- 
Chronicle  writer  Walt  Harrington  and 
editor  Lance  Parry  submitted  the  man¬ 
uscript  for  The  Hospital  Memoirs. 

Research,  including  125  interviews 
and  thousands  of  pages  of  public  records 
and  private  correspondence,  took  most 
of  Harrington’s  first  year  at  the  newspa¬ 
pers.  Several  weeks  of  Parry's  time  were 
needed  for  editing.  A  typist  worked 
many  days  transcribing  notes  and  prepar¬ 
ing  copy  for  the  scanner;  an  artist  ren¬ 
dered  pencil  sketches  of  the  main 
“characters;”  a  paste-up  man  spent  sev¬ 
eral  more  days  putting  it  all  together. 

And  with  the  final  installment  on  Sun¬ 
day,  January  21 ,  the  Memoirs  had  filled 
80  ad-free  tabloid  pages,  for  convenience 
broken  into  seven  sections  over  a  two- 
week  period.  They  were  distributed  to 
each  of  the  Call-Chronicle’s  155,000 
Sunday,  102,000  mornine  and  22.000 
evening  readers.  Before  the  final  seg¬ 
ment  appeared,  more  than  1,200  readers 
had  requested  reprints. 

The  Memoirs  covered  in  minute  detail 
the  fight  between  two  established  Allen¬ 
town  hospitals  over  the  building  of  a 
third.  It  centered  on  the  competitive  re¬ 
ligious  and  philanthropic  goals  of  two 
powerful  men,  one  a  Catholic  bishop,  the 
other  an  industrial  entrepreneur  and 
self-made  millionaire. 

The  Memoirs  also  painted  a  candid 
picture  of  the  effect  the  newspapers 
themselves  had  on  the  issues.  That  por¬ 
trait  was  not  entirely  favorable.  Har¬ 
rington  wrote: 

“The  Morning  Call,  Evening  Chroni¬ 
cle  and  Sunday  Call-Chronicle  cheated 
their  readers. 

“The  papers  didn’t  lie  to  them.  They 
didn’t  defraud  them.  But  they  did  de¬ 
prive  their  readers  of  something  they  had 
been  promised  again  and  again:  the 
news.  They  deprived  them  of  a  full  and 
fair  airing  of  the  viewpoints  of  the  con¬ 
testants  in  the  hospital  wars. 
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First  of  7  installments 


“In  the  early  reporting  of  the  hospital 
issues,  the  papers  were  cheerleaders,  not 
observers.  Their  bias  in  favor  of  ASH  led 
to  misunderstanding  and  bitterness  in  the 
community  at  the  same  time  the  papers 
were  calling  for  open-minded  tolerance 
of  all  faiths. 

“Today,  the  only  way  to  salvage  sol¬ 
ace  from  the  newspapers’  coverage  is  for 
them  to  don  the  hair  shirt,  doing  penance 
for  reneging  on  the  promise  of  balanced 
reporting.  And  that  promise  is  even  more 
important  in  Allentown,  a  town  with  a 
monopoly  newspaper  ownership  since 
1935.  But  a  trip  to  the  dunking  post  of 
public  opinion  does  not  mean  the  papers 
will  not  fail  again.  It  does  not  mean  they 
are  not  failing  even  now.  It  does  mean, 
however,  that  1979  is  not  1967. 

“As  Leonard  Pool  and  Bishop  Joseph 
McShea  were  complicated  men,  the 
forces  of  the  Call-Chronicle  Newspaper 
organization  were  a  complex  mix  of 
people  and  traditions.  A  decade  later,  the 
men  who  handled  the  hospital  story 
realized  that  the  traditions  failed. 

“  ‘We  are  not  crusading  newspapers,’ 
was  a  theme  heard  repeatedly  at  the 
Call-Chronicle  years  ago.  With  the  drive 
for  ASH,  that  rule  crumbled.  And  the 
readers  were  the  losers. 

“Here  are  some  of  the  reasons  it  hap¬ 
pened.’’ 

The  Memoirs  explored  how  sacred 
cow-ism  works,  how  news  judgments 
about  the  new  hospital  were  based  not  on 
direct  orders  but  on  subtle  impressions 
of  what  management  wanted. 

Despite  potential  for  embarrassment  at 
telling  the  public  of  the  newspapers’  fail¬ 
ure  to  do  its  Job,  Miller  gave  Harrington 
free-rein  in  all  areas  of  his  investiga¬ 


tion. In  an  editorial  Miller  stated:  “I  al¬ 
lowed  the  newspapers  to  be  cheerleaders 
instead  of  referees.  To  be  sure,  those 
were  different  times,  but  that  doesn’t  ab¬ 
solve  our  failure  to  do  what  we’re  ex¬ 
pected  to  do — gather  information  fairly 
and  fully  and  present  it  in  like  manner.’’ 

Miller  said  the  Memoirs  do  more  than 
set  the  record  straight.  They  take  a  giant 
step  in  helping  the  public  to  recognize 
the  complexity  of  even  the  noblest  and 
straight-forward  of  plans.  They  offer 
more  than  a  factual  count-down  of  an 
expensive  public  issue;  they  examine 
how  the  forces  of  power  can  work  in  any 
community,  on  any  issue. 

In  a  departure  from  the  traditional 
“inverted  pyramid’’  reporting,  Har¬ 
rington  chose  a  highly  readable  format, 
novel-like  in  its  psychological  and  histor¬ 
ical  breadth  as  well  as  its  physical  length. 
The  “facts”  of  the  story  are  interwoven 
with  motivations,  personalities  and 
Jealousies.  He  identifies  the  roots  and 
traces  the  growth  of  misunderstandings 
which  never  surfaced  until  they  were 
fully  grown  mistrusts. 

This  kind  of  coverage,  Harrington 
said,  doesn’t  Judge  what  happened  but 
makes  it  easier  to  understand  why  things 
happened  the  way  they  did. 

Harrington  said  the  success  of  the 
Memoirs  gives  rise  to  questions  about 
the  very  process  of  traditional,  facutal 
Journalism.  “The  newspaper  process 
creates  lies  and  distortions  with  its  limi¬ 
tations  of  time  and  space,”  he  said. 
“And  this  very  process  can,  in  fact, 
cause  issues  to  develop.  We  may  try  to 
write  a  news  story  and  quote  both  sides, 
but  issues  like  this  deal  with  motiva¬ 
tions.” 

Initial  reaction  indicated  the  commun¬ 
ity  was  overwhelmed  by  The  Hospital 
Memoirs.  (One  prominent  resident  said: 
“Reading  this  series  was  like  being 
awake  for  open-heart  surgery.”) 

They  made  fascinating  reading  for 
anyone  who  enjoys  a  well-told  story;  of 
course,  the  scope  of  the  project  was 
heretofore  untried  by  a  community 
newspaper.  (The  cost  of  newsprint  alone 
was  nearly  $I4,()(X).) 

Certainly  the  full  airing  of  such  an  im¬ 
portant  issue  as  health  care  was  a  tre¬ 
mendous  public  service;  the  microscopic 
examination  of  the  process  of  commun¬ 
ity  decision-making  holds  many 
lessons — and  warnings — for  the  future. 

In  an  editorial  on  the  day  of  the  final 
installment  Miller  explained:  “Our  mis¬ 
sion  is  what  it  always  should  have  been: 
to  give  the  community  a  clear  and 
thorough  picture  of  what  is  going  on. 
That  we  failed  to  perform  that  mission 
well  in  the  past  is  part  of  the  story.  That 
we  recognize  that  failure  is  a  signal  that 
1979  is  not  1%7.” 
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TAKE  A  LOOK  AT  NEW  ENGLAND  .  . 

Six  states  set  the  pace  for  sales  in  1979 


Did  you  know  that  per-household  income  in  New  England 
is  higher  than  the  average  of  the  six  richest  sunbelt  states 
by  over  $1000?  Or  that  food  sales  per-household  here  ex¬ 
ceed  the  national  average  by  over  8%?  And  how  about  the 
fact  that  per-household  retail  sales  here  exceed  the  na¬ 
tional  average  by  $561?  That  adds  up  to  a  very  cozy  figure 
when  you’re  talking  about  the  4.4  million  households  in 
New  England  daily  newspaper  markets. 

Daily  newspaper  circulation  in  New  England  reaches  the 
saturation  point  in  many  markets.  Household  coverage  by 
hometown  papers  and  nearby  metro  dailies  totals 
3,848,352  copies  every  weekday — ehough  to  reach  89%  of 
homes  in  the  region — eight  percentage  points  higher  than 
national  daily  coverage. 

•1979  ESP  Market  Guide  Estimates 


New  England  Newspaper  Markets  79* 
Total  Retail  Sales  $49,421,787,000 

Retail  Sales  Per-household — $11,216 

Total  Food  Sales  $1 1 ,21 4,1 97,000 

Food  Sales  Per-household — $2,545 

Disposable  Income  $83,129,002,000 

Disposable  Income  Per-Household — $18,866 


Conecticut 

Maine 

Massachusetts 
New  Hampshire 
Rhode  Island 
Vermont 


Retail  Sales 

$12,698,493,000 

4,278,137,000 

22,922,375,000 

3,868,280,000 

3,559,105,000 

2,095,397,000 


$2,910,734,000 

1,039,826,000 

5,042,664,000 

952,095,000 

771,159,000 

497,719,000 


Smart  marketing  starts  with  New  Engiand  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AO) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  lE&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


INAE  Los  Angeles  Convention  Roll 


(Advance  Registration  as  of  January  15,  1979) 

Adler,  Beth;  The  Leonard  Company,  Miami  (FL) 

Adler,  Len;  The  Leonard  Company,  Miami  (FL) 

Albert,  Louis  &  Carol;  Akron  (OH)  Beacon  Journal 
Alexander,  Donald  W.;  Sedalia  (MO)  Democrat-Capital 
Ames,  Robert  &  Kay;  Hagerstown  (MD)  Herald/Mail 
Andersen,  Thomas  &  Dorothy;  Fargo  (ND)  Forum 
Anderson,  Eric  &  Muriel;  Newspaper  Advertising  Bureau, 
New  York  (NY) 

Anderson,  James  J.;  Minneapolis  (MN)  Star  &  Tribune 
Anderson,  Vincent  &  Gert;  Valparaiso  (IN)  Vidette- 
Messenger 

Andrews,  Gary;  Hattiesburg  (MS)  American 
Anglin,  Tobey;  Pasadena  (CA)  Star-News 
Anthony,  G.  Kingsley  &  Andrea;  Million  Market  Newspa¬ 
pers,  New  York  (NY) 

Antill,  Donald  &  Doris;  Armadale  Co.,  Ltd.,  Markham 
(Ont.) 

Arehart,  Gene  R.  &  Mona;  Detroit  (MI)  News 
Arnold,  David  J.;  Leo  Burnett  U.S.A.,  Chicago  (IL) 
Arnold,  Dick;  Pasadena  (CA)  Star-News 
Arnold,  Mark  R.;  Gannett  Co.,  Inc.,  Rochester  (NY) 
Arrasmith,  Marietta  &  Tom;  INAE  Staff,  Danville  (IL) 
Atkin,  Dennis  &  Jackie;  Baltimore  (MD)  News- American 
Atkinson,  Mark  &  Dorothy;  Eau  Claire  (WI)  Leader- 
Telegram 

Audet,  Paul  A.  &  Michele;  Quebec  (Que.)  Le  Soleil 
Augustinos,  Peter  &  Vicki;  Binghamton  (NY)  Press/Sun- 
Bulletin 


Backvold,  Bill;  Montgomery  (AL)  Advertiser  Journal 
Baehler,  Robert  E.;  Thomson  Newspapers,  Inc.,  New  York 
(NY) 

Baher,  James;  Family  Weekly,  New  York  (NY) 

Bair,  Robert  D.;  Landon  Associates,  New  York  (NY) 
Baird,  Harry  &  Ann;  Kitchener- Waterloo  (Ont.)  Record 
Baker,  Brooke  &  Blanche;  Peoria  (IL)  Journal  Star 
Baker,  Phil  &  Jackie;  Newark  (NJ)  Star-Ledger 
Baldwin,  F.  G.  &  Sue;  Newspaper  Advertising  Bureau,  Los 
Angeles  (CA) 

Ballantine,  Robert;  Worcester  (MA)  Telegram  &  Gazette 
Barnes,  Charles  &  Reese;  Pine  Bluff  (AR)  Commercial 
Barrea,  Carl  J.;  Hawaii  Newspaper  Agency,  Inc.,  Honolulu 
(HI) 

Barsony,  Louis  &  Marguerite;  Utica  (NY)  Observer  Dis¬ 
patch 

Bartee,  Dean  &  Judy;  San  Jose  (CA)  Mercury  &  News 
Bartholic,  Jack  W.  &  Mary  Jean;  New  Castle  (PA)  News 
Barton,  David  &  Rita;  Jackson  (TN)  Sun 
Beach,  Ronald  G.;  San  Jose  (CA)  Mercury  &  News 
Benfante,  Anthony  &  Jane;  Niagara  Falls  (NY)  Gazette 
Berryhill,  Bill  &  Marilyn;  El  Paso  (TX)  Times  and  Herald- 
Post 

Bickel,  Thomas  &  Jane;  Fostoria  (OH)  Review  Times 
Bierbaum,  W.  H.  H.  &  Vivian;  Alton  (IL)  Telegraph 
Bills,  Walter  J.;  Newspaper  Advertising  Bureau,  New  York 
(NY) 

Birtwell,  Mary-Jo;  Sales  &  Marketing  Management 
Magazine.  San  Francisco  (CA) 

Bisso,  Ray;  Long  Beach  (CA)  Independent  Press-Telegram 
Black,  James  D.;  Gannett  Newspaper  Advertising  Sales, 
New  York  (NY) 

Blackfleld,  Roy  &  Joyce;  Sawyer-Ferguson-Walker,  New 
York  (NY) 

Blatt,  Harry  &  Bernice;  Los  Angeles  (CA)  Herald  Examiner 
Block,  Paul,  Jr.;  Toledo  (OH)  Blade 
Bluck,  John  &  Edith;  Monroe  (LA)  News-Star- World 
48 


Boettger,  Carlos;  Denver  (CO)  Rocky  Mountain  News 
Bogart,  Leo;  Newspaper  Advertising  Bureau,  New  York 
(NY) 

Boian,  Harold  T.;  Denver  (CO)  Post 
Bolas,  George  A.  &  Kay;  SCW,  Inc.,  Chatsworth  (CA) 
Boline,  Larry;  Watsonville  (CA)  Register  Pajaronian 
Bologna,  Hiil  &  Mary  Joan;  White  Plains  (NY)  Westchester 
Rockland  Newspapers 

Bordelon,  Sid  «&  Leni;  INAE  Staff,  Danville  (IL) 

Botkin,  Wayne  &  Virginia;  Muncie  (IN)  Star  Press 
Bovender,  (Thester  &  Alice;  Winston-Salem  (NC)  Journal  & 
Sentinel 

Bowen,  Dale;  Norfolk  (VA)  Virginian-Pilot/Ledger-Star 
Bowerman,  Robert  &  Ruby;  Richmond  (VA)  Newspapers 
Bowers,  Virginia  &  Tom;  Huntsville  (AL)  Times 
Boynton,  Jim;  J.  C.  Penney  Co.,  New  York  (NY) 

Bradley,  Bruce;  Roanoke  (VA)  Times  &  World  News 
Bradley,  James  &  Marylou;  Parade  Publications,  San  Fran¬ 
cisco  (CA) 

Brennen,  Kenneth  L.;  Pottsville  (PA)  Republican 
Brewster,  Robin;  Media  Decisions,  Los  Angeles  (CA) 
Briggs,  Charles  Jr.  &  Linda;  Briggs  Bros.  Advertising, 
Cleveland  (OH) 

Briggs,  Thomas  &  Kathleen;  Macon  (MO)  Chronicle-Herald 
Brouillard,  Dwight  &  Jackie;  Springfield  (MA)  Newspapers 
Brown,  Earl  F.  &  Janice;  Akron  (OH)  Beacon  Journal 
Brown,  F.  Jerry  &  Nita;  Metropolitan  Sunday  Newspapers, 
Birmingham  (MI) 

Bruce,  Robert  &  Nancy;  Ft.  Myers  (FL)  News-Press 
Bruner,  Donald  &  June;  Somerset  (PA)  Newspapers,  Inc. 
Bryan,  Lynn  &  Gloria;  Wilmington  (DE)  News-Journal 
Buchart,  Maurice  &  Fran;  Louisville  (KY)  Courier-Journal 
&  Times 

•  Buchheit,  Fred  &  Winnie;  Spartanburg  (SC)  Herald- Journal 
Buck,  Gary  &  Bev;  Bismarck  (ND)  Tribune 
Buckwalter,  John  &  Sally;  Lancaster  (PA)  Intelligencer 
Journal  &  New  Era 

Buell,  Joseph  R.,  Jr.,  &  Mary  Jane;  Million  Market  Newspa¬ 
pers,  New  York  (NY) 

Bumba,  Lincoln  &  Shirley;  Leo  Burnett  U.S.A.,  Chicago 
(IL) 

Burgason,  Verle  &  Jo;  Ames  (lA)  Tribune 

Burley,  Paul  &  Peggy;  Macon  (GA)  Telegraph  &  News 

Byrne,  John  E.;  St.  Johnsburg  (VT)  Caledonian-Record 

Caesar,  Vance;  Long  Beach  (CA)  Independent  Press- 
Telegram 

Cahill,  William  &  Donna;  Napoleon  (OH)  Northwest- 
Signal/Courier 

Caldwell,  Jacques  &  Jeanne;  Scripps-Howard  Newspapers, 
Cincinnati  (OH) 

Candy,  Guyer  E.  &  Jane;  Allentown  (PA)  Call-Chronicle 
Capper,  Earl  G.;  Riverside  (CA)  Press- Enterprise 
Caracelo,  Donald  &  Pam;  Peekskill  (NY)  Star 
Carin,  David  A.;  Metromarket  Newspapers,  Ltd.,  Toronto 
(Ont.) 

Carman,  Jean  M.;  Carbondale  (IL)  Daily  Egyptian,  SIU 
Carmichael,  William  J.;  Sales  &  Marketing  Management 
Magazine,  Goldenrod  (FL) 

Carmody,  Dennis;  Pasadena  (CA)  Star-News 
Carpenter,  Richard  &  Edie;  San  Francisco  (CA)  Newspaper 
Agency 

Carstensen,  Carl  &  Laverne;  Cost  Mesa  (CA)  Orange  Coast 
Pilot 

Carter,  C.  Marshall  &  Marion;  Bay  City  (MI)  Times 
Carter,  Paul  E.  &  Barbara;  Spokane  (WA)  Spokesman- 
Review  &  Chronicle 

Carvell,  Frank;  Lewis  &  Giltnan,  Inc.,  Philadelphia  (PA) 
Center,  Jack  &  Gloria;  Morristown  (NJ)  Record 
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FAMILYWEEKLY 

Growing  where  the  growth  is  . . . 

HELPS  349  NEWSPAPERS  DEVELOP 

MORE  READERS,  MORE  CIRCULATION,  MORE  ADVERTISING 


11,900,000  CIRCULATION  BASE 

More  Than  12,600,000  Delivered 

AMERICA’S  LARGEST  UNDUPLICATED  AUDIENCE  IN  PRINT 


Family  Weekly’s  subscribing  newspapers  enjoy  above- 
average  growth,  increased  circulation  rates,  enhanced 
popularity . . .  and  more  rop  advertising  linage,  with  the 
benefit  of  the  magazine’s  unique  “TRIP”  (Tie-in  Retail 
Incentive  Program). 

Last  year  more  than  12,000,000  rop  advertising  lines 


tied-in  with  FW’s  national  brand  name  ads.  More  than 
2,500  newspaper  salespeople  were  involved  in  FW’s 
merchandising  awards  program. 

Also,  FW’s  “Circulation  Bonanza”  this  year  again  will 
award  50  all-expense-paid  vacation  trips  to  par¬ 
ticipating  newspapers’  circulation  staffers. 


READ  REGULARLY  BY  MORE  THAN  25,000,000 
ADULTS  AND  MILLIONS  OF  YOUNGSTERS 


IlYWEEIUy 


FAMIlYWEEKUr 


For  more  information,  phone  or  write:  Morton  Frank,  President  and  Pubiisher,  641  Lexington  Ave.,  NYC  10022  (212-980-0257);  Patrick 
Linskey,  Executive  Vice-President,  (212-980-0260):  V.P./Newspaper  Reiations,  Robert  D.  Carney,  143  Roiiing  Hiils  Dr.,  Daphine,  Ala. 
36526  (205-626-3366):  V.P./Newspaper  Relations,  Lee  Ellis,  963  Grange  Hall  Rd.,  Cardiff,  Calif.  92007  (714-436-3151);  V.P./Newspaper 
Services,  Robert  J.  Christian,  24  Drum  Hill  Rd.,  Wilton,  Conn.  06897  (203-762-2632);  Newspaper  Relations  Managers;  James  G.  Baher, 
14  Mayflower  Dr.,  Batavia,  III.  60510  (312-879-1112);  Robert  H.  Marriott,  P.O.  Box  24443,  Ft.  Lauderdale,  Fla.  33307  (305-943-4645); 
Joseph  C.  Wise,  P.O.  Box  42999,  Houston,  Tx.  77042  (713-493-9269) 


Chadrow,  Charles;  San  Diego  (CA)  Union-Tribune 
Champagne,  Gilles  &  Magella;  Knoxville  (TN)  News- 
Sentinel 

Chandler,  Otis;  Los  Angeles  (CA)  Times 
Chapman,  Randy;  Fremont  (OH)  News-Messenger 
Chappell,  Gary  K.;  St.  Cloud  (MN)  Times 
Cheneler,  Lee  &  Janice;  Peoria  (IL)  Journal  Star 
Cherry,  James  &  Marjorie;  St.  Louis  (MO)  Post-Dispatch 
Chidsey,  Charles  &  Mary  Jac;  Los  Angeles  (CA)  Times 
Chilcott,  Milton  &  Fran;  Sheridan  (WY)  Press 
Chowins,  Chuck;  University  of  Kansas,  Lawrence  (KS) 
Christensen,  Dennis;  San  Bernardino  (CA)  Sun 
Christensen,  Roger;  Reno  (NV)  Newspapers 
Christian,  Robert;  Family  Weekly,  Wilton  (CT) 

Christoflfel,  Robert  A.  &  Carole;  Elmira  (NY)  Star-Gazette/ 
Telegram 

Chukas,  Thomas  J.  &  Betty;  Cedar  Rapids  (I A)  Gazette 
Cislini,  Paul  R.  &  Barbara;  Visalia  (CA)  Times- Delta 
Clapp,  Roger  &  Pat;  Richmond  (VA)  Newspapers 
Clark,  Donald  H.;  Los  Angeles  (CA)  Times 
Clark,  James  &  Carol;  Raleigh  (NC)  News  &  Observer 
Clester,  Richard  H.;  Harte-Hanks  Communications,  Inc., 
San  Antonio  (TX) 

Clifford,  Thomas  V.;  Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  New  York  (NY) 

Clouse,  H.  Kenneth  &  Pam;  San  Francisco  (CA)  Newspaper 
Agency 

Cockerham,  Bryce;  Amarilla  (TX)  Globe-News 
CofTelt,  Glenn  &  Phil;  Lee  Enterprises,  Davenport  (lA) 
Cohen,  Jack  &  llene;  Doyle  Dane  Bernbach,  Inc.,  New  York 
(NY) 

Coleman,  Ted  &  Cheryl;  Greensburg  (PA)  Tribune-Review 
Collins,  Larry;  Pasadena  (CA)  Star-News 
Condon,  Jack  &  Helen;  Knight-Ridder  Newspaper  Sales, 
New  York  (NY) 

Conner,  Tom;  Montgomery  (AL)  Advertiser  Journal 
Cooper,  Mary  lee;  Taylorville  (IL)  Breeze  Courier 
Cormaney,  David  E.;  Des  Moines  (lA)  Register  &  Tribune 
Cornell,  Robert;  Gannett  Newspapers,  Rochester  (NY) 
Corradi,  Val  &  Ginny;  Newspaper  Advertising  Bureau,  Bir¬ 
mingham  (MI) 

Cortopassi,  Al  &  Rita;  Edison  Bros.  Stores,  Inc.,  St.  Louis 
(MO) 

Costello,  Jack  &  Ginny;  Hagerstown  (MD)  Herald  Mail 
Cox,  Gordon  &  Adelle;  Hollywood  (FL)  Sun-Tattler 
Cox,  James  A.;  Landon  Associates,  San  Francisco  (CA) 
Craig,  Charles  &  Sharon;  Yuma  (AZ)  Sun 
Crain,  Ranee;  Crain  Communications,  Inc.,  Chicago  (IL) 
Cremin,  Sam;  Editor  «&  Publisher,  New  York  (NY) 

Crisp,  Fred  D.  &  Betty;  Raleigh  (NC)  News  &  Observer- 
Times 

Crook,  Meredith;  INAE  Staff,  Danville  (IL) 

Crotser,  Max;  Gannett  Newspapers,  Rochester  (NY) 
Culligan,  Thomas  &  Patricia;  Los  Angeles  (CA)  Valley 
News 

Cummings,  Ken  &  Sue;  Million  Market  Newspapers,  Inc., 
Chicago  (IL) 

Cunniff,  James;  Branham,  New  York  (NY) 

Cutler,  Herman  &  Margaret;  Dunkirk  (NY)  Evening  Ob¬ 
server 

Cutler,  Robert  &  Jewel;  Salt  Lake  City  (UT)  Newspaper 
Agency  Corp. 


Dalton,  Robert;  Pacific  Telephone  &  Telegraph,  Alhambra 
(CA) 

Dant,  Alan;  Cleveland  (OH)  Plain  Dealer 
Davenport,  Ted;  Lenha  Hawaii,  Inc.,  Honolulu  (HI) 
Davies,  C.  J.;  Toronto  (Ont.)  Star 

Davis,  Briscoe  &  Bette;  Million  Market  Newspapers,  Los 
Angeles  (CA) 

Dawe,  William  &  Pat;  Muskegon  (MI)  Chronicle 
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Dayton,  Monte  W.;  San  Mateo  (CA)  Times 
Degner,  Dan;  Long  Beach  (CA)  Independent  Press- 
Telegram 

DeLeon,  Roberto  Perez;  San  Juan  (PR)  Star 
DeMarco,  Lou  &  Mary;  Advertising  Age,  New  York  (NY) 
Diehl,  Robert  &  Bobbie;  Wheeling  (WV)  Ogden  Newspa¬ 
pers,  Inc. 

Dillon,  James  &  Joanne;  Seattle  (WA)  Times 
Dilthey,  Albert  W.;  Miami  (FL)  Herald 
DiPiazza,  Ray;  Palo  Alto  (CA)  Peninsula  Newspapers 
Dooley,  Edward;  South  Bend  (IN)  Tribune 
Dopson,  Kenneth  &  Sara;  Brantford  (Ont.)  Expositor 
Druley,  Dave  &  Doris;  Memphis  (TN)  Publishing  Company 
Dugay,  Juan  Martinez  &  Aureny;  Towmar  Rep.  ^of., 
Mexico  City  (Mex.) 

Duncan,  James  K.  &  Zelma;  Paducah  (KY)  Sun-Democrat 
Duncan,  James  P.  &  Louise;  Long  Beach  (CA)  Independent, 
Press-Telegram 

Dupuis,  Roy  &  Jeanne;  Waukegan  (IL)  News-Sun 
Dwan,  Richard  &  Mary;  The  Advertising  Council,  Inc.,  Los 
Angeles  (CA) 

Edwards,  Bur  &  Norma;  Streator  (IL)  Times  Press 
Edwards,  Carl  F.,  Jr.;  San  Jose  (CA)  Mercury  &  News 
Eisenbeiss,  William;  Roanoke  (VA)  Times  &  World-News 
Eisenpreis,  Alfred;  Newspaper  Advertising  Bureau,  New 
York  (NY) 

Elderton,  Bill  &  Wanda;  Vicksburg  (MS)  Post 
Ellis,  Lee  &  Sharon;  Family  Weekly,  Cardiff  (CA) 
Emmerson,  Harris  &  Doris;  Birmingham  (AL)  News 
Epps,  Edward  E.  “Ted”,  Jr.;  Winona  (MN)  News 
Erickson,  Robert;  Branham,  New  York  (NY) 

Esslinger,  Jerry  &  Genell;  Birmingham  (AL)  News 

Evans,  Jim;  El  Paso  (TX)  Times 

Evans,  William;  Phoenix  (AZ)  Republic  and  Gazette 

Fagerstrom,  Stan  &  Anita;  Longview  (WA)  News 
Famulary,  Russell  &  Bernice;  Asbury  Park  (NJ)  Press 
Farrell,  James  K.  &  Lois;  Akron  (OH)  Beacon  Journal 
Fearing,  John  F.;  Minneapolis  (MN)  Star  &  Tribune 
Fegert,  Charles  &  Barbara;  Chicago  (IL)  Sun-Times 
Fehn,  Walter  J.;  Evansville  (IN)  Courier  Press 
Feierstadt,  Bernice;  The  Leonard  Company,  Miatni  (FL) 
Feldman,  David  W.  &  Blanche;  Los  Angeles  (CA)  Herald 
Examiner 

Feldmann,  John  L.  &  Ro;  Cincinnati  (OH)  Post 
Ferguson,  Thomas  &  Helen;  Parade  Publications,  New  York 
(NY) 

Fernandez,  James  &  Colette;  Dallas  (TX)  News 
Fink,  Larry  &  Beverley;  Beaver  (PA)  County  Times 
Finn,  Patrick  J.;  Toledo  (OH)  Blade 
Fishel,  Dick;  Pasadena  (CA)  Star-News 
Fisk,  George  &  Sally;  Joliet  (IL)  Herald  News 
Flanagan,  Joe  &  Margi;  Milwaukee  (WI)  Journal-Sentinel 
Fletcher,  William;  Denver  (CO)  Rocky  Mountain  News 
Flood,  Frank  &  Irene;  New  York  (NY)  News 
Follett,  Roy  &  Doris;  Des  Moines  (lA)  Register  and  Tribune 
Fontaine,  Roger  &  Jeanne;  Lewiston  (ME)  Sun-Journal 
Ford,  William;  Landon  Associates,  Boston  (MA) 
Fordonski,  Robert  &  Kathy;  Elgin  (IL)  Courier  News 
Forest,  Gerald;  Levittown  (PA)  Bucks  County  Courier 
Times 

Forgione,  Michael  &  Carol;  Garden  City,  Long  Island  (NY) 
Newsday 

Fortier,  Jean  &  Georgette;  Quebec  (Que.)  Le  Soleil  Limitee 
Fowler,  Jim;  Chicago  (IL)  Sun-Times 
Foy,  John  E.  &  Joan;  Canadian  Daily  Nspr.  Publishers  As¬ 
soc.,  Toronto  (Ont.) 

Franez,  Karl;  Media  Records,  Inc.,  New  York  (NY) 

Frank,  Morton  &  Betty;  Family  Weekly,  New  York  (NY) 
Freel,  Floyd;  Pasadena  (CA)  Star-News 
Fry,  Roanne;  Sturgis  (MI)  Journal 
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Galloway,  Wayne  F.  &  Judy;  New  Castle  (IN)  Courier- 
Times 

Ganz,  Ray  &  Karen;  Multi  Ad  Service,  Inc.,  Peoria  (IL) 
Gastelum,  Ralph;  Thomson  Newspapers,  Inc.,  Des  Plaines 
(IL) 

Gaynor,  T.  N.;  Firestone  Tire  &  Rubber  (Company,  Akron 
(OH) 

Gerdes,  Jerry  C.  &  Jean;  Jackson  (MI)  Citizen  Patriot 
Geyer,  Phillip  L.;  San  Francisco  (CA)  Newspaper  Agency 
Gillespie,  Carl  &  Helen;  Johnstown  (PA)  Tribune- Democrat 
Gilmer,  Jane;  Newspaper  Advertising  Bureau,  New  York 
(NY) 

Goldsack,  Robert  J.;  Thomson  Newspapers,  Wellesley  (MA) 
Gomberg,  Abbott,  Bamberger’s,  Newark  (NJ) 

Goodman,  Larry  &  Anita;  Newspaper  Advertising  Bureau, 
New  York  (NY) 

Gorden,  Robert  E.;  Levitz  Furniture  Corp.,  Miami  (FL) 
Gormley,  Thomas  &  Jane;  Cincinnati  (OH)  Post 
Gosbee,  A.  W.  «&  Kay;  American  Publishers  Representa¬ 
tives,  Ltd.,  Toronto  (Ont.) 

Grady,  Charles  &  MaDonna;  Aberdeen  (SD)  American 
News 

Graham,  James  S.  &  Maxine;  Tucson  (AZ)  Newspapers, 
Inc. 

Grainger,  Gordon;  North  Bay  (Ont.)  Nugget 
Grant,  Gene  &  Janet;  Livermore  (CA)  Tri- Valley  Herald  «& 
News 

Green,  Edward  &  Ginny;  Parade,  New  York  (NY) 

Green,  R.  A.  &  Mary;  London  (Ont.)  Free  Press 
Greenberger,  Sheldon  &  Judie;  Ft.  Lauderdale  (FL)  News 
Gregory,  Gene;  Victorville  (CA)  Press 
Greve,  William  W.;  Saginaw  (MI)  News 
Grieb,  Warren  F.;  Advertising  (Thecking  Bureau,  New  York 
(NY) 

Griffin,  Jay;  Tulsa  (OK)  World  &  Tribune 
Grimes,  Michael  &  Jackie;  Muncie  (IN)  Star  &  Press 
Grothe,  Howard  &  Lazelle;  Knight-Ridder  Newspaper 
Sales,  Los  Angeles  (CA) 

Guerin,  John  &  Joan;  New  York  (NY)  Times 
Gulick,  Herbert  G.;  Torrance  (CA)  Breeze 
Gunn,  E)onald  &  Nancy;  Baltimore  (MD)  News  American 
Gunshore,  Edwin  &  Mary;  Hazleton  (PA)  Standard-Speaker 


Haag,  Jeff  C.;  Las  Vegas  (NV)  Review-Journal 
Hacker,  Edward  &  Jeanette;  Peoria  (IL)  Journal  Star 
Hahn,  Ernest  W.;  Ernest  Hahn,  Inc.,  El  Segundo  (CA) 
Hall,  David  L.;  St.  Thomas  (Virgin  Is.)  News 
Hall,  Reggie;  INAE  Staff,  Danville  (IL) 

Hamblett,  Stephen;  Providence  (RI)  Journal 
Hammen,  Eugene  &  Jo;  Appleton  (WI)  Post-Crescent 
Hanson,  Larry  L.  &  Raili;  Everett  (WA)  Herald 
Hare,  Richard;  Hare  Associates,  Rochester  (NY) 

Harper,  Hugh  &  Mary  Eva;  Macon  (G  A)  Telegraph  &  News 
Harper,  Steve;  Nashville  (TN)  Newspaper  Printing  Corp. 
Harrell,  Edward  &  Diane;  Richmond  (VA)  Newspapers 
Harrington,  Daniel  &  Jill;  Valparaiso  (IN)  Vidette- 
Messenger 

Harris,  Pat  B.;  Rochester  (NY)  Gannett  Newspapers 
Harrison,  William  &  Loretta;  Million  Market  Newspapers, 
New  York  (NY) 

Hauck,  Karl  &  Marianne;  Cincinnati  (OH)  Enquirer 
Hausler,  Thomas  E.;  San  Jose  (CA)  Mercury  &  News 
Haven,  Robert;  Vincennes  (IN)  Sun  Commercial 
Hayden,  Keith;  Philadelphia  (PA)  Inquirer  &  News 
Hayes,  Harry  &  Dottie;  Houston  (TX)  Post 
Healey,  Al;  Long  Beach  (CA)  Independent  Press-Telegram 
Healey,  P.  G.  &  Pat;  London  (Ont.)  Free  Press 
Healy,  Charles  &  Reese;  Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  New  York  (NY) 

Heath,  Richard;  St.  Joseph  (MO)  News-Press  &  Gazette 
Heath,  Richard  &  Tana;  Columbus  (GA)  Ledger-Enquirer 
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Newspapers 

choose 

Landon 

(for  Marteting  Consulting,  too) 

With  newspaper  profits  under  attack  from  so  many 
directions  today,  not  even  the  ablest  publisher  can 
always  stay  on  top  of  all  the  areas  that  require  top 
management  attention.  And  while  you're  busy  put¬ 
ting  out  fires  to  protect  the  profits  you  have,  you 
may  well  be  missing  some  good  opportunities  to 
develop  new  sources  of  revenue. 

This  is  where  Landon  Management  and  Marketing 
Services  can  prove  helpful.  Headed  by  consultant, 

Dick  Hare,former  Director  of  Advertising  &  Research 
for  Gannett  Newspapers,  Landon  Management  and 
Marketing  Services  offer  experienced,  professional 
newspaper  management  counseling  on  an  as-needed 
basis-  -  -with  the  advantage  of  providing  an  objective 
outsider's  view  of  the  client's  problems. 

Publishers  from  more  than  40  states  and  Canada  have 
taken  advantage  of  Dick  Hare's  talents.  One  of  them 
is  John  E.  Pfriem  of  Connecticut's  Bridgeport  Post 
and  Telegram.  He  says:  "  During  the  past  2y2  years, 
Dick  Hare  has  worked 
with  us  on  several  pressing 
problems,  covering  every¬ 
thing  from  a  marketing 
survey  and  cost  analysis  to 
a  modernization  of  our 
editorial  package  and  con¬ 
version  to  cold  type  and 
offset.  With  Dick's  help, 
we  have  achieved  sizeable 
gains  in  circulation,  adver¬ 
tising  and  profits." 

For  details,  see  our  new  brochure,  "How  to  Brighten 
Your  Profit  Picture",  Write  or  call  Owen  Landon, 
President,  for  more  information. 

LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York  City  10017 
(212)  867-1112' 

A  Newspaper  Marketing  Company 
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Helwick,  Mark  R.;  Casper  (WY)  Star-Tribune 
Heminger,  Edwin;  Findlay  (OH)  Courier 
Hennen,  A.  E.,  Jr.  &  Nancy;  Wheeling  (WV)  Ogden  News¬ 
papers,  Inc. 

Hennessey,  Frank  W.;  Newspaper  Advertising  Bureau, 
Chicago  (IL) 

Hennessey,  Robert  &  Florrie;  Syracuse  (NY)  Newspapers 
Henry,  Ted  L.;  Los  Angeles  (CA)  Valley  News 
Heringer,  Clarence  &  Ruth;  Southam  Newspapers,  Toronto 
(Ont.) 

Hewitson,  James  &  Marjo;  Bismarck  (ND)  Tribune 
Higgins,  Eugene  &  Peg;  Garden  City,  Long  Island  (NY) 
Newsday 

Hill,  Robert  K.  &  Jane;  Million  Market  Newspapers,  New 
York  (NY) 

Hladky,  J.  F.,  Jr.;  Cedar  Rapids  (lA)  Gazette 
Hoeflin,  Louis  &  Bertha;  Riverside  (CA)  Press-Enterprise 
Hoffman,  John  F.;  Kokomo  (IN)  Tribune 
Holden,  Tim;  Long  Beach  (CA)  Independent  Press- 
Telegram 

Holdredge,  Brenda  J.;  Traverse  City  (MI)  Record-Eagle 
Holland,  Marie;  Newspaper  Advertising  Bureau,  New  York 
(NY) 

Hollis,  James  &  JoAnn;  Newspaper  Advertising  Bureau, 
New  York  (NY) 

Holloway,  Richard  &  Jane;  Story  &  Kelly-Smith,  New  York 
(NY) 

Holton,  J.  W.  &  Edna;  Columbia  (SC)  State/Record 
Holtz,  Richard  &  Mary  Lou;  Burlington  (VT)  Free  Press 
Holzkamp,  Robert  &  Margie;  Orlando  (FL)  Sentinel  Star 
Hoover,  George  &  Malvina;  Charlotte  (NC)  Observer-News 
Hornby,  William  &  Mrs.;  Denver  (CO)  Post 
Hovorka,  John  W.  &  June;  Oklahoma  City  (OK)  Oklahoman 
&  Times 

Howard,  Charles  &  Helga;  Newhouse  Newspapers,  New 
York  (NY) 

Howard,  Edward  &  Liz;  Metropolitan  Sunday  Newspapers, 
Chicago  (IL) 

Howard,  Edward  E.  &  Phyllis;  Easton  (PA)  Express 
Howard,  R.  G.  &  Esther;  Thomson  Newspapers,  Canton 
(OH) 

Howard,  Russell  &  Jean;  Terre  Haute  (IN)  Tribune-Star 
Huddleston,  Tom  &  Joan;  Shreveport  (LA)  Times- Journal 
Hull,  Clarence  &  Pat;  Centralia  (WA)  Chronicle 
Hull,  William  &  Lois;  Houston  (TX)  Post 
Hummel,  Richard  &  Dorothy;  Bakersfield  (CA)  Californian 
Hutchinson,  John  H.  &  Shirley;  SCW,  Inc.,  Chatsworth 
(CA) 

Inman,  Kenneth  &  Sandy;  Trenton  (NJ)  Times 
Ison,  Aubrey  &  Elizabeth;  National  Tv  Log,  Inc.,  New  York 
(NY) 


Jackson,  Christo  &  Madeleine;  Newspaper  Advertising 
Bureau,  New  York  (NY) 

Jaehn,  W.  A.  &  Leila;  Spokane  (WA)  Spokesman- Review  & 
Chronicle 

Jardine,  William  T.;  Minneapolis  (MN)  Star  &  Tribune 
Jarvis,  Roy;  Long  Beach  (CA)  Independent  Press-Telegram 
Jensen,  Chris  &  Shirley;  Pensacola  (FL)  News  Journal 
Jerow,  James  &  Joyce;  Cincinnati  (OH)  Enquirer 
Johnson,  Allan;  J.  C.  Penney,  Buena  Park  (CA) 

Johnson,  A.  W.  “Windy”  &  Barb;  Watertown  (SD)  Public 
Opinion 

Johnson,  Brooks  &  Carol;  Richmond  (IN)  Palladium  Item 
Johnson,  Gordon;  Madison  (WI) 

Johnson,  Terence;  Riverside  (CA)  Press-Enterprise 
Johnston,  J.  A.  &  Shirley;  Houston  (TX)  Chronicle 
Johnston,  James  &  Miriam;  Cobourg  (Ont.)  Port  Hope  Guide 
Jones,  Emmett  J.  &  Patricia;  Pomona  (CA)  Progress  Bulletin 
Jozulin,  Leonard  &  Bettie;  Baltimore  (MD)  Sun 
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Judkins,  Alan  &  Irma;  Indianapolis  (IN)  Star  and  News 
Junck,  Mary;  Miami  (FL)  Herald  &  News 


Kah,  Kurt  P.;  Findlay  (OH)  (Courier 
Kauffman,  Jack  &  Boots;  Newspaper  Advertising  Bureau, 
New  York  (NY) 

Kaufman,  Lionel  &  Doris;  Media  Decisions,  New  York 
(NY) 

Kean,  Rick;  Advertising  Age,  Chicago  (IL) 

Keating,  Eugene  J.;  Milwaukee  (WI)  Journal-Sentinel 
Keefer,  Grant  &  Jane;  Newspaper  Advertising  Bureau,  Los 
Angeles  (CA) 

Keeney,  Rodney;  Landon  Associates,  New  York  (NY) 
Kelly,  Don  &  Janice;  Springfield  (IL)  State  Journal- Register 
Kelly,  Michael  &  Mariann;  Newspaper  Advertising  Bureau, 
Chicago  (IL) 

Kelly,  Robert  &  Joan;  Gary  (IN)  Post-Tribune 
Kemmerer,  Jon  A.;  Cedar  Rapids  (lA)  Gazette 
Kemp,  Thomas  &  Jo;  Little  Rock  (AR)  Arkansas  Gazette 
Kent,  Jack  F.  &  Margaret;  Landon  Associates,  New  York 
(NY) 

Key,  Lester  &  Ruby;  New  Orleans  (LA)  Times-Picayune 
I^b.  Corp. 

Kiefer,  George  J.  &  Marilyn;  Booth  Newspapers,  Ann  Arbor 
(MI) 

Kieffer,  C.  Dean  &  Pat;  Findlay  (OH)  Courier 
Kimball,  John  &  Sue;  Detroit  (MI)  Free  Press 
King,  Frank  O.;  Beverly  (MA)  Times 
King,  Robert;  Minneapolis  (MN)  Star-Tribune 
Kinsolving,  Charles;  Newspaper  Advertising  Bureau,  New 
York  (NY) 

Kirby,  John  &  Barbara;  Ithaca  (NY)  Journal 
Kirk,  Norman  R.  &  Bette;  Toronto  (Ont.)  Star 
Klaus,  Gunther;  Institute  for  Advanced  Planning,  Beverly 
Hills  (CA) 

Kloh,  Conrad  &  Jane;  Boston  (MA)  Herald  American 
Koleszar,  Jim;  San  Bernardino  (CA)  Sun 
Korth,  Cal;  Rochester  (MN)  Post-Bulletin 
Kosanke,  John  &  Joan;  Miami  (FL)  Herald  &  News 
Krist,  Stephen  &  Eadie;  Sharon  (PA)  Herald 
Kubiet,  Leo  &  Jean;  St.  Petersburg  (FL)  Times/Independent 
Kudlata,  Len  &  Karen;  Standard  Rate  &  Data  Service, 
Skokie  (IL) 

Lafferty,  C.  D.  J.;  Branham,  New  York  (NY) 

LaFontaine,  Robert  &  Carolyn;  San  Francisco  (CA)  News¬ 
paper  Agency 

Lambert,  Robert  &  Helen;  Story  &  Kelly-Smith,  New  York 
(NY) 

Lanciani,  Edward  S.;  Providence  (RI)  Journal 
Landgraf,  Lawrence  &  Dee;  Madison  (WI)  Newspapers 
Landis,  Robert  &  Geni;  San  Diego  (CA)  Union  &  Tribune 
Landon,  Owen  &  Ginny;  Landon  Associates,  New  York 
(NY) 

Lane,  Sal;  Media  Records,  Inc.,  New  York  (NY) 

Lang,  John  E.;  Hearst  Advertising  Service,  Inc.,  New  York 
(NY) 

Langolf,  Alex  F.  &  Sharon;  Port  Huron  (MI)  Times  Herald 
Larson,  Norma;  Philadelphia  (PA) 

Lathrop,  Claude  &  Joanne;  Charlotte  (NC)  Knight  F*ublish- 
ing  Co. 

Leith,  L.  B.;  Thomson  Newspapers,  Toronto  (Ont.) 

Lemke,  A.  H.;  Montgomery  Ward  &  Co.,  Chicago  (IL) 
Lesniak,  Louis  A.  &  Lu;  LaSalle  (IL)  News-Tribune 
Lewis,  Marvin  J.  &  Vivian;  Bloomington  (IN)  Herald-Times 
Licker,  Hal;  Newspaper  Advertising  Bureau,  New  York 
(NY) 

Linsmier,  Edward;  INPA,  Reston  (VA) 

Linton,  Robert;  Southwest  Dailies,  Kansas  City  (KS) 

Little,  Robert  &  Sheila;  Vancouver  (WA)  Columbian 
Littlemore,  R.  S.  &  Thelma;  Ottawa  (Ont.)  Citizen 
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Lockett,  Marian;  Scott  Paper  Co.,  Philadelphia  (PA) 
Lostoski,  William;  Hammond  (IN)  Howard  Publications 
Lucas,  Robert;  Denver  (CO)  Post 
Lucinatelli,  Armi;  MAC,  Los  Angeles  (CA) 

Lynch,  Edward  &  Pat;  Akron  (OH)  Beacon  Journal 
Lyons,  Sheldon  &  Linda;  White  Plains  (NY)  Westchester 
Rockland  Newspapers 

McCarney,  Dale  &  Chi;  Omaha  (NE)  World-Herald 
McClennen,  Richard  &  Helen;  Philadelphia  (PA)  Bulletin 
McComb,  James  A.;  Eugene  (OR)  Register-Guard 
McCormick,  Robert  &  Janet;  Washington  (D.C.)  Post 
McCormick,  William  E.;  Pittsburgh  (PA)  Press  &  Post- 
Gazette 

McCoy,  Frederic  &  Carolyn;  Metropolitan  Sunday  Nsprs., 
Inc.,  New  York  (NY) 

McDevitt,  Michael;  Newspaper  Advertising  Bureau,  New 
York  (NY) 

McElroy,  Ken;  Thomson  Newspapers,  Inc.,  Des  Plaines 
(IL) 

McFarlane,  Gordon  &  Pat;  St.  Catharines  (Ont.)  Standard 
McGirr,  Frank  &  Emily;  Calgary  (Alb.)  Herald 
Mcllveen,  George  &  Sally;  Cincinnati  (OH)  Enquirer 
McKearney,  James  &  Mary;  Kansas  City  (MO)  Star 
McKenzie,  Dwight  &  Herma  Lee;  Huntington  (WV) 
Herald- Dispatch  Advertiser 
McKibben,  B.  Dean  &  Pat;  Janesville  (WI)  Gazette 
McKibben,  P.  Scott  &  Brenda;  Oshkosh  (WI)  Northwestern 
McNally,  Charles;  Cresmer,  Woodward,  O’ Mara  & 
Ormsbee,  New  York  (NY) 

McNaughton,  Gerry;  Owen  Sound  (Ont.)  Sun  Times 
McNutt,  Robert;  Omaha  (NE)  World-Herald 

MacDonald,  Dick;  MacDonald  Classified  Services, 
Lafayette  (IN) 

MacMannis,  Kenneth  &  Phyllis;  Bangor  (ME)  News 
Magdovitz,  Ben  &  Sylvia;  St.  Louis  (MO)  Globe- Democrat 
Magwood,  Phil;  Los  Angeles  (CA)  Times 
Main,  George;  Seymour  (IN)  Tribune 
Maldonado,  Don  &  Jacqueline;  Los  Angeles  (CA)  Times 
Manns,  Scotte  &  Don;  Washington  (D.C.)  Post 
Marchal,  James  D.;  Louisville  (KY)  Courier-Journal  & 
Times 

Marple,  Gerald  E.  &  Ethel;  Newport  News  (VA)  Press/ 
Times-Herald 

Martin,  John  P.;  Passaic  (NJ)  Herald  News 
Martin,  Stephanie;  Pasadena  (CA)  Star-News 
Matthew,  Ray  R.;  Reading  (PA)  Eagle 
Matula,  Richard;  Newhouse  Newspapers,  New  York  (NY) 
Mawhinney,  Robert  &  Gina;  Atlantic  City  (NJ)  Press 
Meath,  J.  Allan;  Ottaway  Newspapers,  Inc.,  Campbell  Hall 
(NY) 

Meisner,  Paul  &  Helen;  Terre  Haute  (IN)  Tribune-Star 
Meltzer,  Joel  &  Toni;  Metropolitan  Publishers  Reps.,  Inc., 
Miami  (FL) 

Mennenga,  John;  Sawyer- Ferguson-Walker  Co.,  New  York 
(NY) 

Menser,  Donald  &  Horty;  Peoria  (IL)  Journal  Star 
Merryweather,  Thomas  F.  &  Jean;  Poughkeepsie  (NY) 
Journal 

Meyer,  W.  W.  &  Margaret;  Kansas  City  (MO) 

Miller,  Douglas  &  Jo  Anne;  Pasadena  (CA)  Star-News 
Miller,  Jack  &  Jean;  Sarasota  (FL)  Lindsay  Newspapers, 
Inc. 

Miller,  P.  Galt  &  Lib;  Standard  Gravure  Corp.,  Louisville 
(KY) 

Miller,  Robert;  Arlington  Heights  (IL)  Paddock  Publications 
Miller,  Robert  &  Dixie;  Danville  (IL)  Commercial-News 
Millison,  Richard  &  Ann;  Portland  (OR)  Oregonian/Oregon 
Journal 

Mills,  James  S.;  Advertising  Age,  Los  Angeles  (CA) 
Mitchell,  James  &  Pat;  Standard  Gravure  Corp.,  Louisville 
(KY) 

EDITOR  &  PUBLISHER  for  January  27,  1979 


Mitchell,  Warren  &  Betty;  Long  Beach  (CA)  Independent, 
Press-Telegram 

Mittler,  William  &  Lucille;  Youngstown  (OH)  Vindicator 
Momsen,  Robert  C.  &  Yvonne;  St.  Paul  (MN)  Dispatch- 
Pioneer  Press 

Montgomery,  Willis  &  Winnie;  Grand  Rapids  (Ml)  Press 
Moore,  Bob  &  Millicent;  Portland  (OR)  Oregonian  &  Oregon 
Journal 

Moran,  M.  G.;  Schenectady  (NY)  Gazette 
Morgan,  Neil;  San  Diego  (CA)  Tribund 
Morris,  Henry  E.;  Aurora  (IL)  Beacon-News 
Morris,  Mac  &  Janelle;  Newspaper  Advertising  Bureau, 
New  York  (NY) 

Mortimer,  Lawrence;  Gannett  Newspaper  Advertising 
Sales,  Chicago  (IL) 

Morton,  John;  John  Muir  &  Co.,  Washington  (D.C.) 
Morton,  Richard  &  Jeanenne;  Grand  Rapids  (MI)  Press 
Moser,  Jack;  St.  Paul  (MN)  Dispatch  &  Pioneer  Press 
Muckley,  R.  James  &  Kay;  Ft.  Lauderdale  (FL)  Gore 
Newspapers 

Mulcahy,  Timothy  P.;  Thomson  Newspapers,  Inc.,  Des 
Plaines  (IL) 

Mullen,  Robert  E.;  Waterloo  (lA)  Courier 
Mulqueen,  Robert  &  Barbara;  Greenwich  (CT)  Time 
Munson,  Jim;  Long  Beach  (CA)  Independent  Press- 
Telegram 

Murphy,  John  &  Lillian;  Kankakee  (IL)  Journal 
Musante,  Angelo  J.;  Los  Angeles  (CA)  Times 

Neale,  Richard  &  Claudia;  Newspaper  Advertising  Bureau, 
New  York  (NY) 

Newman,  Jack  &  Bea;  Battle  Creek  (Ml)  Enquirer  and  News 
Nichols,  Richard  B.;  Gannett  Newspaper  Adv.  Sales,  San 
Francisco  (CA) 

Nightlinger,  Robert;  Dept,  of  the  Treasury,  Washington 
(D.C.) 

Nisbet,  Robert-  &  Marilyn;  Portland  (ME)  Press  Herald- 
Express-Telegram 

Noble,  Forrest  &  Chris;  Story  &  Kelly-Smith,  New  York 
(NY) 

Nutter,  Don  L.;  Seal  Beach  (CA) 

Ockerbloom,  Richard  C.  &  Anne;  Boston  (MA)  Globe 
O’Connell,  Daniel  &  Beverly;  Cocoa  (FL)  Cape  Publications 
O’Connell,  Robert  J.  &  Jackie;  Pittsburgh  (PA)  Press  & 
Post-Gazette 

Odishoo,  Sam  &  Jane;  Knight-Ridder  Newspaper  Sales, 
Inc.,  Chicago  (IL) 

O’ Flaherty,  William  &  Flo;  Knight-Ridder  Newspaper 
Sales,  New  York  (NY) 

O’Grady,  Gene  &  Colleen;  Bloomington  (IL)  Pantagraph 
Oliver,  Gates  &  Kay;  Oklahoma  City  (OK)  Oklahoman  & 
Times 

Olsen,  Kenneth;  Von’s,  El  Monte  (CA) 

Olson,  Bob;  Long  Beach  (CA)  Independent  Press-Telegram 
O’Mara,  John  &  Mary;  Anniston  (AL)  Star 
O’Neil,  Edward  &  Ginny;  Dayton  (OH)  Newspapers 
O’Neill,  Robert  &  Jo  Ann;  New  Orleans  (LA)  Times- 
Picayune  Pub.  Corp. 

Oney,  Robert  &  Kay;  Raleigh  (NC)  News  and  Observer 
Oristaglio,  Robert  &  Estelle;  Philadelphia  (PA)  Inquirer 
Owens,  Lewis  &  Janetta;  Lexington  (KY)  Herald- Leader 

Page,  Melvin  Ralph  &  Ardelle;  Hearst  Adv.  Service,  Inc., 
Los  Angeles  (CA) 

Papert,  S.  W.;  Texas  Daily  Press  League,  Dallas  (TX) 
Parichy,  John  B.  &  Terry;  Philadelphia  (PA)  Inquirer 
Parmelee,  Edward  &  Ginny;  Knight-Ridder  Newspapers,  • 
New  York  (NY) 

Parvin,  Donald  L.;  Editor  &  Publisher,  New  York  (NY) 
Pastier,  Thomas  &  Donna;  Thomson  Newspapers,  Canton 
(OH) 


/ 


53 


Paul,  Art  &  Jeanette;  Hobbs  (NM)  News-Sun 
Pauloski,  Janies  &  Eleanor;  Indianapolis  (IN)  Star  &  News 
Peach,  David  &  Julia;  Orlando  (FL)  Sentinel  Star 
Pearlmutter,  Morris  &  Stella;  Edison  Bros.  Stores,  Inc.,  St. 
Louis  (MO) 

Pearson,  Maurice;  Windsor  (Ont.)  Star 
Penrod,  Richard;  Camarillo  (CA)  News 
Perales,  Raul;  Laredo  (TX)  News 

Persson,  David  &  Donna;  Advertising  Age,  New  York,  (NY) 
Peter,  William  H.  &  Nonie;  Vancouver  (B.C.)  Province 
Petersohn,  Albert  &  June;  South  Bend  (IN)  Tribune 
Phillips,  Harlan;  Macon  (GA)  Telegraph  &  News 
Pia,  Ned  &  Julie;  Riverside  (CA)  Press-Enterprise 
Pierce,  Thurman  R.,  Jr.;  J.  Walter  Thompson  Company, 
New  York  (NY) 

Pierson,  Clifford;  Landon  Associates,  Los  Angeles  (CA) 
Pinson,  Clyde  &  Janis;  St.  Louis  (MO)  Post-Dispatch 
Piper,  Morley  &  Wanda;  New  England  Nsprs.  Advertising 
Bureau,  Boston  (MA) 

Plahn,  Rick;  Fremont  (NE)  Tribune 
Plugh,  James  &  Deborah;  Pawtucket  (RI)  Times 
Poch,  Ken;  Newspaper  Advertising  Bureau,  New  York 
(NY) 

Poitevint,  W.  L.  &  Clara;  Wichita  (KS)  Eagle  &  Beacon 
Pollock,  Carl  &  Mary;  Charleston  (SC)  Post-News  & 
Courier 

Popp,  Dick  &  Ellie;  Hutchinson  (KS)  News 
Pounds,  James  E.;  Gannett  Newspaper  Adv.  Sales,  Los 
Angeles  (CA) 

Powers,  Richard  &  Marilyn;  Hamilton  (Ont.)  Spectator 
Preston,  David  &  Ruth;  Belleair  (FL) 

Primis,  Lance  &  Ellen;  New  York  (NY)  Times 

Quayle,  Robert  H.,  Ill;  FedMart,  San  Diego  (CA) 


Radford,  Harlan  B.;  R  &  W  Media,  King  of  Prussia  (PA) 
Radolf,  Herman;  Newspaper  Advertising  Bureau,  New  York 
(NY) 

Rankin,  Doug;  Lafayette  (IN)  Journal  Courier 
Rasmussen,  Milt  &  Hope;  Parade,  Deerfield  (IL) 

Rathbun,  Charles;  West  Covina  (CA)  San  Gabriel  Valley 
Tribune 

Rector,  John;  Dallas  (TX)  News 

Reddy,  Tom;  Wm.  Esty  Co.,  New  York  (NY) 

Reed,  Rob;  Ann  Arbor  (MI) 

Reese,  Robert  R.  &  Marlene;  Chicago  (IL)  Sun-Times 
Reeves,  J.  Doug  &  Dot;  Cheyenne  (WY)  Tribune-Eagle 
Reiss,  Ken;  Sales  &  Marketing  Management,  New  York 
(NY) 

Renner,  Dan;  Pasadena  (CA)  Star-News 
Reynolds,  Louis  C.;  Phoenix  (AZ)  Newspapers 
Reynolds,  Roger;  Marietta  (OH)  Times 
Reynolds,  Warren  &  Mary  Ellen;  Parade  Publications,  New 
York  (NY) 

Rhea,  Gerry  &  Linda;  Bellingham  (WA)  Herald 
Rich,  Louis  M.;  San  Diego  (CA) 

Richter,  Robert  &  Bernice;  Sheboygan  (Wl)  Press 
Ridder,  Rick;  Pasadena  (CA)  Star-News 
Ridenour,  William  P.;  San  Bernardino  (CA)  Sun 
Rittler,  Robert  &  Dottie;  Stockton  (CA)  Record 
Roberts,  Robert  &  Shirley;  Audit  Bureau  of  Circulations, 
Chicago  (IL) 

Robertson,  James  &  Joan;  Toronto  (Ont.)  Globe  &  Mail 
Roby,  Leslie  R.;  Toledo  (OH)  Blade 
Rockafellow,  Howard  L.;  Odessa  (TX)  American 
Rockwell,  Norman  E.;  Medina  (OH)  County  Gazette 
Roeder,  Howard  &  Joan;  Multi-Ad  Services,  Peoria  (IL) 
Roell,  John  &  Chris;  Tampa  (FL)  Tribune  &  Times 
Rood,  Ferguson;  Atlanta  (GA)  Journal  &  Constitution 
Rood,  Thomas  &  Cecily;  Walgreen  Drug  Co.,  Deerfield  (IL) 
Rosenberg,  Len  &  Carol;  Greater  Buffalo  Press,  New  York 
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Rosenberg,  Stanley  &  Elaine;  Cleveland  (OH)  Plain  Dealer 
Ross,  James  G.;  Santa  Barbara  (CA)  News  Press 
Rounds,  Edward  J.;  Cortland  (NY)  Standard-Consumer 
News 

Rozen,  Leah;  Advertising  Age,  New  York  (NY) 

Ruby,  Howard;  Phoenix  (AZ)  Republic  &  Gazette 
Rumbach,  Ed  &  Esther;  Jasper  (IN)  Herald 
Rush,  Earl  P.;  Los  Angeles  (CA)  Valley  News 
Russell,  Edwin  F.;  Newhouse  Newspapers,  New  York  (NY) 
Rutledge,  James  E.  &  Bev;  Monterey  (CA)  Peninsula  Herald 
Ryan,  Michael  J.;  Tucson  (AZ)  Newspapers 
Sadler,  Hilary  &  Ann;  Fort  Wayne  (IN)  Newspapers,  Inc. 
St.  Sure,  Bill  &  Elaine;  Santa  Rosa  (CA)  Press  Democrat 
Sallade,  Thurman  W.;  Wilmington  (NC)  Star-News 
Salvatore,  Bernard  M.;  Warren  (Ml)  Panax  Newspapers 
Samoly,  Thomas  J.;  Costa  Mesa  (CA)  Orange  Coast  Pilot 
Sapanara,  Robert  J.;  Hackensack  (NJ)  The  Bergen  Record 
Sartory,  J.  L.;  West  Palm  Beach  (FL)  Post  Times 
Savino,  Frank  J.  &  Diane;  Hackensack  (NJ)  The  Bergen 
Record 

Schadewald,  H.  Robert  &  Trudy;  Albany  (NY)  Capital 
Newspapers 

Schaefer,  Eugene  &  Betty;  Montgomery  Ward  &  Co., 
Chicago  (IL) 

Schiefsky,  Donald  &  Mary  Ann;  Booth  Newspapers,  South- 
field  (MI) 

Schmid,  Glenn  &  Jacquie;  Stuart  (FL)  News 
Schmidt,  Klaus  F.;  Young  &  Rubicam,  Inc.,  New  York 
(NY) 

Schneider,  Henry  «&  Dawna;  Knighf-Ridder  Nspr.  Sales,  San 
Francisco  (CA) 

Schoenbacher,  Robert  &  Jackie;  Albany  (NY)  Capital 
Newspapers 

Schoo,  Jack  C.;  Washington  (D.C.)  Star 
Schraer,  Bernard  &  Ana;  Hackensack  (NJ)  The  Bergen  Rec¬ 
ord 

Schub,  Alvin  &  Florence;  Jersey  City  (NJ)  Journal 
Schuette,  David  &  Mary;  Appleton  (WI)  Post-Crescent 
Schumacher,  Robert  &  Pat;  Grand  Junction  (CO)  Sentinel 
Schwartz,  Walter  &  Rosemary;  St.  Louis  (MO)  Globe- 
Democrat 

Sciortino,  Lew  &  Robin;  Fort  Scott  (KS)  Tribune 
Scott,  David  C.  &  Debbie;  Springfield  (OH)  Newspapers 
Scullin,  Leo  E.;  Young  &  Rubicam,  New  York  (NY) 
Sekella,  Richard  M.;  Warren  (OH)  Tribune  Chronicle 
Shadid,  Woodrow  &  Gert;  Bloomington  (IL)  Pantagraph 
Shannon,  C.  George,  Jr.,  &  Peggy;  Landon  Associates, 
Chicago  (IL) 

Shannon,  William  &  Molly;  Gannett  Newspaper  Advertising 
Sales,  New  York  (NY) 

Shapiro,  Andrew;  Metro  Assoc.  Services,  Inc.,  New  York 
City 

Share,  William  F.;  Milwaukee  (WI)  Journal/Sentinel 
Sharp,  Clifford  &  Eileen;  Sault  Ste.  Marie  (Ont.)  Star 
Shaver,  Carl  &  Renae;  San  Francisco  (CA)  Newspaper 
Printing  Co. 

Shelton,  Carroll;  The  Advertising  Checking  Bureau,  Chicago 
(IL) 

Sherlock,  Gary  F.;  Boise  (ID)  Idaho  Statesman 
Sherrill,  Thomas  &  Sandy;  Columbus  (OH)  Dispatch 
Shields,  Bud;  Campbell-Ewald,  Detroit  (MI) 

Shoop,  James  &  Harriet;  Harrisburg  (PA)  Patriot-News 
Short,  Gerald  &  Celia;  Modesto  (CA)  Bee 
Siciliano,  Larry;  Augusta  (GA)  Chronicle-Herald 
Siegmann,  Charles  &  Joan;  Newspaper  Advertising  Bureau, 
Chicago  (IL) 

Simonds,  Richard  1.  &  Marlene;  Crawfordsville  (IN) 
Journal-Review 

Simons,  Hank;  Newspaper  Advertising  Bureau,  New  York 
(NY) 

Sims,  T.  Rex;  Denver  (CO)  Post 
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Sinding,  Harriett;  American  Newspaper  Markets,  Northfield 

(IL) 

Sinding,  Peter  &  Kyle;  American  Newspaper  Markets, 
Northfield  (IL) 

Sinnott,  A.  Joseph;  Wilkes-Barre  (PA)  Times  Leader 
Skinner,  Jack;  Sioux  Falls  (SD)  Argus  Leader 
Skittone,  Paul  F.  &  Clare;  Chicago  (IL)  Sun-Times 
Slagle,  Neil;  Long  Beach  (CA)  Independent  Press-Telegram 
Smith,  A.  Mark  &  Jo  Ann;  Athens  (GA)  Banner  Herald- 
News 

Smith,  Cody  &  Judy;  Columbus  (GA)  Ledger-Enquirer 
Smith,  Gail;  General  Motors 

Smith,  Hugh  D.;  Greater  Buffalo  Press,  Buffalo  (NY) 
Smith,  Jack  &  Ruth  Ann;  Clarksburg  (WV)  Exponent- 
Telegram 

Smith,  Phyllis;  INAE  Staff,  Danville  (IL) 

Smith,  Robert  A.;  Montgomery  (AL)  Advertiser  Journal 
Smith,  Sally;  Pasadena  (CA)  Star-News 
Smits,  Lee  &  Bette;  Green  Bay  (WI)  Press  Gazette 
Snodgress,  James  &  Ann;  Bloomington  (IN)  Herald- Times 
Solch,  Bill  &  Mary;  Newspaper  Advertising  Bureau,  New 
York  (NY) 

Somers,  Kendall  &  Mickey;  Tulsa  (OK)  World  and  Tribune 
Sondag,  Ted;  Lansing  (MI)  State  Journal 
Spaulding,  George  &  Nancy;  Austin  (TX)  American  States¬ 
man 

Speer,  John  C.;  Laredo  (TX)  News 
Spino,  Louis  R.  &  Betty;  Leber  Katz  Partners,  New  York 
(NY) 

Splaine,  John  &  Mary  Lou;  Salem  (MA)  News 
Splittorf,  Richard  &  Dorothy;  Sawyer-Ferguson-Walker, 
New  York  (NY) 

Sprague,  Jeremy;  Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  New  York  (NY) 

Stanley,  Harry  &  Doris;  Dallas  (TX)  News 
Stapleton,  Francis  &  Mae;  Branham,  New  York  (NY) 
Starr,  Albert'  &  Helen;  Charleston  (WV)  Newspapers 
Stecher,  Walter  &  Caryl;  St.  Petersburg  (FL)  Times  &  Inde¬ 
pendent 

Stegner,  Peter  L.  &  Kathy;  Rochester  (NY)  Gannett  News¬ 
papers 

Steinberg,  Marty  &  Randee;  Tallahassee  (FL)  Democrat 
Stewart,  Don  &  Carolyn;  Baton  Rouge  (LA)  State  Times  & 
Advocate 

Stickell,  Vance  &  Betty;  Los  Angeles  (CA)  Times 
Stiles,  Walter  M.  &  Barbara;  Pasadena  (CA)  Star-News 
Stockton,  Richard  &  Barbara;  New  York  (NY)  Times 
Stone,  Bryson  &  Maureen;  Edmonton  (Alb.)  Journal 
Strasburg,  William  &  Sylvia;  Philadelphia  (PA)  Bulletin 
Strunz,  Phil  &  Mary;  Watertown  (WI)  Times 
Summerfelt,  Andrina;  Long  Beach  (CA)  Independent, 
Press-Telegram 

Sumner,  F.  Steve;  Thomson  Newspapers,  Tampa  (FL) 
Sutton,  Milo;  Los  Angeles  (CA)  Herald-Examiner 
Swanson,  Robb  &  Mary;  Madison  (WI)  Newspapers 
Swartz,  Pat  Nagy;  Missoula  (Ml)  Missoulian 
Sweeney,  John  W.  &  Elly;  Boston  (MA)  Herald  American 
Swick,  Joseph  M.;  New  Brunswick  (NJ)  Home  News 


Taggart,  Frank;  Bedford  (IN)  Times-Mail 
Tansey,  David  &  Marilyn;  Waterloo  (lA)  Courier/Record 
Targe,  David  &  Renee;  Garden  City  (NY)  Newsday 
Taylor,  James  &  Mary  Ann;  Ann  Arbor  (MI)  News 
Taylor,  Jim  V.;  Sacramento  (CA)  Bee 
Taylor,  John  E.;  Toronto  (Ont.)  Star 
Taylor,  R.  D.;  New  Westminster  (BC)  Columbian 
Temmen,  Robert  &  Betty;  Cincinnati  (OH)  Enquirer 
Temple-Raston,  John  &  Sandy;  Newspaper  Advertising 
Bureau,  San  Francisco  (CA) 

Tessman,  H.  Abbot  &  Marie;  National  Tv  Log,  Inc.,  Los 
Angeles  (CA) 
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Teubner,  Ferdinand  C.;  Editor  &  F*ublisher,  New  York  (NY) 
Tharp,  Melvin  &  Margie;  Columbus  (OH)  Dispatch 
Thieme,  Frank  &  Jackie;  Newport  News  (VA)  Press  & 
Times-Herald 

Thokey,- Thomas  E.  &  Jo  Ann;  Troy  (OH)  News 
Thomann,  Allan;  INAE  Staff,  Danville  (IL) 

Thompson,  David  &  Jane;  Colorado  Springs  (CX3)  Sun 
Thompson,  Fred  D.;  New  York  (NY)  Times 
Thompson,  Richard  &  Isla;  Saskatoon  (Sask.)  Star- Phoenix 
Thomquist,  John  &  Pat;  Flint  (MI)  Journal 
Tilis,  Jerome  S.  &  Judy;  Philadelphia  (PA)  Inquirer 
Tilis,  Laurence  B.;  Middletown  (NY)  Times  Herald  Record 
Tillotson,  John  M.;  Springfield  (MA)  Newspaper 
Tolley,  B.  Stuart;  Newspaper  Advertising  Bureau,  New 
York  (NY) 

Tomlinson,  Daniel;  Sawyer-Ferguson-Walker,  New  York 
(NY) 

Tompkins,  States  &  Loma;  Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.,  San  Francisco  (CA) 

Toogood,  J.  W.  &  Audrey;  Vancouver  (B.C.)  Sun 
Toulouse,  Del  &  Lauralee;  Sacramento  (CA)  Bee 
Towle,  John  M.  &  Carol;  Towmar  Rep.  Prof.,  Miami  (FL) 
Trainor,  Robert  E.;  Baltimore  (MD)  Sun 
Treadway,  Jay;  Faribault  (MN)  News 
Treat,  Richard  &  Mary;  Kingston  (NY)  Daily  Freeman 
Tremblay,  Eleanore  &  Leo;  Harte-Hanks  Communications, 
Huntington  Beach  (CA) 

Trent,  Richard  J.  &  Lori;  Seattle  (WA)  Post-Intelligencer 
Trent,  Richard  &  Donna;  Johnstown  (PA)  Tribune- 
Democrat 

Trinkley,  Zane  &  Jane;  South  Bend  (IN)  Tribune 

Tuff,  Don  &  Barb;  Grand  Forks  (ND)  Herald 

Tullar,  Richard  &  Ruth;  San  Diego  (CA)  Union  &  Tribune 

Umstead,  John  &  Pamela;  Durham  (NC)  Herald  &  Sun 
Ungemack,  Robert  &  Clem;  Stamford  ((TT)  Advocate 
Upperman,  William  &  Zona;  Chambersburg  (PA)  Public 
Opinion 

Urbanski,  James  F.  &  Ann;  Tampa  (FL)  Tribune-Times 

Vagenas,  George  N.  &  Marlene;  Hyannis  (MA)  Cape  Cod 
Times 

Vanderlip,  Caroline;  Fairchild  Syndicate,  New  York  (NY) 
Van  Gilder,  Gerald  E.;  Danville  (KY)  Advocate-Messenger 
Van  Hercke,  James;  Minneapolis  (MN)  Star  &  Tribune 
Vann,  Wayne  &  Shirley;  Salem  (OR)  Statesman-Journal 
Van  Slambrouck,  Robert  R.  &  Kay;  McClatchy  Newspa¬ 
pers,  Sacramento  (CA) 

Van  Wagner,  George  &  Barbara;  Chicago  (IL)  Tribune 
Veenstra,  John  &  Judith;  Miami  (FL)  Herald  &  News 
Veitch,  Michael;  Metropolitan  Sunday  Newspapers,  Inc., 
New  York  (NY) 

VerHage,  Robert  &  Sharon;  Kalamazoo  (MI)  Gazette 
Vetters,  Gilbert  C.;  Midland  (TX)  Reporter-Telegram 
Vogt,  Peter  &  Mary  Lou;  Greater  Bu^alo  Press,  Inc.,  Buf¬ 
falo  (NY) 

Vornbrock,  Robert  &  Beth;  Jackson  (TN)  Sun 

Waddington,  Donald;  Branham  Newspaper  Sales,  Dallas 
(TX) 

Wallace,  Revett;  Million  Market  Newspapers,  San  Fran¬ 
cisco  (CA) 

Ward,  Bill  &  Robie;  Birmingham  (AL)  News  Company 
Ward,  C.  L.  &  Barbara;  Montgomery  Ward  &  Co.,  Chicago 
(IL) 

Ward,  Paul  J.;  Bridgeport  (CT)  Post-Telegram 
Watkins,  A1  F.  &  Joan;  Metropolitan  Sunday  Newspapers, 
Inc.,  New  York  (NY) 

Watkins,  O.  T.;  Gannett  Newspaper  Advertising  Sales,  New 
York  (NY) 

Weaver,  Jack;  Elyria  (OH)  Chronicle  Telegram 
Weckman,  George  &  Mary;  Mankato  (MN)  Free  Press 
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Weil,  Robert  J.;  Bridgewater  (NJ)  Courier-News 
Weiss,  Frederick  C.,  Jr.;  Knight-Ridder  Newspaper  Sales, 
Inc.,  New  York  (NY) 

Weitzel,  N.  R.  &  Linda;  Winnipeg  (Man.)  Tribune 
Weltner,  David  &  Barbara;  Columbus  (OH)  Dispatch 
West,  Jerry  &  Dorte;  Atlanta  (GA)  Journal  &  Constitution 
Westerman",  Lila;  Long  Beach  (CA)  Independent  Press- 
Telegram 

Wetton,  Fred  O.”;  Oakland  (CA)  Tribune 
Whipple,- Harry  &  Jane;  Rockford  (IL)  Newspapers,  Inc. 
White,  George;  Quincy  (MA)  Patriot  Ledger 
White,  Timothy  &  Sally;  Booth  Newspapers,  Ann  Arbor 
(MI) 

Whitlatch,  Nick  &  Terry;  Walnut  Creek  (CA)  Lesher  News¬ 
papers 

Wible,  Arthur  &  Marcia;  New  York  (NY)  News 
Wicker,  Murray  &  Carol;  Springfield  (MO)  Newspapers 
Wierman,  David  &  Jane;  Booth  Newspapers,  Ann  Arbor 
(Ml) 

Wilcombe,  James  E.  &  Betsy;  Baton  Rouge  (LA)  State 
Times/Morning  Advocate 

Wilke,  Pris;  Long  Beach  (CA)  Independent  Press-Telegram 
Wilkinson,  Rick;  Toronto  (Ont.)  Star 
Willcocks,  George  &  Barbara;  Montreal  (Que.)  Gazette 
Willey,  Tom  &  Pat;  Elkhart  (IN)  Truth 
Williams,  Gene  &  Barbie;  Knight  Publishing  Co.,  Charlotte 
(NO 

Williams,  Jack  &  Dot;  Appleton  (Wl)  Post-Crescent 
Williams,  Robert  &  Louise;  Lancaster  (PA)  Newspapers 
Williamson,  Robert  &  Fran;  San  Jose  (CA)  Mercury  &  News 


Wilson,  Brad  &  Mary;  Miami  (FL)  Herald/News 
Wilson,  Gerry  &  Joan;  San  Diego  (CA)  Union-Tribune 
Wilson,  Gordon;  Long  Beach  (CA)  Independent,  Press- 
Telegram 

Wilt,  George;  Editor  &  Publisher,  New  York  (NY) 
Winrow,  Bert;  San  Diego  (CA)  Union  &  Telegram 
Wise,  Joseph  C.  &  Anne;  Family  Weekly,  New  York  (NY) 
Wise,  Thomas  A.;  Media  Records,  Inc.,  New  York  (NY) 
Wishart,  Rod  &  Sandy;  Philadelphia  (PA)  News 
Wobbe,  Bill  &  Rachel;  Standard  Gravure  Corp.,  Louisville 
(KY) 

Wolcott,  Alan  &  Peg;  Audit  Bureau  of  Circulations,  Chicago 
(IL) 

Wolf,  John  &  Jean;  Dallas  (TX)  Times  Herald 
Wolfe,  John  &  Ann;  Columbus  (OH)  Dispatch 
Wolford,  David;  Anniston  (AL)  Star 
Wonn,  Grant;  Long  Beach  (CA)  Independent,  Press- 
Telegram 

Wundram,  William  &  Margot;  Detroit  (MI)  Free  Press 
Wurtzburg,  Chris  B.;  Metromarket  Newspapers,  Ltd.,  To¬ 
ronto  (Ont.) 

Wurzer,  Henry  K.  &  Marilyn;  Chicago  (IL)  Tribune 
Wyss,  John  &  Kay;  Junction  City  (KS)  Union 

Young,  Norman;  Detroit  (MI)  News 

Yuenger,  John  &  Mary;  Green  Bay  (WI)  Press-Gazette 

Zane,  Leonard  &  Diane;  Columbus  (OH)  Dispatch 
Zeaman,  William  &  Betty;  Decatur  (IL)  Herald  &  Review 
Zembruski,  Chester  J.;  Lawrence  (MA)  Eagle-Tribune 


E&P’s  color  ad  winners 
highlight  sales  drive 


The  Newspaper  Advertising  Sales  As¬ 
sociation  kicks-off  1979  with  a  colorful 
approach  to  promoting  the  sale  of  color 
advertising  in  newspapers  through  the 
distribution  of  reprints  of  award-winning 
newspaper  color  advertising. 

The  24  page  package  contains  1 1  color 
ads  which  won  the  1978  Newspaper 
Color  Awards  competition  sponsored  by 
Editor  &  Publisher. 

The  Greater  Buffalo  Press  printed  the 
entire  package  and  donated  the  news¬ 
print,  technical  expertise  and  time  to 
produce  the  colorful  package. 

NASA  implemented  the  project  and 
through  their  Regional  Chapters,  is  dis¬ 
tributing  8,(XX)  copies  of  the  full  page  re¬ 
prints  to  advertising  agencies  nationally. 

Copies  of  the  color  package  will  be 
delivered  personally  to  creative  directors 
and  other  key  agency  staff  members. 

“This  project  was  designed  to  illus¬ 
trate  the  impact  of  color  advertising  in 
newspapers”,  commented  Dick  Matula, 
vice  president  and  board  member  of 
NASA  who  helped  coordinate  the  proj¬ 
ect. 

Copies  of  the  color  package  can  be 
obtained  from  Dick  Matula,  sales  direc¬ 
tor,  Newhouse  Newspapers  485 
Lexington  Avenue,  New  York,  N.Y. 
10017. 

NASA  is  a  group  of  national  newspa¬ 
per  sales  agencies,  representing  major 
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UP..UR..aiicl  away 

with 

INl^wspaper  Color! 
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SALES  ASSOCIATION 

Pmcms: 

Advertising  classification  winners 
of  the2ist  Edilor&  PuMisher 
Newspaper  Color  Awards  Ccrnipelition 

Cover  of  color  reprint 

newspapers  across  the  country.  Mem¬ 
bers  include  Branahm  Newspaper  Sales; 


Chicago  Sun-Times;  Chicago  Tribune; 
CWO&O;  Gannett  Newspaper  Advertis¬ 
ing  Sales;  Hearst  Advertising  Service, 
Inc.;  Knight-Ridder  Newspaper  Sales; 
Landon  Associates;  Los  Angeles  Times; 
Million  Market  Newspapers,  Inc.; 
Newhouse  Newspapers;  New  York 
News;  New  York  Times;  Sawyer- 
Ferguson-Walker  Co.,  Inc.;  Story  & 
Kelly-Smith  and  the  Texas  Daily  FYess 
League. 

Robert  Lambert,  Story  &  Kelly-Smith 
is  president  of  NASA. 

Ginger  growers 
seek  publicity 

The  Hawaiian  Ginger  Growers  As¬ 
sociation  in  Hilo,  Hawaii,  has  named 
Botsford  Ketchum  Public  Relations  to 
develop  a  consumer  publicity  program 
aimed  at  increasing  visability  and  con¬ 
sumption  of  fresh  Hawaiian  ginger. 

The  campaign  will  use  newspaper  and 
consumer  magazine  food  page  publicity 
to  educate  the  consumer  about  Hawaiian 
ginger  selection,  handling  and  use. 

Publicity  efforts  will  be  closely  coor¬ 
dinated  with  the  peak  supply  period  of 
January  through  April. 


Kimmins  joins  Pentax 

Boyd  Kimmins,  previously  with 
T.A.G.  Photographic  Inc.,  and  ad  man¬ 
ager  of  the  Ehrenreich  Photo-Optical  In¬ 
dustries  Inc.,  has  joined  Pentax  Corp.  as 
ad  manager. 
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SERVICE  TO  THE  COMMUNITY.  This  message 
from  Natic  Mall  Merchants  Association  of  Natick, 
Mass.,  tied  for  second  prize  in  the  intitutionai  cate¬ 
gory.  Natick  Mall  was  cited  for  clever  copy  and 
colorful  graphics  brought  together  in  an  attractive 
ad  confirming  that  the  shopping  center  is  greater 
than  the  sum  of  its  parts. 


FASHION  FIRST.  “Suit  yourself,’’  says  this  ad 
from  Kaners’  One  +  One  women’s  store,  Windsor, 
Ontario,  which  won  a  first  prize  in  the  under  $5 
million  volume  category.  The  award  was  for  out¬ 
standing  retail  advertising  in  daily  newspapers 
during  1 978.  The  ad  won  for  copy  and  photography 
that  caught  the  free  spirit  of  today’s  woman. 


Decline  in  new 
grocery/drug 
products  seen 


diments  categories,  while  major  declines 
occurrred  in  Canned  Meat  and  Fish; 
Frozen  Foods;  Household  Supplies; 
Paper  Products;  Soups;  and  Tobacco 
Products. 

The  “hot”  new  product  areas  in  1978 
were  frozen  pizza,  pizza  mixes,  Mexican 
foods,  soft  drinks,  yogurt  ingredient 
products,  frozen  yogurt,  cold  and  sinus 
remedies,  “lite”  products,  “natural” 
snacks,  pre-formed  frozen  meats, 
granola  snacks,  speciality  chewing  gums 
and  Polish  sausage. 

“While  1978  was  only  2%  below  1977, 
the  most  recent  seven  month  trend  is 
down  almost  8%,”  stated  editor,  Martin 
Friedman.  “We  predict  this  down  trend 
will  continue  in  1979,  mostly  because 
many  of  the  active  new  product  cate¬ 
gories  of  1977-1978,  such  as  light  beer, 
low-tar  cigarettes,  frozen  yogurt,  poultry- 


based  cold  cuts,  shampoos,  fiber  breads, 
sunscreens,  moisturizers,  etc.,  have  be¬ 
come  saturated  with  entries.” 

Soy  bean  account 

The  St.  Louis  based  American  Soy¬ 
bean  Association  has  selected  D-Arcy- 
MacManus  &  Masius,  Inc.  as  the  adver¬ 
tising  agency  for  its  soy  oil  program. 


For  the  first  time  since  1971,  new 
grocery  and  drug  store  products  in  1978 
declined  from  the  previous  year’s  level. 

According  to  the  December  1978  issue 
of  Dancer-Fitzgerald-Sample’s  New 
Product  News,  the  1978  total  was  1 ,197  a 
2%  decline  versus  I977’s  reported  intro¬ 
ductions  of  1,218. 

Of  the  22  product  categories  reviewed 
by  DFS’,  nine  declined  in  1978,  nine  in¬ 
creased  and  four  remained  the  same. 
Significant  increases  were  recorded  for 
the  Beverage;  Breads,  Cakes  and 
Cookies;  and  Sauces,  Spices  and  Con¬ 


Gundry  named 

James  A.  Gundry,  previously  with 
Young  &  Rubicam  Inc.  where  he  super¬ 
vised  the  Chrysler-Plymouth  Factory/ 
Dealer  Cooperative  Advertising  Pro¬ 
gram — ^joined  Nissen  Advertising  Inc., 
Lakeland,  Fla.  His  son  is  ad  direc¬ 
tor  of  Biloxi  (Miss.)  South  Mississippi 
Sun-Herald. 
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ADAMS,  Mel,  University  of  Kansas,  Lawrence  (KS) 
BARRY,  William  &  Bonnie,  Fort  Collins  (CO)  Coloradoan 
BEARD,  J.  Woodrow,  San  Diego  (CA) 

BLOCK,  Paul,  Jr.,  Toledo  (OH)  Blade 
BRADLEY,  Tom,  Los  Angeles  (CA) 

BROWN,  David,  Zanuck-Brown  Productions,  Hollywood 
(CA) 

CANNON,  Carl  N.,  Lubbock  (TX)  Avalanche-Journal 
CANNON,  Russell  &  Linda,  Colorado  Springs  (CO)  Gazette 
Telegraph 

CHIN,  William  G.,  El  Centro  (CA)  Imperial  Valley  Press  & 
Brawley  News 

CHINN,  Howard  L.,  Minneapolis  (MN)  Minnesota  Daily 
CLEARY,  David  J.,  Jr.,  Crain  Communications,  Inc., 
Chicago  (IL) 

CONNERS,  Robert  N.,  Buffalo  (NY)  Courier-Express 
COWLES,  W.  H.,  3rd,  Spokane  (WA)  Spokesman-Review 
&  Chronicle 

DAVIS,  Craig,  Palm  Springs  (CA)  Desert  Sun 
DEMBSKI,  Gregory  &  Gloria,  Columbus  (OH)  Citizen 
Journal 

DIRKS,  Lee  E.,  Detroit  (MI)  Free  Press 
ESSES,  Michael  &  Cathy,  Boulder  (CO)  Camera 
FIELDS,  H.  N.,  Sears,  Roebuck  &  Co.,  Chicago  (IL) 
FIERSTOS,  Edward  L.,  Boulder  (CO)  Camera 
FOGLEMAN,  Cade  M.  &  Yvonne,  Alexandria  (LA)  Town 
Talk 

GIBSON,  Avery,  Audits  &  Surveys,  Inc.,  New  York  (NY) 
GORNALL,  Kenyon  D.  &  Jane,  Lorain  (OH)  Journal 
GREENE,  Ray,  Classified  International  Adv.  Service, 
Hialeah  (FL) 

HART,  Harvey  &  Barbara,  Fresno  (CA)  Bee 


HARWOOD,  Donald  &  Joan,  Savannah  (GA)  News-Press 
HENSEL,  Wilfred,  Sears,  Roebuck  &  Co.,  New  York  (NY) 
HERTZ,  Leon,  San  Antonio  (TX)  Express,  News 
HESELDEN,  John  &  Ethel,  Gannett  Co.,  Inc.,  Rochester 
(NY) 

HOLBEIN,  Tom,  Belden  Associates,  Dallas  (TX) 

JAMES,  Tex,  New  York  (NY)  News 

KAHN,  Richard,  Metro-Goldwyn-Mayer,  Los  Angeles  (CA) 

LANZA,  Gloria,  AAAA,  New  York  (NY) 

KELLY,  John,  Palm  Springs  (CA)  Desert  Sun 
KERRY,  Lee,  MAC,  Los  Angeles  (CA) 

MAGLIARO,  Dominick  C.,  Casa  Grande  (AZ)  Dispatch 
MARTIN,  Daniel  F.,  Waterbury  (CT)  Republican  American 
MUNDY,  James  &  Perrie,  Redlands  (CA)  Facts 
NICHOLS,  Eldon  R.  &  Susan,  Alexandria  (LA)  Town  Talk 
PAULY,  Melvin  F.,  Buffalo  (NY)  Courier  Express 
PLET,  Emil  &  Catherine,  Santa  Barbara  (CA)  News-Press 
RAINWATER,  R.  J.  &  Eleanor,  Puck,  Los  Angeles  (CA) 
REDDY,  Thomas,  Wm.  Esty  Co.,  Inc.,  New  York  (NY) 
RUSS,  Peter  M.,  Buffalo  (NY)  Courier-Express 
SCHNEIDER,  Dennis  &  Diane,  Iowa  Daily  Press  Assoc., 
Des  Moines  (lA) 

SCOTT,  George  W.,  New  Kensington  (PA)  Valley  News 
Dispatch 

SILHA,  Otto,  Minneapolis  (MN)  Star-Tribune 
SNOW,  A.  Lee,  A.  Lee  Snow  &  Associates,  Tampa  (FL) 
STICKELL,  Vance  &  Betty,  Los  Angeles  (CA)  Times 
STOUT,  Philip  E.,  Oklahoma  City  (OK)  Oklahoman-Times 
SULLIVAN,  Charles  &  Lija,  Franklin  (IN)  Journal 
TEUBNER,  Ferd,  Editor  &  Publisher,  New  York  (NY) 
WALTON,  Chuck  &  Pat,  Abilene  (KS)  Reflector-Chronicle 
WEBB,  James  &  Barbara,  Escondido  (CA)  Times-Advocate 
WILLS,  Ronald,  Minneapolis  (MN)  Minnesota  Daily 
YOUNG,  Harry,  Champion  Spark  Plug  Co.,  Marion  (IN) 
YOUNG,  Lawrence  &  Carol,  Lincoln  (NE)  Journal-Star 


Free  Press  buys  Laserite 
system  for  film  exposure 


Detroit  Free  Press  has  purchased  a 
4-unit  Laserite  system  for  film  exposure 
from  EOCOM  Corp.  Two  of  the  units 
will  have  read  only  capability  and  two 
are  receiver  units  with  write  only  capa¬ 
bility. 

Walter  Hempton,  vicepresident  of  op¬ 
erations  for  the  Detroit  Paper,  said, 
“The  Laserite  system  will  complement 
our  satellite  plant  concept.  Currently  our 
entire  operation  is  in  downtown  Detroit. 
About  3  years  ago  we  purchased  22  acres 
of  ground  a  mile  and  a  quarter  away 
along  the  Detroit  River  and  are  now  in 
the  midst  of  building  a  $50  million  pro¬ 
duction  facility.  With  the  Laserite 
equipment,  through  a  cable  facsimile,  we 
plan  to  create  a  negative  in  the  new  plant 
from  a  pasteup  at  the  old  plant,  and  then 
process  the  negative  and  make  offset 
plates  in  the  new  plant. 

Hempton  also  said  the  paper  was  in¬ 
stalling  42  Metro  offset  units  and  expects 
the  first  press  on  edition  along  with  the 
Laserite  system  in  May  of  1979.  The 
paper  will  100%  offset  by  year-end,  he 
said. 

Hempton  said  the  paper  would  use  the 
Rockwell-Goss  PAR-PCS  system  with 
PAR  reading  the  negative  produced  by 
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the  Laserite  system,  transfer  the  infor¬ 
mation  to  the  PCS  system  and  in  turn 
preset  the  ink,  water  and  compensators 
on  the  press.  At  a  later  date,  he  stated, 
the  PAR-PCS  system  will  be  integrated 
with  the  Laserite  system  to  capture  the 
data  from  the  scanning  of  the  pasteup. 

Beaumont  papers 
buy  TMS-11,  system 

Beaumont  (Tex.)  Enterprise  md  Jour¬ 
nal  has  ordered  a  Digital  Equipment 
Corp.  TMS-ll  computerized  text  man¬ 
agement  system  to  handle  editorial,  clas¬ 
sified  advertising  and  production  opera¬ 
tions. 

The  Enterprise  with  a  morning  circula¬ 
tion  of  64,5()0  (Sunday  78,500)  and  Jour¬ 
nal,  evening  paper  with  14,500  circula¬ 
tion,  will  receive  a  configuration  includ¬ 
ing  two  PD  P-1 1/70  computers,  each  with 
512K  bytes  of  memory,  and  a  total  of  288 
million  characters  of  on-line  magnetic 
disk  storage. 

Reporters  will  use  20  VT61/t  VDTs  to 
enter  and  correct  copy;  9  VT72/t  mi¬ 
crocomputer  enhanced  terminals,  with 
user-defined  editing  features. 

Advertising  personnel  will  use  1 1 


VT61/t  terminals  for  on-line  entry  and 
editing  of  classified  ads.  CMS-11  (Clas¬ 
sified  Management  System)  software  will 
perform  automatic  classification  and 
credit  checking  for  each  ad,  and  a  sepa¬ 
rate  classified  billing  package  will  enable 
interactive  invoicing  for  transient  clas¬ 
sified  advertising.  The  system  will  be 
supplied  with  COBOL  high-level  lan¬ 
guage  for  further  development  of  busi¬ 
ness  applications. 

Two  LA  180  dot  matrix  printers  and  an 
LPl  1  600  line-per-minute  printer  will 
provide  copy  for  proofreading  and  in¬ 
voice  output.  Two  Universal  Videoset¬ 
ters  will  be  on-line  to  the  text  manage¬ 
ment  sytems. 

Foreign  papers  add  to 
printing  systems 

Ya,  the  morning  Madrid,  Spain,  news¬ 
paper  with  168,700  circulation  has  added 
a  Galaxy  plate  processor  and  a  News 
Printer  III  exposure  unit  to  its  existing 
NAPP  printing  system.  The  paper  previ¬ 
ously  used  a  NAPP  News  Star  system  to 
process  Super-H  pattern  plates. 

Panorama,  the  morning  and  Sunday 
Maracaibo,  Venezuela,  paper  with  a  cir¬ 
culation  of  79,000  has  purchased  a  NAPP 
Galaxy  plate  processor  and  a  News 
Printer  II  exposure  unit.  The  newspaper 
is  using  two  News  Star  systems  for  direct 
printing  with  Napplates. 
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Syndicates 


By  Lenora  Williamson 


Peter  Willett  joins  CT-NYN  Syndicate 


Peter  S.  Willett  has  moved  from  vice- 
president  and  general  manager  of  United 
Feature  Syndicate  and  United  Media  En¬ 
terprises  to  manager  of  operations  of  the 
Chicago  Tribune-New  York  News  Syn¬ 
dicate.  The  appointment  became  effec¬ 
tive  January  22. 

The  new  post  represents  a  return  for 
Willett  to  familiar  territory,  the  Chicago 
Tribune-New  York  News  Syndicate 
being  located  in  the  Daily  News  building 
which  also  houses  United  Press  Interna¬ 
tional.  Willett  spent  some  time  as  a  UPl 
vicepresident  and  earlier  as  UPl  corre¬ 
spondent.  He  was  involved  in  UPl 
broadcast  and  computer  operations, 
leaving  to  become  first  president  of  the 
New  York  Times  Sales  Corporation  and 
subsequently  moving  to  United  Fea¬ 
tures. 

♦  ♦  ♦ 

John  L.  Hess,  former  Neu’  York  Times 
investigative  reporter,  is  beginning  a  new 
column  of  liberal  commentary  February 
5  to  be  distributed  by  United  Feature 
Syndicate,  on  a  3-a-week  basis. 

Hess  says  he  will  be  using  his  new 
editorial  page  column  to  “have  a  little 
fun”  after  three  decades  of  daily  news¬ 
paper  journalism. 


John  Hess 

UFS  Executive  Editor  David  Hendin 
adds,  “There  has  long  been  agreement 
that  a  new  and  high-powered  liberal  col¬ 
umnist  is  needed  in  American  newspa¬ 
pers.  Hess  is  the  one.” 

Over  30  years  Hess  has  written  on 
economic,  political,  social,  environmen¬ 
tal  and  gastronomic  matters  for  the  New 
York  Times,  United  Press  International, 
Associated  Press,  the  New  York  Post  and 
also  has  written  several  books.  He  is 
presently  seen  in  New  York  on  WNET- 
TV  “Special  Edition.” 

While  an  investigative  reporter  for  the 
New  York  Times,  Hess  won  10  awards 
for  investigation  of  the  New  York  nurs- 
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ing  home  industry.  His  stories  brought 
about  140  indictments  and  more  than  90 
convictions. 

Hess  spent  9  years  reporting  from 
Paris  for  the  Times  and  later  became  the 
paper’s  food  critic. 

ilf  iifi 

New  York  Times  Special  Features  has 
secured  world  syndication  rights  to 
Weekend  Magazine  of  Canada  and  is 
marketing  it  as  a  complete,  weekly  pack¬ 
age  of  articles,  photos  and  illustrations. 

Weekend  joined  the  NYT  Special  Fea¬ 
tures  roster  January  13  following  final 
issue  of  New  Times,  a  bi-monthly 
magazine  syndicated  by  the  service  until 
publication  ceased  with  the  January  8  is¬ 
sue. 

Weekend,  a  newspaper-distributed 
magazine,  was  founded  in  1951  by 
Montreal  Standard  Limited.  Carried  by 
2 1  Canadian  newspapers,  it  also  has  en¬ 
tered  the  international  scene.  John  Mac- 
farlane  is  the  editor. 

Graphics  are  an  integral  part  of  the 
magazines’s  approach,  and  Macfarlane 
terms  the  bold  and  entertaining  look  “the 
product  of  a  more  British  approach  to  art 
direction  .  .  .  this  involves  the  art  direc¬ 
tor  at  the  outset  of  the  planning  of  a 
story.” 

*  ♦  * 

Mark  Stevens,  writer  of  the  syndicated 
column  “Small  Business”,  has  finished  a 
new  book,  “Like  No  Other  Store  in 
the  World:  The  Inside  Story  of 
Bloomingdale’s”  to  be  published  this 
Spring  by  T.Y.  Crowell  subsidiary  of 
Harper  &  Row.  Stevens’  book,  an  unau¬ 
thorized  biography  of  the  highly- 
successful  business,  is  based  on  2  years 
of  research  and  interviews. 

♦  ♦  ♦ 

Sports  fans  will  have  a  new  way  to 
look  at  sports  facts  in  a  graphic  feature, 
“  Sport ography”,  from  United  Feature 
Syndicate  beginning  February  1. 

“Sportography”  is  the  brainchild  of 
James  A.  Barnes,  a  veteran  sports  editor 
for  several  papers  in  Georgia,  Iowa  and 
North  Carolina,  where  he  now  lives,  and 
a  sports  announcer  on  radio  and  televi¬ 
sion.  For  about  10  years  Barnes  has  been 
doing  analyses  of  player  performances 
for  newspapers,  radio  and  television. 
Out  of  that  work  grew  the  “Sportog¬ 
raphy”  idea.  Working  hand-in-hand  with 
a  sports-minded  computer  in  his  home, 
Barnes  asks  and  answers  questions  of 
interest  to  both  seasoned  and  neophyte 
sports  fans. 

Questions  are  answered  by  illustrated 
graphs,  charts  and  brief  commentary. 

The  format  is  two-column  panel,  six 
days  a  week. 


From  King  Features 

A  Six-Part  Series 
From  the  Most 
Talked  About 
First  Lady  Book  Ever 


The 

Times  of 
My  Life 

Betty  Ford 

with  Chris  Chase 

The  intimate  self-portrait  of 
one  of  America’s  most 
admired  women  has  been 
adapted  specially  for 
newspapers  and  is 
available  exclusively  from 
King.  Call  our  reader 
special  sales  coordinator, 
Joan  Eles,  toll  free  at 
800-223-7384  (or 
212-682-5600),  for  details. 

235  East  45th  Street, 

New  York,  N  Y.  10017 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


NINE  TO  FIVE  WOMAN— Sensitive,  sen¬ 
sible  weekly  advice  to  the  worklorn.  Now 
in  major  market  papers.  Query:  CAR- 
BERRY,  1349  Douglas,  Flossmoor,  IL 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  tor  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217 

_ CARTOONS _ 

EDITORIAL  CARTOONS  by  widely  pub¬ 
lished  freelance  at  very  modest  rates. 
For  free  samples  contact  Box  25782, 
Editor  &  Publisher. 


■ALL  THE  CARTOONS  YOU'LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 


CONSUMER 


CONSUMERS’  DILEMMA,  USA 
Informative  new  approach.  Factu¬ 
al,  humorous.  Try  at  your  usual  rates. 
Weekly.  Samuel  P.  Levine.  PO  Box  174, 
■Canoga  Pk.,  CA  91305. 


WE  HAVE  SUPPLIED  feature-quality  fill¬ 
ers  to  daily  and  weekly  newspapers  for 
over  22  years.  Rates  are  modest,  based 
on  circulation.  Request  a  free  sample  on 
your  letterhead.  Robbins  &  Associates, 
PO  Box  780,  Seattle,  WA  981 1 1 . 


FOREIGN _ 

THE  CANADIAN  REPORT— Weekly  col¬ 
umn  of  Canadian  news.  Samples.  Low 
rates.  Box  26281,  Editor  &  Publisher. 


ANCEDOTES— Heartwarming,  catchy,  in¬ 
teresting  originals.  Free  usable  samples. 
Syndicate.  Box  7.  Annapolis,  MD  21404. 


LIFESTYLES 


FOR  THE  DIVORCED:  weekly,  gutsy, 
column.  National  expert.  FREE  camera 
ready  samples.  Listening  Inc.  8716  Pine, 
Gary,  IN  46403. 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated)- 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 


_ NOSTALGIA _ 

"NOSTALGIA  NOTES"— sharp  600  word 
columns  for  1979.  Lighter  arts,  sports, 
1920-1960.  Samples,  rates — Thurlow  0. 
Cannon,  58  E.  Main  St.,  Canton,  NY 
13617. 


_ OUTDOORS _ 


WILDERNESS  WISDOM  is  a  weekly  in¬ 
formational  outdoor  feature.  It's  not  yet 
two  years  old,  and  it  has  already  been 
signed  by  papers  in  39  states.  We  think 
it's  destined  to  make  50.  Samples,  rates: 
Mallard  East,  PO  Box  237,  Pittsville,  MD 
21850. 


YOUR  TAXES  a  weekly  farm  column  now 
in  5th  year.  Samples  and  prices  from 
Cricket,  Box  527,  Ardmore,  PA  19003. 


INCREASE  TRAVEL  LIN  AGE!  Worldwide 
travel  column  new  in  its  5th  year. 
Weekly,  $1,25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


irS  A  CLASSIFIED  SECRET! 

We've  got  a  secret— and  it's  strictly  classified  information!  We'll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don't  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT :  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don't  send  indispensable  material.'  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  Don't  be  like  the  fel¬ 
low  who  told  us  "destroy  this  reply  and  any  future  replies  from  me 
if  Box  Holder  is  (name  of  newspaper).”  With  the  volume  of  mail 
handled  by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don't  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it's  best  to  list  the  properties.  We  know  the  daily  news¬ 
paper  holdings  of  most  groups — but  a  suburban,  weekly  or  new 
acquisition  might  slip  by  us. 


ANNOUNCEMENTS 


BOOKS  IPUBLICA  TIONS 


SPECIAL  EDITION  THE  MASTHEAD  An¬ 
thology  issue  1967-77.  Over  40  articles  on 
the  role  of  editorial  pages  and  producing 
an  editorial  page.  Excellent  text  for  jour¬ 
nalism  students  and  teachers.  $5  per  copy 
includes  postage.  Make  check  payable  to 
National  Conference  of  Editorial  Writers, 
Box  34928,  Washington,  DC  2(X)34. 


FREE  to  holders  of  "Where  the  Jobs  Are: 
Communications”  updates.  Reach  author 
Maynard  Hicks,  Journalism,  California 
State  Univ.,  Northridge,  CA  91330. 


BUSINESS  OPPORTUNITIES 

"How  to  Start  Your  Own  Community  news¬ 
paper,”  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35- E,  Port  Jefferson, 
NY  11777. 


COMPETE  WITH  RADIO  to  reach  the  under 
30  market.  Good  Times  offers  inexpensive 
camera-ready  tabloid  pages  of  record  and 
film  reviews,  music  and  film  personality 
interviews.  For  free  samples  write  Good 
Times,  1619  East  Sunrise  Blvd,  Ft. 
Lauderdale,  FL  33304. 


50,000  CIRCULATION  paper  in  Louisiana 
needs  investor.  Paper  6  months  old.  Off  to 
super  start  on  weekly  publication.  Up  to 
$50,(X)0  in  capital  needed.  3CXX)  paid  sub¬ 
scription.  Write  Box  26196,  Editor  & 
Publisher. _ 

NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship.  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66^7. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  tor  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364  Clearwater  Beach.  Fla.  33515. 
No  obligations,  of  course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662, 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED  1  week-$2  05  per  line 

(Payment  must  accompany  ad)  2  weeks— $1.90  per  line,  per  Issue 

Add  $1.75  lor  box  service  and  count  ^  vveeks-$1.75  per  line,  per  Issue 

as  an  additional  line  In  copy.  4  weeks— $1.55  per  line,  per  Issue 


OTHER  CLASSIFICATIONS  ’  vveeK-$2  75  per  line 

2  weeks— $2.65  per  line,  per  issue 
Add  $3.00  per  insertion  for  box  service  ,  ,  i  —  „ 

.  V  ,  ,  ,  3  weeks— $2.45  per  line,  per  issue 

and  count  as  an  additional  line  in  k 

copy.  4  weeks— $2.25  per  line,  per  Issue 


PREPAYMENT  REQUIRED  In  the  following  categories:  Features  Available.  News¬ 
papers  for  Sale,  Positions  Wanted. 


DISPLAY  CLASSIFIED.  The  use  of  borders,  boldface  type,  cuts  or  other 
decorations,  changes  your  classified  ad  to  display.  The  rate  for  display-classified 
Is  $68  per  column  Inch  minimum  space. 

Count  approximately  39  characters  andtor  spaces  per  line 

3  lines  minimum  (no  abbreviations) 

WEEKLY  CLASSIFIED  DEADLINE 
Tuesday,  4  pm,  New  York  Time 
Editor  &  Publisher 
575  Lexington  Ave. 

NY,  NY  10022  (212)  752-7050 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMK  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


W.  SID  SMITH,  Media  Broker 
Box  189,  Ivtount  Pleasant  Ml  48858 
(517)  772-3261 


KREHBIEL-BOLITHO,  INC. 

Nearly  5(X)  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
PO  Box  88,  Norton,  KS 67654.  Office  (913) 
877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207.  Office  (913)  381-8280. 


IF  YOU'RE  READY  TO  SELL  your  midwest 
daily  or  weekly  newspaper,  we'll  find  you  a 
txjyer  with  the  competence  and  finances 
to  make  the  sale  worthwhile — and  in  a 
reasonable  space  of  time.  Roy  Holding  As¬ 
sociates,  PO  Box  212,  Galva,  IL.  Phone 
(309)  932-2270,  or  932-2642. 


IN  ADDITION  to  the  help  in  buying  we  af¬ 
ford  continuing  service  in  making  your  ef- 
Wts  successmi.  NEWSPAPER  SERVICE 
CO.,  INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 


NEWSPAPERS  FOR  SALE 


ZONE  9  coastal  area.  Will  sell  at  gross. 
$120,000,  terms.  Publisher  has  other 
interests.  Box  327,  Aptos,  (^lif.  95003. 


EAST  TEXAS  WEEKLY  in  growing  area. 
$24,000  gross  range.  Priced  low  by  absen¬ 
tee  owner  anxious  to  sell.  Garrison  News, 
Box  278,  Garrison,  Texas  75946. 


PROFITABLE  ALASKAN  WEEKLY  (offset) 
in  beautiful,  booming  fishing  community. 
Real  estate  includes  5  apartment  rentals. 
Great  opportunity  for  husband-wife  opera¬ 
tion.  Priced  for  immediate  sale  at 
$155,000.  Phone  (907)  772-3547  or  write 
Ron  Loesch,  Publisher,  PO  Box  930, 
Petersburg,  AK  99833. 


FOR  SALE 

IOWA  NEWSPAPERS 

•  Semi-weekly,  western  Iowa,  county  offi¬ 
cial,  established.  $260-275,000  gross 
1978,  profitable,  well-equipped. 
$325,000. 

•  Weekly,  western  Iowa,  $115,000  gross, 
35%  net,  unopposed,  excellent  building 
and  equipment.  $145,000. 

•  Weekly,  central  Iowa,  good  family  opera¬ 
tion.  No  job  printing,  good  equipment,  a 
moneymaker.  Sell  at  gross,  %45,0(X). 

In  each  case  above,  owner  is  anxious  to 
sell  quick.  Write  or  call  today. 

John  van  der  Linden,  Broker, 

PO  Box  181,  SiblOT,  Iowa  51249 
Phone  (712)  754-3184. 


WESTERN  DAILY 

Isolated  small  western  daily,  has  weekly 
competition,  3-unit  press,  good  Compu- 
Graphic.  Information  to  qualified  buyers 
only.  $60,000  down,  but  need  money  to 
compete.  If  exclusive,  field  should  gross 
$350,000. 

SNYDER  NEWSPAPER  BROKERS 
PO  Box  308,  Lindsay,  CA  93247 


TOP  AD  MAN  can  buy  half  interest  estab¬ 
lished  Florida  weekly,  if  you  can  assume 
management  by  March  1.  Send  resume, 
state  cash  available.  Box  26076,  Editor  & 
Publisher. 


FLORIDA  WEEKLY— 2nd  Class,  legal.  Es¬ 
tablished  16  years.  Gross  $175M.  Second 
weekly,  shopper  included  in  $225M  price. 
$65M  down,  15  years.  Box  26074,  Editor& 
Publisher. 


America’s  Leading  Brokers 
Know  That 
When  It  Comes  To 
Selling  Papers— 

We  Know  Our  Business 

I  E&P  Classifieds  ■ 
(212)  752-7053 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MID-ATLANTIC  CENTURY  OLD  weekly  and 
job  printing  business  serving  industrial 
and  residential  area  about  one  hour  from 
ocean  beaches.  Complete  plant.  $50,000 
down,  long  payout  on  balance.  W.B. 
Grimes  &  Co.,  National  Press  Bldg.,  Wash¬ 
ington,  (XI  2(j045. 


NEWS/SHOPPER,  choice  Texas  location. 
2V2  years  old,  27,500 gross,  $40,(X)0cash. 
Box  26262,  Editor  &  Publisher. 


ZONE  1  NEW  ENGLAND  seacoast  area 
weekly.  Highly  profitable  tab  publication. 
Free  distribution  covers  Kittery,  ME 
through  Newburyport,  MA.  Total  sales  for 
1978  were  $18(5,000  while  netting  owner 
$25,IX)0,  plus  additional  $20,000  from  re¬ 
lated  promotions.  This  lucrative  publica¬ 
tion  is  priced  at  $97,500  and  includes 
Nu-Arc  Verticle  Stat  Camera,  Varityper 
Compset  510,  parts  and  equipment,  office 
furniture  and  fixtures.  A  sound,  highly 
profitable  paper  in  a  fast  growing  area. 
Contact:  Daniel  C.  Woodburv  Associates, 
PO  Box  500,  Hampton,  NH  03842.  (603) 
926-5711,  926-7001. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  welcome 
being  considered  to  purchase  your  non¬ 
daily  newspaper.  Each  paper  operated  as  a 
quality  hometown  newspaper.  Primarily, 
we  are  seeking  exclusive  profitable  news¬ 
papers  with  4(5oO  or  more  paid  circulation. 
Prefer  no  central  printing  plants.  We  will 
respond  to  all  letters  that  meet  these  qual¬ 
ifications.  Confidentiality  assured.  Box 
6310,  Editor  &  Publisher. 


DAILY  OR  WEEKLY  newspapers  wanted  to 
buy  in  Western  Michi^n,  Northern  In¬ 
diana  and  Long  Island.  Box  26049,  Editor 
&  Publisher. 


PUBUCATIONS  FOR  SALE 


A  SARASOTA  FLORIDA  area  weekly 
magazine,  publishing  24,000  copies.  Live 
in  Florida's  most  dynamic,  desirable  cul¬ 
tural  center.  Owner  operation  best.  Drew 
$30,000  year.  Price  well  below  annual 
gross.  Some  terms.  $60,000.  Contact  Pat 
Collins,  1216  64tli  St.,  NW,  Bradenton, 
FL.  Phone  (813)  758-4681,  evenings  (813) 
792-9168. 


CENTRAL  FLORIDA  WEEKLY  TV  magazine. 
Family  operation,  gross  near  $1()0,000, 
with  little  effort.  Write  Terry  Publishing, 
PO  Box  772,  Lady  Uke,  FL  32659. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


FRANMARK  DEVELOPMENT  CO.  can  help 
you  attain  your  circulation  goals  for  1979. 
We  are  specialists  in  tele^one  sales.  If 
you  feel  that  300-600  new  home  delivery 
customers  per  week  would  help  you  reach 
your  circulation  goals,  call  Franmark  De¬ 
velopment  Co.,  Mark  F.  Hanssel,  (716) 
631-8540.  All  Zones.  References  upon  re¬ 
quest. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width- to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


FACSIMILE  TRANSMISSIONS 


FACSIMILE  TRANSMISSION  FOR  SYNDI¬ 
CATIONS  Currently  serving  major  syndi¬ 
cates,  SYNOIFAX  electronically  transmits  7 
days  a  week  exact  copies  of  your  graphic 
and  print  copy  to  your  domestic  and  inter¬ 
national  newspapers  or  to  our  affiliates 
worldwide.  Also  an  ideal  backup  service. 
Custom  prices  available.  GET  THE  FAX! 
CALL  SYNDIFAX!  (212)  986-6663.  200  E 
42  St.,  NYC  10017 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally.  200  +  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Yellowstone  Blvd.,  Forest  Hills,  NY  11375. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Authorized  by 


[  ]  Assign  a  box  number  and  mail  my  replies  daily 


To  Run:. 


Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  I  PUBLISHER  •  575  Leiinglon  R«e  •  New  Yoik.  N  Y  10027 


EDITOR  &  PUBLISHER  for  January  27, 1979 


Equipment 
&  Supplies . . . 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAk  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


DARKROOM 


CLOSE  OUT  on  Ilford  glossy  projection  pa¬ 
pers,  all  sizes  and  contrasts.  Up  to  40% 
discount.  Can  be  processed  tray  or  2  bath 
stabilization.  Recognition  Systems,  25  Wil- 
lowdale  Ave,,  Port  Washington,  NY,  (516) 
944-9800. 


HOT  TYPE 


COMPLETE  TYPESETTING  EQUIPMENT 
Linotypes  (7),  Ludlows  (2),  fonts  type, 
magazines,  cabinets,  etc.  Complete  info 
on  request.  Contact:  Mr.  W.  Hunton,  Na¬ 
tional  Enquirer,  600  S.  East  Coast  Ave., 
Lantana,  FL  33464.  (305)  586-1111. 


MAILROOM 


ONE  MODEL  545  Cheshire  Label  Machine 
(for  newspapers  or  magazines)  with  a 
Model  526  Cheshire  L^b&  Head  and  Con¬ 
veyor.  ALSO  one  model  153(3  Magnacraft 
with  multiwide  Label  Head  and  Conveyor  3 
to  4  years  old  in  like-new  condition.  Ed 
Heisley,  P.O.  Box  222083,  Dallas,  Texas 
75222,  (214)  357-0196. 


MAGNACRAFTS 

(1)  650,  with  zip  coder; 

(2)  65rs  zip  coders,  conveyors,  diverters. 
A.S.  Curtis,  816  National  Press  Bldg. 
Washington.  DC  20045.  (202)  628-5696. 


INSERTER,  Sheridan  24P,  serial  No.  152, 
complete,  5  hoppers,  single  delivery,  fly 
table,  3  Syntron  joggers,  now  in  operation, 
available  Fall  of  year,  $18,000.  Ctecatur, 
Ala.,  Daily,  (205)  353-4612,  ask  for  Don 
Kincaid. 


SHERIDAN  48-P  Inserter 
Sheridan  24-P  Inserter  with  conveyor  and 
hand  fly  table. 

Folded  Edge  First  Delivery  Conveyor  for 
Sheridan  Inserter 
Kansa  320  Inserter  with  3  stations 
Sta-Hi  257  Counter  Stacker 
Cutler  Hammer  Mark  III  Counter  Stacker 
Spare  Parts  for  Sta-Hi  and  Cutler  Hammer 
stackers. 

I  DAB  Counter  Stacker 
Nolan  Jampol  Programmable  bundle  trans¬ 
fer  table 
Sta-Hi  Pacer 

Roller  Top  and  Belt  Conveyers — various 
lengths 

Flomaster  curve  sections. 

Cutler  Hammer  Corner  Boxes  Handfly  ta¬ 
bles,  Diverting  Switches  and  F’ress 
Connectors. 

Cutler  Hammer  Heavy  Duty  Conveyor. 
Muller  231  counter  stacker 
Muller  227  inserter  with  6  stations 
I  DAB  programmable  keyboard  for  counter 
stacker  with  bundle  display  indicator. 
Graphic  Management  Associates  will  also: 
Directly  purcnase  individual  mailroom 
equipment  or  complete  mailroom  sys¬ 
tems. 

Provide  Mailroom  Systems  design  and  lay¬ 
out. 

Provide  Mailroom  Systems  Installations. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
Circulation  and  Mailroom  Systems  Division 
11  Main  Street 
Southboro,  MA  01772 
Phone:  (617)  481-8562 


COUNT-O-VEYOR,  model  no.  104A.  In 
good  condition.  Available  immediately.  We 
no  longer  need  it.  Only  $4000.  Les  Hayes, 


NEWSPAPER  BAGS 

SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS— All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200 — $2800.  Cpm^uwriters— $4000. 
2961— $2300.  keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


FOR  SALE,  CompuWriter  I— $2900,  Com- 
puWriter  II— $4900,  both  in  excellent  con¬ 
dition.  Call  Mark  at  Good  Times  Graphics, 
(516)  484-4477,  on  Long  Island. 


COMPUGKAPHIC  (2)  2414  Videosetter  2Vz 
years  old,  complete,  $20,000  each.  Also 
Unified  Composer  with  on-line  interface, 
$13,000  each.  Box  25598,  Editor  & 
Publisher. 


4961  TL  COMPUGRAPHIC  with  6  type 
strips,  nice.  Also,  3  Star  Auto-perfs  with 
spares.  Call  419  562-2328.  Telegraph- 
Forum,  Bucyrus,  Ohio  44820. 


1  ACM  9001,  fonts  and  spare  parts. 

3  2971s  spare  parts,  readers,  fonts  and 
width  plugs. 

2  Friden  keyboards  set  up  for  2971s. 

1  30"  X  40"  NuArc  carbonarc  platemaker. 
Miscellaneous  other  typesetting  equip¬ 
ment.  No  reasonable  offer  refused.  Call 
Bill  Miller,  (201)  654-6443. 


COMPSET  3500,  1  year  old,  excellent  con¬ 
dition,  hardly  used,  take  over  lease,  with  8 
fonts.  Contact  Malaika  or  Maxine  (212) 
691-4222. 


COMPUWRITER  IV,  14  months  old,  excel¬ 
lent  condition  with  filmstrips  and  proc¬ 
essor.  Call  Mike  Shea  (404)  432-9361. 


ACM  9000,  574,  DEK,  4  fonts,  excellent 
condition.  Must  pick-up  our  plant.  $8,500 
Videosetter  Test  Font.  $500.  Max  Hale, 
(616)  673-2141,  Flashes,  Allegan,  Ml. 


TELERAM  (2)  P-1800  portable  VDT,  virtu¬ 
ally  new.  Remote  entry  capability  to  auto¬ 
mated  typesetting  system.  Includes  carry¬ 
ing  case,  tape  drive,  accoustical  coupler, 
ten  new  tapes.  $4500  each.  Call  (312) 
321-2063,  ask  for  Randy. 


COMPUGRAPHIC  4962  in  excellent  condi¬ 
tion.  Reasonable.  Call  Graphic  Printers, 
Mansfield,  MA(617)  339-3501. 


TWO  AKI  TTS  TAPE  PERFORATORS.  Good 
condition,  used  only  40  hours  a  week,  5 
years  old.  Make  offer.  Call  (717)  626-2191. 


THREE  505TC  Mergenthaler  typesetters 
complete  with  ASR-33’s,  ICL  paper  tape 
readers.  1  CRT  Monitor  plus  complete 
spare  parts  inventory.  Equipment  pres¬ 
ently  being  used  and  will  be  available  April 
1.  Best  offer;  will  sell  individually.  Contact 
John  Durso,  Gore  Newspapers  Co.,  PO  Box 
14430,  Ft.  Lauderdale,  F^L  33302.  (305) 
761-4520. 


AVAILABLE  ON  OR  BEFORE  APRIL  1 

2  Harris  Fototronic  1200s 

5  disc  arms.  19  point  sizes,  xenon  light 
source,  with  spare  logic  and  driver 
cards,  reader  motors  and  other  parts 

2  Harris  TXT  Is 

2  disc  arms.  12  poini  sizes  (S'/z  to  36 
point),  complete  spare  Varian  compu¬ 
ter.  spare  Baldwin  servo  and  other 
parts. 

25  Type  Discs 

with  25  backup  discs,  some  new  and 
never  out  of  the  box.  Complete  list  on 
request. 

This  equipment  can  be  seen  in  daily 
operation  reliably  putting  out  our  pa¬ 
per  instruction  manuals,  blueprints, 
etc.,  are  included  with  each  machine. 
For  further  information  contact 

The  South  Bend  Tribune 

225  W.  Colfax  Ave. 

South  Bend.  Ind.  46626 
219  233-6161.  ext.  248 


EQUIPMENTS.  SUPPLIES 


PRESSES 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612  (312)  738-1200.  Telex 
25-4388. 


GOSS  COMMUNITY,  2  units  and  folder. 
Excellent  condition,  available  im¬ 
mediately.  (415)  495-6010. 


COLOR  KING  WEB;  KJ8  folder,  30  horse 
power  drive,  2  units,  accumeter.  Count- 
0-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 


12  WOOD  Auto  Pasters 
10  Goss  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21  Vz  cutoff 
4  UNIT  Goss  Community  with  SC  folder 
4  Goss  Headliner  units  23  9/16 
2  Angle  Bar  nests 

2  New  Goss  Web  with  Width  Cutdowi 
Kits. 

Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


SADDLES 


Used  on  Hoe  Colormatic,  59  inch,  22% 
inch  cutoff,  which  used  .004  plates,  sam¬ 
ples  available.  A.S.  Curtis,  816  National 
Press  Bldg.,  Washington,  DC  20045.  (202) 
628-5696. 


RECONDITIONED  1-6  unit  Daily  King  with 
C.K.  folder 

News  King  add  on  units. 

Daily  King  add  on  units. 

2  Community  units  add  on,  grease. 

1  balloon  former.  _  ^  . 

1  Color  King  folder  with  40  hsp  G.E.  drive 
Continental  Printing  Machinery 
7432  Hadley 
Overland  Pk,  KS  66204 
(913)  432-8276 


GOSS  COMMUNITY  folders 
Goss  SU  folder 

Goss  Suburban  press  units,  folders. 
Gregg  flying  imprinter  22%" 

Urbanite  '/n  folder 
Color  King,  2  units  folder  1965 
Fincor  motor  and  control  40-60  HP 
2  unit  V-15  Cottrell  with  Gear  Drive 
Urbanite  folder,  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


HARRIS  JF7  folder  with  %  fold  and  Vz  fold. 
Excellent  condition,  available  im¬ 
mediately.  Contact  L.  Griffin  (214)  233- 
8404. 


All  22%"  X  36"  Equipment 
Goss  Suburban  Signature  press,  4  units  (2 
stacked),  Goss  Suburban  Combination 
folder,  4  position  roll  stand  and  50 
H.P.  drive. 

Goss  Suburban  Combination  Folder.  %,  Vz, 
double  parallel,  cross  perforator  and 
air  former. 

Goss  Suburban  Signature  Units 
Goss  Suburban/Urbanite  4  position  roll 
stand 

ATF  Commercial  quality  press,  5  units,  2 
flying  pasters,  ovens,  chill  rolls,  con¬ 
sole,  etc.,  25,000  per  hour. 

ATF  Hi-Speed  Imprinter 
ATF  2  Web  Sheeter 
Color  King,  4  units 

Cutler-Hammer  Mark  II  Counter  Stacker 
40  double  steel  saddles  22%"  cutoff, 
29Vz"  wide  for  30"  paper 
Dynaflex  1523-9  plate  processor 
Goss  rewind  motor  accessories 
KEMP  15  ton  electric  pot 
Sta-Hi  Mount-A-Plate 
Sta-Hi  Form-A-Plate 
Diacro  Plate  Bender 
Cottrell  V-25-6  units,  2  folders 
Universal  Printing  Equipment  Co.,  Inc. 

P.O.  Box  455 

Lyndhurst,  New  Jersey  07071 
(201)  438-3744 


WE  MOVE  MACHINERY! 

MOVE  YOUR  USED 
EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 


EQUIPMENT  &  SUPPLIES 


PRESSES 


CUSTOM-BILT  3  knife  trimmer  for  web 

8ress 

olor  King  7  unit  web  press/folder 
Color  King  4  unit  web  press/folder 
Color  King  press  units 
Cottrell  V-15A  press  unit 
100  HP  Fincor  press  drive  with  console 
GRAPHIC  EIJUIPMENT  SALES,  INC. 
1836  Woodward  St. 

Orlando,  FL  32803 
(305)  896-4330  Telex;  56-7471 


GOSS  COMMUNITY  1  unit  and  folder  (oil), 
?^(33?62^^1^1*'**'^  Contact  Norris  Archer 


PATHFINDER  GRAPHIC  Associates,  Inc., 
manufactures  and  markets  quality  parts 
for  your  single  and  double  width  press 
equipment  (from  cutting  sticks  to  cylin¬ 
ders)  at  realistic  prices.  Catalogue  and 
more  information  available  on  request: 
Pathfinder  Graphics  Associates 
5000  W  16  St.,  Cicero,  IL  60650 
(312)  652-0966 


PROOFMAKING 


MODEL  2824  ITEK  PRINTMAKER.  Ideal 
for  making  stats  of  ads  or  artwork,  news- 

&aper  size.  4  years  old,  good  condition. 

nder  $2000.  For  details  call  (815)  962- 
3355. 


WANTED  TO  BUY 


NOLAN  REMELTING  furnace  and  au¬ 
tomold,  oil  or  gas  fired,  large  capacity.  Box 
6290,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


URBANITE  PRESS  WANTED 
343  Great  Neck  Rd.. 
Great  Neck,  NY  11021 
Jack  Cohen  (516)  487-7720 


SHERIDAN  48Por  72P  inserter. 

Must  see  in  operation. 

Box  25954.  Editor  &  Publisher. 


USED  URBANITE  UNITS 
as  is,  where  is  condition. 
Hal  Paradis,  (209)  826-3831. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


WEB  OFFSET  PRESSES 
We  have  immediate  buyers  for  web  offset 
presses  and  photomechanical  equipment. 
Before  you  trade  or  sell,  call  Inland  for  a 
price. 

Inland  Newspaper  Machinery  Corp 
105th  &  Santa  Fe  Drive,  PO  Box  5487 
Lenexa,  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


GOOD  USED  CHESHIRE  525  E  base  and 
539  head  for  labelling.  Also,  conveyor.  Call 
Gregg  K.  Jones,  The  Greenville  Sun  (615) 
638-4181,  Greenville.  TN  37743. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


LOOKING  FOR  SUPPLIER  to  supply  bulk 
offset  supplies  for  resale  out  of  country. 
Contact  Continental  Printing  Machinery 
Inc.,  7432  Hadley,  Overland  Pk.,  KS 
66204.  (913)  432-8276. 


COUNT-O-VEYOR 
(216)  725-4161.  Gowe  Printing 
David  Wiesenberg 

1  HOE  “Z"  PATTERN  unit  complete,  for 
parts,  22%"  page  cutoff,  must  be  79"  or 
81"  between  frames.  Will  pay  bonus,  scrap 
value  and  remove  by  experienced  press 
machinists.  Write  WNMA  Inc.,  P.O.  Box 
5258,  San  Mateo.  Calif.  94402. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


Help 

Wanted . . . 


ACADEMIC 


UNIVERSITY  OF  MIAMI  seeks  Professor  of 
Print  Journalism  to  coordinate  and  develop 
rapidly  expanding  program  in  Journalism. 
Photo  Communication,  and  Public  Rela¬ 
tions.  Wide  professional  experience  essen¬ 
tial,  PhD  preferred.  Salary  negotiable,  9  or 
11  month  appointment.  Application  dead¬ 
line;  January  15,  1979.  Send  resume  tO; 
Chairman,  Department  of  Communica¬ 
tions,  P.O.  Box  248127,  Coral  Gables.  FLA 
T.T124.  _ 


SEARCH  EXTENDED.  Instructor  or  assis¬ 
tant  professor  in  Journalism  beginning  15 
August  1979;  PhD  preferred,  ABD  accept¬ 
able;  5  years  experience  in  journalistic 
work;  12  hour  teaching  load  with  some 
Public  Information  responsibilities.  Tenure 
track  position.  Mail  letter  of  applicaiton. 
resume,  graduate  transcripts  and  three 
letters  of  recommendation  tO:  Dr.  Mary 
Henze,  Acting  Chairman,  Department  of 
English  and  Journalism,  University  of  Cen¬ 
tral  Arkansas,  Conway,  AR  72032,  by  20 
February  1979.  Affirmative  Action/Equal 
Opportunity  Employer. 

ADVERTISING  EMPHASIS— A  tenure  track 
position  for  Fall  1979  with  primary  em¬ 
phasis  in  advertising  and  a  secondary  em¬ 
phasis  in  public  relations.  Professional  ex¬ 
perience  required.  PhD  (or  A.B.D.)  strongly 
preferred.  Evidence  of  scholarly  work  and 
teaching  experience  also  considered.  Sal¬ 
ary  probably  in  $17,-17,600  range  for  10 
month  academic  year.  Applicaiton  dead¬ 
line  is  February  15,  1979.  Direct  inquiries 
or  resumes  tO;  Dr.  Lee  Brown,  Chairman. 
Department  of  Journalism,  San  Diego 
State  University,  San  Diego,  CA  92182. 
SDSU  is  an  Affirmative  Action,  Equal  Op¬ 
portunity,  Title  IX,  Section  504  Employer, 
SDSU  does  not  discriminate  against  the 
handicapped. _ 

THE  UNIVERSITY  OF  ALABAMA  Program 
in  Advertising  and  Public  Relations  is  seek¬ 
ing  an  individual  to  teach  at  the  beginning, 
upper  and  graduate  levels  of  advertising 
plus  certain  areas  of  public  relations  and 
graphics.  Rank  and  salary  are  dependent 
upon  qualifications  and  experience.  Can¬ 
didates  must  possess  an  earned  doctorate, 
professional  experience  within  the  com¬ 
munication  industry  and  demonstrate  po¬ 
tential  for  scholarly  research.  Deadline  is 
February  23,  1979.  Contact;  Search  Com¬ 
mittee,  School  of  Communication,  Univer¬ 
sity  of  Alabama,  316  Carmichael  Hall,  Uni¬ 
versity,  AL  35486.  An  Affirmative  Action/ 
Equal  Opportunity  Employer. 


FACULTY  POSITION  to  teach  photography 
and  news  editorial  courses  beginning  Fall 
semester  1979.  Excellent  opportunity  to 
work  with  program  that  has  good  media 
contact.  PhD  and  significant  photojour¬ 
nalism  experience  required;  or  Masters 
Degree  with  extensive  photojournalism  ex¬ 
perience.  Salary  range;  $14-16,000.  Ap¬ 
plication  deadline  February  15,  1979. 
Send  resume  and  list  of  references  to  Joel 
Gambill,  Department  of  Journalism  and 
Printing,  Arkansas  State  University,  State 
University,  Ark.  72467.  Equal  Opportunity/ 
Affirmative  Action  Employer,  M/F. 


UNIVERSITY  OF  MIAMI  seeks  Assistant 
Professor  of  Print  Journalism.  Teaching 
responsibilities,  12  hours  per  semester. 
PhD,  professional  experience,  scholarly 
publications  required.  Salary  negotiable, 
9-month  appointment.  Send  resume  to 
Chairman,  Department  of  Communica¬ 
tions,  P.O.  Box  248127,  Coral  Cables, 
Florida  33124. 


ACADEMIC 


ASSISTANT  PROFESSOR  in  Department 
of  Journalism.  PhD  preferred,  professional 
experience  required.  Duties;  teach  various 
writing/reporting  courses,  including 
magazine  and  feature  writing  in  tenure¬ 
granting  track.  Salary  competitive.  UF  is 
an  Equal  Opportunity  Employer.  Contact 
Prof  Jon  Roosenraao,  Chairman,  Depart¬ 
ment  of  Journalism.  University  of  Florida, 
Gainesville,  FL  32611. 


THE  UNIVERSITY  OF  MAINE  At  Orono  De¬ 
partment  of  Journalism  and  Broadcasting 
seeks  an  assistant  professor  for  its  broad¬ 
casting  sequences  beginning  September 
1979.  A  master’s  degree,  significant  pro¬ 
fessional  media  experience  and  some 
teaching  background  are  required.  The  in¬ 
dividual  will  teach  undergraduate  produc¬ 
tion,  programming  and  writing  courses  and 
should  nave  some  ability  in  related 
broadcast-oriented  courses.  Advising  the 
student  radio  station  may  be  part  of  the 
teaching  load.  Salary  range  $14,500  to 
$16,000.  Send  letter  of  application  and 
resume  by  February  15,  1979  to  Arthur 
Guesman,  Department  of  Journalism,  101 
Lord  Hall,  Univ.  of  Maine,  Orono,  ME 
04469.  An  Equal  Opportunity/Affirmative 
Action  Employer. 


ADMINISTRATIVE 


VICE  PRESIDENT- 
SALES  AND  MARKETING 

The  Seattle  Times,  leading  Pacific  North¬ 
west  daily,  is  seeking  candidates  for  the 
newly  established  position  of  Vice 
President-Sales  and  Marketing.  Direct  line 
responsibility  for  company's  advertising, 
circulation  and  promotion  departments; 
responsible  for  functional  direction  and 
coordination  of  all  marketing  and  sales  ac¬ 
tivities;  reports  to  the  Senior  Vice 
President-General  Manager. 

Candidates  must  have  a  minimum  of  5 
years  middle  or  upper  management  ex¬ 
perience.  Prefer  previous  newspaper  ex¬ 
perience  and  a  degree  in  business  admin¬ 
istration  or  comparable  academic  back- 
round, 
alary  open. 

Send  detailed  resume  to; 

Tom  Bryan,  Personnel  Manager 
The  Seattle  Times, 

PO  Box  70,  Seattle,  WA  981 1 1 


PERSONNEL  MANAGER.  Major  metropoli¬ 
tan  publisher  seeks  a  progressive  person¬ 
nel  professional.  Competitive  salary  and 
benefit  package.  Non-union  environment. 
Responsibilities  Include  coordination  of 
employment  procedures,  some  training 
and  over-all  employee  relations  program, 
including  daily  administration  of  benefit 
plans.  Requires  sound  communication 
skills  and  leadership  ability.  Solid  man¬ 
agement  experience  preferred.  Zone  6.  An 
equal  opportunity  employer  M/F.  Submit 
confidential  resume  to  Box  26054,  Editor 
&  Publisher. 


GENERAL  MANAGER;  Take  charge  ability 
is  essential  to  managing  award-winning 
paid  New  Jersey  weekly  newspapers.  20 
minutes  from  New  York  City.  Good  starting 
salary  with  unlimited  growth  potential. 
Offset  production  facility  through  camera. 
Must  be  able  to  manage  sales,  circulation, 
news,  classified,  production  and  promo¬ 
tion.  Send  resume  to  Box  26117,  Editor  & 
Publisher. 


BOOKKEEPER  FULL  CHARGE 
Full  charge  bookkeeper,  newspaper  and 
printing  experience  desired.  Salary  open. 
Call  (415)  326-5580,  ext  37  or  submit  re¬ 
sume  to  PO  Box  98,  Menlo  Park,  CA 
94025.  Prefer  West  Coast  resident. 


GENERAL  MANAGER 

Weekly  California  group  needs  general 
manager  with  strong  advertising  and  man¬ 
agement  experience.  Papers  (4)  are  well 
established  with  good  local  news  coverage, 
but  weak  in  ad  linage.  Central  production, 
some  commercial  work.  Growth  potential 
big.  Acquisitions  possible.  We'll  share  prof¬ 
its.  Climate,  schools,  living  amenities 
superior.  Truly  a  special  situation  but  we 
require  proven  talents.  Box  26092,  Editor 
&  Publisher. 


THIS  ISN’T  A  DESK  JOB.  We  need  an  ag¬ 
gressive  manager  (editor)  for  one  of  our 
erowine  weeklies  in  a  competitive  situa¬ 
tion.  The  person  we're  looking  for  will  be 
able  to  sell  some  ads  and  give  some  direc¬ 
tion  to  a  staff  of  four.  It's  a  good  spot  for  a 
community-oriented  person  on  their  way 
up.  Excellent  change  for  advancement  in 
our  organization.  Send  resume,  salary  re¬ 
quirements  and  availability.  Zone  3.  Box 
26234,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DISPLAY  SALES 
Major  Michigan  Newspaper  chain  is  seek¬ 
ing  aggressive  salesperson  to  groom  for 
management  in  Southeastern  Michigan 
Property.  Must  be  ambitious,  motivated 
and  have  desire  to  get  ahead.  Must  have 
some  experience  with  good  track  record. 
Send  resume  to  Box  25795,  Editor  & 
Publisher.  All  replies  held  in  strict 
confidence. 


ADVERTISING  DIRECTOR  for  10,000  daily 
and  five  adjacent  weeklies.  TMC  experi¬ 
ence  required.  Fast  growing  area.  Excel¬ 
lent  salary,  benefits.  Call  (215)  536-6820 
or  send  resume  to  The  Free  Press,  Quaker- 
town,  PA  18951. 


AD  SALESMAN/MANAGER 
for  semi-weekly  planning  for  daily  publica¬ 
tion  in  rapidly  growing  northern  Nevada 
community.  Virtually  unlimited  potential 
for  right  person.  Should  be  willing  to  grow 
with  newspaper  and  community.  Experi¬ 
ence,  references,  salary  requirements  in 
first  letter  please.  Contact  Mark  McMa¬ 
hon,  Publisher,  Humboldt  Sun,  Box  912, 
Wannemucca,  NV  89445 

DISPLAY 

ADVERTISING 

DIRECTOR 

We’re  a  major,  big-league.  Zone  5  market 
and  we’re  looking  for  a  creative  sales- 
minded  person  to  lead  our  display  ad  sales 
teams.  You  should  have  solid  retail  man¬ 
agement  experience  and  have  a  record  of 
accomplishment  in  developing  new  rev¬ 
enue  producing  ideas,  in  motivating 
people,  and  have  a  good  feel  for  selling 
with  contemporary  newspaper  research. 
Ideal  candidate  would  be  an  ad  director  now 
on  a  small  daily  or  a  retail  manager  on  a 
major  market  daily.  Competitive  market 
experience  preferred  but  not  necessary. 
Great  opportunity  to  join  a  group  that's  on 
the  move.  Salary  open.  Excellent  living 
conditions.  Forward-thinking  manage¬ 
ment.  This  could  very  well  be  one  of  the 
best  newspaper  management  oppor¬ 
tunities  available  anywhere.  Write  briefly 
in  strict  confidence  to  Box  25966,  Editor  & 
Publisher. 


GREAT  OPPORTUNITY  for  an  aggressive, 
experienced  salesperson  who  enjoys  a 
challenge  and  is  looking  for  a  spot  to  move 
up.  We  published  a  paid  weekly  and  three 
total  saturation  newspapers  on  Long  Is¬ 
land  with  a  circulation  of  over  50.000.  Our 
sales  increased  over  50  percent  last  year. 
Liberal  salary,  plus  commission.  Letter, 
resume  detailing  experience  and  career 
goals.  Box  26051,  Editor  &  Publisher. 


RETAIL  ADVERTISING  SALES 
Northern  California  coastal  semi-weekly 
seeking  experienced  person  to  service 
local  accounts.  Salary  plus  commission 
and  many  fringe  benefits.  Live  on  the 
coast  in  the  heart  of  the  Redwood  Country. 
Send  resume  with  full  qualifications,  sal¬ 
ary  requirements  tO;  Advocate-News,  PO 
Box  1188,  Fort  Bragg,  CA  95437. 
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ADVERTISING  SALES  MANAGER 
for  Cincinnati  music  and  entertainment 
magazine.  Heavy  street  contact,  hire  sales 
staff,  hard  work,  $250  per  week  vs  20% 
commission.  Resume  and  strong  letter  to 
Good  Times  Focus  Magazine,  301  E 
Livingston,  Columbus  OH  43215. 


WE  NEED  A  PROVEN  self  starter  for  an 
exciting  and  challenging  job  in  our  retail 
advertising  department.  A  heck  of  an  op¬ 
portunity  awaits  the  right  individual.  In¬ 
terested  parties  should  send  complete  re¬ 
sume  and  financial  history  to  the  Pub¬ 
lisher,  Fresno  Guide,  1963  H  St.,  Fresno, 
CA  93775. 


ADVERTISING  MANAGER  for  a  6-day 
Western  Pennsylvania  newspaper.  We  are 
looking  for  a  person  who  will  guide  and 
motivate  a  young  advertising  staff.  Ad¬ 
vancement  opportunitites  with  us  are  ex¬ 
cellent  for  person  who  plans  and  executes 
good  newspaper  promotions.  Send  your 
resume  to  Marvin  J.  Roberts.  Publisher, 
Leader-Times,  115  N.  Grant  St.,  Kittan¬ 
ning,  PA  16201. 


ADVERTISING  MANAGER 

Semi-weekly  paper  in  central  Iowa.  Good 
college  town,  good  opportunity.  Send  re¬ 
sume,  references,  salary  histoiy  tO:  Grin- 
nell  Herald-Register,  PO  Box  36(J,  Grinnell, 
lA  50112. 


ADVERTISING  DIRECTOR  for  aggressive 
Evening-Sunday  newspaper  in  growing 
smaller  market  in  Zone  6.  Job  offers  oppor¬ 
tunity  to  see  tangible  results  of  hard  work 
and  tor  professional  advancement.  Write 
Box  26020,  Editor  &  Publisher. 


ADVERTISING  SALES  for  Iowa’s  largest 
shopper,  major  accounts,  salary  plus 
commission.  Send  resume  to;  Penny 
Saver,  889  11th  St.,  Marion,  lA  52302. 


AD  DIRECTOR 

Progressive  16,000  PM  in  central  Pennsyl¬ 
vania  seeks  aggressive  and  experienced 
Individual  to  head  its  16-person  sales 
staff.  Lovely  community;  strong  newspa¬ 
per  market;  award-winning  news  product. 
Write  and  tell  me  your  qualifications  and 
why  you’d  like  to  be  a  part  of  our  winning 
team.  Box  26252,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
ALASKA 

The  Anchorage  Daily  News  is  seek¬ 
ing  an  aggressive,  experienced 
advertising  manager  to  build, 
train  and  lead  an  ad  staff  in  a 
competitive  market.  Opportunity 
to  develop  with  growing  organiza¬ 
tion.  Liberal  salary  and  incentives 
program.  Apply; 

Director  of  Employee  Relations 
McClatchy  Newspapers 
P.O.  Box  15779 
Sacramento,  Calif.  95813 
An  Equal  Opportunity  Employer 


SEEKIIVG 

RETAIL 

ADVERTIS11\G 

MAIVAGER 

We  have  juNt  promoted 
our  Retail  Advertising 
.Manager  and  are  seekr 
ing  a  replaeement  for 
his  position.  Splendid 
fringe  benefits,  in¬ 
eluding  holidays,  va- 
eation.  hospitalization 
and  pension  program. 

Salary  ISegotiable 
Please  give  years  of 
experienee  and  refers 
enees. 

R.  I.  MeCraeken 
THE  TIMES-HERALD 
PO  Rox  591 
.Morristown,  PA  19404 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


HELP  WANTED 
EDITORIAL 


ADVERTISING  DIRECTOR— Unique  oppor¬ 
tunity  to  combine  your  sales  background 
with  a  management  position  at  one  of  the 
most  exciting  and  innovative  weekly  news¬ 
papers  in  the  country.  Resume  to:  As¬ 
sociate  Publisher,  San  Francisco  Bay 
Guardian,  2700  19th  St.,  San  Francisco, 
CA  94110. 


ADVERTISING  SALES  executive  who  can 
street  sell,  teach,  lead,  with  layout  ability 
to  double  gross  of  upcoming  weekly  opera¬ 
tion  in  Zone  2.  Growth,  tough  competitors, 
reward  of  salary,  bonus,  benefits  for  abil¬ 
ity,  hard  work,  long  hours;  name  your  fig¬ 
ures  today,  tomorrow,  we  will  try  to  meet. 
Tell  us,  sell  us.  Box  26269,  Editor  & 
Publisher.  _ 


TOP  CENTRAL  INDIANA  newspaper  needs 
aggressive  experienced  salesperson.  A 
great  community  with  a  different  competi¬ 
tive  market.  6-day  offset.  An  aggressive 
salesperson  can  earn  high  on  a  liberal 
commission  system.  Should  have  layout, 
budget  and  campaign  ideas  with  design 
ability  for  varied  accounts.  Good  chance 
for  advancement  for  right  person.  Degree 
preferred.  Send  resume  with  past  experi¬ 
ence  to  John  M.  Banawitz,  The  News,  PO 
Box  750,  Shelbyville,  IN  46176. 


SALES  MANAGER 

Working  advertising  sales  manager  for  a 
major  daily  newspaper.  Growing,  dynamic 
central  Florida  market.  Newspaper  and 
management  background  preferred.  Send 
resume  to  Box  26220,  Editor  &  Publisher. 


MANAGER, 

DISPLAY 


ADVERTISING 


If  you  really  understand  the  word 
manager  you  may  be  the  person 
for  this  position. 

We  are  the  fastest  growing  daily  in 
our  dynamic  Zone  9  area.  You 
must  have  a  proven  record  of 
sales  leadership  along  with  the 
ability  to  develop  revenue  produc¬ 
ing  sources. 

If  you  thrive  on  challenge  and  are 
looking  for  a  position  that  offers 
outstanding  growth  potential, 
please  write  us  at  Box  26121, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER  for  five 
day  California  daily.  Challenging  competi¬ 
tive  market.  An  exciting  situation  requiring 
hard  work,  staff  motivation,  sales  presen¬ 
tations,  promotion  and  personal  calls. 
Competitive  earnings.  Send  resume  and 
salary  requirements  to  Box  26221,  Editor 
&  Publisher. 


PROMOTION-MINDED  ad  salesman 
needed  by  Florida  newspaper.  Salary- 
commission  setup.  Send  complete  re¬ 
sume,  salary  needs  to  Box  26209,  Editor  & 
Publisher. 


CIRCULATION 


SINGLE  COPY  SALES  MANAGER 
A  growing  agency  operation  in  the  SoutI 
west  is  looking  for  a  single  copy  sales  mai 
ager.  The  individual  we  seek  will  have  c 
enviable  track  record  in  circulation  mai 
agement  with  a  strong  background  in  d 
veloping  and  servicing  store  accounts,  e 
tablishing  rack  and  human  vendor  pr 
grams  which  will  maximize  sales  and  wil 
minimum  returns.  This  is  an  AM/PM  oper 
tion  staffed  by  company  employees.  Sc 
ary,  benefits  and  a  congenial  lifestyle  a 
far  above  the  ordinary.  Please  send  r 
some  including  salary  history  in  coni 
dence  to  Box  26230,  Editor  &  Publishei 


ASSISTANT  CIRCULATION  MANAGEI 
19,500  6-day  PM  in  Zone  1.  Immedia 
opening  for  motivator  with  good  sales  re 
ord.  Excellent  working  and  living  enviro 
ment.  Send  complete  resume  to  Pa 
Gazaway,  Circulation  Director,  Conco 
Monitor,  PO  Box  1177,  Concord  NH  0330: 


DISTRICT  MANAGER — Excellent  oppor 
tunity  for  circulation  professional  witi 
proven  track  record.  Major  Northeas 
daily.  Must  be  able  to  increase  sales  am 
penetration  in  prime  target  areas.  Super 
vise  office  staff  of  3.  Prefer  degree  2-' 
years  experience  with  over  50,000  circula 
tion  daily.  Attractive  salary  and  benefit 
with  top  notch  organization.  Send  resume 
and  salary  requirements  to  Box  26256 
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CIRCULATION  DIRECTOR 
Aggressive  experienced  pro,  sought  for 
wefl  financed  start-up  daily  newspaper  in 
Zone  1.  Must  have  minimum  5  years  ex¬ 
perience  in  daily  operation.  Salary  open. 
Send  resume  and  salary  requirements  to 
Box  25864. 


CIRCULATION  DIRECTOR  for  small  after¬ 
noon  daily  in  Zone  7.  Newspaper  has  good 
growth  record,  bright  future.  We  offer  a 
good  salary,  attractive  benefits,  a  great 
place  to  live  and  work.  Box  25899,  Editor  & 
Publisher. 


ENJOY  SOUTH  FLORIDA  living  with  a 

f rowing  PM  daily.  We  have  an  opening  for  a 
one  Manager  experienced  in  a  Little  Mer¬ 
chant  operation.  Will  consider  District 
Manager  with  a  proven  track  record.  Sal¬ 
ary,  company  car,  and  fringe  package. 
Send  resume,  salary  requirement  and 
availability  to  Box  26081,  Editor  & 
Publisher. 


GROWING  12,000  circulation  daily  in 
prime  area  of  Central  California  needs  cir¬ 
culation  assistant.  Person  with  minimum 
experience  desirous  of  moving  up  consid¬ 
ered.  Write  Box  26082,  Editor  &  Publisher. 


CIRCULATION  MANAGER  with  experience 
in  carrier  and  motor  route  direction  as  well 
as  sales  promotion.  11,000  circulation. 
ABC.  Growth  potential  in  diversified  indus¬ 
trial  and  rural  communtv.  Submit  Qualifi¬ 
cations  to  Fred  G.  Sappington,  Publisher, 
Marinette.  Eagle-Star,  Marinette,  Wl. 


ZONE  6 

We  are  looking  for  one  good  person  to  act  as 
Director  for  our  growing  Circulation  De¬ 
partment,  Responsibilities  would  include 
all  areas  of  the  circulation  department  in¬ 
cluding  daily  sales,  distribution,  solicita¬ 
tion  and  collection.  Candidates  must  have 
prior  newspaper/circulation  experience, 
preferably  a  minimum  of  five  years.  Prior 
managerial  experience  mandatory.  Rease 
send  resume  to  Box  26007,  Editor  & 
Publisher. 

CIRCULATION  MANAGER— 50,000  circula- 
tion  Zone  5  weekly  group.  Growth  market, 
quality  news  product.  Excellent  opportun¬ 
ity  for  a  community-minded  pro  with  cre¬ 
dentials  on  paid  and  voluntary.  Send  re¬ 
sume  to  Box  26279,  Editor  &  Publisher. 


IF  YOU  WANT  to  be  a  circulation  director 
the  rest  of  your  life  do  not  answer  this  ad. 
If  you  are  an  aggressive  promotion-minded 
circulator  who  can  produce  in  a  competi¬ 
tive  market,  then  you  may  be  the  right  per¬ 
son,  We  are  willing  to  pay  a  higher  wage 
because  we  want  more  than  a  circulation 
director.  We  want  a  future  general  man¬ 
ager.  Great  area  to  raise  a  family,  is  just 
one  of  the  many  additional  pluses  at  this 
Zone  2  daily.  Tell  all  in  first  letter.  Box 
26247,  Editor  &  Publisher. 


5-DAY  GROWING  Sun  Belt  daily  will  soon 
have  an  opening  for  an  aggressive  circula¬ 
tion  manager.  New  plant,  beautiful  univer¬ 
sity  community  and  operation.  Phone 
(405)  341-2289, 


A  ZONE  3  WEEKLY  GROUP  is  looking  for 
someone  to  organize  and  direct  a  circula¬ 
tion  campaign  for  four  of  our  papers,  one 
at  a  time.  Will  consider  any  reasonable  ar¬ 
rangement.  Box  26235,  Editor  & 
Publisher. 


THE  GALVESTON  DAILY  NEWS  has  an 
immediate  opening  for  assistant  circula¬ 
tion  manager.  Candidate  we  seek  should 
be  experienced  as  a  No.  2  person  or  man¬ 
ager  of  small  daily.  Should  be  available  to 
travel  periodically  to  help  with  circulation 
problems  within  the  Carmage  Walls  News¬ 
paper  Group.  The  Galveston  Daily  News  is 
a  7-day  30,000,  ABC  morning  daily  on  the 
Texas  Gulf  Coast.  Excellent  advancement 
opportunities  in  circulation  management 
or  as  future  publisher.  Starting  salary 
$15-16,000,  negotiable  depending  on  ex¬ 
perience  and  potential.  To  apply  write  Les 
Daughtry,  Publisher,  The  Galveston  Daily 
News,  PO  Box  628,  Galveston,  TX  77553. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
for  24,000  daily  in  Zone  1.  Must  be  sales 
oriented,  innovative,  with  strong  motiva¬ 
tional  ability  to  direct  sales  by  phone  staff 
and  outside  display  rep.  Salary  to  $16,500 
plus  incentive  plan  based  on  departmental 
performance.  Fine  benefit  pacl^ge.  Reply 
in  confidence  to  Box  26248,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 
SALES 

South  Florida’s  fastest  growing  daily 
newspaper,  circulation  over  150,000  is 
seeking  several  energetic  and  aggressive 
individuals  to  join  our  classified  sales  rep¬ 
resentative  team.  Challenging  opportunity 
in  the  Sun  Belt's  most  exciting  market  for 
an  individual  possessing  a  minimum  of  6 
years  newspaper  advertising  sales  experi¬ 
ence.  If  you  have  the  background,  skills 
and  knowledge,  here's  your  chance  to  use 
them  and  be  rewarded  and  recognized  ac¬ 
cordingly.  Starting  salary  commensurate 
with  experience.  Excellent  commission 
and  benefit  plan.  Send  complete  resume 
to  Box  25590,  Editor  &  Publisher. 


CLASSIFIED  SALESPERSON 

Metropolitan  Chicago 
Established,  rapidly-growing  chain  of  sub¬ 
urban  weeklies  is  making  its  move  toward 
twice-a-week  coverage  of  Chicagoland.  We 
need  an  experienced,  aggressive  salesper¬ 
son  with  a  strong  background  in  the  Clas¬ 
sified  Department  of  a  newspaper  or  ad 
agency.  We  are  looking  for  a  salesperson, 
but  one  with  managerial  capabilities  and 
the  desire  to  help  build  a  new  department 
from  the  ground  up.  Growth  potential  un¬ 
limited  in  this  organization  that  has  dou¬ 
bled  sales  in  last  18  months  and  will  do  so 
again  in  the  next.  We  offer  a  compensation 
package  that  includes  salary,  commission, 
health/life  insurance,  paid  vacations,  etc., 
etc.  If  you  can  bring  to  our  company  the 
experience,  capability  and  raw  sales  we  are 
looking  for,  we’d  like  a  chance  to  make  you 
an  offer  you  can’t  refuse.  Send  complete 
resume  (including  salary/commission  re¬ 
quirements)  in  confidence.  Box  26239, 
Editor  &  Publisher, 


CLASSIFIED  MANAGER 

We  are  seeking  an  aggressive,  goal- 
oriented  individual  with  solid  daily  news¬ 
paper  retail  and/or  classified  advertising 
experience  to  develop  the  potential  of¬ 
fered  by  the  Steubenville  market.  Must  be 
able  to  manage  and  motivate  an  energetic 
staff  of  6.  Planning  and  promotion  a 
"must”.  Unusually  good  opportunity  to 
join  a  26,000  ABC  evening  and  Sunday 
paper  that  is  dominant  in  its  market.  Excel¬ 
lent  chance  for  future  advancement  within 
our  organization.  For  more  details  send  re¬ 
sume  tO: 

Robert  Carter,  Publisher 
The  Herald  Star 
401  Herald  Square 
Steubenville,  Ohio  43952 
or  call  (614)  282-5311. 


EDITORIAL 


REPORTERS 

Large  Zone  3  metro  has  openings  for  ex¬ 
perienced  reporters.  We’re  looking  for 
self-starters  who  can  get  to  the  people  and 
the  facts  behind  the  story  and  who  can 
write  the  story  in  a  readable  column,  lively 
fashion.  Send  a  resume  and  3  or  4  of  your 
best  clips  to  Box  25878,  Editor  & 
Publisher. 


NEWS  EDITOR 

We  are  looking  for  a  qualified  individual  to 
run  the  entire  news  gathering  organization 
for  a  well  financed  start-up  daily  newspa¬ 
per  in  Zone  1.  Minimum  qualifications — 7 
years  experience  with  a  daily,  3  years  in 
editorial  management.  Salary  open.  Please 
send  qualifications,  clips  and  salary  re¬ 
quirements  to  Box  25862,  Editor  & 
Publisher. 


SMALL  NEW  ENGLAND  daily  needs  ex¬ 
perienced  person  to  head  our  Lifestyle 
pages.  Salary  $180-266,  depending  on  ex¬ 
perience.  Please  send  resume,  references 
to  Box  26098,  Editor  &  Publisher. 


BILINGUAL  REPORTER  needed  to  cover 
growing  Hispanic  community  in  New  Eng¬ 
land.  Experience  preferred  but  willing  to 
train  a  beginner.  Must  be  fluent  in  both 
English  and  Spanish.  Box  26099,  Editor  & 
Publisher. 


NEWS  EDITOR 

Good  opportunity  for  talented  journalist 
seekingto  move  up.  Zone  5,  10,CXj0 circula¬ 
tion  daily  needs  person  with  sound  news 
judgment  and  layout  ability  to  handle  wire 
and  direct  news  staff  in  an  expanding  mar¬ 
ket.  Send  resume,  work  samples,  salaiy 
requirements  to  Box  26100,  Editor  & 
Publisher. 


WRITER 

Strongest  background  in  schools,  educa¬ 
tion,  labor,  for  newspaper.  Must  have 
highest  writing  qualifications  for  excellent 
position.  Complete  background,  work  his¬ 
tory  with  first  letter.  Box  26073,  Editor  & 
Publisher. _ 


EDITOR/REPORTER — Experienced  in  all 
facets  of  reporting,  editing  and  makeup  for 
weekly  typeset  newsletter  and  interpretive 
news  service  covering  major  Midwest 
(Zone  5)  state  government  and  legislature. 
Send  resume,  letter,  samples  and  salary 
requirements  to  Box  26059,  Editor  & 
Publisher. 


ENTERTAINMENT  EDITOR 
The  Journal  of  Lorain,  Ohio  seeks  enter¬ 
tainment  editor  who  can  review  movies, 
plays,  concerts,  handle  routine  show  busi¬ 
ness  news  and  put  out  lively  magazine  sec¬ 
tion  each  week.  A  good  opportunity  for  re¬ 
sponsible  and  well  organized  newsperson 
who  knows  youth  market.  Please  send  re¬ 
sume,  writing  samples  and  salary  require¬ 
ments  to  John  Cole,  Managing  Editor,  The 
Journal,  Lorain,  OH  44052. 


EDITOR 

There  must  be  out  there  somewhere  a 
newspaper  person  who  yearns  for  the  sim¬ 
ple  life,  a  return  to  nature,  for  him/herself 
and  family,  yet  a  life  bestowing  decorous 
material  rewards.  If  you  are  such  a  person 
this  opportunity  could  be  for  you— but  only 
if  you  measure  up  to  our  exalting  stan¬ 
dards.  The  job  we  offer  is  editor  of  a  small 
daily,  situated  in  a  lovely  community  i  n  the 
upper  Midwest.  We  want  a  person  with  a 
strong  grounding  in  good  reporting,  writing 
and  editing,  and  a  flair  for  sparkling  layout. 
We  need  a  person  who  can  build,  mold, 
teach,  motivate  staff.  A  person  who  can 
win  the  respect  of  the  community  through 
the  force  of  his/her  own  personality, 
through  the  strength  of  his/her  editorials. 
A  person  preferably  of  conservative  views. 
The  pay  and  fringes  are  attractive.  Could 
this  be  your  opportunity?  Write  Box  26091, 
Editor  &  Publisher. 


I  HE  ANDERSON  INDEPENDENT,  a 
44,000  AM  in  Anderson,  SC,  has  openings 
for:  1  reporter  for  northeast  (jeorgia 
bureau,  as  part  of  a  3  member  editorial 
staff  (2  news,  1  sports)  operating  out  of  a 
full  time  office  in  Lavonia  Ga;  1  reporter  to 
staff  bureau  in  Greenwood  SC,  a  city  of 
20,000  in  our  circulation  area.  Degree, 
some  experience,  strong  professional  at¬ 
titude  required.  Write  or  call  collect  to  City 
Editor  Randy  Smith  or  State  Editor  Randy 
Loftis,  Anderson  Independent,  1000  Wil- 
liamston  Rd,  Anderson,  SC  29623,  (803) 
224-4321. 


FIRST  RATE  Washington  Stringer.  Must 
live  in  D.C.  Investigative  work  for  Texas 
Farm  &  Ranch  Journal,  200  E  Main,  Round 
Rock  TX  78664.  Rease  send  resume. 


WIRE  EDITOR 

Southern  New  York  State  70,000  daily  and 
Sunday  seeks  wire  editor  with  minimum  2 
years  experience,  strong  in  VDT  and  lay¬ 
out,  with  working  knowledge  of  New  York 
metropolitan  region.  Also  looking  for  copy 
editors  similarly  qualified.  Box  25936, 
Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER  for 
Northern  Ohio  weekly  newspaper.  Knowl¬ 
edge  of  photography  desirable.  Position 
opening  soon.  Pay  commensurate  with  ex¬ 
perience.  Write  giving  resume  to  M.G. 
Wood,  Wellington  Enterprise,  PO  Box  38, 
Wellington,  OH  44090. 


AHENTION  BUSINESS 
WRITERS/EDITORS 

Successful  business  magazine,  a 
quarterly  publication  with  a  national 
circualtion  of  250.000.  has  openings 
for  writers  and  editors.  Experience 
required,  preferably  on  a  general 
audience  business  publication 
Good  pay.  Opportunity  for  involve¬ 
ment  with  one  of  the  nation's  fastest 
growing  magazine  publishers.  Relo¬ 
cation  (paid)  may  be  required.  Send 
resume  and  samples  with  salary  re¬ 
quirements  to  Laura  Eshbaugh, 
Managing  Editor,  13-30  Corpora¬ 
tion,  505  Market  St .  Knoxville,  TN 
37902. 


EDITOR  &  PUBLISHER  for  January  27,  1979 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


REPORTER 

for  aggressive  medium-sized  paper  in  Zone 
2.  Two  yaars  professional  experience  man¬ 
datory,  Send  3  clips,  current  salary  and 
references  to  Box  25974,  Editor  & 
Publisher. 


REPORTER  with  daily  experience  and  in¬ 
vestigative  background  for  22,000  PM 
daily.  Zone  5.  Must  be  hard  worker,  good 
writer.  Good  benefits,  salary  negotiable. 
Box  26078,  Editor  &  Publisher. 


COPY  EDITOR 

The  Decatur  (Illinois)  Herald  and  Review,  a 
combined  65,000  AM  and  PM  daily  has  an 
immediate  opening  for  a  qualified  copy 
editor  to  edit  copy,  write  headlines  and 
design  pages.  New  modern  building,  VDT 
editing.  Background  in  reporting  required 
as  well  as  daily  desk  experience.  Salary 
range  to  $16,000  plus  excellent  benefits 
and  growth  potential  with  group.  Send 
editing  and  writing  samples  with  resume 
tO:  Keith  L.  Stewart,  Lindsay-Schaub 
Newspapers,  Inc.,  PO  Box  789,  Decatur,  IL 
62525. 


SOUTHWEST 

DYNAMIC,  take-charge  individual  needed 
for  metropolitan  weekly  in  the  Southwest. 
Must  have  excellent  track  record  and  want 
challenge,  not  a  slow-down.  Salary  com¬ 
mensurate  with  local  scales  and  appli¬ 
cant's  experience.  Full  details  of  employ¬ 
ment,  including  earnings  in  first  letter, 
please.  Box  25885.  Editor  &  Publisher. 


EDITOR 

Virginia  PM  daily  seeks  editor  with  reperto- 
rial  experience  on  dailies  to  assist  in  han¬ 
dling  wire  and  local  copy.  Excellent  working 
conditions  with  fringe  benefits.  Send  re¬ 
sume  and  salary  requirements  to  Box 
25820,  Editor  &  Publisher. 


COPY  EDITOR 

Copy  editor  for  metropolitan  AM  daily  on 
mid-Atlantic  coast.  We're  looking  for 
someone  with  leadership  potential  who  has 
solid  skills  in  editing,  headlining  and  lay¬ 
out.  Excellent  pay  and  benefits.  Box 
25734,  Editor  &  Publisher. 


EDITOR 

Aggressive  50,000  daily  in  Zone  6  seeks 
editor  to  direct  entire  editorial  operation. 
We  need  a  good  manager  who  can  write 
editorials  and  a  personal  column  and  pro¬ 
vide  the  imagination  needed  to  lead  a 
rapidly  developing  news  team.  Please  send 
resume,  samples  of  writing  and  salary  re¬ 
quirements  to  Box  25769,  Editor  & 
Publisher. 


JACK  ANDERSON  INTERNSHIP 
A  three  month  program  in  Washington. 
1401  16  St  NW,  Wash.  DC  20036 
(202)  483-1442 


ASSISTANT 
MANAGING  EDITOR 

The  Pulitzer  Prize  winning  Sun  Newspa¬ 
pers  of  Omaha,  a  40,0(X)  paid  circulation 
weekly  group,  seeks  a  news  pro  who  un¬ 
derstands  investigative  reporting,  hard 
news  coverage  and  managing  reporters. 
We  seek  an  individual  with  some  desk  or 
management  experience  as  well  as  experi¬ 
ence  as  a  reporter.  You  will  be  responsible 
for  directing  our  4-member  metro  news 
staff,  including  generating  of  story  ideas, 
maintaining  deadlines  and  editing  for  ac¬ 
curacy  and  balance.  Other  duties  include 
planning  and  execution  of  special  sections 
and  aiding  the  managing  editor  in  overall 
newsroom  management.  Please  write  or 
call  collect:  David  Hosokawa,  Assistant 
Publisher  and  Editor,  Sun  Newspapers, 
4875  F  St.,  Omaha,  Neb.  68117.  (402) 
733-7300. 


REPORTERS 

Small  (25,000  circulation)  deep  south 
daily,  looking  for  aggressive  reporters.  In¬ 
teresting  area,  informal  work  atmosphere, 
opportunity  for  experience.  Clips,  refer¬ 
ences,  resume  and  letter  to  City  Editor, 
The  Meridian  Star,  PO  Box  1591,  Meridian 
MS  39301. 

WANTED — Assignment  beat  reporter  for 
fast  growing  county  seat  Ohio  AM  daily. 
Must  be  journalism  graduate.  Minimum  3 
years  experience.  Must  have  photography 
ability  and  own  equipment.  Desire  to  be  a 
hard  worker  essential.  Excellent  working 
conditions  and  benefits.  Pay  negotiable, 
depending  on  experience.  Please  send 
complete  resume  for  personal  interview. 
Box  26029,  Editor  &  Publisher. 


COPY  EDITOR — Area  5  suburban  paper 
covering  more  than  200  communities  has 
copy  desk  opening.  Proven  editing  skills, 
plus  ability  to  write  sharp  headlines  and 
captions,  and  check  picture  sizing  re¬ 
quired.  Additional  responsibilities  include 
overseeing  composition  work  in  plant  and 
handling  rewrite.  Excellent  starting  salary 
and  top  benefits  will  be  offered  to  a  qual¬ 
ified  person  possessing  the  ability  to  work 
with  deadline  pressure.  Box  25933,  Editor 
&  Publisher. 


WESTERN  NORTH  DAKOTA  8000  daily, 
has  openings  for  managing  editor  and 
sports  editor.  Send  resume  and  salary  re¬ 
quirements  to  James  Holman,  General 
Manager,  Box  1447,  Williston  ND  58801. 


EVERYBODY 
WEARS 
CLOTHES 
AND  YOU  .  .  . 

•  Know  how  to  report  and  write  fashion 
news  as  part  of  a  lifestyle  section. 

•  Are  an  especially  good  general  feature 
writer. 

•  Have  a  sense  of  style,  thoroughness, 
accuracy,  immediacy,  service  to  the 
reader. 

•  Want  to  use  your  skills  at  the  Charlotte 
.  Obsen/er. 

If  we've  described  you,  please  send  a  3  or  4 
page  autobiographical  sketch  to  Beth  Res- 
ler,  Carolina  Living  editor,  and  tell  her 
who  you  are,  what  makes  you  special  and 
why  you  ought  to  be  our  fashion/lifestyle 
reporter.  Include  a  small  selection  of  your 
best  clips  and  the  names  and  telephone 
numbers  of  three  professional  references 
we  can  call  now.  Our  address  is  P.O.  Box 
32188,  Charlotte,  NC  28232.  An  Equal 
Opportunity  Employer. 


NEWS  EDITOR  for  mountain  weekly  now 
part  of  small  chain.  Degree,  self-starter, 
one  year  minimum  experience.  Tough  job 
in  rugged  area.  Resume,  clips,  salary 
needsto  Publisher,  PO  Box  188,  Tracy  City 
TN  37387. 


CQFhf  EDITORS — Two  openings  soon  for 
experienced  editors.  One  night  shift  han¬ 
dling  high  volume  of  copy  from  town  corre¬ 
spondents;  demands  knowledge  of  Mas¬ 
sachusetts  local  government  structure, 
must  be  quick,  reliable.  One  dayside  job  on 
suburban  desk  handling  combination  of 
correspondent,  staff-produced  and  wire 
copy;  must  be  good  headwriter,  have  page 
layout  experience.  VDT  experience  helpful 
in  both  jobs  but  not  necessary.  Equal  op¬ 
portunity  employer.  Send  resume,  work 
samples,  references  to;  Bruce  P.  Smith, 
Managing  Editor,  Brockton  Enterprise,  60 
Main  St,  Brockton  MA  02403. 


SPORTS  EDITOR  wanted  immediately  for 
^00  circulation  daily  on  Mississippi  River 
in  southeast  Iowa.  Prefer  midwest  area 
sports  writer,  strong  on  high  school  sports, 
features  and  boating  and  fishing,  who 
wants  to  run  his  own  department.  ^11  or 
write  Jim  Gray,  Daily  Gate  City,  Box  528, 
Keokuk,  lA  52632.  (319)  524-8300. 


REPORTERS — We're  a  people-oriented, 
26,000  PM  daily  in  search  of  2  reporters 
who  know  good  stories  when  they  see 
them.  We  take  our  news  seriously.  Experi¬ 
ence  on  a  weekly  or  daily  preferred.  Send 
resume,  references,  clippings  and  salary 
requirements  to:  Tom  Schmidt,  Managing 
Editor,  Delaware  State  ftews,  PO  Box  737, 
Dover  DE  19901. 


CITY  EDITOR 

Take  charge  editor  to  direct  staff  of  13 
reporters,  city-state  desk  force  of  4  on 
57,000  AM  (81,000  Sunday)  in  Zone  4  will 
function  also  as  assistant  managing  editor. 
Prefer  several  years  experience  as  city 
editor  of  smaller  paper  or  assistant  on 
larger  paper.  Send  resume  and  salary  re¬ 
quirements  to  Box  26280,  Editor  & 
Publisher. 


REPORTER 

Leading  business  publication 
wants  an  aggressive  reporter  for 
its  WASHINGTON  office.  You 
must  have  at  least  3  years  news¬ 
paper  reporting  experience  to 
handle  weekly  beat.  Knowledge  or 
experience  in  business  and 
economics  helpful.  Must  pay  only 
locating  expenses. 

Send  resume  and  salary  require¬ 
ments  in  confidence  to; 

BOX  26278,  Editor  &  Publisher 

Equal  Opportunity  Employer  M/F 


GLENDALE  NEWS-PRESS  AND 
BURBANK  DAILY  REVIEW  in  CALIFORNIA 
Have  the  following  openings; 

1.  Publisher  needs  experienced 
EXECUTIVE  SECRETARY  who  can  take 
shorthand  at  1(X)  wpm,  type  70  wpm  and 
use  dictaphone. 

2.  Experienced  RETAIL  ADVERTISING 
SALES  people  who  know  how  to  sell. 

3.  Experienced,  aggressive  CITY 
EDITOR  and  MANAGING  EDITOR. 

Strong  professional  attitudes  required. 
Excellent  company  benefits  and  working 
conditions.  Call  or  write:  Bert  Stoipe, 
Glendale  News-Press  P.O.  Box  991,  Glen¬ 
dale,  Ca.  91206  (213)  241-4141. 


IMMEDIATE  OPENING  for  working  editor 
with  metro  suburban  weekly  with  identity. 
Excellent  opportunity  for  exposure  in  an 
aggressive  market  or  for  advancement 
within  newspaper  group.  Salary  open.  Ex¬ 
perience  necessary.  Send  resume,  clips  to 
Max  Heine,  2150  Germantown  Rd,  Ger¬ 
mantown  TN  38138. 


SUBURBAN  EDITOR 

Award-winning  small  New  England  daily 
needs  experienced  editor  to  supervise 
coverage  of  14  suburban  towns.  Job  in¬ 
volves  copy  editing,  headline  writing,  lay¬ 
out  and  personnel  management.  Send  re¬ 
sume  and  salary  requirements  to  William 
Pike,  The  Chronicle,  Willimantic  CT  06226. 


INDIVIDUAL  or  couple  wanted  to  take 
charge  of  news  and  advertising  on  weekly 
paper.  News,  Belle  Raine,  KS  67013. 


SMALL  DAILY  newspaper  in  northern 
Westchester  County  New  York  is  searching 
for  a  managing  editor  to  run  editorial  de¬ 
partment.  I'm  looking  for  an  individual  who 
can  put  together  an  editorial  product 
which  chronicles  and  reflects  the  lifestyle, 
mood  and  interests  of  our  readers.  Write  or 
call  John  Berger,  Patent  Trader,  Box  240, 
Mt  Kisco,  NY  10549.  (914)  666-8951. 


REPORTERS  WANTED 
Medium  size  daily  in  North  Carolina  wants 
2  general  assignment  and  1  sports  repor¬ 
ter.  Experience  necessary.  Aggressive 
daily-Sunday,  heavy  emphasis  on  local 
news.  Contact  (mail  only)  Bill  Williams, 
Editor,  Gastonia  Gazette,  PO  Box  1538, 
Gastonia  NC  28052. 


THE  LIFE/STYLE  section  of  the  Dayton 
Daily  News  has  an  immediate  opening  for  a 
strong  writer  with  experience  in  both  news 
and  feature  writing.  Applicants  should  be 
proficient  in  use  of  VDTs  and  must  be  able 
to  translate  current  issues  into  lively 
stories  that  will  interest  both  male  and 
female  readers.  Send  resume  and  clips  to 
Joan  Thomas,  Life/Style  Editor,  Dayton 
Daily  News,  4th  &  Ludlow,  Dayton  OH 


REPORTER  FOR  GROWING 
MISSISSIPPI  WEEKLY.  $150. 
Box  26216,  Editor  &  Publisher. 


SPORTS  EDITOR  needed  on  a  small  daily 
in  northern  part  of  Zone  5.  Progressive 
newspaper  with  a  slot  that  will  give  you 
total  freedom.  A  young  and  enthusiastic 
staff.  Send  clips,  references,  resumes  to 
Box  26210,  Editor  &  Publisher. 


EDITOR  for  a  leading  weekly  newspaper 
.group  in  metro  Detroit  area.  Must  have 
technical  skills  and  competitive  outlook  on 
news.  Send  resume,  examples  of  work  and 
salary  requirements  to  Box  14,  Union  Lake 
Ml  48085. 


LIFESTYLE  EDITOR 

If  you  believe  lifestyle  is  a  vibrant  ap¬ 
proach  to  journalism;  if  you  can  write 
breaking  news,  mood,  color  and  do  attrac¬ 
tive  layout,  we'd  like  to  look  you  over. 
We're  a«ressive  tri-county  daily.  Send  re¬ 
sume,  clips,  tearsheets  to  Jim  Parker,  The 
Evening  News,  109  Arlington  St,  Sault  Ste. 
Marie,  Ml  49783. 


IMMEDIATE  OPENING  for  experienced 
sports  writer  who  can  report  on  big  time 
college  athletics,  pro  sports,  and  prep 
sports,  as  well  as  participatory  events — 
jogging,  tennis,  golf,  etc.  We  would  also  be 
interested  in  an  individual  without  the 
burning  desire  to  write;  a  person  more  in¬ 
terested  in  copy  layout,  page  design,  edit¬ 
ing,  etc.  Medium  size  Zone  6  daily.  We  are 
an  equal  opportunity  employer.  Send  re- 
'  sume  to  Box  26287,  Editor  &  Publisher. 


SPORTS  EDITOR 

We'd  be  batting  I.IXX)  if  we  had  the  right 
manager.  Aggressive  45,000  -t  afternoon 
daily  near  Chicago  need  a  strong  sports 
editor  who  can  see  the  total  picture  and 
present  it  to  the  readers  graphically  and 
gramatically.  Experience  required.  Great 
pay  and  fringes.  Send  writing,  editing  and 
layout  samples  to  Box  26289,  Editor  & 
Publisher. 


PUBLISHER/EDITOR 

Houston  suburban  weekly  experiencing 
rapid  growth  needs  well  rounded  person 
with  strong  management  skills  to  super¬ 
vise  all  operations  of  paper.  Send  resume 
and  salary  history  to:  Joel  Deretchin, 
Woodland  Villager,  PO  Box  7352,  The 
Woodlands,  TX  77380. 


CITY  EDITOR— Rapidly  expanding  PM 
offset  daily,  25M  circulation,  wants  ex¬ 
perienced  desk  person  to  direct  reporters 
and  photographers.  Reporting  background 
a  must.  Great  opportunity  for  career- 
minded  pro.  Ideal  climate,  top-rated  com¬ 
munity  directly  on  the  Gulf  in  Southwest 
Florida.  Excellent  benefits.  Send  resume 
first  letter  to  Thomas  Hayer,  Executive 
Editor,  Naples  Daily  News,  PO  Box  7009, 
Naples,  FL  33940. 


SPORTS  EDITOR  for  high  quality,  seven 
day,  medium  sized  paper  in  Zone  2.  Will 
direct  a  good  staff  of  10  in  thorough  local, 
college  and  major  league  coverage.  Must 
be  strong  on  layout,  owanization,  good 
writing  and  story  ideas.  Box  25997,  Editor 
&  Publisher. 


WRITER 


With  a  minimum  of  three  years  magazine  ex¬ 
perience  ancJ  strong  background  in  writing 
about  basic  mechanical  subjects,  including 
bicycles. 

Work  would  include  preparation  of  how-to  ar¬ 
ticles  and  consumer-oriented  product  testing. 
Responsibilities  would  also  include  evaluation 
of  bicycle  components. 

Send  resume,  pertinent  writing  samples  and 
salary  requirements  to  Personnel  Department, 
Rodale  Press,  Inc.,  33  E.  Miner  St.,  Emmaus,  PA 
18049. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PROMOTION 


MEDICAL  REPORTER 
Experienced  in  covering  medical  meetings 
and  writing  for,  not  just  about,  physicians. 
Will  also  consider  beginner  with  good 
background  in  journalism  and  life  sci¬ 
ences.  These  are  full  time  positions  but  we 
also  have  some  freelance  work  available. 
Group  of  medical  newspapers  in  Washing¬ 
ton,  O.C.  suburb.  Must  relocate.  Good  pay, 
liberal  fringes,  travel.  Send  letter  with  sal¬ 
ary  history  to  Personnel,  12230  Wilkins 
Ave.,  Rockville,  Md.  20852.  No  calls,  vis¬ 
its. 


MANAGING  EDITOR 

City-sissie  and  warm-weather  addicts,  save 
your  SASEs.  This  one  is  for  a  person  who 
loves  the  great  northern  outdoors.  Small 
daily  in  the  upper  Midwest  needs  a  manag¬ 
ing  editor  strong  on  newsroom  leadership 
and  layout,  able  to  recruit  (as  necessary) 
and  lead  a  staff  out  of  morass  of  habit  and 
into  heady  world  of  bright,  imaginative 
newspapering — yet  without  sacrificing 
close  identity  with  the  communities  we 
serve.  If  this  challenge  appeals  to  you, 
write  Box  26095,  Editor  &  Publisher. 


SPORTSWRITER/EDITOR  for  small  5000 
circulation  daily.  Set  up  and  run  stringer 
system  in  3  communities;  do  own  cover¬ 
age.  Layout  2  pages  a  day;  camera  work. 
Do  not  apply  unless  you  like  skiing  or  other 
cold  weather  sports  and  very  hard  work. 
Good  salary  and  fringes.  Home  town  daily 
for  the  1980  Winter  Olympics.  Send  re¬ 
sume  and  clips  to  Box  26096,  Editor  & 
Publisher. 


CITY  BEAT  reporter  needed  on  a  daily  in 
Zone  5.  For  a  small  paper,  we  do  good 
things.  We’re  gutsy,  yet  sensitive.  Young 
staff  with  a  feel  for  community.  Send  clips, 
resume,  references  to  Box  26211,  Editor  & 
Publisher. 


WEST  COAST  small  offset  daily  wants  city 
editor  to  handle  wire,  editing  and  layout. 
Must  be  above  average  in  layout  and  de¬ 
sign.  We're  located  on  desert  near  Sierra 
Mts.  Send  resume,  samples  of  layout  work, 
references  to  Cliff  Urseth,  PO  Box  7, 
Ridgecrest  CA  93555. 


EXPERIENCED  reporter-photographer  for 
quality  weekly  group.  Excellent  location. 
Call  Jean  Richards  (914)  677-8241. 


SPORTS  WRITER 

Position  open  for  an  experienced  sports 
writer  at  award-winning  Zone  5  40,000 
daily  and  50,000  Sunday  newspaper.  Posi¬ 
tion  requires  writing,  editing  and  layout 
skills.  Send  clips,  references  and  resume 
to  Box  26187,  Editor  &  Publisher. 


ASSOCIATE  EDITOR 

South  Bend  Tribune,  In¬ 
diana's  second  largest 
PM  daily  served  12  In¬ 
diana  and  4  Michigan 
counties.  Responsible 
for  7  day  editorial  and  5 
day  commentary  pages 
with  heavy  emphasis  on 
community  and  area  is¬ 
sues.  Tribune  is  highly 
regarded  community 
and  industry  leader.  This 
position  demands  high¬ 
est  writing  and  editing 
abilities  along  with  a 
keen  interest  in  and  sen¬ 
sitivity  for  local  issues. 
Position  available  April  2 
in  preparation  for  re¬ 
tirement  of  present 
editor.  Detailed  resume 
to  Personnel  Director, 
South  Bend  Tribune, 
South  Bend,  IN  46626. 


SMALL  TOWN  NEWSPAPER 
We  are  a  good  newspaper  in  a  constantly 
growing  community.  Our  news  staff  is 
young,  knowledgeable  and  eager.  We  need 
someone  to  direct  our  staff,  do  some  re¬ 
porting  and  be  dedicated  to  improving  our 
already  good  6-day  daily.  If  you  are  an 
above  average  speller  and  want  to  direct 
your  own  show,  call  Garth  Whipple  or  Doug 
Taylor  at  (812)  838-4811. 


ENERGETIC,  EXPERIENCED  reporter  to 
grow  with  Deep  South  AM  in  300-  M  metro 
area  with;  healthy  economy,  bright  future. 
Will  cover  lively  city  government  beat.  Ex¬ 
cellent  pay  and  benefits.  Send  resume, 
clippings  to  Box  26253,  Editor  & 
Publisher. 


GENERAL  ASSIGNMENT  REPORTER,  ex¬ 
perienced  or  will  consider  recent  graduate, 
for  rural  4000  free  distribution  weekly. 
Photography,  feature  and  layout  experi¬ 
ence  helpful.  Weekly-daily  private  owner¬ 
ship.  All  replies  confidential.  Send  re¬ 
sume,  clips  and  salary  requirements  to 
S.H.  Stalls,  Clewiston  (Fla.)  News,  P.O. 
Box  1236,  Clewiston,  Fla.  33440. 


ASSISTANT  NEWS  EDITOR  for  125,000 
AM,  2(X),000  Sunday  in  mid-Atlantic  resort 
area.  We  want  someone  with  mature  news 
judgment,  sharp  editing  skills,  a  flair  for 
layout  and  the  ability  to  direct  others.  The 
successful  applicant  will  have  demon¬ 
strated  leadership  as  a  city  editor  or  news 
editor  at  a  smaller  daily.  We  offer  a  chal¬ 
lenging  job  and  the  opportunity  for  rapid 
advancement  to  newsroom  management. 
Excellent  salary  and  benefits.  Send  re¬ 
sume,  references  and  3  sample  front 
pages  to  Box  26118,  Editor  &  Publisher. 


GRAPHICS 


GRAPHICS  PRODIGY 
The  Charlotte  Observer's  Carolina  living 
section  wants  the  industry’s  best  layout 
editor — a  creative,  experienced  person 
who  builds  excellent  feature  pages,  knows 
graphics,  meshes  well  with  reporters  and 
photographers,  works  rapidly  and  meets  all 
deadlines.  You'll  also  have  to  meet  our 
tough  standards  for  copy  editing  and  head¬ 
line  writing.  If  you  want  to  be  considered 
for  a  job  that  can  showcase  your  talents, 
write  us  right  away  about  your  layout  ideas, 
your  professional  strengths,  weaknesses 
and  experience.  Send  along  a  small  selec¬ 
tion  of  your  work  and  the  names  and  tele¬ 
phone  numbers  of  three  professional  ref¬ 
erences  we  can  call  immediately. 

Write  to  Beth  Resler,  Carolina  living  editor. 
The  Charlotte  Observer,  Box  32188,  Char¬ 
lotte,  N.C.,  28232,  (704-374-7495).  An 
Equal  Opportunity  Employer. 


GRAPHICS.'DESIGNER  to  assist  the 
graphics  director  in  the  overall  redesign  of 
a  major  daily  newspaper  and  after  its  im¬ 
plementation  to  participate  in  the  planning 
and  production  of  day  to  day  graphics  and 
layouts.  The  ideal  candidate  will  possess: 
(1)  A  feel  for  type  and  page  layout,  (2)  The 
ability  to  create  clean  graphics  and/or  il¬ 
lustrations,  (3)  Sensitivity  to  photographic 
images,  (4)  Ability  to  sell  your  point  of 
view,  and  (5)  Some  experience  or  knowl¬ 
edge  of  newspaper  or  magazine  produc¬ 
tion.  Send  a  resume,  tearsheets  and  salary 
requirements  tO:  Personnel  Dept.,  The 
States-ltem,  3800  Howard  Ave.,  New  Or¬ 
leans,  La.  70140.  An  equal  opportunity 
employer  M/F. 


THE  SAN  FRANCISCO  Examiner  has  open¬ 
ing  in  Graphics  Department.  Seeking 
strong  administrator  with  prior  newspaper 
experience.  Mail  resume  and  samples  to 
Ed  Orloff,  Assistant  Managing  Editor,  110 
Fifth  St,  San  Francisco  CA  W103. 


LIBRARIAN 


ASSISTANT  LIBRARIAN  wanted  to  help 
reorganize  newspaper  library.  Five  years  of 
experience  and/or  degree  in  library  sci¬ 
ence.  Excellent  fringe  benefits,  starting 
salary  of  $15,000.  Send  resume  to 
Raymond  Burnett,  Pittsburgh  Post- 
Gazette,  50  Blvd  of  the  Allies,  Pittsburgh, 
PA  15222. _ 


MAILROOM 


MIDDLE  MANAGEMENT  position,  reports 
to  circulation  director.  Medium-size  Zone 
2  daily.  Good  knowledge  of  automated 
mailroom  operation,  mechanical/technical 
aptitude  or  skills  preferred.  Position  offers 
growth  potential.  Send  resume  to  Box 
26064,  Editor  &  Publisher. 


HEAD  PRESSMAN  for  weekly  newspaper 
group.  Headquarters  in  King,  NC.  Good 
pay  for  good  person.  Excellent  benefits. 
4-unit  Goss  Suburban.  We’re  ready.  Are 
you?  Call  Frank  Wilson  (919)  983-3109. 


GOSS  COMMUNITY  Head  Pressman 
needed  in  sunny  Arizona.  Pleasant  cli¬ 
mate,  scenic  surroundings,  and  a  progres¬ 
sive  company  with  benefits.  Call  or  write 
for  details.  Jim  Afinowich,  PO  Box  579, 
Nogales  AZ  85621  (602)  287-4646. 


PRODUCTION 


PLANT  MANAGER 

fora  large  commercial  printing  plant.  Must 
have  working  knowledge  of  typesetting, 
camera,  stripping  and  heavy  emphasis  on 
offset  pressroom  operation.  Union  shop. 
Almost  new  equipment.  $30-40,(X)0  range. 
Call  Mr  Gaye  at  (201)  791-3000. 


VIP  MAINTENANCE,  newspaper  and  com¬ 
mercial  printing  firm.  Good  salary,  bene¬ 
fits  and  profit  sharing.  Contact  Norris 
Archer,  Community  Publications,  6960  SW 
Sandburg  St.,  Tigard  OR  97223. 


PRODUCTION  MANAGER 
Wanted,  experienced  Production  Manager 
to  manage  photo-comp,  camera,  press¬ 
room,  rpailroom  and  job  printing  depart¬ 
ments  in  Zone  3,  resort  area  newspaper 

S.  Will  supervise  approximately  15 
yees.  Excellent  pay,  fringe  benefits. 
Must  maintain  efficient  quality  produc¬ 
tion,  prepare  budgets  and  manage  effec¬ 
tively.  Send  complete  resume  to  Box 
26274,  Editor  &  Publisher.  An  Equal  Op¬ 
portunity  Employer. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  service;  or  maybe  find  that  prof¬ 
itable  weekly  you've  always  wanted  to  own. 


A  COMPETENT  MANAGER 

Excellent  newspaper  background  in  ad¬ 
ministration,  advertising  and  circulation, 
with  thorough  knowledge  in  latest  produc¬ 
tion  systems.  Qualified  in  labor  negotia¬ 
tions.  Experienced  in  preparing  annual 
operating  budget  and  profit  and  loss 
analysis.  Seek  position  as  general  manager 
on  small,  or  publisher’s  assistant  on 
medium  size  publication,  where  20  years 
experience  can  be  effective.  Future  more 
important  than  starting  salary.  Write  Box 
26089,  Editor  &  Publisher. 


ADVERTISING 


AD  MANAGER,  Degree.  Proven  producer, 
motivator.  National  ad  manager/classified 
manager/ad  director— medium  and  large 
weekly  group;  retail  manager/assistant  ad 
director — medium  daily.  Box  25750,  Editor 
&  Publisher. _ 


IT  TOOK  YEARS 
TO  CREATE  THIS  AD 
...  6  years  as  Classified  Manager,  4  years 
daily  newspaper  promotion/PR,  ad  agency, 
retail  copy,  plus  a  Journalism  Degree.  All 
that  preparation  is  aimed  toward  your 
daily — preferably  in  promotion.  Communi¬ 
ty  involvement  is  the  key.  location  is 
secondary.  Don't  miss  this  opportunity  to 
add  a  dedicated  professional  to  your  staff. 
Ads  like  this  don't  appear  every  week!  Box 
26907,  Editor  &  Publisher. 


AD  DIRECTOR/MANAGER  available  to  a 
competitive  medium  looking  for  solid 
gains.  Presently  employed  mid-size  metro 
daily,  with  8  years  marketing/sales/ 
administrative  background.  Energetic, 
street-wise  yet  sure-fire  administrator  is 
ready  to  trouble-shoot  YOUR  lipage  prob¬ 
lems.  Zone  2.  Write  Box  26008,  Editor  & 
Publisher. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


PROMOTION 
MANAGER 

Exceptional  opportunity  for  a  bright,  highly 
creative  "hands-on"  newspaper  promotion 
manager  who  can  not  only  direct  the  crea¬ 
tive  efforts  of  others  but  who  will  handle 
some  top  level  assignments  directly.  We’re 
a  major  market  Zone  5  AM-PM  newspaper 
that’s  on  the  move.  The  right  candidate 
will  be  particularly  well  versed  in  handling 
and  directing  in-paper  promotion  for  both 
advertising  and  editorial  and  should  have 
solid  experience  in  doing  contemporary 
and  professional  looking  work.  Solid  new 
product  design  and  promotion  experience 
a  plus.  Ideal  candidate  might  be  a  No.  2 
person  on  a  major  daily  or  doing  it  all  on  a 
small  newspaper.  We  offer  good  opportun¬ 
ity  to  do  your  thing,  exceptional  living  con¬ 
ditions,  a  chance  to  grow,  show  your  tal¬ 
ents  and  contemporary  newspaper  man¬ 
agement  support.  All  samples  returned. 
Write  in  strict  confidence  to  Box  25967, 
Editor  &  Publisher. 


CREATIVE  PRO 

Not  cutesy  but  with  good  motivating  ideas, 
concepts,  writing  ability.  Assistant  to 
program-oriented  director.  Must  have  good 
follow-through.  Good  future  and  benefits. 
Salary  commensurate  with  ability,  experi¬ 
ence.  Zone  1  AM/PM  and  Sunday.  Send 
resume  to  Box  26084,  Editor  &  Publisher, 


PUBUC  RELATIONS 


PUBLIC  RELATIONS  ASSISTANT— New 
York  City  area.  Recent  graduate  or  person 
with  1-2  years  experience  who  can  write 
releases,  help  edit  newsletter,  assist  with 
other  publications  and  do  research. 
Knowledge  of  Thoroughbred  horse  racing 
important.  Send  resume  and  writing  sam¬ 
ples  to  Box  25999,  Editor  &  Publisher. 


AD  DIRECTOR  on  small  south  Georgia  daily 
newspaper  seeks  change.  Excellent  record 
and  references.  Box  26088,  Editor  & 
Publisher. 


TOP  NOTCH  display  ad  man  looking  to 
work  for,  buy  into  or  buy  out  a  weekly 
newspaper  in  a  Sun  Belt  State.  Write  Box 
859,  Sturgis  Ml  49091. 


EDITORIAL 


FEMALE  SPORTSWRITER,  22,  recent 
Journalism  graduate  with  honors,  seeks 
writing  position  on  a  daily.  5  years  writing 
experience,  was  sports  editor  of  New  Eng¬ 
land's  largest  college  daily.  Served  as  a 
stringer  for  several  professional  papers. 
Interned  in  the  sports  department  of  a 
major  metropolitan  paper  last  summer. 
Prefer  Zones  1,2,5.  Box  25748,  Editor  & 
Publisher. 


SPORTSWRITER — Can  do  it  all,  4Vi  years 
experience,  2V2  metro  daily.  VDT  trained. 
Can  write  about  sports  without  cliches  or 
rhetoric.  Has  covered  all  major  sports  and 
most  of  the  minor.  Willing  to  relocate.  For 
clips,  references  and  resume:  Box  25805, 
Editor  &  Publisher. 


WRITER/EDITOR/PHOTOGRAPHER.  27, 
with  newspaper  and  magazine  back¬ 
ground:  seeks  reporting  or  editorial  posi¬ 
tion  in  California;  lively  features;  aggres¬ 
sive  and  hardworking.  Box  25767,  Editor  & 
Publisher. 


VICTIM  OF  TYPECASTING— Feature  writ¬ 
er,  who  happens  to  be  working  in  sports 
department  of  metro  giant,  will  go  any¬ 
where  to  break  into  featu.res/eotertain- 
ment/lifestyles.  Take  my  clips— please. 
Box  25749,  Editor  &  Publisher. 


EXPERIENCED,  Black  female  wishes  to 
get  back  into  newspaper  reporting.  Also 
intensely  interested  in  magazine  writing 
and  reporting.  Box  259/9,  Editor  & 
Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


CREATIVITY,  AGGRESSIVENESS,  PER¬ 
SISTENCE.  Necessa^  qualities  for  repor¬ 
ters  on  your  daily?  Try  recent  M.A.  putt 
lished  in  major  East  Coast  paper.  Wire  ser¬ 
vice,  invest(gative  experience.  Will  relo¬ 
cate.  Contact:  Elaine  Mandell,  760  Bronx 
River  Rd.,  Bronxville,  NY  10708.  (914) 
237-3573  or  (914)  682-3448. _ 


EDITOR/COPY  EDITOR— Makeup  editor  of 
mid-size  Northwest  daily  seeks  bigger  chal¬ 
lenge,  bigger  pay  on  bigger  paper.  Strong 
copy  editing,  award-winning  heads.  Have 
excelled  as  slotman,  wire  editor,  news 
editor,  Sunday  editor  and  rewrite.  Good 
organizational  skills.  Age  30,  12  years  ex¬ 
perience.  VDT  trained.  Box  25913,  Editor 
&  Publisher. 


REPORTER,  2  jrears  daily  experience, 
ready  for  large  daily  or  news  service.  Prefer 
Zone  2,  but  will  go  elsewhere.  Box  25914, 
Editor  &  Publisher.  _ 


PROVEN  SPORTS  EDITOR,  columnist,  14 
years  experience,  seeks  position  on  mid¬ 
sized  daily.  Bright  columnist,  strong  or¬ 
ganizer  of  staff.  Write  Box  231,  Onalaska, 
Wl  54650.  


FRESH  ARIZONA  STATE  journalism 

graduate  24.  seeks  first  oosition  anv  zone. 

Chris  Callahan,  2331  W  Avalon,  Phoenix 

AZ  85015. 


PULITZER  PRIZE  nominee,  9  years  experi¬ 
ence,  major  international  fellowship  win¬ 
ner.  Two  other  awards.  Now  available  be¬ 
cause  paper  folded.  Prefer  reporting  posi¬ 
tion  in  Zone  2,  will  consider  all.  Box  25871, 
Editor  &  Publisher. 


COPY  EDITOR  with  reporting,  feature  writ¬ 
ing  experience  (15  vears)  seeks  career  po¬ 
sition,  preferably  Zone  2  or  5,  but  job  po¬ 
tential  more  important  than  location. 
Available  immediately.  Contact  Box 
26083,  Editor  &  Publisher. 


AMBITIOUS  Journalist,  25,  single,  seeks 
writing  job  to  further  develop  career. 
J-Grad,  2+  years  experience  in  both  print 
and  broadcast  media,  including  CBS.  Di¬ 
verse  background.  Prefer  Zone  2,  but  flex¬ 
ible.  Highly  recommended.  Box  26106, 
Editor  &  Publisher. 


EDITOR.  Newspaper  and  Magazine  pro. 
Have  done  it  all,  editorially.  Originate 
ideas,  assign  writers,  select  and  edit 
stories,  and  supervise  copy  editing.  Coor¬ 
dinate  daily  operation  of  editorial  deoart- 
ment  of  50-plus.  Write  heads,  decks,  cap¬ 
tions,  etc.  Box  26070,  Editor  &  Publisher. 


EDITOR,  award-winning  small  daily  seeks 
similar  post  with  newspaper  that  under¬ 
stands  the  relationship  between  quality, 
profit.  22  years  experience  all  phases  of 
newsroom.  API.  SNPA.  AMA.  VDT  trained. 
Can  handle  budget,  people.  Box  26065, 
Editor  &  Publisher. 


INVESTIGATIVE  REPORTER— Major  metro 
experience.  Can  dig  and  write  with  the 
best.  Box  26048,  Editor  &  Publisher. 

NEWS  REPORTER  with  3  years  experience 
just  laid  off.  Seeking  to  continue  career. 
Will  relocate.  Ken  Grayzel,  31022  Jeffer¬ 
son,  St.  Clair  Shores,  Ml  48082.  (313) 
293-5967. 


YOUNG  SPORTSWRITER,  metro  experi¬ 
ence.  Can  cover  it  all.  Have  clips  to  show 
I'm  the  one  your  sports  department  needs 
now.  Prefer  Zone  9,  but  will  consider  all. 
Box  26046,  Editor  &  Publisher. 


PROVEN  SPORTS  WRITER,  over  5  years 
experience  major  daily  (circulation 
100,000  + ).  Freelance  work  several  publica¬ 
tions.  Awards.  Served  on  basketball,  foot¬ 
ball  polls.  Strengths— basketball,  football, 
horse  racing,  baseball.  Columns,  features. 
Mid-20s,  college  grad  with  honors.  Looking 
for  solid  career  opportunity.  Box  25884, 
Editor  &  Publisher. 


MANAGING  EDITOR  medium  daily,  plus 
metro  maturity.  Common  sense,  creativity, 
leadership.  Jack  Pease,  RD3,  Clifton  Park 
NY  12065,  or  (518)  371-8110. 


COPY  EDITOR,  5  years  desk;  reporting. 
Sharp  editor,  solid  headlines,  layout, 
makeup:  some  slot;  VDTs.  Now  on  large 
daily,  hungry  to  be  where  editing's  a  fine 
art,  with  chance  to  grow.  Zone  2.  Box 
26022,  Editor  &  Publisher. 


EDITORIAL 


i  BRIGHT,  AGGRESSIVE  individual  seeking 
I  entry  level  employment  in  Editorial— 
I  sports,  news  or  historical  publication.  Pro¬ 
fessional  journalism  experience  limited — 
one  byline,  but  very  knowledgeable  in  all 
aspects  of  the  above.  BA  History,  MA 
American  Studies.  Excellent  work  refer¬ 
ences,  will  relocate.  Box  26031,  Editor  & 
Publisher. 


DYNAMIC,  RESOURCEFUL  authoress,  3 
books  with  major  house;  political,  educa¬ 
tion,  health  observer  for  weekly;  TV, 
magazine  experience,  seeks  public  affairs 
position.  Familiar  with  politics  Washing¬ 
ton  to  Nashville.  Likes  pressure  deadlines. 
Will  relocate  or  heavy  travel.  Box  26036, 
Editor  &  Publisher. 


SPORTS  SECTION  got  the  blahs?  Give 
pages  a  lift  with  this  veteran  sportswriter- 
columnist.  Coverage  ranges  from  sand  lots 
to  pros.  Full  knowTedge  of  VDTs,  layout  as 
well  as  overall  offset  operation.  Will  relo¬ 
cate  anywhere.  Excellent  references.  Box 
26023,  Editor  &  Publisher. 


EDITOR,  WRITER  looking  for  spot  on 
medium  or  large  newspaper  or  magazine. 

Over  five  years  experience  in  copy  editing 

and  layout.  Have  been  wire  editor  and  fea¬ 

ture  and  review  writer.  J  grad.  (804)  627- 
4954.  Box  26011,  Editor  &  Publisher. 


WRITER-EDITOR,  skilled  in  developing 
legislative  newsletters,  speeches,  and  en¬ 
tertainment  features  stressing  human 
interest  seeks  challenging  position.  Box 
26012,  Editor  &  Publisher. 


MAJOR  DAILY  editorial  writer  with  creden¬ 
tials.  32.  wants  responsibility  of  editor¬ 
ship.  page  or  paper.  Box  26013,  Editor  & 
Publisher. 


EDIT  7-DAY-A-WEEK  AG  SECTION  or  serve 
ag  college,  any  Zone.  16  months  as  first 
full-time  ag  editor  in  Texas'  No.  4  ag 
county  plusZVz  years  pro  daily  experience. 
BS,  Mass  Communications;  AA,  general 
ag.  PO  Box  9383,  Colorado  Springs,  CO 
80932.  (303)  633-3659. 


EDITOR/WRITER  weekly  experience  lay¬ 
out,  paste  up,  photography,  ad  sales. 
Prefer  Zone  2.  Box  26(305,  Editor  & 

Publisher. _ 

TOP  FLIGHT  American  journalist  with  13 
years  experience  as  newspaper  columnist 
and  10  as  feature  writer/editor  for  sophis¬ 
ticated  European  magazine,  used  to  inter¬ 
viewing  political  leaders,  literary  and  other 
figures,  wishes  position  in  congenial  US 
environment  with  progressive  atmosphere, 
starting  summer.  Box  26275,  Editor  & 
Publisher. 


AWARD  WINNING  writer,  6  years  experi¬ 
ence  in  reporting,  copy  editing  and  edito¬ 
rial  writing,  seeks  writing  or  desk  job  on  a 
metro,  any  Zone.  Box  26270,  Editor  & 
Publisher. 


JOURNALISM  GRAD,  New  York  University; 
1  year-plus  experience  on  major  metal  in¬ 
dustry  trade  journal,  seeks  writing,  PR  po¬ 
sition  in  New  York  or  deep  south.  News, 
creative  feature  writing,  intelligent  jour¬ 
nalistic  copy.  Box  26271,  Editor  & 
Publisher. 


ENTERTAINMENT  IS  MY  LIFE.  Now  I'd 
like  it  to  be  my  job.  Fine  arts  magazine 
writer  seeks  meaty  critic's  slot  on  daily  in 
Zone  8  or  9.  Experienced  beat  reporter, 
feature  writer.  Have  reviewed  films,  plays, 
music,  etc.  Univ  of  Southern  California 
masters  in  cinema.  Box  26266,  Editor  & 
Publisher. 


EXTRAORDINARY  JOURNALIST:  foreign 
correspondent,  diplomatic  reporter,  war 
correspondent,  editor.  Do  you  have  a  chal¬ 
lenge  worthy  of  me?  Box  26267,  Editor  & 
Publisher. 


REPORTER/PHOTOGRAPHER  with  editing 
experience  on  weeklies  and  dailies. 
Homesick  for  New  England.  Willing  to  start 
anywhere  on  Zone  1  paper.  References, 
resumes,  clips.  Gordon  D  King,  704 
Maurer  St,  PO  Box  877,  Wilton  lA  52778. 
(319)  732-2906. 


REPORTER  with  4  years  experience  on 
daily,  twice-weekly  seeks  challenging  posi¬ 
tion  on  mid-sized  daily.  Prefer  Zones  3,  9, 
but  open  to  others.  Box  26263,  Editor  & 
Publisher. 


EDITORIAL 


PHOTOJOURNAUSM 


MATURE  FAMILY  MAN,  journalist  18 
years,  successful  insurance  manager/ 
agent  6  years,  seeks  better  lifestyle,  chal¬ 
lenge.  Box  26241,  Editor  &  Publisher. 


SPORTSWRITER  with  3  years  experience 
on  Zone  2  daily  wants  to  return  to  Zone  5 
with  medium  or  large-sized  daily.  Clips  and 
resume  furnished  on  request.  Box  26223, 
Editor  &  Publisher. 


SYSTEMS  EDITOR.  5  years  experience 
with  2  different  VDTs.  Although  both  pa¬ 
pers  had  systems  editors,  people  came  to 
me,  a  copy  editor,  for  help  and  to  learn  new 
tricks.  Math  and  science  background. 
Good  with  machines  and  gadgets.  Box 
26212,  Editor  &  Ihjblisher. 


EDITORIAL  WRITER— wants  to  join  you!  I 
am  young^,  experienced  and  have  Masters 
Degree.  Forte  is  foreign  affairs,  but  can 
well  handle  national,  state  and  local  issues 
too.  Box  26208,  Editor  &  Publisher. 


NEW  JERSEY  BOUND.  I’ve  tried  other 

states,  now  I'm  heading  for  a  good  New 

Jersey  daily  that  will  utilize  my  talents  as 

an  editor,  editorial  writer,  or  newsroom 

manager.  Professional  who  will  relieve  pub¬ 

lisher  of  editorial  department  problems. 
Top  references.  Box  26203,  Editor  & 

Publisher. 


REPORTER-COPY  EDITOR  looking  for  new 
challenge  in  Zones 4,  6,  7,  8,  or  9.  Masters 
degree.  3-i  years  varied  experience.  “Box 
26204,  Editor  &  Publisher. 


GOOD  WRITER,  currently  a  reporter  on 

9000  circulation  daily  desires  job  doirig 

rewrite,  features  on  city  daily.  Box  2619^ 
Editor  &  Publisher. 


DILETTANTE 

Seeks  new  bridges  to  burn. 
Box  26195,  Editor  &  Publisher. 


REPORTER  with  AVi  years  experience  in 
news  and  features  seeks  position  on  metro 
daily.  Experience  includes  general  as¬ 
signment,  education  and  police  beat, 
bureau  manager,  and  editor  of  weekly. 
Works  hard,  generates  own  story  ideas. 
Jim  Ritter  (319)  323-6739  or  (319)  386- 
2191. 


graduate  with  eye  for  news,  and  photo¬ 
graphic  background  to  translate  news  to 
pictures.  Seeks  photojoumalist  position  in 
New  England  area;  Northwestern 
University-Medill  and  RIT  formal  training. 
Will  consider  any  stimulating  offers.  Box 
25911,  Editor  &  Publisher. 


PHOTOJOURNALIST — Experienced.  Will¬ 
ing  to  move.  Work  with  color  and  black  and 
white.  Young  and  learn  fast.  Box  26080. 
Editor  &  Publisher. 


READY  TO  HAVE  a  serious  Photo/Graphics 
improvement  program?  I  have  9  years  var¬ 
ied  orofessional  experience  and  am  eager 
to  begin  working  with  you.  All  things  nego¬ 
tiable,  prefer  coastal  area.  Code  A401, 
NPPA  PO  Box  1146,  Durham  NC  27702. 


PRODUCTION 


PRODUCTION  MANAGER;  Proven  record 

in  cost  control:  Labor,  conversions:  force 

reduction.  Knowledgeable  all  depart¬ 

ments,  front  to  back.  Experience  in  all 
facets  of  newspaper  composition.  Box 

6264,  Editor  &  Publisher. 


CAMERA/PLATE  FOREMAN— b/w,  4  color. 
17  years  experience.  Proven  record  in 
cost,  q^uality  control.  All  Zones,  the  Is¬ 
lands,  South  America.  Box  26261,  Editor  & 
Publisher. 


PRODUCTION  MANAGER:  Heavy  experi¬ 

ence  with  CompuGraphic  typesetters  and 
CompuType  (Harris)  front  end  systems. 

Experienced  in  merging  and  updating  pro¬ 

duction  departments.  Prefer  small  daily  or 
large  weekly  in  California,  Arizona  or 

Nevada  area.  Box  26272,  Editor  &  Pub¬ 

lisher. 


YOUNG,  ENERGETIC,  college  graduate. 
Excellent  knowledge  of  mailroom  opera¬ 
tions.  Mechanical/technical  aptitude. 
Some  knowledge  of  offset  Goss  Metro 
press,  circulation  and  daily  ABC.  Labor 
negotiations  experience.  FYefer  Zone  5  or 
3.  Box  26277,  Editor  &  Pubh'sher. 


PUBLIC  INFORMATION 


EXPERIENCED  reporter— science,  news, 
features,  seeks  urban  weekly,  will  relocate. 
Box  26183,  Editor  &  Publisher. 


COPY  EDITOR  with  full  news  background 
wants  desk  challenge  in  Area  2.  Box 
26255,  Editor  &  Publisher. 


RECESSION?  12-year  corporate  pro  will 
boost  your  sales  with  polished  PR, 
magazine,  sales  promotion  experience. 
Box  26291,  Editor  &  Publisher. 


PUBUC  RELATIONS 


EDITOR,  SUNDAY  ROTO,  400,0(XI  plus 
circulation  seeks  editorial  or  executive  po¬ 
sition  on  newspaper  or  magazine  or  in  pub¬ 
lic  relations;  excellent  at  rewrite,  heads, 
graphics,  layout:  13  years  experience,  7on 
VDT;  BS,  MS  in  plant  and  soil  science, 
additional  graduate  work;  diverse  occupa¬ 
tional  background;  good  diplomat;  avail¬ 
able  June  1,  1979.  ^x  26295,  Editor  & 
Publisher. 


VERSATILE  USAF  Information  Officer 
seeks  responsible  position  in  corporate 
communications  or  magazines.  I've 
packed  a  lot  into  a  few  vears— USAF 
Academy,  MA  International  Affairs,  USAF 
pilot  and  numerous  freelance  articles  pub¬ 
lished.  Now  I'm  29  and  I  want  to  dig  some 
roots  and  "grow”  with  the  right  firm.  High¬ 
est  reterences.  Box  25786,  Editor  & 
Publisher. 
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Lawyers  and  the  press 

An  article  in  Legal  Times  of  Washing¬ 
ton  says:  “Only  a  decade  ago,  an  attor¬ 
ney  could  confine  his  communication 
with  reporters  to  two  words — no 
comment — and  feel  secure  that  no  harm 
would  come  from  that  self-protective 
maneuver. 

“Today,  that  secure  feeling  has  be¬ 
come  shaky  indeed.  For  better  or  worse, 
news  coverage  has  become  a  vital  new 
dimension  of  the  law  business,  an  inte¬ 
gral  if  irregular  aspect  of  practicing  law. 
Although  some  attorneys  successfully 
ignore  the  press,  they  increasingly  do  so 
at  their  own  peril — or  that  of  their 
clients." 

Author  Emily  Wadlow  quotes  many 
Washington  attorneys  who  believe  the 
quality  of  legal  reporting  is  improving — 
many  of  those  reporters  now  have  law 
degrees — and  it  is  in  their  interest  and 
that  of  their  clients  to  be  candid  with 
the  press. 

She  quotes  just  as  many  who  still  be¬ 
lieve  reporters  are  pariahs  and  not  to  be 
trusted. 

Nevertheless,  she  concludes  the  old 
taboos  about  lawyers  talking  to  the  press 
are  slowly  disappearing. 

“Although  the  top  legal  reporters  in 
Washington  may  ascribe  varying 
philosophies  and  tactics,  they  generally 
agree  on  some  basic  rules  for  those  who 
deal  with  the  press,"  she  wrote.  Under 
the  heading:  “The  Reporters’  Rules,” 
Wadlow  presents  the  following  nine 
suggestions  for  attorneys  to  follow  in 
their  contacts  with  the  press: 

1.  Be  honest.  A  single  demonstrably 
false  statement  will  never  be  forgotten  by 
a  reporter;  all  future  comments  by  that 
individual  will  be  suspect. 

2.  Return  phone  calls  from  reporters, 
if  only  to  say  “no  comment.”  Reporters 
understand  that.  They  operate  under 
strict  deadlines  and  appreciate  being  told 
early  what  information  they  can  expect. 

3.  If  at  all  possible,  respond  to  a  re¬ 
porter’s  inquiries.  In  many  cases,  repor¬ 
ters  take  refusal  to  comment  as  an  indi¬ 
cation  that  a  party  has  something  to  hide. 
A  “no  comment"  may  produce  a  one¬ 
sided  story,  or  a  negative  article  from 
your  client’s  standpoint. 

4.  Spell  out  terms  of  the  commentary 
at  the  beginning  of  the  conversation. 
Many  reporters  do  not  feel  obligated  to 
honor  post  facto  requests  to  change  the 
ground  rules. 

5.  Don’t  be  confused  by  such  terms  as 
“background,”  “off  the  record,”  “not 
for  attribution”  and  the  like.  Their  mean¬ 
ings  vary  with  individual  reporters.  Re¬ 
member  that  all  information  you  give  a 
reporter  will  likely  eventually  find  its 
way  into  publication,  so  say  nothing  that 
you  do  not  want  to  see  in  print. 


You  can,  however,  specify  terms  for 
attribution.  Rather  than  rely  on  vague 
terms  (see  previous  paragraph),  be 
specific:  “You  can  quote  me  as  saying 
we  are  pleased  with  the  court’s  decision, 
but  otherwise  don’t  attribute  any  quote 
to  me  by  name.”  “You  can  attribute  all 
this  information  to  a  company  spokes¬ 
man,  but  no  direct  quotes  and  no 
names.”  “Use  anything  that’s  useful, 
but  I  don’t  want  to  be  quoted  as  criticiz¬ 
ing  the  opposing  lawyer  in  any  way.” 

6.  Don’t  try  to  hide  behind  the  ethical 
code  against  self-laudatory  statements; 
sophisticated  reporters  know  that  pro¬ 
hibition  never  applied  to  inquiries  gener¬ 
ated  by  the  news  media,  and  has  since 
been  eviscerated  by  lawyer  advertising 
rule  changes  anyway.  Reporters  do, 
however,  respect  your  right  and  need  to 
maintain  a  client  confidence  and  will 
readily  accept  that  excuse. 

7.  If  possible,  speak  for  personal  at¬ 
tribution.  Talking  on  the  record  lends 
more  credence  to  your  comments,  both 
to  the  reporter  and  to  the  reading  public. 

8.  If  an  event  of  legitimate  news  value 
occurs,  don’t  be  afraid  to  volunteer  the 
tip  to  a  reporter  you  know.  Nothing  is 
valued  more  in  the  news  business  than  a 
good  story  idea,  and  first  impressions  of 
the  story’s  import  are  often  lasting. 
Avoid  excessive  self-promotion,  of 
course. 

9.  Cultivate  reportorial  contacts;  it’s 
the  only  way  to  become  adept  at,  and 
comfortable  with,  press  relations.  Do  not 
make  sweeping  generalized  statements 
about  reporters’  venality,  superficiality 
or  stupidity.  Remember  that  virtually  all 
reporters  are  primarily  concerned  with 
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accuracy — and  that  they  can  be  accurate 
only  with  the  aid  of  patient  news 
sources,  such  as  lawyers. 


McClatchy  buys  control  of  Anchorage  Daily  News 


McClatchy  Newspapers,  Sacramento, 
Calif.,  has  acquired  an  80%  interest  in 
the  Anchorage  (Alaska)  Daily  News 
from  Katherine  Fanning,  who  said  she 
will  retain  a  20%  interest  in  the  morning 
paper. 

Mrs.  Fanning  told  E&P  that  the  sale 
was  discussed  right  before  Christmas 
during  a  meeting  she  had  with  C.K. 
McClatchy,  editor  of  the  McClatchy 
newspapers.  The  meeting  in  Sac¬ 
ramento,  she  said,  was  arranged  by 
James  Smith,  former  McClatchy  general 
manager  and  president  of  Washington 
(D.C.)  Star,  who  has  been  working  as  a 
consultant  to  the  Daily  News. 

Mrs.  Fanning  said  C.K.  McClatchy 
later  visited  the  paper  in  Anchorage, 
talked  with  local  businessmen  and  adver¬ 
tisers,  and  then  agreed  to  buy  a  control¬ 
ling  interest  in  the  paper. 

No  price  was  disclosed. 

As  a  result  of  a  court  ruling,  a  joint 


production  agreement  with  the  Anchor¬ 
age  Times  will  end  on  March  31  under 
terms  of  an  agreement  that  wiped  out 
lawsuits  and  countersuits.  The  Alaska 
arrangement  in  August  1974  was  the  first 
one  authorized  by  specific  approval  from 
the  Justice  Department  where  it  found  a 
possibility  that  the  News  would  fail. 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 
33  Years  Nafien>Wid«  Parsonol  Sarvica 
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IF  YOU  HAVEN'T  TRIED 

7«FjflrOttt  PLATE 

WE  URGE  YOU  TO  READ  THIS  AD 


For  several  months  now  we  have  been  advertising  the  Western  FRONT  PAGE 
plate,  the  plate  especially  designed  for  the  newspaper  industry.  We  hope  you  have 
been  convinced  to  try  it.  But,  if  you  haven’t  gotten  around  to  it  yet,  let  us  repeat 
some  of  the  major  benefits  of  the  FRONT  PAGE  plate. 

■  The  FRONT  PAGE  plate  is  especially  designed  and  engineered  for  the  news¬ 
paper  industry— anodized  to  produce  a  surface  that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint . . .  clean . . .  water  receptive . . .  oxidation  resistant 
. . .  and  long  running.  Solids  print  solid  and  half-tones  print  clean . . .  every  edition. 

■  Minimizes  production  problems  from  plateroom  through  pressroom,  providing 
easy  make-up,  fast  roll-up  and  long  trouble-free  runs. 

■  Assures  a  crisp,  clean  appearance  throughout  your  newspaper— a  look  the 
reader  and  advertiser  appreciate. 

■  Your  plateroom  and  pressroom  personnel  can  be  assured  that  each  order  of 
FRONT  PAGE  plates  will  be  like  the  previous  order. ..no  variation  in 
high  performance. 

■  All  size  newspapers,  from  the  smallest  to  the  largest,  cash  in  on  FRONT  PAGE 
back-up  power... on  the  spot  technical  people  to  serve  you  at  your  plant— 
problem-solvers  ready  to  help  you  with  any  plateroom  problem. 

■  A  complete  line  of  plateroom  products— automated  plateroom  machinery  and 
chemistry  to  complement  your  FRONT  PAGE  plates.  In  fact,  if  you  are  in  the  pro¬ 
cess  of  converting  to  offset  or  Di-Litho,  Western  will  lay  out  your  plateroom, 
train  your  people  and  completely  furnish  your  new  plateroom  with  everything 
you  need. 

If  you  haven’t  already  tried  FRONT  PAGE  — be  convinced  and  try  it.  Contact  your 
Western  Dealer  or  Western  Technical  Sales  Representative  today... or  call  toll  free 
800/325-3310  and  we  will  make  arrangements  for  you  to  try  FRONT  PAGE... the 
newspaper  plate. 


UlOJTOrn  LITHO  PLATE 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


The  New  Denver 


As  Denver  grows,  so  grows  the  Rocky  Mountain 
News,  Denver’s  vital  morning  tabloid. 


Firmly  established  as  the  leader  in  total  week¬ 
day  advertising  linage,  the  Rocky  Mountain 
News  shows  11 -month  daily  linage  gains  of 
14.3%,  totaling  5,651 ,309  lines  as  measured  by 
Media  Records. 

Firmly  established  as  the  City  Zone  leader  in 
weekday  circulation,  the  Rocky  Mountain  News 
now  leads  the  Post  by  5,390  copies,  ABC 
Publishers  Statement,  September  30,  1978. 

Added  testimony  to  the  strength  of  the  Rocky 
Mountain  News  is  the  Belden  Continuous 
Market  Study,  1978,  based  on  the  Denver- 
Boulder  SMSA,  which  shows  the  weekday 
News  witi  17%  readership  of  adults  18  years 
of  age  and  older,  while  the  Post  shows 
only  36%. 

More  and  more  evidence  that  as  Denver  grows, 
the  marketing  momentum  is  with  the  News. 


Denver 

Rocky  Mountain 
News 

A  Scripps-Howard  Newspaper 
Represented  Nationally  by  Story  &.  Kelly-Smith 
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